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‘Use Persuasion, Not Rape’ 


Merchandising Deals Losing Ground, 


Agency Execs Tell 


CORONADO, CAL., Sept. 29—Mer- | 
chandising deals still have a place, | 
but it is steadily growing smaller, 
Clifford Fitzgerald told the Pacific | 
Council of the American Assn. of | 
Advertising Agencies this week. | 

The president of Dancer-Fitz- 
gerald-Sample explained that he) 
had been asked to speak on “Forc-| 
ing Techniques,” but had changed 
the subject of his talk to, ‘““Give the 
Girl a Ring.’ Then he snapped 
his listeners to attention with this 
statement: 

“IT do not believe that you can 
profitably ‘force’ sales. It is highly 
unprofitable to think in terms of 
forcing a decision. Gentlemen, 
that’s rape, and in the State of 
California that means 50 years in 
jail, and, if you try it with your 
product, it won’t take 50 years to 
force yourself into bankruptcy.” 


= Mr. Fitzgerald was one of two 
convention speakers who dealt 
with the subject of deals, premi- 
ums and giveaways. The other was 


CoastFour A’s 


ding v.p. He recalled that in the) 
rash of “over-dealing” after the 
war “a few brands were literally. 
dealt to death.” 

Mr. Fitzgerald stated his thesis: 
thus: 

“I believe that, if you take the 
average of all dealing operations— | 
and compare them with the cost of | 
getting a customer through adver- | 
tising—the cost of buying a sale 
with a deal will be higher than the | 
cost of buying the same sale with | 
advertising,” he declared. 

Then the agency executive con- 
ceded that “there are many cases 
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where a thoughtfully-built, prop-|_ 


erly planned and well-timed deal | 
makes both the dealing and the, 
advertising more efficient, bring- | 
ing in new customers at a lower 
cost than either advertising alone 
or dealing alone could do.” 

But, he argued, there are more 
instances of deals “throwing away 
money that never comes back.” 
He said A. C. Nielsen Co. reports 
indicate that “the average of good 


Roy Campbell, Foote, Cone & Bel- 


(Continued on Page 89) 


Guild, Bascom & Bonfigli Boldly Sets 
Limit on Accounts, but None on Billing 


Youthful San Francisco 
Agency Looks Forward to 
Era of Specialization 


San Francisco, Sept. 29—A 
chance meeting in the lobby of a 
Los Angeles hotel, plus a reputa- 
tion for imaginative “off-beat” 
campaigns, led to the switch in 
accounts in which Ralston Purina 
Co., St. Louis, handed over na- 
tional advertising of its consumer 
cereal products to San Francisco’s 
Guild, Bascom & Bonfigli (AA, 
Sept. 27). 

In his quiet, cool, corner office 
in a recently remodeled building at 
130 Kearny St., Walter Guild, 
president, outlined for ADVERTISING 
AcE the almost 
meteoric rise of 
the six-year-old 
western agency 
and the steps 
leading to acqui- 
sition of the Ral- 
ston account. 
Ralston, which 
last year placed 
$2,425,000 worth 
of national con- 
sumer products 
advertising in the 
four major media, is believed to be 
the first major midwestern ac- 
count to be handled by a Pacific 
Coast agency. 

Mr. Guild ended his partnership 
in Garfield & Guild when that 
agency lost the Skippy peanut but- 
ter account to Young & Rubicam 
in 1949. (This agency is now Sid- 
ney Garfield & Associates.) 


Walter Guiid 


s “I had always wanted to spe- 
cialize in grocery accounts,” he 
explained, “and I thought this was 


‘a good time to start doing exactly 
what I wanted to do. So Dave 
Bascom, who was copy chief at 
G&G, and Dan Bonfigli, the art 
director, and I organized GB&B in 
March, 1949. 

“We had one client, with an an- 
nual billing of $200,000. That was 
the Gravem-Inglis bakery, of 
Stockton, with which I have 
worked since 1938. It is still with 
us today. We had a girl and one 


David Bascom 


other man, Bil Hofhine, who is 
now our treasurer. 

“In addition to that one client, 
however, we had one basic policy, 
with which we started and to 
which we've been faithful ever 
since. This policy actually was in 
three parts: we were determined 
that we would handle only gro- 
cery product accounts, that we 
would handle only big accounts, 
and that we would handle only 
those accounts which would accept 
the extremely unconventional type 
of advertising we were deter- 
mined to specialize in.” 


# Both Mr. Bascom and Mr. Bon- 
figli felt as Mr. Guild did on the 
question of zany campaigns. Mr. 
Bascom had established a reputa- 
tion with his “awful fresh” Mac- 


Dan Bonfigli 


WITH CIGAR—Since women are sup- 
posed to be switching to pipes it 
occurred to Gradiaz, Annis & Co. 
that maybe the ladies could be 
switched to a mild Havana. This 
copy started running in The New 
York Times Sunday Magazine Oct. 
3, for Gold Label Petite cigarras. 
Plain old men’s cigars will use 
newspapers. Emil Mogul Co. is the 
agency. 


Admen and Dailies 
Set Battle Lines for 
ABC Data Hassle 


NEw York, Sept. 30—The battle 
lines for the Audit Bureau of Cir- 
culations meeting in Chicago Oct. 
21 are now being drawn, so far as 
the proposal to put separate stand- 
ard metropolitan area listings in 
audit reports by newspapers. 

Mailed this week to daily news- 
paper members of ABC was a re- 
port from a special advisory com- 
mittee named by the newspaper 
directors of ABC to study the 
problem. The tenor of the report 

(Continued on Page 92) 


‘|sidering McCann-Erickson 


Magazine Publishers’ Resolutions 
Declare War on Obscene.Periodicals © 


Weintraub Suddenly 
Learns New Account 
May Drop into Shop 


New YorK, Sept. 29—Here’s a 
case in which an advertising agen- 
cy didn’t know it was being con- 
sidered to handle a client’s ac- 
count until the agency read it in 
AA this week. 

The item (AA, Sept. 27) stated 
that The Three J’s Inc. (for John, 
Joseph and Julian), New York 
manufacturer of Spot-A-Car, an 
auto identification light, is con- 
and 
William H. Weintraub & Co. as its 
agency, with McCann reportedly 
to get the nod. 

Elkin Kaufman, Weintraub exec. 
v.p. and director of client service, 
in a letter to The Three J’s dated 
yesterday, said, “The notice not 
only is interesting to us, but it is 
as embarrassing as it is simul- 
taneously flattering. Embarrassing 
because our new business records 
show no conversations with you, 
and flattering—well, because it is 
nice to be discussed, or ‘weighed,’ 
even in absentia.” 


e Mr. Kaufman added, ‘“Wouldn’t 
it be a good idea to tell us what 
you have in mind so that we could 
determine whether your account is 
one which we are equipped to 
handle and if it is, you could then 
more accurately evaluate how the 
scale might, or might not, be tip- 
ped in our favor.” 

The Three J’s told AA today 
that, while the announcement is 
premature, it is still considering 
both McCann-Erickson and Wein- 
traub. 

One of The Three J’s, John L. B. 
Brooke, president, told AA today, 
“We are considering these people 

(Continued on Page 94) 


Last Minute News Flashes 


Fox Head Brewing Switches to Nahser 
WAUKESHA, Wis., Oct. 1—Fox Head Brewing Co. has appointed 


Farlane candy campaign and the 
(Continued on Page 90) 


Frank C. Nahser Inc., Chicago, to handle its advertising, AA learned 
exclusively today. Nahser succeeds Klau-Van Pietersom-Dunlap, Mil- 
waukee agency, effective Monday, when a news release announcing 
the resignation of the account by the latter agency was to have been 
prepared. Fox Head plans to increase its advertising in Chicago as part 
of a stepped-up marketing program there. 


Conmar and Ogilvy, Benson & Mather Split 


Newark, N. J., Oct. 1—Conmar Products Corp., Zipper manufac- 
turer, and Ogilvy, Benson & Mather, New York, its ad agency for the 
past two years, have parted, effective today. David Ogilvy, agency 
president, told A.\ yesterday that OBM “gave up the account some 
time ago, effectiv: at Conmar’s convenience.” Bernard P. Fischer, 
Conmar v.p. in ch irge of sales and advertising, confirmed the report, 
adding, “We're di--ontinuing, effective Oct. 1, and are interviewing a 
number of agencies,” 


Life Insurance Institute Will Open New Drive 


NEw York, Oct. 1—Institute of Life Insurance will break a new 
campaign Oct. 4 in 506 daily newspapers in 310 cities and six farm 
magazines, featuring the theme: “In Change There Is Opportunity,” 
a sequel to last.» ar’s campaign on: “How America Is Changing.” 
Twelve1;000Hine . ,essages will be used through May “to relate the life 
insurance busines. more closely to the changes taking place through- 
out America.” Mav:zines to be used include Capper’s Farmer, Country 
Gentleman, Farm Journal, Progressive Farmer, Successful Farming, 
and Town Journal. J, Walter Thompson Co. is the agency. 


(Additional News Flashes on Page 93) 


NEw York, Sept. 30—The Maga- 
zine Publishers Assn., holding its 
fall meeting at the Westchester 
Country Club, today adopted reso- 


lutions vigorously condemning ob- 


scene literature and also offered 
to cooperate with local authorities 
in curbing the distribution of it. 

The association said that there 
has been a recent increase in the 
volume of objectionable periodi- 
cals and other obscene printed 
matter by “some few publishers 
motivated solely by the desire for 
financial profit and without a de- 
cent deference to the sensibilities 
and moral standards of the pub- 
lic.” 


® The problems arising for the 
whole magazine industry as the 
result of the distribution of ob- 
jectionable periodicals were dis- 
cussed at the annual meeting held 
at White Sulphur Springs last 
June, and the officers and mem- 
bers-of the board have been con- 
sidering action ever since. The 
resolutions adopted are the most 
vigorous with which the associa- 
tion has ever gone on record, and 
propose not only vigorous enforce- 
ment of existing statutes, but dis- 
cussion with state legislatures of 
the possibility of changing cur- 
rent laws to provide more teeth for 
enforcement authorities. 

The resolutions were adopted 
unanimously after they were pre- 
sented by A. L. Cole, Readers’ 
Digest, chairman of the general 
operations committee. The resolu- 
tions were as follows: 


= “Whereas, some few publishers, 
(Continued on Page 8) 


Cecil & Presbrey | 
Will Close Up Shop; 
Nestle Ready to Go 


NEw YorkK, Oct. 1—One of the 
fastest and most dramatic agency 
dissolutions in history was being 
played out here this week: 

1. Cecil & Presbrey, which billed 
an estimated $21,500,000 in 1953, 
will go out of business on Dec. 31, 
1954. Cause: The death of James 
M. Cecil, board chairman and larg- 
est stockholder, which caused 
“complications,” and the loss of 
certain key accounts in a relative- 
ly short period (AA, Sept. 27). 

2. One of the largest C&P ac- 
counts, Nestle Co. (chocolate bars, 
Quik, EverReady sweet milk cocoa, 
Semi-Sweet Morsels, cookie mix, 
and a new gravy mix and white 
sauce mix), had already picked an 
agency—or so a statement by 
Donald Cady, Nestle v.p., said. 

Trade sources believed that 
Nestle was actually down to about 
three agencies, with the selection 
imminent. 

3. Other accounts in transit are: 
International Business ‘ Machines, 
which will “make an internal study 
of its advertising needs” before 
interviewing agencies. It has been 
an account of C&P or of the Frank 
Presbrey agency for 40 years. 

The Polident, Poli-Grip business 
(Continued on Page 4) 


BES se Se KEP rs adie Des sh ie ed Me r 3 a Bi ee wea oe 3% So ek Mrs Ss Tg Fe pebsaneete ¥ ss ete, - : aT AP age fc eee 3 adn Sen oie eee id eae ss é Ra! SAMA ot Fe at - 
ha BAe a DY aa Be ak REE ‘ PA Ss eae ae fay VE Sieh oe red ae, ait Bact ie teas ee | apes . Palen pcos 4 ce see: ide Se Aa) BT bh 7 Ve ee CaS fie 5 Eesiipakt i a, ac eps Se tommy 7 
pi, Nevo te ee oe Lee nk SO Ree Me. age Can Tee od ke te ee Seay Sy ee Bale es Ae . oY eco - “3 nS Bae Ay ok DORR Cok eae ee ter srad Abe gree Lue ae eA Wel ean - es tea yet ; 
PU Rage COGS Pee arias: ot ae oa te, ett rs ee ya ew St es i ey ; Sy ueee Sees rite , hide < 5 ey = 3 Ppa. abe ‘ pn vets Foeaan ae : ets § CR A te ran Oe ae Ee See SD eee, OF 
ah ae GRA ¢ sare care ae te Os ca gee et gh hace RI st re ae Ik es Seer SE aL eh Se aaa faoees ers cht PU Se Us sg he A 2 : Bee Ree on Sade Poh a beat tie ne a gee tort) Begin Or aaa Wee co 
- Fo eee aa pre cdl: ae oy coy eS hd et RL NR grees NSP ly em ei Paes eee a. Meet” Sy re Cay SA Raa ee Mi AS a yh : ; (RAR cua Sait Seca PF, oft p eA 3) Ey nk, Reape kaavake V1 3 
pe ee ge rata ee ge Bah A oer, ° Sn al oh te en ee tah OF ae Oh Se Ley ee eek Be es Ns cee CS lat Cre aie a Ey By eee ; Bea ee ewe re eel ; aBree. ee res ie 
‘ as OE Fee Ste eee ee ea Bt eee EES : ge f ae tie os > j iy Aa Fen = Aue SA 5 Meee : oe ‘2 ~ : aay 3 2 see ek ere sake % nt aera, sgh» PN : ee ating: ‘ + Tes anbee Be She 
ae ‘ ; Ee ‘ , , ; : eis i ‘ ; ae | nem ; ok : : s Eh Cea Y es : parts ey ane A SS aN : 
¥ - ist i Tie 
Br et ‘care 
| , aang a Ga vk 
‘ eee ao 
i! a oe 
s 
‘ ee a 7 
4 
i 
an a Pr 
ee, ed a 
— : ee ee 
LL | | : 
| 
: | 
| 
ee | 
a pete . Pe 
eae than e Dy at 
eee BE Sain re : : 
1 ab gL ee s il . er. Snecineeeeael | an: 
, Peery: z ; a a 
, 7 - a Se Po se OE wen ey ‘he 
a 7S Re ean e er 
a : x» § incepta 
By oad ‘ et ee ay. ae 
4 ” # ‘capes ne ace sn 
a igor 2 * = » is aches eee, 
x . ¢ 3 SS 
ee ~ 4 . 
; un ed ka ictal’ 
a ? ; # Sort eiraniey. 6 
aa ; ot abe 
. a ; ra ak 
aay: ae ij ‘aad yee 
38 > o ae ea 3g 4 
— eae "ot ca RoE 
: eo: % Ze aR: oe 
oa « ‘ Bee tier ae 
a = pe Anau Gees 
sa Goto ners een 
ve , — = 
ig oe: | 
here . us, ee 
bin pega NEES ai ice 
- | a ee 
ote . | OG a saa 
. ae rete Biases No 
: UPR ibersr ae 
x bed j | ; ee aay Pee Srey 
= z 2 
one ae . | i 
‘ rer hie . | 
vonage “mice ae ae 
: he te nn oe RoE AT alli eet 
ae essere es ne we otes sat s Brent ke . beers t0> + Beets pi piesa ae 
‘See a gene 
: Lie er 
PS omer. 
beat) ee 
Be er ee 
aoe at ee 
ieee 
‘ ae “ee 
Sa Sy ea a 
ant “peers 
. rae ae ee 
sit oe yeh 
a Baas Se hes Fhe 
nly fe bit ah : os 
ee eo jaa 
re a ieee 
a ei 
eae 
1 i eae ee a 
0 Seapine Gre 
m < ie See pee Re 
h *% hee Ze 
a _ Peete 
eo iter SVU pet 
ae Re heat ok Sellen’ 
ea ss sal 
an Sec eae 
panies ; 5 ae 
tet: i 
a oh: ree 
: Seog tet a ats 
ee See in 
= Pa aoe TS 
; 2 NE 9 
| eer one ee 
Ses is a 
= Zs 2 a ae 
Ps er Beis. ee 
Pe i 4 pe ie E r a: os 
— | ae 
Bis et ae 
eh, rg a ee 26 
tas Bey rs aie a 
a ed eS 5 een 
* Sins 4 “oA ee 
a by ca aeeeeeenaiens 
S Bee are 
gett ees eee? ge 
eae et ee ah 
Bey xe 
. —_— ee a a 
“ Vee a ay My . LD ere ie. Sra 
| geo Nee 
sf ae d Se Da me Sp 
oo. es = ; 2 ee eee 
: ie a a a 
| a, & FoR | ede 
oe eS: ’ i at. eh 
’ aa te ts Seca pe? A pi ae * it 
ig, int we? % 
Be ils is . bbe. 
x ee id f ny ans fae 
coe ‘ | bags iw 
| ae 
| pet vd ae 
ee sk eS 
| a eee Di iy 
oe Sey Noe 
% ; seals ts 
ee 
; ee ee ‘ _ 
shes ee 
+e 74 ; oes bes : : i ae \ Hey ; Were 
7 z ¢ we - J 5 . ieee . 3 Eas 7 % . : cote Fs ee Ae : was ie ie ae ra ne . Fi 5 ee ae : : 
et a ‘ Fee F ; é 


‘Take Me Out’... 


Admen Use Vast 
Diamond to Chart 
Campaign Plans 


By Fred Borden 

PoLo Grounpns, N. Y., Sept. 29— 
An accelerated tendency to discuss 
conditions in the citrus fruit mar- 
ket and in the shaving cream field 
was noted this afternoon among 
advertising executives. 

Conversation among ad manag- 
ers, group supervisors, contact 
men, account execs and copy- 
writers was limited to these two 
topics. Gathered in front of large- 
screen tv sets in bistros along 
Madison Ave., they restricted their 
talk almost exclusively to opinions 
about control of the lemon crop 
and evaluations of a character 
apparently slated to become the 
focal point of a new campaign ap- 
pealing to men—an individual re- 
ferred to only as “the barber.” 

Coincident with this develop- 
ment, a sharp increase was noted 
in the number of telephone calls 
eliciting the “sorry, he’s in con- 
ference” type of reply. Further 
questioning of secretaries indicated 
the unusual circumstance that each 
of these meetings was on a two- 
day basis, scheduled to reconvene 
at 1 p.m. tomorrow. These VIPs, 
the secretaries said, were expected 
to be availabie up until about noon 
tomorrow. 


= Interested only in_ tracking 
down this strange story, a repre- 
sentative of ADVERTISING AGE fol- 
lowed a number of friendly tips 
which led him to this large out- 
door meeting place. Although de- 
tails are still lacking, it seems 
clear that some type of national 
advertising convention is in prog- 
ress here. An unusual aspect of 
this gathering is the number of 
publication representatives pres- 
ent, each of whom seems to be 
accompanied by one or more large 
advertisers. 

In heated terms bordering on 
hysteria, they are spending the 
afternoon furiously debating mer- 
its of a huge presentation spread 
before them. About 400 feet long 
and perhaps 150 wide, it consists 
largely of pure green space, with 
a rigid geometric pattern at one 
end. In this tremendous layout, 
alternative copy block positions 
are continuously represented by 
uniformed men who change posi- 
tion to the accompaniment of 
cheering and shouting. 

Reports continue to circulate 
throughout the audience that the 
entire conference will be moved to 
Cleveland on Friday, and that, if 
no final decisions are reached over 
the weekend, everyone will re- 
assemble here next Monday after- 
noon. 


La Choy Names McCarthy 
General Sales Manager 

W. P. McCarthy, formerly dis- 
trict field manager in New Eng- 
jJand for Lever Bros. Co., has been 
named general sales manager of 
La Choy Food Products, a division 
of Beatrice Foods Co., Archbold, 
O. Gordon Swaney, formerly sales 
promotion and advertising mana- 
ger, has been named assistant gen- 
eral sales manager. 

Thomas McDonough, formerly a 
member of the La Choy sales staff, 
has been named sales promotion 
manager. 


Howard to ‘Esquire’ Sales 
Dave Howard, formerly mer- 
chandising manager of Esquire, 
has transferred to the advertising 
sales staff. Marvin Krauss, for- 
merly assistant to the advertising 
manager, succeeds Mr. Howard as 
merchandising manager. 


BREWERY BLEND—Ian R. Dowie, president of Carling Brewing Co., 


Cleveland (left), exchanges smiles with Edward D. Jones, board 

chairman of Griesedieck Western Brewery Co., St. Louis, following 

announcement that the Griesedieck Western directors have recom- 
mended to stockholders approval of the company’s sale to Carling. 


Ad Barrage Being Prepared for Poliak 
Materials Handling Exposition of 1955 


NEw York, Sept. 29—The sixth 
National Materials Handling Ex- 
position, to be held in Chicago May 
16-20, will be the most heavily 
advertised industrial exposition 
ever held in the U. S. 

This is the claim made by its 
producers, Clapp & Poliak, who are 
out to help industrial advertisers 
forget that a year later the Ma- 
terial Handling Institute will put 
on a similar show in Cleveland 
(AA, June 14). 

The campaign will break next 
month in the Wall St. Journal, 
where the show’s theme, “The 
Concept of Obsolescence,” will be 
stressed. 

“That’s the message,” says Clapp 
& Poliak in a newsletter distribu- 
ted to prospective participants, 
“that materials handling equip- 
ment producers want to get over 
to the top management of Ameri- 
can industry. That’s the story you 
want every company president, ev- 
ery production head, every finan- 
cial man to know and understand.” 


a The Journal series will be sup- 
plemented by advertising, to ap- 
pear later, in Business Week, Dun’s 
Review, Time, Newsweek and U.S. 
News & World Report, in Modern 
Materials & Methods, and Flow 
and other business publications 
and in the New York Times and 
the Chicago Tribune. 

Copy for the first five WSJ ads 


National Brewing 
Closes Deal Making 
Altes a Subsidiary 


Detroit, Sept. 29—Control of 
Altes Brewing Co. has been 
acquired by National Brewing Co., 
Baltimore (AA, Sept. 27) and a 
dent of National was also named 
president of Altes, succeeding 

Jerold C. Hoffberger, 35, presi- 
dent of Nation?’ was also named 
president of altes, succeeding 
Howard H. Colby. The number of 
shares acquired by National is 
about 400,000, at a price of ap- 
proximately $2,500,000, Mr. Hoff- 
berger said. Altes will be operated 
as an affiliate of National. 

Mr. Hoffberger said he and his 
associates were pleased to become 
a part of the Detroit industrial 
family; he also paid high tribute to 
“the great brewers of Detroit— 
E&B, Goebel, Pfeiffer. and Stroh.” 

Although no specific plans for 
expansion are being announced 
now, Mr. Hoffberger pointed out 
that National more than trebled its 
output and doubled its employ- 
ment in the past seven years. Na- 
tional ranks 24th among U. S. 
brewers in terms of sales. 


has been written and is being set 
in type, with the promise that ad- 
vance proofs will shortly be sent 
to all prospective show partici- 
pants. 

“These ads,” says the newslet- 
ter, “are not being turned out as 
ordinary advertising agency copy. 
They are being written by an ex- 
pert widely regarded as the coun- 
try’s most able interpreter of the 
capital goods industries’ role in 
the nation’s economy.” 

(ADVERTISING AGE learned that 
the ads are being written by Don 
Knowlton, of Hill & Knowlton, 
public relations firm with several 
big industrial accounts.) 


a Although Clapp & Poliak has 
been concerned with the manage- 
ment of materials handling shows 
since their inception in 1947, the 
Material Handling Institute, which 
has 71 members, including some of 
the largest in this $1.25 billion in- 
dustry, announced three months 
ago that it would sponsor its own 
show June 4-7, 1956. 

According to the institute, this 
decision was taken in response to 
a survey which indicated that “al- 
most 100% of the members” fa- 
vored a one-show-in-three-years 
schedule. Clapp & Poliak, however, 
is going ahead with its own plans 
to continue its previously deter- 
mined biennial schedule. 

In last year’s show, of the 341 
participating industrial organiza- 
tions, 60 were members of MHI. 


Dairy Assn. Names Jacobsen 

The American Dairy Assn., Chi- 
cago, has appointed Daniel H. 
Jacobsen, Ph.D., research director. 
Mr. Jacobsen, formerly technical 
advisor in the supply and mer- 
chandising department of Cherry- 
Burrell, Chicego, succeeds Russell 
E. Frost, who has moved into the 
association’s membership depart- 
ment. 


Season for More 
Phony Perfume Ads 
Nears, Says NBBB 


NEw York, Sept. 30—To avoid 
misrepresentation in perfume ad- 
vertising, which it uncovered last 
year in several magazines (AA, 
Dec. 21, 53), National Better Busi- 
ness Bureau is urging publishers 
to scrutinize carefully all perfume 
advertising submitted to them by 
unknown companies in this field 
during the pre-holiday season. 

“If a price is quoted in the na- 
tional advertising of any perfume,” 
the NBBB says, “readers are en- 
titled to believe that it is the es- 
tablished retail price at which the 
article is regularly sold in the nor- 
mal course of business, nationally, 
unless some other area is specified 
in the advertising. 

“If any question arises as to the 
validity of a price quotation, it is 
recommended that the advertiser 
be required to submit names of a 
substantial number of representa- 
tive stores of diverse geographical 
location throughout the U. S., in 
which the perfume has been and 
is currently on sale in the regular 
course of business at the advertised 
price. 

“Represeniations that a perfume 
has a higher ‘value’ or ‘worth’ 
than the price for which it is sold 
in the usual course of business 
should be avoided,” the bureau 
warns. 


s Of paramount importance, it 
says, is the reliability of the adver- 
tiser of the perfume. “NBBB will 
be pleased to assist publishers in 
developing facts about any such 
prospective advertiser upon re- 
quest. 

“While last year’s misleading 
promotions were based primarily 
upon fictitious price claims,” it is 
pointed out, “the mere appearance 
of a perfume advertisement in a 
prominent national magazine opens 
the door for abuse by an unscrupu- 
lous promoter even though such 
copy omits all mention of price. 

“It is reported,” the bureau says, 
“that promoters now hope to per- 
suade some stores to stock their 
perfumes on the basis of the maga- 
zine advertising and in the belief 
that the magazine has established 
the integrity of the advertiser be- 
fore accepting the copy. 

“A fictitious or unrealistic price 
will then’ pe established at the 
store level, but the real promotion 
of the product at allegedly ‘re- 
duced’ prices will be carried on 
direct to the public as in the past. 


= “In any case.” the bureau says, 
“where reasonable grounds for 
suspicion exist, publishers would 
seem to be justified in demanding, 
in advance, some enforceable guar- 
antee that (a) the advertising will 
not be used for the purpose of set- 
ting up false and fictitious prices 
or a phony background for pur- 
poses of sale promotions, and (b) 
that the name of the magazine, or 
the advertising or. reproductions 
thereof, shall not be used in any 
manner, for such purposes.” 


a ee ~- 


— $ ree 


PARTY PROMCTION—Visking Corp., Chicago, will vse this ad for 

annual “Weeny Witch” party promotion in 94 newspapers Oct. 24 

to help packers push sales of franks and wieners encased in Vis- 
king’s cellulose. 


its 


EDWARD H. JEWETT tll has been ap- 
pointed advertising manager of G. 
Krueger Brewing Co., Newark, 
N.J., to succeed David Bland, who 
has resigned. A stepson of W. C. 
Krueger, board chairman, Mr. 
Jewett joined the company in 
1949. 


Cedric Adams Will 
License Name Use 
in Brand Venture 


MINNEAPOLIs, Sept. 30—Tne man 
who got famous by revealing how 
many heels are sold in Swahili is 
going to do a little selling on his 
own. 

Cedric Adams Inc. has been 
formed to license, for food and 
household products branding, the 
name of the well-known Minnea- 
polis Tribune columnist, who won 
extra fame when the paper used 
his column in its national adver- 
tising in the New Yorker and 
elsewhere. 

Mr. Adams will personally se- 
iect and approve products to be 
licensed, according to the an- 
nouncement of the incorporation. 
All will: be products or services 
used by Mr. Adams and his family, 
and all must be such as to lend 
themselves to the upper midwest- 
ern distribution pattern. Strict 
quality control will be exercised, 
said the statement trom Addison 
Lewis Co., agency for the Adams 
enterprise. 


a “The license arrangement will 
allow manufacturers of selected 
groducts to capitalize on the 
tremendous prestige and authority 
of Cedric Adams,” the announce- 
ment declared. 

Mr. Adams, who parlayed his 
duties as a newspaper columnist 
into a career in radio and tv, will 
be president of the new company. 
Other officers are Preston K. Co- 
vey, v.p., and Robert L. Sturgis, 
secretary and treasurer. The com- 
pany’s offices are at 1807 Lyndale 
Ave. S., Minneapolis. 


Universal Coffeematic in Drive 

Landers, Frary & Clark, New 
Britain, Conn., household goods 
manufacturer, will use 28 national 
magazines, starting in November, 
Sunday supplements in 79 markets 
for ten weeks, starting Sept. 12, 
and local newspapers in 78 addi- 
tional markets, starting Oct. 24, 
to promote its Universal Coffee- 
matic coffee maker for the holi- 
days. Goold & Tierney, New York, 
is the agency. 


Lyman Worthington Retires 

Lyman Worthington, general 
sales manager of Metropolitan 
Sunday Newspaper Group, New 
York, since 1945, has retired. He 
joined Metro as a salesman in 1937, 
and was named eastern sales man- 
ager in 1941. His successor will be 
named at a future date. 


‘House Beautiful’ Boosts Rates 

House Beautiful, New York, will 
raise its net paid from 575,000 to 
600,000 with the February, 1955, 
issue. Its bew page rate will move 
from $3,450 to $3,750, and four- 
color pages will go from $5,000 to 
$5,500. 
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Liberty Network 
Claims $2,100,000 
for Damages by NFL 


PHILADELPHIA, Sept. 29—The 
National Football League, which 
through its commissioner, Bert 
Bell, has been lashing at the Big 
Ten conference for restricting tel- 
evision broadcasts, is now being 
brought into court under charges 
of practicing similar restrictions 
in the radio field. 

The legal battle against the pro- 
fessional football organization is 
being pressed by the bankrupt and 
defunct Liberty Broadcasting Sys- 
tem, which filed suit in federal 
court here for $2,100,000 today. 

Its suit charged that the NFL 
“has illegally adopted and main- 
tained, throughout the United 
States of America, a system of 
authorizing the broadcasting of 
professional football games in such 
a manner as to restrain unlaw- 
fully in broadcasting, and to main- 
tain a monopoly of the broadcast- 
ing” in the home territories of NFL 
clubs. 

Besides the league, the suit 
names nine of the present 12 mem- 
ber clubs. 


s The suit, which is being brought 
by William J. Rochelle Jr., trustee 
of the bankrupt firm, was 
prompted by a decision in federal 
court last November outlawing re- 
strictions on radio broadcasts of 
league games (AA, Nov. 16, 53). 

The 16-page complaint alleges 
Liberty reached a peak of more 
than 400 affiliated stations before 
it was forced to go out of business 
when it was unable to obtain con- 
tracts to broadcast professional 
football games and other sports 
events. 

Liberty contends that it has “at 
all times been willing to pay higher 
prices for broadcasting rights it 
sought throughout the U.S. than 
any other network or sponsor pro- 
posing such broadcasts.” 


Dairy Council to Ver Standig 


The Dairy Council of Richmond, 
Va., has appointed M. Belmont 
ver Standig Inc., Washington, to 
handle its advertising and public 
relations. The council is financed 
by farmers and distributors serv- 
ing the Richmond area. 
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‘K’ FOR KELLOGGS, KIDS—Four Norman Rockwell youngsters are feu- 


tured in this color spread scheduled for the Nov. 1 issue of Life. The 
ad covers all 12 Kellogg cereals plus the Handi-Pak, Snack-Pak 
and Variety packages. 


Is Most Important, 


LOUISVILLE, Sept. 28—The Na- 
tional Broadcasting Co.’s enthusi- 
asm for spectaculars has not been 
dampened by the poor reviews and 
disappointing ratings drawn by 
the first of the super color shows. 

Sylvester L. Weaver Jr., presi- 
dent of the company, made this 
quite clear in an address here last 
week before the Advertisers Club. 
Discussing the Max Liebman-pro- 
duced, Betty Hutton-starring mu- 
sical, which opened the spectacu- 
lar season, Mr. Weaver said: 

“You probably heard that some 
critics frowned upon it. You prob- 
ably read that its audience rating 
was not all we anticipated. 

“Whether you liked or disliked 
it, or whether the sponsor did, or 
whether I did, is not really impor- 


Broiler Maker 
Sues Competitor 
for $5,000,000 


New York, Sept. 28—A $5,- 
000,000 legal action charging libel 
has been directed by a rotisserie 
manufacturer against a competitor, 
who threatens to reply with a 
counter suit. 

The suit, filed in.the New York 
state supreme court by the man- 
ufacturer of Roto-Broil rotisseries, 
is directed against Peerless Elec- 
tric Inc. and Max Steinbrock, its 
president. 

Plaintiffs are Albert and Leon 
Klinghoffer, trading as Jay Broiler 
Co., distributor of Roto-Broil, and 
Jay Kay Metal Specialties Corp., 
the manufacturer. 


a The complaint charges that on 
Sept. 22 the defendants circulated 
a letter to the trade containing 
false and defamatory matter con- 
cerning plaintiffs’ broiler rotisserie 
known as. Roto-Broil Capri. Be- 
cause of the distribution of this 
letter, plaintiffs claim, they suf- 
fered injury to their reputations 
good will, business and credit to 
the extent of $2,500,000. An addi- 
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MAYFLOWER COMPACT—John S. Smith, president of Aero Mayflower 
Transit Co., Indianapolis, and Don Kenworthy, exec. v.p. of the 
transit company, are shown signing a contract for one hour of news- 
casts a week, in five-minute stanzas, over the full ABC radio net- 
work, beginning Oct. 5. Standing behind them are Edward L. Van 
Riper, president of Sidener & Van Riper, agency for the company, 
and James Duffy, account executive for the ABC radio network in 
Chicago. 


ages is asked. 


been placed on_ the 


rotisserie broiler. 


business.” 


ter declared: 


(Continued on Page 6) 


tional $2,500,000 in punitive dam- 


The Roto-Broil Capri has not 
market, 
Samuel A. Spiegel, attorney for 
the plaintiffs, told AA, but the 
company has distributed literature 
and catalog material on the new 


A week ago Peerless, in a letter 
to the trade, declared the Capri 
rotisserie “a most flagrant imita- 
tion” of its Broil-Quik Super Chef, 
and called the offer of the Capri 
broiler to the trade “an act of un- 
fair competition, a deception to the 
public, and interference with our 


= In conclusion, the Peerless let- 
“We intend to take 
every step necessary to invoke the 


tant in the over-all scheme of the 
spectaculars. The concept is the 
important thing and the concept 
is the thing that we at NBC are 
going to maintain and to fight for 
if necessary.” 


= The network head said the big 
shows are “intended to give the 
artists more time to develop fewer 
but better shows for bigger audi- 
ences. The idea is one for emanci- 
pation of top talent from the con- 
fining demands of week-by-week 
shows. 

“They break the old half-hour 
strip mould. They create talk and 
excitement and controversy and 
wash-day gossip... and restore to 
television the aura of newness and 
freshness that surrounded its de- 
but several years ago.” 

Mr. Weaver added: “Additional 
writers, artists and composers— 
the whole range of America’s 


Retailers Expect 
Ad Spending to Hold 


cates. 


from 5% to 10% more. 
Christmas 


Nov. 28. 


to 5% boost, 31% a 5% 


see a 1% to 5% drop in volume. 


partment, chain and 


said no change, and 3‘ 

Retailer opinions o 
discount house inroad 
tween meeting prices, 
of brand merchandise 
discounters. A majc 
stores indicated pla: 
more emphasis on cre 
motions. 


unfavorable to their »usinesses. 


Steady Through Year 


PITTSBURGH, Sept. 28—Retail ad- 
vertising in the final quarter of 
this year should total about the 
same as that of the same period of 
1953, a check of merchants indi- 


Three-quarters of the 200 store 
executives queried at a National 
Retail Dry Goods Assn. meeting 
last week said their ad spending 
will stay at the ’53 level. Nearly 
all of the others expect to spend 


catalog promotions 
are planned by about 23% with 
mailing dates between Nov. 15 and 


Thirty per cent of the retailers 
forecast Christmas selling volumes 
equal to last year, 30% see a 1% 
to 10% 
increase and 9% of the merchants 


The outlook in the nation’s de- 
specialty 
stores finds 75% of the retailers 
satisfied, and the remainder de- 


houses, 57% described the situa- 
tion as worse than las’ year, 40% 
said better. 

combating 

varied be- 

e-emphasis 
nd ignoring 
ity of the 
to place 

it sales pro- 


Almost two-thirds { the retail- 
ers believed the new ax laws are | 
favorable, while 10% felt they are 


creative talents—have been sought 
out for scores of future spectacu- 
lars. We will try various forms of 
90-minute shows to see which will 


NBC’s O&O Stations 
Get New ‘RCA’ Tag 


New York, Sept. 28—Beginning 
next month, there will be a lot 
fewer Ns and Bs in the call let- 
ters of National Broadcasting Co. 
owned-and-operated stations, and 
a lot more Rs and As. The letter C 
should hold its own, or maybe gain 
a spot or two. 

It’s all part of NBC’s move to 
bring forward the name of its 
parent, Radio Corp. of America, in 
the public eye and ear. The enter- 
ing wedge, some months ago, was 
in the station breaks, where an- 
nouncers began identifying their 


ws More than one-third of the ex-|outlets as “another service of 
ecutives expect a 7% drop in prof-|RCA.” 

its under last year, while 25% ex- 

pect an increase of an equal) The second step is to change the 
amount. 


call letters of NBC stations in New 
York, Los Angeles and Washing- 
ton to conform to the new policy. 
NBC announced today that the 
FCC has approved the new sym- 
bols and that they will go on the 
air at midnight, Oct. 17. 

For the present, at least, the 
changes are as follows: In New 
York, WNBC, WNBC-FM and 


scribing the outlook as excellent: boner po bre ny pre gd 
a2 . TV. In Los Angeles, KNBH will 
# On competition b, discount 


become KRCA and, in Washing- 
ton, WNBW will be WRC-TV. 

There was no word on whether 
other NBC stations will also get 
the RCA treatment. 


DeWolfe, Hamm Join Burnett 


James DeWolfe, formerly with 
Young & Rubicam and MacFar- 
land, Aveyard & Co., and George 
Hamm, previously with Armour & 
Co. and Glenn-Jordan-Stoetzel, 
have joined Leo Burnett Co. as 
account executives in the agency’s 
Chicago office. 


Colorcast Concept, Not Rating, 


Says Weaver 


achieve maximum 
highest circulation.” 


impact and 


a Mr. Weaver pointed out that 
every major television program- 
ming innovation at the network 
had met with mixed reaction on its 
initial try. As an example, he cited 
the case of “Today,” which was 
thoroughly panned before it went 
on to pick up strong support from 
advertisers and reviewers. 

“At NBC every show developed 
since 1949 as a pivotal hit has 
been developed as a multiple- 
sponsored attraction. We kept try- 
ing to build hits for single clients 
as well, and got some, but our big 
bastions on the schedule were 
multiple-sponsored,” he said. 

In an obvious reference to some 
agency men’s growing concern 
over their lack of tv program con- 
trol, Mr. Weaver asserted: 


s “The advertising agency stands 
at the central controls of Amer- 
ica’s economy. I do not fear for 
the results unless the agency is 
(Continued on Page 95) 


Berkowitz Chides 
Quality Bakers for 
Spotty Advertising 


New York, Sept. 29—Quality 
Bakers of America cooperative— 
which last year used two color 
pages in The Saturday Evening 
Post and this year is using one 
page in Life and another in Ladies’ 
Home Journal—was chided today 
for its lack of frequency and con- 
sistency in national advertising. 

Mortimer Berkowitz, former gen- 
eral manager of The American 
Weekly and Puck and now treas- 
urer of Brief Pub. Co., urged the 
group, here for its annual sales 
convention, to establish a uni- 
versal brand name (Sunbeam 
bread), then make it as strong as 
possible in each local market, and 
build its prestige and strength na- 
tionally. 

“In the big weekly magazines,” 
he said, “there should be a mini- 
mum of one color page every four 
weeks for a year and then it 
should be continued in the second 
year and in the third year and 
each year thereafter. In the 
monthly magazines there should 
be a minimum of six and prefer- 
ably 12 color pages.” 

He added that if radio, tv and 
outdoor are to be used, “there 
should be reasonable continuity.” 


# Mr. Berkowitz said national ad- 
vertising could be made “doubly 
productive if the advertiser who 
spends his money to impress the 
public also thinks of the dealer.” 
The national ad campaign, he went 
on, “should provide a modest ap- 
propriation for dealer cooperation 
which will include the interpreta- 
tion of the message from the man- 
ufacturer to the dealers, and the 
results will be much greater and 
more productive for the advertis- 
ing dollars spent.” 

He suggested where the baking 
industry could find additional ad 
money. “I noted,” he said, “that 
‘stales’ amount to 5.2%, and this 
is nearly all waste. 

“Wouldn’t it be wiser to reduce 
your ‘stales’ by even 1% and de- 
vote that money to national ad- 
vertising? Such a move would put 
you miles ahead of every one of 
the others in your field.” 

According to Mr. Berkowitz, the 
baking industry expects sales vol- 
ume this year to amount to some 

$3 billions. Wholesale bakers 
usually allocate about 3% of sales 

for advertising, he said, whereas 


Quality Bakers spends about 4%, 
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; | dled by C&P, was understood to be 
Cecil & Presbrey : shifting these accounts to McCann- 


Will Close Up Shop; ipsa 


-@ C&P had moved rapidly in the 
Nestle Ready to Go /postwar period. Although it was a 


(Continued from Page 1) ‘fairly long-established agency its 
which C&P retained after losing|big growth came in the last 
Biock Drug’s Amm-i-dent recent- | seven years. 
ly, are expected to go to Grey Ad-| In 1947, C&P billed $6,000,000, 
vertising, which will thus add thereafter it rose to $8,000,000; to 
more than $1,000,000 to its billings. | $10,000,000 in 1949; to $15,000,000 
Samuel Dalsimer, exec. v.p. of jin 1950; to $18,000,000 in 1951, and, 
Cecil & Presbrey, who has been/|more gradually, to $21,500,000. 
on the Block account for perhaps| At its peak it employed about 
20 years, is expected to move along | 275 people; it now has less than 
to the Grey agency. 200 on the payroll and between 

Mennen Co., whose Foam Shave $9,000,000 and $10,000,000 in bill- 
and Afta Shave have been han-' ings. 


{MEET THE Local 


SEE PAGES 50-51. 


The agency’s rise in billing was 
attributable to two things: Tele- 
vision and amalgamations. 

At one point in 1950, C&P had 
$4,000,000 in tv billings alone. At 
that point, it had six advertisers in 
the medium with network shows: 
Nestle; Bymart-Tintair (one on 
which C&P was eventually to take 
a stiff credit rap); Lamont, Corliss 
& Co.; Sylvania Electric Products 
Corp.; Block Drug, and Electric 
Auto-Lite. 

Principal amalgamations were: 

1. The addition of T. J. Maloney 
and about 20 people with some 
$2,000,000 in billings from Newell- 
Emmett Co. (the $2,000,000 reached 
$4,000,000 later, with Sylvania 
billing about $2,750,000). 

2. The deal which brought J. D. 
Tarcher and 20 people to C&P, 


\along with Benrus watch, Seeman 
| Bros., Julius Wile, Personna blades 


and Eagle pencil. Mr. Tarcher’s 


|move to Biow Co. with some of 
these accounts (AA, Sept. 27) pre- 


saged the dissolution of Cecil & 
Presbrey. 


Is the most valuable printed link ne 
have between us and our distributors,” 


Says John E. Norwood 


Advertising and Sales Promotion Manager 
Sealed Power Corporation, Muskegon, Michigan 


“I can say without reservation that we consider our pages in JOBBER TOPICS 
the most valuable printed link that we have between us and our distributors 


and their organization. 


“JOBBER TOPICS has not only enabled us to get our product story and sales story 
over to our distributors but has been equally important in getting our sales story 
and pertinent selling facts over to the jobbers’ salesmen. 


“JOBBER TOPICS is the most powerful method we know 


of to interest prospects 


in the SEALED POWER line, aside from personal contact of our representatives. 


“It is for those reasons that we have used more advertising pages in 
JOBBER TOPICS than in any other magazine and will continue to do so in 1955.” 


JOBBER TOPICS is the ONLY publication edited exclusively for Automotive 


Jobbers and their salesmen . . 


35,000 strong! When you use it, 


you blanket this market! 


94 Jobber Topics 


Published monthly by The Irving-Cloud Publishing Company 
8th Floor, Daily News Building, Chicago 6, Illinois 


Limit is set on accounts by Guild, 
Bascom & Bonfigli—which has 
landed the Ralston Purina cereal 
business—but not on billings, 
in its theory of specializa- 
| SE Se ree ae _....Pagel 
Weintraub & Co. is being con- 
sidered for a new account, but 
didn’t know it until the news 
appeared in AA, the agency ad- 
mits, bringing its new business 
SE UD 00 GOO. 6.0.6 ci ccices Page 1 
Materials handling show scheduled 
for May looms as the most ad- 
vertised industrial exposition 
with Clapp & Poliak out to 
overshadow a_ similar show 
scheduled later 


Business slows in New York dur- 
ing the week as admen take their 
problems out to study them at 
the Polo Grounds ....... Page 2 


Rotisserie makers head for court 
as Roto-Broil sues Broil-Quik 
for $5,000,000, charging libel, and 
the latter says it, too, might file 
SSE Pee een eee ee Page 3 
Defending spectaculars, Pat Weav- 
er asserts that low ratings and 
poor reviews are not as impor- 
tant as the concept that big col- 
orcasts can: liven tv’s program- 
ming 
Retailers spend too much time 
worrying about competitors, not 
enough on customers, so end up 


losing individuality, Timely 
Clothes president tells mer- 
ree ry Page 16 


Baseball complaints of injury suf- 
fered by some teams as a result 
of broadcasting will get an 
NARTB ear, Harold Fellows 
says, suggesting that Ford Frick 
set up a meeting ...... Page 20 


lems best, and perhaps too well, 
says Life Extension Examiners 
after a check of health condi- 
tions and hypochondria. Page 30 


REGULAR 
Advertising Market Place ...94 


Chain Store Sales .......... 70 
Coming Conventions ......... 88 
Creative Man’s Corner ...... 82 
Department Store Sales ...... 36 
ETT Tree ee 12 
Employe Relations .......... 86 
Getting Personal ............ 28 


Looking at Radio & Television 82 


Ad executives know health prob- | 


Advertising Age, October 4, 1954 


$12 billion in sales are predicted 
for the electronic industry by 
1957 by RCA’s Frank Folsom, 
with b&w television set produc- 
tion seen dropping to under 
$400,000,000 
Premium market will expand rap- 
idly from its current $1.3 billion 
level, a survey of advertiser 
plans conducted by Advertising 
Publications indicates ..Page 32 
Agency chief Julian Pollock will 
close shop at the end of the 
month, leave its $1,000,000 bill- 
ings and move from Philadel- 
phia to Colorado, where he will 
become a consultant ....Page 34 
British manufacturers are blasted 
by British newspaper for send- 
ing shoddy goods to the U.S. 
and using old-fashioned promo- 
tional practices ........ Page 38 
Dell Publishing still declines to 
join the new Comics Magazine 
Assn. because it doesn’t want to 


endorse competitors’ products 
but offers its sympathies in the 
comics clean-up ........ Page 39 


U.S. newspapers—600 of them— 
and 350 representatives join in 
a one-day effort to publicize 
NAEA’s first media merchandis- 
Te BOING sxcicadsciccs Page 42 


Five rich new markets are being 
ignored by too many salesmen, 
‘executive says, listing children, 
elderly persons, sports, Negroes 
and do-it-yourself ..... Page 47 

Russian promotion sounds loud 
and clear at the British Food 
Fair with big displays extending 
from soft drinks to caviar while 
U.S. and Canada decline to par- 
lo aay Page 48 

‘Southern Pacific fires back at 

American Airlines via paid space 

after the latter takes a crack at 

trains and the “tediousness” of 


| 
j 


taking children on long rail 

eas. Secure eee Page 56 
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Merchandising Ideas ........ 26 
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America's Largest 


This Week Famiy Magazine. 


MAGAZINE REACHIG 11,000,000 


HOUSEHOLDS EVERY SUNDAY 


~ so 


Memo to Advertisers: 


"NOT ICH —to provide more frequent and 


varied service the 8:02 will hereafter leave 
at 7345, 7:58, 8:11 or 8:43." 


No matter how true, if confusing, the above 
notice may sound to hardened commuters, it 
wasn't posted by the Long Island, the 

New Haven, the Pennsylvania, the Chicago and 
Northwestern nor the S. P. from Palo Alto. 


But a mighty close parallel piece of reasoning 
has been circulating on Madison and Michigan 
Avenues and Montgomery Street where creative 
thinking is done. 


The pitch is something like this: If any one 
issue of a magazine covers only a minor 
fraction of the market, you use it again and 
again. Thus, as important segments of its 
limited coverage drop off and are replaced you 
enjoy a “changing audience." You have a 
hit-or-miss smack at a big audience thataway! 


If we at THIS WEEK Magazine were suffering 
from palpitation of the circulation, we'd be 
tempted to make the old 8:02 sound like 
several convenient trains, too! 


However, the thing that makes THIS WEEK so 
important is the sheer size and regularity of 
its readership. A full ll-million-family 
audience — 25% of the total market — every 
Sunday. Minimum turnover in circulation; 
minimum shift of readers from week to week. 


Perhaps the proper word is dependable. And 
next to wanting a dependable train to get 

him to work regularly, the advertiser might 
reasonably yearn for a dependable magazine to 
get him before the prospects regularly enough 
to convert ‘em from prospects into customers. 
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to increase sales.....and deCrease costs 


advertise more in the biggest and best medium 
NEWSPAPERS 


Because in newspapers: 


1. You can tailor your advertising plans to your exact needs. 


2. “All Business is local” and no other medium enjoys the local 
character and prestige of the local newspaper. 
Published in the interest of all newspapers by 


MOLONEY, REGAN & SCHMITT 
NEWSPAPER REPRESENTATIVES SINCE 1900 


Air Conditioning Group 
Asks Ads Specify BTU 


Manufacturers of window-type 
room air conditioners will specify 
| BTUs instead of tonnage in future 
| advertising if a recommendation of 
the air conditioning committee of 
the National Assn. of Electrical 
Distributors is adopted by the in- 
dustry. The group feels that ex- 
perience with heating devices has 
imade consumers familiar with 
BTU ratings. 


John Milligan Joins Haire 


John Milligan, formerly eastern 
manager of Living fer Young 
Homemakers, has joined Haire 
Publishing Co., New York, as ad- 
vertising director of home fur- 
nishings. 


Wallace to Ogilvy, Benson 

David Wallace, formerly with 
Time, has joined Ogilvy, Benson 
& Mather, New York, as manager 
of the research department and 
assistant to William S. Blair, v.p. 
in charge of research. 


The Farmer-Stockman Se//s the Rural Southwest! 


the Farmer-Stockman 


Edited te Help Rural Famies Grow Better (ops. improve Their Livestock, Enjoy Medora Equipment ond Achieve Finer Living 


..eand most Southwest ranchers, too! 


For a young fellow, Guy Shull is mighty well known. He can say “Howdy” by name to almost all the 
big and little ranchers of the Southwest. He’s unique, for not only is Guy livestock fieldman of the 
Farmer-Stockman, but he’s the only livestock staffer for any general farm magazine in the Southwest. 
The Farmer-Stockman’s exclusive livestock section isn’t an accident. Because cattle produce half of the 


agricultural income in the Southwest, no Southwestern farm magazine can be complete without a live- 


stock section. 


This Farmer-Stockman exclusive makes Guy's “Purebred Patter” department mighty popular. So popular, 


Southwesterners read, because they read it themselves. 


west—a selling power well known to Farmer-Stockman advertisers. 


409,357 
SUBSCRIBER FAMILIES 
WR Se icittetiaiteseasoves 229,663 
Oklahoma 118,317 
IID Feo cidcsenicedccvebe 24,309 
PIII coniteeadsititinnse 23,082 
New Mexico ............ 4,374 
a > 
Other States ............ 5,830 

i, ee FY 


in fact, that ranchers and farmers plunk down their own cash for advertising in the magazine they know 


Such loyalty packs the Farmer-Stockman with continuous SELLING POWER in the rich, rural South- 


Serving the Rural Southwest for 43 Years 


the Farmer-Stockman 


OKLAHOMA CITY, OKLAHOMA @ DALLAS, TEXAS 


Advertising Age, October 4, 1954 


ee RE ce Re Se ge rd 


BURTON E. VAUGHAN, an account su- 
pervisor with the San Francisco 
office of Batten, Barton, Durstine 
& Osborn since 1947, has been 
named head of the agency’s Bos- 
ton office, effective Nov. 1. He suc- 
ceeds Francis W. Hatch, a v.p., who 
becomes New England manager. 


Rotisserie Makers 
Embroiled in Libel, 


Imitation Charges 


(Continued from Page 3) 
protection of the courts in this act 
of unfair competition and decep- 
tion.” 

Before Peerless could file suit, 
its competitor beat it to the punch 
and started suit for libel and puni- 
tive damages. Peerless has until 
mid-October to answer the com- 
plaint. 

Mr. Steinbrook told AA that all 
allegations in the complaint are 
untrue, and that Peerless still in- 
tends to file suit against the man- 
ufacturer and distributor of Roto- 
Broil rotisseries on the basis of 
unfair competition. 


w Peerless until last spring was 
known as Broil-Quik Inc. At the 
time it changed its name it 
switched its advertising account 
from the Zlowe Co. to Hicks & 
Greist (AA, May 10). It also in- 
creased its advertising budget by 
$800,000 to $2,300,000 and ex- 
panded its use of radio and televi- 
sion in major markets. 

Its sales volume in 1953 hit $10,- 
000,000. Sales this year, according 
to company executives, are ex- 
pected to be close to $14,000,000. 
In 1950, the company’s first year 
in business, its sales amounted to 
slightly less than $1,000,000. 

The Roto-Broil rotisserie, mar- 
keted by Roto-Broil Corp. of 
America, of which Albert Kling- 
hoffer is president, has been in 
business for about five years. Its 
sales volume, AA was told, is cur- 
rently about $12,000,000, and its 
1954 advertising budget is said to 
be about $1,000,000. Product Serv- 
ices Inc. is its agency. Its fall cam- 
paign is being launched with tv 
spots in 30 markets and newspaper 
insertions in 50 dailies. Starting in 
October, ads will be used in Good 
Housekeeping, Life and a group of 
shelter magazines. 


Metal Goods Boosts Whitehead 
Metal Goods Corp., St. Louis, 
has appointed Allen H. Whitehead 
manager of its nickel and nickel 
alloy division. He formerly was a 
sales representative in the com- 
pany’s New Orleans territory. 


WHAT'S GOING ON? 


Clippings from the business press, 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,850 publications we 
read are listed in the 224-page 
Bacon's Publicity Checker in 99 
market groups. New 1954 Edition. 
Ask for free copy of Booklet No. 55 
“Magazine Clippings Aid Business’ 
Order Bacon's Publicity Checker on Approval 
Price $6.00 —it will soon save its cost. 


BACON’S CLIPPING BUREAU 


343 So. Dearborn St., Chicago 4 
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mn a » Last spring, 23,000 irha* 


Stores promoted Hardware Week in but 


one consumer magazine, The Saturday 


Evening Post. Their sales went up 29%. 


Now the hardwaremen are back with an 
event called “Do It Yourself.” Their 22 


pages in this week’s Post underscore an 


advertising fundamental. Reading families 


are buying families, and the Post is the 


~prermeaganneen ter 
7 


weekly magazine that Post | 


ts Baseball Gettmg Sissy? 


October 2, 1954 — 75¢ By FRANK FRISCH 


families read and 


trust most. It gets to 


the heart of America. 


%* Independent Retail Hardwaremen of America A CURTIS MAGAZINE 
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‘TV Guide’ Boosts Circulation 

TV. Guide, Philadelphia, in- 
creased its circulation guarantee 
from 1,500,000 to 2,000,000 on Oct. 
1. Advertising rates remain the 
same. 


Richtscheidt to ‘Garden’ 

Edward O. Richtscheidt, for- 
merly with McCall’s, has joined 
House & Garden as_ promotion 
merchandising art director. 


Lawyers — 
And How To Reach Them 


Lawyers are business leaders. Lawyers are 
local, state and national government lead- 
ers. They are a high income influence 
group interested in goods, services and 
ideas. Reach this powerful group through 
CASE AND COMMENT, the lawyers’ mag- 
azine. Guaranteed controlled circulation— 
100,000; actual 6 mos. av.—122,337 ‘ 
more than double that of the next largest 
legal magazine open to advertising. Plus 
bonus of 22,693 bulk to law students. You 
can reach lawyers, judges, law professors 
at very low cost. For samples, facts, con- 
tact CASE AND COMMENT, Dept. 3 
10, Aqueduct Bidg., Rochester 14, N. 
or National Publishers Representatives 
a 114 E. 47th St., N. Y. 17, PLaza 
3-51 


Magazine Publishers’ Resolutions 


Declare War on Obscene Periodicals 


(Continued from Page 1) 
motivated solely by the desire for 
financial profit and without a de- 
cent deference to the sensibilities 
and moral standards of the public, 
have abused the basic right to 
publish and circulate periodical 
publications and other forms of 
printed matter, and dishonored 
the great tradition of the press 
and violated their trust by the 
publication and distribution of sa- 
lacious, repulsive and otherwise 
objectionable printed matter, and 

“Whereas, the recent increase 
in obscene and _ objectionable 
printed matter has created a wide- 
spread concern among religious, 
patriotic, educational and similar 
groups, and among federal admin- 
istrative authorities, and 

“Whereas, Magazine Publishers 
Assn. Inec., whose members are the 


publishers of over 375 nationally 
and internationally distributed 
Magazines having a combined cir- 
culation of 140,000,000 copies per 
issue, considers the right to pub- 
lish and circulate periodical publi- 
cations and other forms of printed 
matter a right existing not alone 
for the benefit of the publishers 
but basically for the benefiit of 
their readers and the public gen- 
erally; 


= “Be it hereby resolved, that the 
publisher members of Magazine 
Publishers Assn. Inc. expressly 
condemn the publication and dis- 
tribution of salacious, repulsive 


and otherwise objectionable mat-| 


mental rights of free men, to 
guard their publications against 
the inclusion of any such objec- 
tionable matter; and 

“Be it further resolved that in- 
sofar as is legally permissible, the 
publisher members of Magazine 
Publishers Assn. Inc., through 
their association and individually 
hereby formally offer their co- 
operation and assistance to the 
duly constituted legislative and 
administrative authorities and to 
interested private groups in car- 
rying out the following program: 


ae “The vigilant and _ vigorous, 
but fair, enforcement of the 
legislative bans against such. ob- 
jectionable materia! through le- 
gal prosecutions by appropriate 
authorities within the framework 
of existing obscenity statutes with 
the view to making such revisions 
or changes as may appear to be 


ter, and call upon all publishers, required, keeping in mind, how- 


as persons charged with the re- 
sponsibilities which attach to the 


| 


ever, the necessity of protecting 
the fundamental constitutional 


exercise of one of the most funda-| guarantees of freedom of speech 


NATION AL 
Highway Advertising 


15 times 


repeats your sales story 


a month 


Expose your brand name, trademark and selling slogan to prospects about 15 times a month with 
NATIONAL Highway Advertising. According to surveys by National Quality Interviewers, Princeton, 


N.J., this high repetition can be obtained in trading centers of 100,000 and less, which represents 


70.6% of the U.S. population. Keep your brand name and dealer name constantly before your 
potential customers by including NATIONAL maintained highway signs with SCOTCHLITE® 
brand reflective sheeting in your sales promotion budget. Write to NATIONAL today for details. 


NATION AL 
Advertising Company 


WAUKESHA, WISCONSIN 
A Subsidiary of Minnesota Mining and Manufacturing Company 


19 Sales and Service branches serving the entire nation. 


Copyright 1954, National Advertising Company 


NATIONAL HIGHWAY ADVERTISING DELIVERS YOUR MESSAGE TO THE MOST PEOPLE AT THE LOWEST COST 


,ic 
/news will be carried in the regu- 


Advertising Age, October 4, 1954 


and of the press; and 

“The education of the reading 
public, through a program of pub- 
licity, on the possible effects of the 
publication and distribution of sa- 
lacious, repulsive and otherwise 
objectionable material upon the 
people generally, and particularly 
upon the youth of our country.” 


# Lowell Shumway, of McCall’s, 
head of the central registry com- 
mittee, made an interesting re- 
port on efforts of this organization 
to curb abuses in field solicitation 
of magazine subscriptions. One of 
the abuses complained of has been 
the use of fake cripples and other 
handicapped persons, resulting in 
widespread complaints by local 
authorities and the public. 

Some of the leading subscrip- 
tion agencies have discontinued 
the use of handicapped people as 
a means of discouraging the prac- 
tice, and this action has resulted 
in complaints by organizations in- 
terested in the welfare and re- 
habilitation of handicapped per- 
sons. 

Mr. Shumway has explained to 
them that the action has been tak- 
en by individual companies, and 
is aimed to prevent the exploita- 
tion of cripples and others in the 
handicapped group. They may 
still continue to solicit subscrip- 
tions on an independent and local 
basis, he said. 


# Clarence Hall, of Christian Her- 
ald, who has been head of the 
editorial committee, will succeed 
Mr. Cole as chairman of the gen- 
eral operations committee during 
the coming year, with Herbert 
Mayes, editor of Good Housekeep- 
ing, taking on his previous as- 
signment. 

Francis Pratt, Time Inc., re- 
ported for the circulation commit- 
tee, and said that the long-delayed 
NARD report on magazine busi- 
ness in drug stores will be released 
in October. A film strip with 
sound is to be produced for pres- 
entation to druggists, showing the 
advantages of selling magazines. 
Druggists now account for 45% of 
single copy sales. 

Walter D. Fuller, Curtis Pub- 
lishing Co., chairman of the asso- 
ciation, presided at today’s meet- 
ing, which heard reports from 
other committees regarding their 
plans for the coming year. 


Product Bingo to 
Open Up in Chicago 


CHICAGO, Oct. 1—The first of 18,- 
000,000 cards have begun flooding 
this area in preparation for the 
start of Product Bingo next Thurs- 
day. 

Operated by “Buy-Lines_ by 
Nancy Sasser,”’ New York, the pro- 
motion consists of a game played 
by checking bingo cards against 
illustrations in weekly full-page 
newspaper ads to run in the Chi- 
cago American and Chicago Trib- 
une. The promotion earlier was 
tested in Washington and New 
York. 

The cards will be distributed 
through grocery and drug chains 
and large independent stores in the 
city and suburbs. A total of 8,041 
prizes with a retail value of more 
than $75,000 will be offered in the 
13-week promotion. Each of the 
100 advertiser products backing 
the promotion will be illustrated 
on one-fourth of the 18,000,000 
cards. 


‘Business Week’ Opens 
Canadian News Headquarters 
Business Week, New York, will 
open a Canadian news headquar- 
ters at 133 Richmond St. W., 
Toronto, Oct. 4 to expand coverage 
of Canadian business and econom- 
developments. The Canadian 


lar departments of Business Week, 
according to Elliott V. Bell, editor 
and publisher. 
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Sponsors 
ride a strong 
vehicle 
when Betty 
and Bob 


hit the air- 
lanes with— 


BETTE HAYES, a Bradley University home economics 


graduate, won several awards as a Westinghouse demonstrator before 
WDAF-TV discovered her. Bette is a TV natural. She never reads a 
commercial. She learns the product and delivers the advertiser’s message 
straight into the camera’s eye in her easy mid-western style. 

Bette works in o beautiful, modern kitchen, and Bette is a beautiful girl. 
But her viewer friends don’t envy her. They like her because she doesn’t 
talk over them, below them, or to them. She talks WITH them. 


Here are some excerpts from WDAF-TV KITCHEN KLUB’S heavy mail: 


You are by far the sweetest little homemaker that | have seen on any TV station. . . 
and you are so refreshing—so neat and you truly make cooking an exciting and 
challenging affair. Kansas City, Missouri 


It is 1 o'clock p. m. and your daily program is just over as usual every day. | have 
been listening, enthralled to every word . . . Of course | am just one person who is 
profiting by your priceless cooking directions. If only the young brides or those who 
cre not wise in the culinary methods, would listen to you, how much worry, even ex- 
pense, they might save themselves . . . As | believe | told you in a previous letter 
that | am quite an old lady (93)—the daughter and grand-daughter of two good 
cooks and thought |, also, knew pretty well how to cook .. | have learned quite 
c lot from listening to you. Kansas City, Missouri 


At our house Kitchen Klub time is the TV event of the day. | am a regular viewer 
because of the variety of ideas and practical suggestions. After thirty years as a 
homemaker . . . one is likely to find ones self in a rut, so your program is an inspira- 
tion to many of us. Ottawa, Kansas 


We really like your helper Bob. We had seen him many times on the TV newscast, 
but we really had no idea how nice he was, until we met him on your program. 
It is just like being in the kitchen with you. St. Joseph, Missouri 


Our Study Club is having a lesson on Famous American Women in Home Economics 
and Business, and | have chosen you as my subject on July 23rd. The Ludlon Study 
Club members all enjoy your Kitchen Klub very much. Your also so bright and 
cherry that it is impossible not to smile all the short half hour. Ludlon, Missouri 


| try and use the products you advertise as we enjoy your program. 
Ottawa, Kansas 


Keep up your good work, good ideas, and helpful hints. They are a blessing to us 
housewives. | sometimes throw up my arms in despair, for | cannot get any new 
ideas as to what | should fix for my family for supper . . . But since | have been 
‘watching your TV shows, it has given me a new outlook on life. | now have some 
new wonderful ways to fix our meals. Kansas City, Kansas 


FTV KITCHEN KLUB 


BOB KERR has won his place in the hearts of WDAF-TV 


viewers with his quick, puckish—not cornball—wit. When Bob is not 
performing as general taste-tester, he helps Bette sell products with a 
warm conviction that homemakers admit they just can’t- resist. 
Bob won a recent poll conducted throughout the Kansas City area by 
TV GUIDE to determine “The local personality in the Kansas City seven- 
station market area, most deserving of network recognition.” 


And here is a sampling of the consistent participating- fe 
sponsor company that Bette and Bob keep: 


General Foods Lee Foods 
Knox Gelatine Sunshine Biscuit 
Safeway Stores Mrs. Tucker's Shortening 


Wearever Aluminum 


Whirlpool Washers and Dryers 
Eatmor Cranberries 


General Electric Co. 


Sunkist Holsum Products 
Procter and Gamble Dracket Co. 
Carnation Co. Washington Apples 


Lever-Lipton 


Wish-Bone Salad Dressing 
Armour & Co. 


Walcott Oven Cleaners 


Mirro Products Kerr Glass 

Purex Minnesota Mining Co. 

General Baking Co. Texas Rice 

Louisiana Yams Princess Place Mats 

og Water Softener Harpel Salad Dressing 
estle 


The Kitchen Klub is just one of the outstanding local programs produced by, 
a staff of television pioneers on 
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Buying Power of Newsweek's 
1,000,000 Families ........... . $11,896,000,000 


Buying Power of Entire Chicago 
Metropolitan Area*. ......... . . $11,650,104,000 


OR FAMILY OR BUSINESS purchasing power — no other 
magazine ever to achieve 1,000,000 circulation has 
come near to matching today’s Newsweek. 


The average income of the Newsweek million is $11,896, 
and 95.5% of Newsweek’s family heads are people of 
influence and decision in business, industry, the professions 
and government. 


And here is solid quality: During the past five years, 
Newsweek’s executive circulation has grown almost twice as 
fast as its strong 30% gain in total circulation. 


Provides understanding 


The pounding insistence of events in this shrunken world 
calls for far more than just news reporting. 


Thinking Americans recognize the need for knowing the 
causes, the influence of related happenings — and what the 
likely outcome will be. 


This — the news significance — is what Newsweek provides, 
and in a manner that is readable, reliable, believable. 


*Source: SRDS Consumer Markets 1954 


Serving 
America’s 
Most 
Significant 
Million 
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Publishers’ Censorship of Advertising 


In a letter to the editor last week, A. C. Kalmbach, publisher of 
Model Railroader, asked if other publishers have had the same dif- 


, ficulties he has had with off-list advertising. 


“Model Railroader magazine has become the target of both indi- 
vidual and concerted campaigns to force us to refuse off-list adver- 
tising of any sort,” he reported. “We have had numerous boycott 
threats, and some advertising has been withdrawn because we have 
accepted advertisements of off-list houses. Yet we do not believe we 
have a legal right to act as the price czar of an industry even though 
morally we think there is much to be said for the maintenance of 
list prices. We also feel that in this particular hobby discount sell- 
ing can hurt our business in the future... 

“Does a publisher, in either a general or a specialized field, have 
any moral right to police prices in his advertising pages? Does he 
have a legal right, especially after the Supreme Court decision in 
the case of the Journal, Lorain, O.?” 

We’re not sure about the publisher’s legal rights in this area, al- 
though it remains clear, we believe, that a publisher is the sole 
judge of the advertising he will or will not accept, so long as his 
action is not vindictive in character, or based on an ulterior motive. 
“Concerted campaigns” of the character mentioned by Mr. Kalm- 
bach may very easily turn out to be completely illegal. 

But we are not much concerned wth the legal aspects of this situa- 
tion. We are concerned with the area in which the publisher may 
make his own decisions. And here we feel the problem begins to fall 
into clear focus. 

No publisher ought ever to accept any advertising which he knows 
is misleading or deceptive in any way. His concern is, and should be, 
primarily with the welfare of his readers. He must make as certain 
as he can that what is offered to his readers is legitimate, and that 
the merchandise, prices, terms and service are as advertised. 

But this is a far cry from setting himself up as the one who de- 
termines the prices at which merchandise is to be offered to his read- 
ers. So long as the offer is clear, and the advertiser lives up to the 
terms of that offer, we don’t believe any publisher should refuse to 
accept advertising of off-list prices merely because some of his 
other advertisers don’t like it. 

The publisher who does this either loses control of his advertising 
content by letting his dominant advertisers determine what other 
advertisers may say or not say, or he takes upon himself the doubt- 
ful job of determining the price structure for an entire industry. In 
either event, he is away outside his publishing job. 


Time and Circumstances Change 


Louis Goldblatt, executive vice-president of Goldblatt Bros. de- 
partment stores, lit into price-cutters, discount houses, and similar 
things at the Merchandising Executives Club in Chicago the other 
day. 

Among other things he deplored manufacturers who “no longer 
care who their retailers are. They are mainly concerned with dis- 
tributing more goods, and in doing more business for the moment, 
rather than the future.” He deplored this “dog eat dog business,” 
and said: “The price structure has been destroyed. The profit incen- 
tive has been killed...In many cases the retailer has told the cus- 
tomer not to buy the nationally known brand, that it is not good, 
and has tried to switch the sale into a competitive item that is more 
profitable.” And he laid the whole blame for discount selling at the 
doorstep of greedy manufacturers. 

Funny how time and circumstance changes viewpoints. Not so 
long ago, other retailers (and some manufacturers) were extreme- 
ly likely to have been describing the Goldblatt operation in words 
like these. But that was when the Goldblatt brothers were pulling 
themselves up by their bootstraps as tiny, but mighty aggressive, 
merchandisers—with heavy emphasis on low prices. 
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“And if I had it all to do over again, I’d run screaming in the oppo- 
site direction.” 


What They're Saying 


Cigaret Advertising 

The Federal Trade Commission 
has asked manufacturers of ciga- 
rets whether they will abide vol- 
untarily by a set of nine rules 
governing cigaret advertising. The 
proposed code would forbid the 
advertising of claims that any par- 
ticular brand is “not harmful” or 
“non-irritating.” Any reference to 
the throat, larynx, lungs, nose, or 
any other part of the body also 
would be prohibited. 

The commission wants the man- 
ufacturers to limit their adver- 
tisements to mentioning quality, 
taste, flavor, enjoyment, and “oth- 
er similar matters of opinion.” 
Cigaret makers would be forbid- 
den to use such words as “diges- 
tion, energy, nerves, or doctors” 
in advertisements. 

The tobacco industry, of course, 
is entitled to draw up any volun- 
tary code of advertising ethics that 
it pleases. The trade commission, 
however, ought not censor adver- 
tising, desirable as it is to have 
advertising as truthful as possible. 

This newspaper was a pioneer 
in the movement for truth in ad- 
vertising. In 1912 we set up a code 
governing acceptance of financial 
advertisments, the first of its kind. 
We have long banned many kinds 
of medical advertising. We in- 
dorsed the first general code of ad- 
vertising ethics, adopted in 1914 by 
the Associated Advertising Clubs 
of the World. But we have steadily 
opposed every effort to establish 
government censorship of adver- 
tising, which the latest Federal 
Trade Commission plan seems to 
be. 

An advertiser has a right to ex- 
press his opinion on the merits of 
his product. He may be called to 
account by the Federal Trade 
Commission if he makes false 
claims with intent to defraud, or if 
his product is injurious to health, 
but in every case there must be a 
clear showing of fraud or danger. 
It is not sufficient to say that ad- 
vertising claims are exaggerated, 
or fanciful, or silly. 

Under our Constitution the Fed- 
eral Trade Commission cannot be 
granted any greater powers over 
expression, for the first amend- 
ment holds that Congress shall 
make no law abridging the free- 
dom of speech or of the press. An 
advertiser has the same right to 
puff his product as a political ora- 
tor has to puff his candidacy. An 


advertiser has the same right to 


express his opinion of the goods he 
sells as any citizen has to give his 
opinion on any subject. No arm of 
the government may lay down a 
set of rules specifying how an ad- 
vertiser, a political orator, an edi- 
tor, or a citizen must phrase his 
opinions. 

In the past, a great deal of ciga- 
ret advertising has been foolish, 
lacking in taste, and perhaps mis- 
leading as to the merits of one 
brand over another. Few smokers 
were deceived, and even fewer had 
any illusions that smoking was a 
beneficial habit. In the light of 
recent studies linking cigaret 
smoking to cancer and heart dis- 
ease, the commission may, per- 
haps, proceed against a manufac- 
turer who claims his brand is “not 
harmful.” The commission is ex- 
ceeding its authority, however, 
when it assumes the role of censor 
with power to suppress the expres- 
sion of opinion. 


—Editorial in the Chicago Tribune, 
Sept. 20. 


Consider Dealer inventories 

The rate of retail and wholesale 
sales are equally or more impor- 
tant than factory sales. Enormous 
factories with fantastic production 
capacities are simply an invitation 
to disaster. The nation can digest 
only so many refrigerators or dry- 
ers a year and individual manu- 
facturers trying to hog the entire 
potential are contributing to the 
death of many small but vital re- 
tail businesses. 


—A. E. Cascino, director of market- 
ing, Crosley and Bendix home appli- 
ances divisions, Avco Mfg. Corp., 
speaking before the National Indus- 
trial Conference Board. 


Tragedy! 

It’s a tragic thing that youngsters 
dream of growing up and becom- 
ing policemen or firemen, forest 
rangers or coaches, doctors or law- 
yers or teachers—but rarely what 
many more actually do become: 
salesmen. We’re at fault in this. 
We haven’t done the selling job we 


should. 
—Mort Farr, chairman of the board, 
National Appliance and Radio-TV 
Dealers Assn., in NARDA News. 


One Way Traffic 

They think so much of one-way 
aisles in Star Markets around Bos- 
ton that directional arrows and 
one-way traffic guides are im- 
bedded in tile floor covering of 


latest market opened in Brookline. 
—NARGUS Reports to Retailers, Sep- 
tember issue of NARGUS Bulletin. 


ee TITAS 


Plage ee 


Advertising Age, October 4, 1954 


Rough Proofs 


Borrowing a thought from the 
perfume makers, Chicago’s Hotel 
Sherman is now advertising cham- 
pagne cocktails as “Cupid’s most 
loyal and efficient helper.” 


“I’m on my toes because my 
wife is on my heels,” writes a man 
who defends nagging on the part 
of the so-called fair sex. 

He’s evidently not a member of 
the do-it-yourself clan. 


“It takes a heightened vigilance 
to tell today who wears the pants,” 
warbles McCall’s, which might 
have added that it’s not always 
entirely a matter of clothes. 


Ever since the end of the last 
war, America has been exporting 
know-how to Europe, with the re- 
sult that Europe is now sending us 
cars, bicycles, motor scooters and 
even turbo-prop transport planes. 


Football fanatics noting that the 
world’s series is still hogging the 
headlines are beginning to mutter 
something like “winter lingering 
in the lap of spring.” 


Hart, Schaffner & Marx has a 
Racquet Club suit “in deep, rich 
Lamp Black, darker than oxford, 
but not as black as black.” 

For that, you understand, 
really black. 


is 


Sporis Illustrated has brought 
the literature of seasickness up-to- 
date by recording all the pre- 
ventives and remedies that have 
been added to the list since the 
discovery of Dramamine. 


“The real sports fans are beer 
and pretzel boys,” says George 
Bradman of Des Moines, who 
sounds as if he knows the differ- 
ence between a spare, a strike and 
a turkey. 


“There is as yet no cure for 
either osteo or rheumatoid arthri- 
tis,” reports Metropolitan Life, but 
you wouldn’t find it out from the 
ads of some of the medicine men. 


Nothing, no nothing, is absolute- 
ly perfect. Even du Pont, enthusi- 
astic about its odorless paints, con- 
cedes that they may have “a mild 
resin odor” during the final dry- 
ing stage. 


“Accidents happen,” Maryland 
Casualty reminds us. “Dogs bite 
children. Tradesmen slip on side- 
walks. And you can be stuck for 
the bills.” 

And remember, not everybody 
can dodge an errant golf ball. 


The only thing approaching the 
speed of light is an advertising 
agency getting ready to announce 
its resignation of an account it has 
just found out it is going to lose. 


Every baseball fan would like to 
see a World’s Series in his home 
town, with the exception of an ad- 
vertising man with a lot of good 
customers looking expectantly in 
his direction. 

Copy Cus. 
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According to the economics books, a seller’s 
market exists when buyers reach eagerly for 
a seller’s wares. 


This happens every day in the Classified pages 
of THE INQUIRER. Classified—that vital testi- 
mony to a newspaper’s power—sells millions 
of dollars worth of goods and services for 
businessmen and individuals every year in 


THE INQUIRER. That's one reason THE 
INQUIRER és far out front in classified adver- 
tising in Philadelphia... just as it is FIRST 
in national advertising, retail advertising and 


total ad vertising. 


Put this selling power to work for you. 
Schedule THE INQUIRER! 


The Philadelphia Prguirer 


The Voice of Delaware Valley, U.S.A. 


Population soars in 
DELAWARE VALLEY, U.S.A. 


Up 20% since 1940! That's the in- 
crease in population in the world’s 
greatest industrial area. Over 442 
million people here now...with 5 
million estimated by 1960! 


Exclusive Advertising Representatives: 


NEW YORK 
ROBERT T. DEVLIN, JR. 
342 Madison Ave. 
Murray Hill 2-5838 


CHICAGO 
EDWARD J. LYNCH 
20 N. Wacker Drive 

Andover 3-6270 


West Coast Representatives: 


DETROIT 
GEORGE S. DIX 
Penobscot Bidg. 

Woodward 5-7260 


SAN FRANCISCO 
FITZPATRICK ASSOCIATES 
155 Montgomery St. 
Garfield 1-7946 


LOS ANGELES 
FITZPATRICK ASSOCIATES 
3460 Wilshire Boulevard 

Dunkirk 5-3557 
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what's the 


MUTUAL, youngest of radio networks, has observed 
enough of its elders’ anniversaries to learn two things 
about such celebrations. Generally, they are important 
only to the celebrant. And lately, radio festivities seem 
somewhat subdued—perhaps to avoid disturbing the 
newest family-member, TV. 

Here at our house, things are different. Mutual 
was born different ...a four-market hookup launched 
in October, 1934, as a joint enterprise owned and oper- 
ated by its stations. Mutual was brought up different, 
too... besides being the world’s largest (and the only 
one wholly dedicated to radio), this is the network 
whose unique strength today is the community-level 
strength of half-a-thousand neighborly voices linked 
together through all the 48 states. 

That's why Mutual's 20th birthday is celebrated 
in the name of 572 affiliates. Each one plays an increas- 
ingly vital role in the lively business of broadcasting — 
and to each one we are grateful. This lively business 
means a constant flow of human sound, delivered day 
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a”, 


SGORE # 


an informal pause for network 
identification, prompted by the timely 
fact that MUTUAL is 


20 years old in’54! 


and night to welcoming ears everywhere—and we are 
grateful to our listeners. Within this flow of sound 
has developed a matchless means of selling goods—and 
are we grateful to our sponsors! 

Obviously, then, the anniversary honors belong 
to radio stations, to radio listeners, and to radio adver- 
tisers. This is likewise a time for an accounting, to 
each of these, of the Mutual Network’s 20-year prog- 
ress in service and in stature. 

Bare statistics can trace the outline: 4 stations to 
572...96,000-watt power to 1,100,000. ..$1,000,000 
in advertisers’ investment to over $23,000,000 a year— 
a clear pattern of broadening, rewarding service. But 
radio is too human a medium to be measured in watts 
and dollars alone. This fastest-growing of all networks 
has moved toward maturity against a background of 
surging public interest in broadcasting... both before 
and after the advent of TV. Here is the basic clue to 
Mutual’s “score”’ in 54. 

It may be common knowledge that, during these 
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two brief decades, U.S. radio homes have more than 
doubled (20,000,000-odd to some 46,000,000 families) 
and that radio “‘saturation” is half again as great as in 
34 (64% to over 96% of all homes today). But there is 
uncommon significance, we believe, in radio’s advances 
... post-TV. There are actually more hours of listen- 
ing today than in ’43—and it is different listening, 
infinitely more personalized, with car radios and port- 
ables, for instance, comprising more than half the 
5,000,000 new radios purchased this far in ’54. 

Plainly, the receiving end of this business is geared 
as no other medium can be, to go wherever the people 
go. Plainly, Mutual’s vast plurality of stations is ideally 
geared, at the transmitting end, to mesh with the 
public interest. How can we best gear our program and 
sales service for the next 20 years, to assure the kind of 
progress which has characterized the past 20? 

A big step toward answering this critical question 
has already been taken. We are now studying the first 
findings in the largest research project ever trained on 
all-American habits in living and listening. For the 
first time, we are learning the exact nature and scope 
of such factors as out-of-home listening, family com- 
position, and program tastes—in and out of TV areas. 

Our heavy investment in this forthright research 
not only testifies to Mutual’s faith in the future of 
network radio... it also finances a custom-made key 
to that future. For years to come, we look forward to 
sharing that key and that future, in a truly mutual 
sense, with the everlasting trio of station and listener 


and sponsor. 
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Advertising Age, October 4, 1954 
ABC-TV Sells Sports Wrap 


The “Pre-Game Huddle” on| 
exclusively Asc-TV has been sold to R. J. 
| Reynolds Tobacco Co. (William | 


init Esty Co.) for the entire network 
on the $5 Billion Food Processing Industry coe the West Coast, where Car- | 


hy 
| 

| nation Co. (Erwin, Wasey & Co.) 
| 


“4, is the backer. Reynolds so is 
i Use the Direct Route — why scatter “your sales shots: co- maenne, witli: Colemadaamienal 


eC - PAC Kee 
“ew ‘ 


ee ae) 


ive Co. (Lennen & Newell), of the 
H Most respected publication score show which tollows the tel-| 


ecasts of the college football | q 


Largest ABC circulation—highest renewal—82.50%, games 


Vertical coverage—no waste circulation 


Read by 


: = High editorial prestige—New Editor—New Format i i, 
6 CANNERS New editorial features that build high readership | a — ee ee d 
ER name 


e® PACKERS |/program promotion manager of 


' } i - : rm % " 
Adi hie est Adams St. KNX, Los Angeles, and the Co- : 
; cm FREEZERS 105 Wes , _lumbia Pacific radio network. Mr. a ee 
ald Chicago 3, Ill. | Seehof, formerly assistant national | : = 
wre * 
3 ; i | THE = ‘sales manager of the television Hastings Is First 
| @ | network of American Broadcast- 


. f 
|ing Co. in Hollywood, succeeds Designee as BAB s 
Roland H. McClure, who has|s ’ 
| joined the sales department of the Salesman of Month 
| Station and network. New York, Sept. 28—James F. 
Hastings, sales manager of WHDL, 
Olean, N. Y., has been named 


sco R ft BO A R D Broadcast Advertising Bureau’s 


first salesman of the month. 


i | 2 | 3 | a | 5 | 6 | 7 | 8 | 9 TOTAL thi tnitial BAD nates ae be 


NO. 1 CHOICE OF MANY LEADING thinking up a new radio show and 
POST HOUSTON RETAILERS! $ 


organizing a group of radio parts 
| | cHronicte |—|—|—|—|—|-|-|-|=|— 


dealers to sponsor it. His sales- 
manship brought in a total of 19% 

STRIKES HITS 

BALLS ERRORS 


se 


fearteeteteo - Freez 


hours new business for his station. 

Aired six quarter hours weekly, 
the show is called “Radio Repair 
Time” and features popular re- 
cords interspersed with reminders 
to listeners to get their radios in 
working order. Participating deal- 
ers are rotated. The middle com- 
mercial is devoted to selling fm, 
high fidelity, portable sets and car 
radios. (WHDL has an fm affil- 
iate.) 

To back up this sales effort, 
WHDL organized a radio dealers’ 
association for the first time in 
Olean. This group now holds 
| weekly meetings. 
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Second place winner in the BAB 
contest was Philip K. Eberly of 

eo % WSBA, York, Pa., who sold five 
A \ quarter hours and five half-hours 
for 52 weexs to York Lincoln- 
Mercury Co. This is the first con- 
centrated schedule for this adver- 
tiser, although the company has 
been using radio for the last four 
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Buck Long of WABB, Mobile, Ala. 
He sold the coverage of major 
fires in the station’s area to the 
State Farm Mutual Insurance 
Agency. 


rOversight )oesn't know / Nabisco Revises Dog Food 


Cereal Distribution Plan 
National Biscuit Co., New York, 


will soon begin distribution of its 

e core in t e ouston ar et eee Nabisco shredded wheat, 100% 

bran and its Milk-Bone and Pal 

dog food line to wholesale grocers 
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years. 
/ Third-place award went to 
| 
/ 


i and chain store warehouses. Dis- 
He Overlooked The Houston Post! Side aod seei-periaatie products 
oo e e ous en es cf / able and semi-perishable products 
/ * will still be made directly to retail 

. . P " : outlets by its own sales force. 
Unlike informed media men and ad- Post...a sure sign of effective return | Fd Operation of the new distribu- 
vertisers, Mr. Oversight is way out in for each dollar invested. l’ tion plan will begin on the Pacific 
left field. He failed to see that many Day by day, more advertisers are Coast this fall and will be ex- 
leadin Houston adverti ted foll A p panded to the rest of the country 
g isers consider ollowing the example of Houston’s as soon as possible. Nabisco has 
The Post the most effective advertising leading stores in reaching the ripest, created a separate division, the 
medium. He didn’t realize that such richest sales plum in the South. For a candies peor poh ge na 
“ee P tay 7 : of cereal a ) 
retail giants as Foley's, Weingarten’‘s additional facts, get in touch with Mo- food products. General Manager 
(grocery), Krupp & Tuffly’s and Meyer loney, Regan & Schmitt today. Starch Hal M. Chase, who has served as 
Bros. place the biggest slice of their studies made regularly. Hooper Brand an tea ton de eee Ser. 

newspaper budgets* in The Houston ratings available. Details on request. 


a Steeves Leaves UP for GM 

It Takes THE HOUST Edmund Steeves has been ap- 
net te pointed to direct press relations in 
the New York office of General 
Motors Corp., effective Oct. 1. He 
has been central division manager 
for United Press Assn. since Jan. 


The Houston Market Today is Sold on... Sold By 


THE Houston Post ~~ 


1, 1952. 

Eugene temesc, Director Gilbert Buys Newscasts 
° vertising A. C. Gilbert Co., New Haven 
Robert Barron, M of ; : : ‘ ~ 
Now up to 188,857 Daily — 206,567 Sunday** “General Adverising Conn., will sponsor 22 five-minute 
* Complete linage figures weekend newscasts each weekend 
e+e and still growing! ++ ABC Publisher's Stotement, over ABC radio between Dec. 4 
March 31, and Dec. 19. Erwin, Wasey & Co. 

M4 is the agency. 
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Umm 
... it’s wonderful 


in the Country-Side! 


Remember? But of course, we 
mean the CoUNTRY-SIDE UNIT 
and the big national countryside 
market it reaches and sells. 


Just two years old—today the 
CSU carries 9 of the top 10 
national advertisers. Nearly two 
hundred famous products in all 
—with many, many more on 
their way! 


Buy the CouNnTRY-SIDE UNIT 
and make more sales for your 
product or service in the big 
prosperous country-side market. 


Home delivered to more than 
4,450,000 families—the biggest 
thing in the country! 


THE Country-Sive Unit 


Farm Journal eTown Journal eWashington Sq., Phila. 5, Pa 


Graham Patterson, publisher e Richard J. Babcock, president 
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*Permanent, 
indoor, illuminated types- 


Today's successful merchandising programs call for signs that promote — remind — SELL! 
Dealers and advertisers want them because they've PROVED their sales-producing power! 


FAMOUS MODELS OF OTHER OADCO POINT OF SALE SIGNS now being displayed in store windows or 
dealer outlets throughout the country or just being introduced. 


CORALOE momar oe 


Animated action flowing milk sign tieing-up Foremost dealer You've seen this AC clock sign in service station windows every- Ties right in with advertisers bottle (or cap). All-plastic, 15” 
outlets with Foremost’s general advertising. A variation of where. A highly successful clock sign from both a dealer ac- diameter, illuminated, bottle cap sign that is doing a big point- 
OADCO's famous Flying Saucer Model.* ceptance and promotion standpoint. Modified edition of the of-sale job wherever used. 

OADCO fire-glo model. 


ON TAP 


Plastic dial—plastic crystal advertising clock. Eliminates break- Sales theme dramatization with a “wallop.” Animated waterfalls Cleverly designed novelty signs get up and stay up—a real 
age, reduces shipping weight; provides greater luminosity. dramatizes very essence of this brewery’s slogan, “‘It’s the Water.” attention getter! A sure-hit piece in any advertising man’s 
Custom-built modification of OADCO Flying Saucer Model.* language. 
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Custom-bilt animated action sign with star studded frame. Action always attracts attention. This twinkling-dot border sign | Big sign Impact at small sign cost. | This simulated, all-plastic Ship's 
Twinkling “R” in logotype. Light spot openings in frame make never has to fight for placements. it gets the preference regardless A 12” square, all-plastic sign with Lantern sign makes an effective 
this a standout sign wherever placed.* of any other “competing” signs. Variation of OADCO’s now incandescent illumination in | point-of-sale piece for coastal or 
famous Chromotion animated-action principle.* bringing down cost to around sonar 9 or for marine 

j ial- iti roducts. A new design j " 

CUSTOM-BILT OR READY-FOR-PRODUCTION MODELS eo aT ne Boe = 


We will be glad to submit samples or proposed design renderings in connection with dealer sign program you may have under consideration. 


REGIONAL REPRESENTATIVES IN ALL PRINCIPAL MARKETS WILL ENABLE YOU TO 


discuss your dealer sign requirements anc objectives in a first-hand way. Wire or phone collect. 
‘Cronetign enkoteebonmen 


THE ADVERTISING DISPLAY CO, =i=*= 


AMERICAS’ LARGEST PRODUCERS OF INTERIOR ILLUMINATED POINT-OF-SALE SIGNS 
SERVING BRAND NAME \DVERTISERS FROM COAST TO COAST 


CINCINNATI, OHIO PArkway 7160 
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‘Kamin Appoints Blake 

Jack Blake Jr., who formerly 
operated his own agency, has been 
named an account executive of 
Kamin Advertising Agency, Dal-| 
| las. Mr. Blake will service ac- 
‘counts formerly handled by his | 
/OWN organization. 


Diehl Directs GOP Drive 
William W. Diehl, who heads 
the Providence agency, W. W. 
Diehl & Associates, has been 
named to direct publicity and ad- 
vvertising for the Rhode Island Re- 
publican campaign. 


‘Financial World’ to Palmedo 

Bernard T. Palmedo, Pacific 
Coast publishers’ representative, 
has been named to represent Fi- 
nancial World in California, Wash- 
ington and Oregon. 


Tann Corp. Names Denham 
Tann Corp., Detroit, has ap- 

pointed Denham & Co., Detroit, to 

handle advertising and publicity 


MAGENTA AND WHITE—Defying the 
ancient tradition that butter pack- 
ages always are yellow, Hal Sandy 
Associates, Kansas City, Mo., de- 
signed this package for American 
Dairies, in magenta and pure 
white. Sales increases since intro- 


traditional color is not vital. 


for its three divisions: Congress 
drives division, Congress die cast- 
ing division and Congress tool & 


die division. 


 CONSDLIDA TED 


Lithographing Corporation 


MEMBER OF THE POINT OF PURCHASE ADVERTISING INSTITUTE 


Main Office and Plant at Carle Place, Lt. I., N. Y. 


Sales Offices in Philadelphia, 


Chicago, Lovisville, Tampa 


duction of the package indicate the | 


Advertising Age, October 4, 1954 


Clothing Maker 
Plugs Psychology, 


Urges Individuality 


NEw York, Sept. 27—The aver- 
age retailer spends more time 


|worrying about his competitors 
‘than he does about his customers, 
|George N. Kaye, 


president of 
Timely Clothes, told a company 
sales meeting here last weekend. 

“As a result,” Mr. Kaye said, 
“retailer A tries to match B, B 


| tries to match C, and they all end 


up looking alike, talking alike, 
with no more individual identity 
than three peas in a pod. 

“I can walk down the main 
street of any big town or open any 
metropolitan newspaper, and with 
few exceptions,’ Mr. Kaye said, 
“windows and ads are all alike. 

“Unless men’s wear retailers de- 
velop the three I’s—Imagination, 
Individuality, and Insight into 


human nature, they are bound to 
suffer a still greater loss of con- 
‘sumer dollars to other fields in 
,which selling is more imaginative 
and aimed at basic human buying 
motivations. 

“Fashion is an important incen- 
centive to buy,’ Mr. Kaye said, 
“but it does not always move the 
majority of consumers. Function 
is often more important. The aver- 
age man is far from the point 
where he will consider a perfectly 
wearable suit obsolescent because 
of. a change in fashion. On the 
other hand, he will often add 
another suit to his wardrobe if 
some special appeal or usefulness 
‘can be pointed out. 


| 


“Retailers should stop worrying 
|about their competitors and worry 
‘more about their customers,” he 
declared. “Let them forget the 
|idea of trying to be everything to 
/everybody and decide what they 
|want their stores to stand for— 
|what they want to be famous for. 
| Then let them concentrate on de- 
veloping this individuality.” 

When Timely Clothes went into 
national advertising ten or eleven 
| years ago, Mr. Kaye said, the com- 
pany spent considerable time and 
;money on what he called “a psy- 
‘choanalysis of the clothing busi- 
‘ness in its” relation to the 
|consumer.” As a result, he said, it 
‘developed an identifying factor 
which has been the basis of the 
company’s advertising and selling 
ever since, regardless of fashion 
or fabric changes. This factor, Mr. 
Kaye said, is “balanced tailoring,” 
'which gives the company’s clothes 
a “continuing identity. 4 

The company’s current advertis- 
ing is using quotations from prom- 
‘inent women who express their 
|opinions about men’s clothing and 
/the way men dress (AA, Sept. 20). 
|Lawrence C. Gumbinner Adver- 
'tising Agency is handling. 


| 

Research Institute to Study 
'MD Promotions for Adclub 

| A detailed study of the physi- 
\cian’s motivations, including his 
emotional and irrational reactions 
‘to advertising, detail men and 
‘other promotion activities of ethi- 
'cal drug companies, will be under- 
i'taken beginning Oct. 1 by the 
|Institute for Research in Mass Mo- 
tivation, Montrose, N. Y., on behalf 
of the Pharmaceutical Advertising 
Club, New York. Cost of the study 
will be $7,500. 

A final report and blueprint for 
action, describing the practical ap- 
plications of the Institute’s find- 
ings on the promotion and adver- 
tising problems of ethical drug 
companies, will be submitted to 
the club about Jan. 1. 


‘Disney Division to R&R 

The Bakery Licensing division 
‘of Walt Disney Productions Inc., 
| Chicago, has appointed the Chi- 
|cago office of Ruthrauff & Ryan 
|to handle its advertising. 
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To sell more where more 


_ The 3 compact city and suburban areas of New York, 
a Chicago and Philadelphia—where 187» of all U.S. Retail 
2 Sales are made—deserve and reward heavier advertis- 
ing effort because in these areas the family coverage of 
General Magazines, Syndicated Sunday Supplements, 


The group with the Sunday Punch 


Magazine 


Rotogravure ¢ Colorgravure 


| i's FIRST 3 FIRST! 


sold... 


Radio and TV thins out. In these most profitable 
markets there is no substitute for FIRST 3 Markets’ 
nearly 2-of-every-3 family coverage. 


And, in 6 states, which account for 30% of total U.S. 
Retail Sales, FIRST 3 delivers 47% average coverage 


of all families. To make your advertising sell more 
where more is sold...it’s FIRST 3 FIRST. 


New York Sunday News 


Coloroto Magazine 


Chicago Sunday Tribune 


Philadelphia Sunday Inquirer 
“Today” Magazine 


New York 17, N. Y. News Building, 220 East 42nd Street, VAnderbilt 6-4894 © Chicago 11, Ill., Tribune Tower, SUperior 7-0043 
San Francisco 4, Calif. 155 Montgomery Street, GArfield 1-7946 © Los Angeles 5, Calif., 3460 Wilshire Boulevard, DUnkirk 5-3557 
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8:00-8:15 P.M.—DINAH SHORE SHOW 


Wednesday 
night... 


i 
= 


we meee 


10.00-10:15 P.M.—FIBBER McGEE & MOLLY—FOR PRUDENTIAL INSURANCE CO. OF AMERICA, 
RADIO CORPORATION OF AMERICA, ARMOUR & COMPANY (DIAL SOAP) 


This Fall, every Wednesday night program on NBC 
Radio is a long-time favorite. Each one in this line-up has 
stood the test of time... against all competition ... for an 
average of 13 years on network radio! 


Year afte: year, these programs have paid off like clock- 
work for « wide variety of advertisers. At this moment 
every show is sold except one. 


You can have this wonderful time because the Great 
Gildersleeve is back this year in a brand new sales format. 
You can buy as many or as few one-minute participations 
as you need. You can also buy “Gildy” as part of the Three 
Plan when you want morning, afternoon and evening 
round-the-clock coverage. And you also get the audience 
carry-over from the high-rated Fibber McGee & Molly 
Show. Wish you were here? Call your NBC representative 
now for full details. 


And on Wednesday night you’ll find yourself in the dis- 
tinguished company of such advertiser's as Miles Labora- 
tories, Inc.; Radio Corporation of America; Chevrolet 
Motor Div., General Motors Corp.; The Toni Co., Division 
of the Gillette Co.; R. J. Reynolds Co. (Camels) ; DeSotu 
Motor Corp., Div. of Chrysler Corp.; The American 
Tobacco Co. (Pall Mall); Prudential Insurance Co. of 
America; and Armour & Company (Dial Soap). All on 


RADIO 


A SERVICE OF 
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bs 7D A fine action gimmick with terrific 
*s is Sp nfa 41) yo => 4 appeal to all women. Nu Pal lint 
— ow VHD Y Eos movers are tremendously handy 
x gis 4g: J ) on all clothing and fabrics includ- 
By es y ing delicate velvets. 
 sebt, It’s easy and fun to use 
ry OEE: ... and so low in cost. 
Pena Dry Cleaner Endorsed 
Retails for $1.00 Perma Products Co. 
Quantity Discounts P. O. Box 625 
60¢ to 39¢ each Detroit 6, Michigan 
: An Excellent Gift or Premium Item 


Lists Data on 591 Publications 

The Cathclic Press Assn., 150 
E. 39th St., New York, has pub- 
Frrtce its 1954-55 Catholic Press 
Directory, a media reference guide 
to Catholic newspapers and maga- 
zines of the U. S. and Canada. 

Listing rates and other data for 
591 publications, the directory is 
distributed on a controlled basis 
to national advertisers and agen- 
cies. 


Children’s Manor to Swofford 

Children’s Manor, an all-chil- 
dren’s hotel in Boca Raton, Fla., 
has appointed Hugh Swofford & 
Associates to handle public rela- 
tions in New York. 


‘Catholic Press Directory’ Out;| ABC Adds Six Publications 


Five newspapers and a magazine 
have become members of the Au- 
dit Bureau of Circulations, Chi- 
cago. The newspapers are the 
Commercial Ledger & Leader, 
Leesburg, Fla.; News, Altamont, 
Ill.; Star Post, Dallas; Star, Val 
d’Or, Quebec, and the Samedi-Di- 
manche, Verdun, Quebec. Journal 
of Living, New York, has joined 
the magazine membership list. 


Kaufman Joizs Reynolds 

R. E. Kaufman, formerly na- 
tional advertising manager of the 
Washington Times-Herald, has 
been named manager of the Phil- 
adelphia office of Reynolds-Fitz- 
gerald, newspaper representative. 


a with 


you don’t buy the palm tree 


roots and branches! 


WAVE's 50% BMB daytime area is almost precisely 
the same as the Louisville Trading Area, which racks up 
42.5% of this State’s total Effective Buying Income. 


network attractions are only part of our appeal. 62 
on radio (44 of them working on-the-air activities 
rather than sales, etc.) give us better news, 


WAVE alone in Louisville gives you ALL the coconut, 
the right price. NBC Spot Sales has the figures. 


WAVE 
LOUISVILLE 


5000 WATTS 
NBC AFFILIATE 


YOU BUY THE COCONUT! 


If you want to do a top radio job in the best part of Kentucky, 
you obviously don’t need to buy the whole radio “tree’’ — trunk, 


WAVE GIVES YOU THE BEST OF KENTUCKY — AT MINIMUM COST. 


WAVE PROGRAMMING GUARANTEES AUDIENCE. 
WAVE is the only NBC station in or near Louisville. 


better sports, better local programming all along the line. 


NBC Spot Sales, Exclusive National Representatives 


But 
good people 


at 


Advertising Age, October 4, 1954 


NARTB Willing to 
Discuss Charge of 
‘Injury’ to Baseball 


WASHINGTON, Sept. 28—The Na- 
tional Assn. of Radio & Television 
Broadcasters has indicated its will- 
ingness to participate in discus- 
sions with major and minor 
league baseball clubs in an effort 
to settle complaints that the minor 
leagues are being injured as a re- 
sult of unlimited broadcasting of 
major league games. 

NARTB President Harold Fel- 
lows has said the association’s sport 
committee would participate in 
any meeting proposed by baseball 
officials. He indicated that the 
meeting ought to be arranged by 
Baseball Commissioner Ford Frick. 

Mr. Fellows made his offer after 
Mr. Frick told the Metropolitan 
Sports Broadcasters Assn. in New 
York that the minor leagues are 
being hurt, and that the majors 
will eventually be hurt, too. Mr. 
Frick expressed a belief that a 
meeting of broadcasters and ball 
clubs would lead to a “happy solu- 
tion” of the problem. “I don’t know 
if the happy solution will please 
the Federal Communications Com- 
/mission,” he said, “but I do know 
it can be satisfactory to all of us.” 


/@ His comments took on added 
Significance this week after Frank 
D. Lawrence, owner of the Ports- 
‘mouth, Va., club in the Piedmont 
|League revealed that he has 
‘launched a move to file a multi- 
million dollar damage suit against 
major league clubs. He claims the 
broadcast of major league games 
in minor league territory has 
caused the loss of millions of dol- 
lars in patronage and has already 
destroyed some clubs. 

He is reported to have contacted 
nearly 100 independent owners, 
and claims to have support from 
a majority. Defendants in the suit 
would be Mr. Frick and the 16 
major league teams. 

The unlimited broadcasting of 
baseball games was brought about 
several years ago when the De- 
partment of Justice warned base- 
ball teams that restrictions which 
assured each team a monopoly on 
broadcast rights in its home terri- 
tory violated the anti-trust laws. 

Last year Sen. Edwin C. John- 
son (D., Colo.) introduced legis- 
lation giving baseball broadcast 
rights exemption status under the 
anti-trust laws, but this bill did 
not pass. 


Boston Distribution Contab Set 


The 26th annual Boston Confer- 
ence on Distribution will be held 
Oct. 18 and 19 in the Hotel Statler, 
Boston. A national open forum for 
the appraisal of problems in dis- 
tribution, the meeting will be 
sponsored by the Retail Trade 
Board and the Greater Boston 
Chamber of Commerce in cooper- 
ation with Harvard University 
graduate school of business admin- 
istration, Boston University col- 
lege of business administration, 
Massachusetts Institute of Tech- 
nology school of industrial man- 
agement and other schools and 
groups. 


O’Mara & Ormsbee Names 2 


O’Mara & Ormsbee Inc., news- 
paper representative, has ap- 
pointed Gerald V. Cleary Jr., for- 
merly with Marsh & McLennan, 
insurance broker, to its Chicago 
sales staff and Charles E. Flower- 
day, previously with Prentice- 
Hall Inc., to its Detroit sales staff. 


Jack Burgoyne Forms Agency 

Jack Burgoyne, formerly sales 
manager of O. M. S. Mail Adver- 
tising, Boston, has formed John D. 
Burgoyne, Advertising, in Marsh- 
field, Mass. The agency will spe- 
age should not be lost.” 
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what to expect in 
America’s 2 biggest markets in 1955 


There was a time in the food & grocery field...and the drug, 
toiletries & sundries trade...when one year’s pattern of opera- 
tions could be expected to follow the last. 


But that was before the days of coffee-er coffees ...bluer 
detergents ...instanter puddings. 


It was before the days of all day anti-enzyme toothpastes... 
and lipsticks redder than red. 


Never before in America’s 2 great mass-marketing industries 
has there been so much product unrest...so many switches in ad- 
vertising and sales promotional methods... changes in packaging, 
ingredients, distribution, manufacture. 


And soon—in thousands of offices, closed group meetings are 
going into session to start voting on 1955! Out of these five-man 
...ten-man...twenty-man conferences will come decisions to 


break many a supplier’s heart...and every rule in the book! 


Decisions by committee today give your salesmen and pro- 
motion in America’s 2 biggest markets the job of tracking down 
and impressing every executive voice on and off your prospect list! 


The 2 media that match the top level coverage, the mile- 
deep penetration your sales promotion needs are FOOD FIELD 
REPORTER and DRUG TRADE NEWS. - 


Read in the offices of presidents and chairmen of boards... 
vice presidents and sales directors... advertising and merchan- 
dising chiefs...treasurers and controllers...division and district 
managers...these 2 influential and authoritative business papers 
probe deep for prospects for you, sell right across the board. 

For over two decades, they’ve done this job superbly. They 
do it better than ever today! 


Food Field Reporter ¢ Drug Trade News 
Topics Publishing Company, Inc. 


330 West 42nd Street, New York 36, N. Y. 
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David Wolaver Adds Two 
David G. Wolaver Advertising | MiILwauker, Sept. 29—Indus- 
Agency, Cleveland, has been aP~ | trial Quality Control, bi-monthly 
pointed to handle advertising for publication of the American Socie- 
Akron Brass Mfg. Co., Wooster, | +, for Quality Control, will go 
O., maker of fire fighting equlp- | monthly with its January issue. 
ment, and Colonial Electric Co.,| Ge Wesiness peper alec en 
Cleveland manufacturer of electri- | nounced a rate increase and ap- 


cal products. pointment of advertising repre- 
'sentatives. Basic b&w rate will be 
Storm & Klein Elects 3V.P.s raised from $130 to $190 effective 
George Balterman, an account with the November-December is- 
executive, Lawrence Wisser, a sue. 
copy executive, and Frederick Wid-| Newly-appointed advertising 
licka, an art director, have been representatives are Weston 
elected v.p.s of Storm & Klein, New| Weston, New York, and L. B. 
York agency. ‘Hammond, Chicago. Solicitation 


4 
ie 
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+. 


SEE PAGES 50-51 


i meer THE Local, 


‘Industrial Quality Control’ Goes Monthly 


and servicing of ad accounts has 
been handled by George R. Foster, 


managing editor of the publica- 
tion. 


Trenton Foods Adds Canned 
Mince Pie to Dinner Time Line 
A new canned mince pie that re- 
quires no refrigeration is being in- 
troduced nationally this month by 
Trenton Foods Inc., Kansas City, 
|Mo., through its 75 brokers across 
the country. The 17-o0z. pie, packed 
|1n a pie-pan can for baking and 
Serving, is the latest addition to 
|the company’s Dinner Time line, 
which includes chicken and beef 
| Pot pies. 
| Promotion will include space in 
| Trenton’s ads in Life, beginning 
‘in November. 


Barrett Joins Jackson Co. 

Ross Barrett will resign as a v.p. 
and director of Foreman & Clark, 
West Coast clothing chain, to join 


on Oct. 18 as director of an 
expanded advertising, public re- 
lations and sales promotion de- 
partment. Jacksun 
pumps, oil drilling and production 
tools. 


Six Agency Executives 
to Preside at NYU Seminar 

Six advertising agency execu- 
tives will serve as chairmen and 


versity’s fifth annual seminar on 
advertising agency management, 
which will convene Oct. 19 for the 
first of six weekly sessions. 


chee, exec. v.p., Batten, Barton, 


ningham, president, Gunningham 
& Walsh; A. W. Lewin, president, 
‘Lewin, Williams & Saylor; J. Lew- 
_is Ames, v.p. and-secretary, Ruth- 
‘rauff & Ryan; George Farrang, 
assistant treasurer, Young & Rubi- 
cam, and Dixon Griswold, v.p.- 
controller, McCann-Erickson. 
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Oregonian 
Daily Lead 


ans, 
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Sources: ABC Publishers’ state- 
ments for 6 mos. ending March 
31, 1954; Media Records total 
advertising, less AW, TW and 


Oregonian 
Leadership 


Comics, 1953. 


Year: 1953 


LN. 


The Picture 
Is Bright in the 
Oregon Market 


with 16% more families 
than 1950. Now... total 
population, 1,909,200. 


ts 


Over 2nd Paper 


Over 2nd Paper 


th 


8,508 City Carrier Lead 


WITH CIRCULATION LEADERSHIP 


4,354 ABC City Zone Lead 


4,715 Retail Trading Zone Lead 
40,726 Total Circulation Lead 


WITH ADVERTISING LEADERSHIP 


1,148,624 lines Retail Advertising kead 


796,467 lines General 


Advertising Lead 


3,264,751 lines Classified Advertising Lead 


5,431,792 lines Total Advertising Lead 


Largest ‘Circulation in the Pacific Northwest | 


e Oregonian 


Portland, Oregon 


229,132 Daily 
292,332 Sunday 


Represented Nationally by Moloney, Regan & Schmitt, Inc. 


Byron Jackson Co., Los Angeles, | 


manufactures | ff 


panel speakers at New York Uni-| 


The executives are Fred B. Man- 


Durstine & Osborn; John P. Cun-.| 


| 
| 
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Meet the Prudential folks 
in our Youngstown offices 


As teste gro ft 


} 
The PRUDENTIAL 


INSURANCE COMPANY OF AMERICA 


STAFF BOOST—The new series of 
newspaper ads by Prudential In- 
surance Co.’s South-Central Home 
Office, Jacksonville, Fla., under- 
takes a new approach by plugging 
the company’s staff city by city, as 
well as the insurance itself. The 
office handles insurance in 10 
states. Bacon, Hartman & Voll- 
brecht, St. Augustine, handles ad- 
vertising for the district. 


Newspaper Institute 
Plans Seminars on 
Pressmen’s Training 


LOUISVILLE, Sept. 28—To explain 
its pressmen’s training program, 
the Institute of Newspaper Opera- 
tions will conduct seminars in Dal- 
las (Oct. 11-14) and in Los Ang- 
eles (Nov. 1-4). 

The institute will later hold 
similar seminars in other parts of 
the country for member newspa- 
per executives and others who are 
interested in the pressmen’s pro- 
gram. 

The seminars will acquaint ex- 
ecutives with detailed information 
on the operation of pressrooms 
and will outline a course of in- 
struction for the training of ap- 
prentices. 


s According to the president of 
the institute, Lisle Baker Jr., v.p. 
and general manager of the Louis- 
ville Times and Courier-Journal, 
the newly formed institute already 
has a membership of 140 publish- 
ing organizations with a total 
average daily circulation of ap- 
| proximately 14,500,000. 

A search is now under way to 
select an executive director and a 
training director. As soon as the 
executive director is selected, the 
location of the institute’s head- 
quarters will be determined. 

The institute’s plans committee 
has under consideration a number 
of research and analysis projects. 
The institute’s activities will cov- 
er mechanical departments, busi- 
ness departments and modern sci- 
entific management techniques. 


New Publishing Company 
Plans ‘Quick-Size’ Magazines 

Berkley Publishing Corp., 145 W. 
57th St., New York, newly-formed 
by Frederick A. Klein, president, 
and Charles R. Byrne, exec. v.p., 
will publish News, a Quick-size 
weekly, and Chic, a Quick-size 
fashion monthly. Both magazines 
will sell for 15¢. First issue of 
News will appear Oct. 26, and the 
first of Chic will be on newsstands 
Dec. 28 (dated February, 1955). 

Page rates have not yet been 
decided. 


Manufacturer Names Mitchell 

Continental Radiant Glass Heat- 
ing Corp., New York, has named 
W. Robert Mitchell Inc., New 
York, to handle its advertising, 
succeeding Dowd, Redfield & 
Johnstone. 
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New England 
within the next 4 years 


In making plans for the future it’s surprising how many of us act 
as if growth were something that is entirely behind us! 


Maybe that’s because we’re accustomed to making comparisons of 
yesterday and today. There’s no question about the growth we’ve had 
since *40 or °47. Most everyone is now taking this growth into 
consideration in today’s planning. 


But what about the growth ahead of us? The next time you sit in a 
planning conference, try this little bombshell: 


The increase in our population within the next four years will 
be the equivalent of adding another New England to the U.S. 


That’s just one example of how fast America is continuing to grow. 


Visualize the opportunity ahead for your Company in such a dynamic 
and expanding economy. But making the most of such an opportunity is 
going to take some raising of sights. It’s going to require sound sales 
and advertising planning based on the size of the job ahead, 

and not the size of the job behind us. 


For help in your planning we invite you and your advertising agency 
to make full use of the information facilities of the Penton Publishing 


Company. We will be happy to cooperate with you. 


THE PENTON PUBLISHING COMPANY 


PENTON BUILDING e CLEVELAND 13, OHIO 
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PLASTIC DECAL 


ADS TIN 


ANY SHAPE! SIZE! COLOR! 


rettes 
:°@ Camel — hundre eds 


STICKER! me a 
= ae * Brilliant Bake 


e Westinghouse ® Indestructible! 


(for any smooth surface 
—glass, metal, etc.) 


SELF ® Sticks on both sides— 
any climate 


Enamel Colors 


Use and Reuse! 


Washington Area 
Postmasters Air 
Gripes on Ad Mail 


WASHINGTON, Sept. 28—A 
Washington area postmaster who 
was asked to voice his “gripes” 
about advertising charged last 
week that national advertisers 
waste a lot of money by shipping 
in more pieces than are needed to 
cover all the householders on his 
routes. 

Acting Postmaster Roger D. 
Clark of Alexandria, Va., one of 
eight Washington area postmas- 
ters invited to the first session of 
the Washington Advertising Club’s 
direct mail clinic, said his office 
recently had 6,800 copies of a 
“householder” mailing piece left 
over after complete distribution 
had been completed to all box- 
holders. He said this is a common 
experience. 

He suggested that advertisers 


THE MOST 
IMPORTANT CORNER 


: ¢ IN THE U.S.A. 


SAN DIEGO 
CALIFORNIA 


San Diego Hnion 


EVENING TRIBUNE 


REPRESENTED NATIONALLY BY THE WEST-HOLLIDAY CO., 


ANOTHER MAJOR 
SAN DIEGO 
INDUSTRY 


1953 - $70,000,000 


Data Copyrighted 1954 Sales Management, Survey 
of Buying Power; further reproduction not licensed. 


The only effective way to tap San 
Diego's tremendous buying power — 
is with the saturation coverage of the 
San Diego Union and Evening Tribune. 


INC. 


AUTOMATION 


Now! Exclusive New Admiral Robot Machine 
builds TV sets Automatically...makes possible 
Giant 21" (270 sq. in.) Aluminized TV with deluxe 
quality features at economy price of *149% 


LOOK, MA, NO HANDS—Admiral Corp. 
offers this variation of nuts-and- 
bolts copy for use in dealer and 
distributor newspaper ads. The 
theme also will be used in factory- 
paid advertising. 


check with postal officials before 
sending bulk “simplified address” 
mail out for distribution. 

At the “kick-off” session of a 
clinic which will continue monthly 
through the year, postmasters an- 
swered the 13 questions “most 
asked” by direct mailers. In turn, 
postmasters voiced “10 most vio- 
lated postal regulations.” 

The series is under the chair- 
manship of Larry Brettner, promo- 
tion manager of American Avia- 
tion Publications. 


# The 10 most violated regulations 
listed by postmasters were: 

1. Failure of bulk mailing per- 
mit holders to file the statement 
of mailing, Form 3602-PC, when 
preparing third-class matter with 
pre-canceled stamps or a postage 
meter. 

2. Failure to securely bundle 
mails -where regulations require 
when prepared under permit or 
by postage meter. 

3. Meter mail being deposited 
when bearing the wrong date. 

4. Failure of mailing permit 
holders to make the required sep- 
aration of bulk third-class mail, 
where 10 or more mailing pieces 
are addressed for delivery to an 
individual post office (Publishers 
of second-class matter fail to ef- 
fect this required separation where 
five or more pieces are addressed 
for delivery to an individual post 
office). 


@ 5. Failure to place return ad- 
dress in upper left hand corner of 
address side, or addressing space, 
when requesting “return of for- 
warding postage,” and “Form 3547 
requested.” 

6. Failure to place airmail and 
special delivery on top of bundles 
not to be included in a separate 
bundle. 

7. Mixing of different classes of 
mail matter in the same mailing 
sack, where a sufficient quantity 
warrants use of more than one 
sack (15 lbs). 

8. Non-metered permit holders 
failing to have sufficient funds on 
deposit prior to the depositing of 
mail matter. 

9. Failure to properly pack 
“fragile” articles. 

10. Inadvertent sealing (com- 
plete sealing) of third-class mail. 


Lens Pack Space Available 


Package Advertising Co., 230 
Park Ave., New York, has an- 
nounced that the covers of a new 
Magic Lens tissue pack, containing 
24 silicone-treated polishing tis- 
sues for eyeglasses, are available 
for advertising messages. 


Ramsay Joins Worth Larkin 


Don Ramsay, formerly on the 
publicity staff of the Los Angeles 
Chamber of Commerce and a pub- 
licity representative for Wallace 
& Tiernan, Newark, N. J., has 
joined Worth Larkin & Associates, 


Los Angeles publicity firm. 
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Out of Joint Today 


The demands of industry have created the need for more durable 
fasteners than the hand-whittled peg of a century ago. And al- 
though manufacturers of today’s fasteners and fastening materials 
fall into many categories, they have one thing in common — the 
use of Business Week to sell their output. These manufacturers know 
that Business Week reaches a more highly concentrated audience 
of management men in business and industry—at less cost—than 
any other general-business or news magazine. The result: Business 
Week consistently carries more pages of fastener and fastening 
materials advertising than any other magazine in its field. 


YOU ADVERTISE IN BUSINESS WEEK WHEN 
YOU WANT TO INFLUENCE MANAGEMENT MEN 


BUSINESS 
WEEK 


These Advertisers of Industrial Fasteners and Fastening 


Materials Reach Their Major Prospects 
Through Business Week 


Acme Steel Co. 
American Welding & Mfg. Co. 


Anti-Corrosive Metal Products Co., 
Inc. 


Arabol Manufacturing Co. 
Armstrong Cork Co. 
Barium Steel Corp. 
Bostitch, Inc. 

Chicago Show Printing Co. 


Du Pont De Nemours, E. |., & Co., 
Inc. (Remington Arms Co.) 


General American Transportation 
Corp. (Parker-Kalon Div.) 


Goodrich, B. F., Co., The 
Harper, H. M., Co. 


Huck Manufacturing Co. 
Hudson Pulp & Paper Corp. 
INinois Tool Works 

Lamson & Sessions Co. 
Milford Rivet & Machine Co. 


Minnesota Mining & 
Manufacturing Co. 


Permacel Tape Corp. 


Shakeproof, Inc., 
Illinois Tool Works 


Sharon Steel Corp. 
Standard Pressed Steel Co. 
Tinnerman Products, Inc. 
Townsend Co. 


United-Carr Fastener Corp. 


Source: Publishers Information Bureau Analysis 


A MCGRAW-HILL PUBLICATION 
330 WEST 42ND STREET, NEW YORK 36, N. Y. 
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Now... 


Highest Voluntar 


1954* First 
6 MONTHS 


y Paid Circulation 


Advertising Age, October 4, 1954 


Newspaper Advertising Linage 
August, 1954 


in the Field... . 1953 Media Records Report for 52 Cities 
1952 Auqust Auqust % January-August % 
*ABC Publishers Classification 1954 1953 Change 1954 1953 Change 
Statement, Retail (total) ......109,777,345 105,622,821 + 3.9 894,200,601 890,509,924 + 0.4 
on 7 >i Dept. Stores .... 42,674,934 40,744.438 + 4.7 335,832,267 334,658,527 + 0.4 
: ; oa vne 30, General .............. 23,526,165 23,034,109 + 2.1 230,948,856 231,528,245 — 0.3 
Means new circulation - Automotive 10,780,588 11,417,233 — 5.6 96,991,664 91,244,978 + 63 
growth . . . definite be) Average total net paid, including  Financial_............ 2,277,854 2,020,668 +12.7 24,022,849 22,426,841 + 7.1 
bulk, A&C Publishers Statements, Total Display ......146,361,952 142,094,831 + 3.0 1,246,163,970 1,235,709,988 + 0.8 
leadership among all 6 months ending Dec. 31. Classified .......... 53,001,102 56,552,666 — 6.3 403,266,989 444,513,427 — 9.3 
anogemen! 199,363,054 198,647,497 + 0.4 1,649,430,959 1,680,223,415 — 1.8 
hospital publications! omen 


Editorial departmentalization 


assures readership penetration 
among department heads — 


the specialists who initiate 


Odette Thomas Joins Cushman 


Aaron D. Cushman & Associates, 
Chicago public relations counsel, 


has appointed Odette Thomas, for-| 
merly publicity and promotion di-| 
rector of TV Today, to its staff. 


hundreds of hospital pur- 
chases. High pass-along read- 
ership — 47,038 readers per 
issue. ‘ 


M * 
g ane 


105 W. ADAMS ST., CHICAGO 3 § 
:  CLISSOLD BUSINESSPAPERS: Ny — - a oe 
BAKING INDUSTRY + HOSPITAL MANAGEMENT + THE CANNER _ = 


Ad Federation Elects Black 


A. S. Black & Co., Houston, has 
been elected to membership in the 
_National Federation of Advertis- 
ing Agencies. 


$2,000 ITHACA Grade Repeater 


. 


y 


Use America’s only “3-state one station TV + 
network” and save...in just 4 weeks of a 

3 per week 10 minute show... the cost of 
a $2,000 Ithaca Grade Repeater. Va 


“Md 4 
AL 


3 Because of WMTW’s tremendous coverage 
we can offer unbelievably low rates. Aver- 
age time costs run 54% less than the com- 
bined cost of the 3 TV stations which 
together give only second best coverage. 


COVERS ALL THREE 


Mt. Washington’s more-than-a- 
mile high transmitter beams a 
perfect signal over most of Maine, 
New Hampshire and Vermont. 
WMTW’s three state coverage 
area is unequalled by any other 
television station in the country. 


TV sets: 229,884, RETMA — 


REACHES FURTHER 


WMTW serves a market with re- 
tail sales of over one and a half 
billion dollars . . . offers primary 
coverage of 445,000 U. S. fami- 
lies, many of whom have never 
received television before. Pro- 
vides the national or regional 
advertiser with unequalled cover- 


July 2. age of northern New England's 
ee eee 3 states. 
lh 
CBS-ABC Wek. Washington TV Channel 8 


WMTW 


John H. Norton, Jr., Vice Pres. and General Manager 


REPRESENTED NATIONALLY BY HARRINGTON, RIGHTER & PARSONS, Inc. 


Du Pont Announces 
Clothes That Will 
‘Grow with the Child’ 


NEw York, Sept. 29—“Yep, 
Skeeter, these are the same creep- 
ers your Grandpa slept in when 
he was a little tike.” 

Lifelong clothing is still some- 
thing for the crystal ball people, 
but a start along the way was an- 
nounced this week by E. I. du 
Pont de Nemours & Co.’s product 
information service. Stretchy fab- 
rics of polyester fabrics, says Du 
Pont, now are available which 
will expand with the measure- 
ments of growing children for a 
period of years. 

Among articles of apparel made 
of “wonderfully stretchable” nylon 
and Dacron, says Du Pont, are 
| T-shirts, creepers and socks. They 
‘are knitted with yarns especially 
|processed for elasticity and “will 
| expand easily, without sagging or 
| binding, to fit children during sev- 
eral seasons of growth.” 


# A creeper, for example, will fit 

an infant through the average 

crawling stage, Du Pont declares. 
|A single T-shirt will stretch, the 
‘company says, to fit any child in 
| the 6-to-12 size range. 

The “Stretchlon” fabrics are 
|completely washable, by hand or 
‘machine, according to the an- 
nouncement, and will need little 
or no ironing. 

“Stretchlon” comes plain or 
ribbed, in stripes or solid colors. 
In addition to children’s wear, the 
/new knits are used for knee-length 
‘socks to be worn with Bermuda 
| shorts. 

“Stretchlon” fabrics are made 
iby Security Tricot Mills, New 
York, using “Helanca” processed 
'Du Pont nylon and ‘“Fluflon” proc- 
essed “Dacron” polyester fiber. 
Twelve manufacturers are mak- 
ing the garments. T-shirts will 
/retail for about $1.98, creepers for 
$2.98 and $3.98 and socks for 
about 59¢. 


Mrs. Tucker Foods Offers 
Prizes to Churches in Contest 

Mrs. Tucker Foods Inc., Sher- 
man, Tex., a subsidiary of Ander- 
son, Clayton & Co., Houston, is en- 
|couraging use of Meadowlake 
| margarine in the state in which it 
‘is sold with a 10-week box top 
contest in which the winners will 
/be church groups. 

The company will pay 5¢ for 
each margarine carton bearing the 
test seal. Cash prizes of $1,000, 
'$500 and $250 will be awarded to 
church groups which send in the 
‘most entries before Nov. 30, clos- 
ing date. 


Nestle Offers Consumer Deal 
in Cookie Mix Campaign 

Nestle Co., White Plains, N. Y., 
which has done limited advertising 
|on its cookie mix since it was in- 
‘troduced 30 months ago, has begun 
using fractional b&w pages in the 
Metropolitan Group and 600-line 
ads in 40 daily newspapers. 

For the first time, Nestle is of- 
fering a consumer deal in which 
|the housewife buys the mix and 
|mails in the front panel of the 
| package. Nestle then mails a cou- 
/pon which she turns in for a free 
| package. Cecil & Presbrey, New 
York, is handling the promotion. 
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CO-SPONSORS—Sponsorship on 73 ABC tv stations on the National 

Collegiate Athletic Assn. will be shared by three companies repre- 

sented by the contract signers shown here. They are Ralph Numis, 

advertising manager, Maytag Co., Newton, Ia.; George Foerstner, 

exec. v.p., Amana Refrigeration, Amana, Ia., and H. C. Bonfig, v.p. 
and sales director, Zenith Radio Corp., Chicago. 


ce Padre 


“IT ONLY TAKES ONE IN GREEN BAY” 


One-eyed bachelor winking 
at a sure thing 


The Press-Gazette, for example. There just 
isn't any competition to water down your ad 
dollars in Green Bay. The Press-Gazette 
covers the waterfront, serves up 

100% City Zone circulation. Eye this buy. 
Phil McClosky, Manager, General Advertising. 


Be Number I in Green Bay ... Buy the 


creon boy PRESS-GAZETTE 


Green Bay, Wisconsin 


Wank, O'Rourke Dissolve 
Partnership; Form New Firms 
Melville E. Wank and John J. 
O’Rourke have dissolved their San 
Francisco agency, Wank & 
O’Rourke. Mr. O’Rourke has 
formed a new agency, John 
O’Rourke Advertising, with of- 
fices in the Flood Bldg., San Fran- 
cisco. The agency has been ap- 
pointed by the heirs of Maurice 
Lodge, founder of Maurice Lodge 
Advertising, to serve clients of 
the Lodge agency, disbanded after 
the recent death of Mr. Lodge. 
Mr. Wank has formed Wank, 
Lougee, McDonald & Lee, which 
will open offices in Los Angeles 
early in October. Frank E. Lougee, 
formerly secretary of Wank & 
O’Rourke, will be v.p. of the new 
agency. Mary F. Musil, with the 
former agency three years, will be 
secretary-treasurer, and Jean 
Wagner, previously publicity di- 
rector of Cutter Laboratories, has 
been named publicity director. 


Clark Gets Dottie’s Cookies 

Peterson & Snider Co., fran- 
chise holder and distributor in the 
Rocky Mountain states of Dottie’s 
cookies, has appointed Harold 
Walter Clark Inc., Denver, to han- 
dle advertising for the cookies. 
Radio, television and newspapers 
will be used. 


Mannion Names Lasworth A. E. 


Michael Mannion Advertising, 
Chicago, has appointed Earl J. 
Lasworth an account executive. 
He formerly headed his own 
agency in Arlington Heights, I1., 
and earlier was public relations 
manager of Page Engineering Co., 
Chicago. 


(ADVERTISEMENT ) 


Joseph B. Elliott 
With Schick, Inc. 
as President 


A director of Schick, Inc., for the last 
four years, Joseph B. Elliott has been 
elected president 
of the organiza- 
tion. Fabrication 
of the company’s 
principal product 
—electric shavers 
—requires huge 
quantities annual- 
ly of metals, plas- 
tics, packaging 
and many other 
essential items, 
Schick represents 
a sizeable market 
for many suppliers. 

Mr. Elliott’s decision-making func- 
tions include decisions as to sources 
of supply. His door is open every day 
to The Wall Street Journal. An alert: 
ness for new and better ways of doing 
business is typical of The Journal’s 
295,367 subscribers. (Total readers are 
at almost twice that figure.) What an 
advertising medium! 


Capital BRirlines 


. i 


urbo-prop) engines introduce the traveler to an ease ar 
in flight that transforms air travel into something 


SILENT, SURE 


a ne 


pa 2 epee oF ata hay 2 Soak 33 av” Boe see Chee a aeaiteg Seah Were) Gay or Cae SE atid Ce RR AL! ye hse LR? Bait ; HE AOD Fy eR ee ie Ae SeAe EARS vifiee et Ao DEL We ar aoa ees Se Sema 2 ee 
Pee) satires iat path NS oe ee Sige oe Bie hae 3 To ORS Py Via eae Pee y Sa, et i Sie Lea oe Se aie Se RNS poe” PLONE ke ABs {eee cies bee  neearniek . CM AGRA oie Roi ack Ne At, ML me a Ya 
% Sune anes t re aN te OS ei igen ear STE Ean. Sees Ue ek ask wy sity Mapa coeeee oye SACU eee beng weeds ee ab ae uae, eee foie ae a Se Loy aah ti, ae ENO Ye he Maa Deg ys ‘ tes 
dae bess SOs Ses ae Raa Ace saeteieame emote Pies eran s ea i Re aan Page, Spe Meaty Se PaO al A i qetach O MERae Sg > ae MeN ge! <The eeeeraae Dats Reeve Re Ce Rene Seas See Ct PE ae ek on 
eee dee" 2 os aye BS qh ag er Beg joins Cm: ae Ay es. eS Ged Teh Onis bo age ee bis Goya nay Wore Di OD Fa eee ea wh dela the Raa aay fe At Fe eee 4 « ae Re eae Re ah fie sD olathe i FB cade - Wh See sek tk a 
4 wey : a ae Svths ee be eH ee ik wae nd eer ae Aare PR a) Set pit ae Ratt Baie ON ley ele oh tts tg say, Sols neg es tt. ee nant ty 1h ae ere RR Wee ha te epee tos noe re ee ago 
Ss ieee 5 4° ange ke RTS ane, es RIN eR <2 eae Sea <4 hy Dire BCR WR hpi ane Map an <r BEEF Sp Fee, Powe: Sepainaya cag Reet «Hk TNE Cm a ae te Se eter op ate 
ap ee a ioe Ct Sadene OMp ens de Sa erence ts cl Sia PL CM LO ines ale Fe ned eet GO 2 Ss | aa ee eas te ear eat rota 2 See 5 ie Mayet ce eee x ile Roy Ra n operaee ne a a 
ed ALAS =n Pt ; ~ ce iis Sree rl ire, eae ie, AO ae Se a er ey ee tes pains Fe de Te en eae ee : ede ae Brats ae Sy be SRST, Soo eee ove: at a ies greed USE Dh pee Ge co wal PP ae Diaay | A 
m ae * ‘ ‘ Cy ns el oo ee a . 2 fa Pie ie) ine ey : ig SD tee ote si Sr nin aA aT od cone Ee. ities! Ney > eee eT 3 Sai gree ‘ Aw 
et ea : eae Farina oP Fae ge pack ara oA aae pee aati» Pe ig agen ee } 
Bek 3 ste a ema Bg Ye Sa aegen Wag e yy | ae ple : Raed rt ae Ro Ny Sane hg aay 
Bae : ie fer E igs cae a ae bath ah aes eee ae, “i fate : des 
awe | Adv ti ° A ' - ; ee 
RS. Sei -Tlisin e ee 
Po er g Age, October 4, 1954 ik 
a ae + = 
in a be ae 
a « § ee 
a j F 25 oe 
om ee ok a 
8 ¥ = ° a 
ae _ pe ee A= eer F wet: Bie, ae ee Le 
Py Foe OE ae, Pana : eet a= 2 eg eee BS i ae 
a 1 a came ok a uae: ee es 
9 Sa i Se ie a ot oS aaa aa co — ee fn 
er ’ ee aaa Ee ae oe 
- H a ae he eS). sl 4 E: Pee a ee Se . x F i 
Bee” ; : , se a eee mA gees Ss hh ee : 
bey sate iy vs 7S eae omaner oc i P a - i aa te 
La oe ae oe oes ogaera-+ gl : as , ea ae Bees... is a s ae 
Pee = é . oo ot) MRS ee . pM i ae ‘a . a age 
* , Ai aes ca % i 8 ak _ 2” oe z eas < 3 ee Ss 
5 j Px ; eg ee eae nr a a es ee alle +. a es aan 
eee oe Set: aye > ee ee ca 7 : Aye 
: ( Bee : ea. loo. ees fase See oe Ss 7 7 : J t eos 
‘sae t “: y ie ee ae ereang : ee Wat an : - : i 
Sa Lar, . : oc i a SRM i eee f ee a ae F : we ‘ = cae 
; ae q it Rota ee Bere See ahah tak Sama i. Be hig 2 of = 2 
a <a So EN se Peon a oy, ee ae = ne i“ 
en te i i 3 ea 4 Roo Pe ae “2 Eas 3 2 
B ‘ Soe ee ‘ aor ek Rec Shy eae Xe. ete I CONS ee ‘ 
z Boda 4? Sates oo {yn Rels” so Ea aa ee ee 
Seg oe ee Bs Series Me eee acre tae Be a Se BS ee f 
pe oe Pe. we Se ee ee ME ek a ake : 
Cr Cae EG Bee OR Se a ee oy eee ee BES ee Pee 
peat t te a ee | Be er ee | aes 
1 { eM | eee i Jr Or ees : 
aa i ae £ oR Be 9 es z Pee Metrwer SP 8 ee aS si por gees ; 
at t Bs ee 9 er ed mig ss Fe + Meee? BME Fg sane Pe ie = Ry ier) eS ‘: 
ee SX i Aaa Me sa BOERS AL. et <a Fe ae ae as ‘ ee Pa : 
ve q ae i er 51 ake Ey ese Sat ee eee we ORs eek Be ic 
Pm scarey te OR ee a a Pee a Re Bas ier 3h at el aa 
ae Me ee a ee gt in| Re oe 
gOS : 5 ag i te Fe ender Ae 
ee Oe % > Sa =~ | 2, Se ea 7 
Laer Fae . o- +) Pg ae poe 
2 am ars ‘ ve. -— ESS cee 
q sd yee ae wes 7 , ee, WERE 
Co Se ae e fe gs — a eg ae or 
a a ~ Se E J « | és te” —~. 
ae » ‘ea - dein Be BP EA rc 
ied Be coe é ee — ae soe 
' eet - a pc $ 
4 ie a eke ns te ; 
4 | ’ we ee an AAC 3 
‘ f } 
sg | 
aan ; 
ae h | 
i ng | 
Wales 7 
periek : } 
Sant t | 7 
ae sc 
che ane 
te | : 
; u ae BS 
eee ce 
Oy asa os Ce een Btu tae vs Wemtesis Sage By =e sas s . orig, 
ee ei eae sea 2 mete On es eerman rane f ote yr Die emer Ny Mg eee a ‘ ie 
eee res Be hii ae a gee oe ae la el ae ee if A ait ai, HOR oa ge Bar: Saeed ae oT 02m a) Seed eas Ce 9 aie a ae Ss 4 % ea 
mae eat oy as Aamir Coke Sa oteec! Sasa 3 2 : 1) ee ae es Vale Eo < 2 ee eit he ees a eas aa aa Screen a OPS 5. 
ee! ati Ss Rea aia .o nap rears. 5 ee ee pO Ra te peer Alene tale ch A FR ee Meee neo ec ee ae br 
sis) ah it Deri PS i OP th tay es > RO ried ie ca aii pg as tak 9 Se 4 ie Be Re A abe cm ed Sao mae eal Eat Be a wspeeet pete =" pet oe ane Pade 
oye ’ Pao bea a Uae se oa RET ee ES SNe aN ame Ite oe ean aS oe ae eo Rik ere 
Rogie 3) : Bop sk > Webeede 2h 2 5 = Z ae a. ae * a ere 
ana Mig Pee cigs,  ba RG Ae * 7 ore 
Natal tao : 5 nec ome a a ; é : : pon aa catia 
aoe | aE OEY oa ee : : : : = - x - 
a Sei Sd , i Sat De 
¥ ‘ - ¥ et nee : ‘ i! sea . . . ‘ ee : pays 
j ag " E on Le 3 spe sy ome es = ? ee s ? pe a, : ere ner 
} aS sali 4 a Saigilidad ea te Rg a ig os We ge « rang : woe 
i ’ q " em ‘ . 
mz: ‘a 3 = pests ees a 
ae : ; i ae : a : : : . 
fs i tes ph sa ns eee , be ee, Kapital y ; ; oe atte arcs ce ee 
a : eitlerd ~~ J tae a 2 eine 
ees itt ean > charity in 1 is % ea = Fi = j : 
if Bekee ces ry it ‘ < ideaa ae oo. are aaa A ae ahaa at casts - ic as ae ceeateteeee Pee ee " 3 * wre ie & 
Si os i aS. Sy ala enh ts " eal : 5 ee es é tanto: £ Bea oie % SS eae ais a talent = " ” ceuiilintitoes dg sassk mn ja 
7 - dis <5 a sine 8 eu Le eee es - eee ait we rate PSS. SMR Se 2c eeecenonaaaes ee . pm i ’ : 
Pg ees Wairoa 2? : i : = 2. eee anid : it SBME recur K ie er 2 : 
=a SEE ss ee — re me RNR es 2 ieee Ee IE par ay Se span 
a Dh, oe gumrenmgetpens 1 ci lan alae ee ‘ van patty ‘ ; se 
et “Peretti S6tS « toa: ee i Sean ty : 3] : ee i Sy ‘ = : 
a poe es pee a bee ee 2. eee ea ee 
ety ct (ci Sr acai si ae aa ee ee ae oes Pe cat ay 8, eg es ier ee ee Te a a ie q 
eS | Sans Oe SE oh ra. Oia 2h 10 2a ly a ah a a ea eo te ae ee ies r A eats 5A A a = a <a 4 y 
geen Dee ae Ca serene Pian: 8 The powerful sital Vi Pg Year Stra ae sd ? es ACP 
ie ; Peek ck”,  cenmemet cones Saree HOES B lic Si ha aes 
, ; Ng eee ee + ee Be é Cate ‘ - er Sexereptane a Baca 
ice J Phe oa Tes Wim , Re es aren 
nae go ok Micah ona oo ee omrpent Se a ES : ; 5 fet eae ee 
: ee oe es 5 5 3 oh Sea oe = ah »! ‘ , : ee es a ; 
, Si ae eo Pa are Ay, a ‘smoothness. | four Rolls-Royce propeller turbine _ 
Sains i- oe is eae aes ee ies “ee aes ce. agen Soy hy eae i, . ni I. Si ogy Neen 
eet MERI Sele, ee [oe AeRrag eee s Sea SSRN ots Maes ae x Sai aie. 3 nites cindoeireels 2 
as OL a eae perio ye eae iw sai ee ee ae ve Sa ie era ie iS Son 
a et a , Oe. peas ES, eck ee ar Bg 3 ie ; fn ee ee phy 8 Se age ate 
oe eee” eee = esl ' TE Sos ge Sori 3 vat a ec a eEw ack ae ining 
see SPIRE. ancwrsry ee Sn eee oe oe ee, Ove. a eed oe ee : 
Bees oh Pee: Somes ee S De re, : Be ies: Beis errs st ait sear é , 
ae iy a ee : a eee , Ba 1 eer ba tahoe 5 os ape ate 
cee aie rd f es | = 7 Ey Beach » si) ees oe ites 
ra ai: pu aa ao — ee * if nS ae eae ia eee F i ea ae 
it ee eR fc camaligent tes Teer Cine Snes eee seen renee ——— ee Bes ae oe Wan 
= Die, OO ieee Pk ear ae oy 5 sop ays ua ae ac oa pn To hn eas eee i neha atl oe yin gana a puecoema Nee ee de Ge 
aes : A, Bs hic At Page in CaS aay . on a =e bale Bhat rie eee ie Satin ao te eaarics ate aera aha " 
eer - Ses Pe ane Rees: ies eee... ’ Z time. a: at eT Pee eR : 
i a See 4 ; Wah cee | 95 alge aie cle aes sae F ' NaGOWS | ey 
H os : : a Ae es eee oe oe a \ or ee t : : 
PN: : ; " 2 igipaex % ro ‘ "lt tuhiac pe AS es i Rin ee ae . 
nace i C5 th ee ; ps er hi oe ees * eee i . 4 Seti i Pa pen La Po 
aes ce rs ates : Bas yee i Bee ep ED es ee * Ce : eS ae j Et 
ier sie lDet ‘ Tegan = ihe: oes ae eee 3 ew : : ; ‘ie ine 
tS ‘ ‘ "i Xs ety 5 oe iar a ee he ¥ = be a 
rhe et aa hee = ata Oe nap PN ons ie le Sisal Syaeiue: ie OE: oe ty Po wis a Ola Saas es yes 
yt 7 ee Ne See a ree PSA chicane Bair iy aR iene Pon ger ieee Soe fe ; : ee or 5 
a) ed sey EA Se OS © aad! "2 oo Sees ar ee oo eer oe? wee ci ’ : Apis Tocne iis 
4 - — — eee ane (A Rien Scene) <,. 7-9 tenes eiuhy ey eee ee Puree eas The . = ; A Cot as sia 
ee Ply PaUN ae ee | er eS 5 comes to ta oes 
7a oo is RE ge PIR a ene ee Sas a ~<A Ua yl aiee ea eae rener a POR. a aE 5 ‘ae Fi soe eee ae 
ie 4 GPE Re legs e- Ue : ya ees : «ind ¢ . ee 
Gb [ § ee eee Pr i "pete ea — ee aes oe with : 5 Be cdigs aah ae sate 
oe oe ghee Pate eta ioe ee ieee ae ME re over one hundred million Pass- — ; 
a See SE aes 9 eA , ee oo aie aang op ae eal Sa : orl ee ear ee 
— ; eee ore Mies Bese rane san ae Hoke g ra, bo RS Semen ares ; aes : eee. eee aie. 
re ’ apr ae oe ee! SE Saag aul Ge, aa & ee fer a" gale ; . cerns aT ete) ae 
‘ 4 I ig RE: ig See ai - E See Bi ee Ph se ee ; » ‘ Nay saree ee 
PE? cap Ce Le en a Bia fais hours of safe ¢ Seeghene — 
j 2 maybe) EM gs sats, ae tis “a a Sao SS ln a > 3 a or oad 2 
; fen Goes Gres Gee! Baa: es rae ae a a Me he ieeas ee 
| | Be AOD igs oe OE ia ; 
eee : - eS oy we ; , ess, 2 Be reer ; ee ee Te Paes Se HE) SS . 3 
e mays 2 ay Be ee weil es Ee ee pe : , 2 
es Eggs age . a es nn Watch for the announc Le . 
cee Toneeoar mena ek ha BO ERP OR oS ip Of ae On eae ea oe Bet 
: ee ienaanag ertyrs ea ae ae Ny WoC at eee Sag er Ly ee ? se me Steerer ales a Beata er Pht v3 thee 8 ee eae Cee a 
# t ; ere, . F ; : pes A nee Ren pete Bae Oi tee we Vi-\tOvU Bice, al 
ss ce thg mit ‘ Z =s ay : 4 t , Risser ass a MON Se. Galera a se aes 
t j : es A ts oe 
2 . Hott ‘ ee a ; B 
se enn mee AGS ei kis eee : : i : 
Fis a eg ae ee TAS AS on pe veg tae ES er 
ee pee ra Ley Sea S @ e o Se ha 
be? { ree." EA ee eile ah ce eae 
pee i Par” gi Bey se RE ek. BRE ae bis ee a oe 
j Mi ens ae exienseeremenes 4 Maeve op oe ee > 
—— ee ee: Bee ee ORS ts « jute 66 ere ea 
ae opie Stiaeaity | i ji gee gat oe fase) 
yi ; ee gs Phe Ys sae 85 : 
i 4 q hie. Om ho scam - NE RNS iS ee : 
: y Se Me Go ae a mame & 5 ye ‘ HA 
t etd eae zs ate: isa Se. fies ~ Mas - up SSN i i‘ 
| athe Reece he oe F fe ae Se cs 
: a ; eae rc pio ae ee ew, =e : ; 
: , ere Me 2 ig Be ae oy Eyer So i 
: 5 : ee We ued eA ape ; , 
: Ping ee eS j ert gis 
pier aes ee ee ic oe, j per eee 
; 2 “ phe a oe aS j heh , 
; ae 
; eee ; 
if Salt y a 
ir ; yi i Foal “ 
or (a ee Bont cg yl é a j 
a Ee pate BN ns ’ 7 : 
oe : gree lh ee an 
eA ones SR ee ‘ | 
eo ot ate: ka -_—4 
5 om q 7 . 4, 
Se 3 ced te x ee fa n : 
oe “ a _ S 7 
Rigi — sil ie a ROL " , 
si Ji es : sis 2 ae r? i 
: Da iar Se, CE eee 4 las 
3 v ae hy ae a aN Fe peg 2 nee) G oe om << r ele i Fe ed 
Fi > i 
a ; - om , 
vie reeaeattn (Te RIO Ce. , Ere t 
3 | -. -. SWIET, SMOOTH, : 
ass “ 3 ‘' ages xe wine 4 
= ree eS By ert cAat —_- 
; <hos ate Sy ipsa ge Me lips oe i gee eye a alr 
aft . 
. 
, 
ae ‘ ‘ , 
herd > ‘ 
ee eo ee, ? vi 4: vs ; 
' %: s a 7 ; sd . . ; De b . x 5 s = 
: ¢ z f ‘ a : : : aig 
oH sie sot T. Pott, yb re eee ae fe ’ . . j * = : ee ty ee a : =e F a z L = 
atgh ~ ae re ae & ae ae be : eS ee ¥s a) aes . ‘ ‘ 3 : ‘ : ; ne 


26 


Sales and PR Notions... 


Merchand 


e Westinghouse is giving away 
television sets—tiny ones at any 
rate. The company’s television-ra- 
dio division has provided its dis- 
tributors and dealers with minia- 
ture versions of its Decorator Ca- 
pri tv set for use as a premium 
sales aid. A picture tube slot on 
the front of the miniature set, 
simulating the viewing screen of 


TINY TV—This is the 3144x414” plastic 
model of the Westinghouse Capri 
tv set which the company is dis- 
tributing as a promotion aid for 
use as a cigaret holder (as shown 
here), playing card holder, ivy 
planter or desk or kitchen catch- 
all. 


its full-size counterpart, can be 
filled with a personal photo or a 
tv dealer’s ad message. 

First developed as a giveaway 
and sales closer by distributors, 
the set is now being used by deal- 
ers for store window and counter 
ornaments, containers for gift cer- 
tificates or merchandise credit 
prizes, giveaways or premiums to 
stimulate traffic purchases, door- 
openers for home demonstrations 
or as a follow-up for prospects who 
have displayed interest in a tv set. 


e “Are your Kansas selling prob- 
lems too hot to handle?” WIBW, 
Topeka, asks in a four-page folder 
sent to advertisers and potential 
advertisers. To emphasize its point 
that WIBW can handle “red-hot 
problems,” the station includes a 
red plastic hot pad inside the fold- 


SPARK EVERY PROMOTION 


GLOSSY PHOTOS 


The PHOTOMATIC Co. 


$3-59 E. Illinois St. * 


11, 1, 
Phone WHitehall 4- , 


ising Ideas 


er with a reply card which offers 
more plastic hot pads and/or in- 
formation on WIBW’s current and 
near future availabilities. 


e Visitors who attend the London 


Brewers’ Exhibition this month 
will have the opportunity to have 
their caricature drawn by Lenn 
Redman, Chicago satirical cartoon- 
ist and commercial artist. Hope & 
Anchor Breweries Ltd. has com- 
missioned the artist to go to Eng- 
land for a combined advertising, 
public relations and entertainment 
assignment. 

Mr. Redman, with the aid of a 
projector and a screen, sketches 
his subject, and at the same time 
the audience sees the caricature 


develop on the screen. When he 
finishes the drawing. the subject 
is presented with an 8x10” cari- 
cature, compliments of Hope & 
Anchor. 


e Seeking a novel way to present 
findings of a study of its Ohio 
market, American Journal of Nurs- 
ing Co., publisher of the American 
Journal of Nursing, made newspa- 
per headlines with its research 
data. Set up in a facsimile of a 


newspaper article, the results» of 


Advertising Age, October 4, 1954 


the study were printed on news- 
print and pasted onto a four-page 
folder. Explaining that “this news 
item did not appear in any newspa- 
per, but we think it is a darn good 
story,” the publisher presented a 
sales message for the Journal op- 
posite the simulated newspaper 
story. 


e A triple-play direct mail ap- 
proach to 35,000 operators in the 
heavy-duty trucking field is be- 
ing made by the Autocar division 
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Advertising Age, October 4, 1954 


of White Motor Co., Exton, Pa. 
Three self-mailers, each citing an 
advantage of Autocar construction, 
are going out at 30-day intervals. 
Between the mailings salesmen 
will call on customers and pros- 
pects. One card stresses Autocar 
construction and ease of mainte- 
nance; a second cites the use of 
inexpensive renewable bushings 
to help give Autocars youthful 
spring, and the third boasts that 
an Autocar truck is built like a 
skyscraper, using a sketch of the 


Empire State Bldg. to emphasize 
the theme. Gray & Rogers, Phila- 
delphia, is Autocar’s agency. 


e@ When the baseball experts at 
Diamond Alkali Corp., Cleveland, 
felt reasonably sure the Indians 
would be one of the World Se- 
ries contenders and host teams, 
they evolved a timely promotion 
in the form of an invitation to 
“Diamond” fans to some “refresh- 
ing hours” before and after the 
World Series games in Cleveland. 


“Sure we've found that tickets are | 


scarce as the proverbial hens’ 
teeth, too,” the invitation reads, 
“but for your pre-game and post- 
game pleasure, Diamond Alkali 
Co. cordially invites its customers 
and friends to... Hotel Carter for 
cold buffet and other refreshments 
from 11 a.m. to game time and 
from game’s end to 7 p.m. on Oct, 
1,2 and 3.” 


e The do-it-yourself trend has 
now spread to sales promotion. 


Whirlpool Corp., St. Joseph, Mich., 
has invited its distributors to build 
a complete promotion and mer- 
chandising program for dealers 
along lines of their own choosihg. 
Supplying a do-it-yourself kit con- 
taining a recorded message, Whirl- 
pool tells the distributor that, since 
no broad promotion can be tailored 
to fit individual tastes, “you can 
now do it yourself and build your 
own promotion.” 

Each package also contains a 
sales “building permit” and speci- 


How fast 
can you 


make your pile ? 


It takes concentrated effort to establish a firm foundation— 
no matter what you’re building. 


If it’s sales results you’re after, you need the convincing 
impact that only high frequency advertising can give you. 


Can your budget stand the pace? Let’s look at some figures: 


On an annual budget of $225,000, for example, you can place 
18 black and white pages in Collier’s — and get more paid 
circulation (ABC) than the same sum will buy in any other 


mass weekly or biweekly. 


What’s more, your ads work double time in Collier’s. Those 18 
pages deliver 36 weeks of current continuous selling. 


What $225,000 Buys 


No. of B&W 
Pages per Year“ 


COLLIER’S . . 181$221,760) 
S.E. Post. . . 14 ($225,792) 
ieee, 6 a a 11 ($223,850) 
| ere 16 ($219,680) 


* 1955 Rates 


Weeks of Total Cost per Page 
Current Active Advertising per Thousand 
Selling Impressions** _ of Circ. (ABC) 
36 68,402,088 . . . $3.24 
14 64,371,818 . . . $3.51 
11... 61,765,825 . . . $3.62 
32 61,894,304 . . . $3.55 


** ABC Circulation, June 30, 1954 —times no. of insertions 


Before you plan for next year, how about talking to us now? 


The big new 


Collier's 


For impact and Frequency 


The Crowell-Collier Publishing Company, 640 Fifth Avenue, New York 19, N. Y. 


Publishers of Collier's, The American Magazine, Woman's Home Companion 


PERSONALIZED BALLPOINT—A new en- 


try into the ballpoint pen field is 
this low-price ballpoint desk set 
personalized by initials affixed to 
the set upon purchase, introduced 
by the Fineline division of Sheaf- 
fer Pen Co. The monogram assort- 
ment shown at left is provided free 
to dealers who order 72 sets. The 
set sells for $4.95 with the mono- 
gram; $3.95 without. 


fication sheets on special product 
models, newspaper ad rough lay- 
outs, product photos, suggested 
copy approaches, suggested radio 
and tv scripts and other sales aids. 
An offering of the most popular 
1953 automatic washers and gas 
and electric clothes dryer models 
at suggested list prices of $60 to 
$70 below those of last year is 
billed “56th anniversary specials.” 

Distributors are divided into 
three groups with similar market 
potential—decorators, carpenters 
and decorators, in line with the 
theme—and plaques will go to the 
distributor in each group with the 
highest over-all percentage quota 
of sales to dealers on all products 
in the Whirlpool line for Septem- 
ber and October. Prizes also will 
be awarded to each member of the 
winning distributors’ organization. 


New Institute Names Giblin 

Harold R. Giblin, former man- 
agement and sales consultant, has 
been named executive director of 
the recently formed National Com- 
bination Storm Window & Door 
Institute, 280 Madison Ave., New 
York. 


TPA Makes Canadian Sale 
Television Programs of America, 
New York, has sold “Your Star 
Showcase” to Maple Leaf Millings 
Co. for sponsorship in 10 Canadian 
markets. Agency for the sponsor 
is Cockfield, Brown & Co., Toronto. 


MORE WITH A 


Viewmarster’ 
The Easel Portfolio That Dis- 
plays One Sheet at a Time 

As each sheet is viewed, it is 
flipped over the top. Special con- 
struction allows all sheets to lie 
perfectly flat without expensive 
cloth hinging. Loose leaf. 

Simply lift Viewmaster by the 
front cover and the automatic 
ease! sets it up firmly. 

Carried in stock in four sizes. 


SEND For Full Line Folder 


1702 W. Washington, Chicage 12 
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To1,078,590 men, 
The Elks is more than a 
publication . . . it’s their 
magazine. As co-owners, they 
read it with special interest 
... believe in it...and buy 
from its advertisers out of 
family incomes far 

above average. 

Advertisers in The Elks 
testify to its effective 


selling power. 


MAGAZINE 


New York e Detroit « Chicago « Los Angeles 


Ohio Ad Conference Set 


The 11th annual Ohio State Uni- 


versity Advertising and Sales 
Promotion Conference will be held 
Oct. 15 in the Deshler-Hilton Hotel, 
Columbus. Sponsors of the 1954 
meeting are the college of com- 
merce and administration of Ohio 
State University and the Advertis- 
ing Club of the Columbus Cham- 
ber of Commerce in cooperation 
with advertising, trade and pro- 
fessional associations in Ohio. 


Howard Girouard Named A. M. 


Howard R. Girouard has been 
appointed general sales and adver- 
tising manager of Emmaline Knit- 
ted Sportswear Co., New York. 
Until recently head of his own 
company, Verlaine Inc., blouse 
manufacturer, he formerly was 
with Jantzen Knitting Mills and 
Mastercraft Corp. 


Genoa Fisheries to Silton 
Genoa Fisheries Inc., Boston 
processor of Boston Bonnie sea- 
foods, has appointed Silton Bros., 
Boston, to handle its advertising 
and merchandising. A campaign 
is being planned for Boston Bon- 
nie heat-and-eat frozen fishsticks. 


Byron Reynolds Joins Bowes 

Byron Reynolds has _ joined 
Charles Bowes Advertising, Los 
Angeles, as art and production di- 
rector. He formerly was with Wil- 
lard G. Gregory & Co., Los An- 
geles. 


Grossman to Wyatt, Wallace 
John Grossman, formerly a free 
lance art director and designer in 
Minneapolis, has joined Wyatt, 
Wallace, Marks & Welsh, advertis- 
ing illustration, San Francisco. 


pon't "PICK BLIND” 


IN SHREVEPORT! 


took at KWKH's} HoopERs! 


JAN.-FEB., 1954— SHARE OF AUDIENCE 


KWKH’s big 50,000-watt voice TIME KWKH esi aa hase ‘tae wi 8 we 
Metropelitan Shreveport, Bat [&@Am-cooncon| 3%! | ws | 42 | wo | is 
took popatarendons home | nat WbonNaatho,| 43 [a | a2 | on |i 
oe ‘ti Pins Pa | 548 na | os | ms 


Look AT KWKHi's s.A.M.S. AREA! 


KWKH delivers 22.3% more daytime homes than the 
four other Shreveport stations, combined! Cost-per-thou- 


sand-homes, however, is 46.4% less than the second 
Shreveport station! 


Let your Branham man give you all the facts. 


KWKH zur 


CBS RADIO 
A Shreveport Times Station 


SHREVEPORT, LOUISIANA 


The Branham Co. 
Representatives 


ARKANSAS 


Henry Clay 
General Manager 


Fred Watkins 
Commercial Manager 


Advertising Age, October 4, 1954 


Getting Personal 


John C. Freeman, new president of the National Industrial Ad- 
vertisers Assn., received a pen and pencil set from his former asso- 
ciates of the National Sales Executives at a dinner they tossed him 
Sept. 17... Upon his retirement as v.p. and technical consultant of 
RCA Laboratories, Princeton, N. J., Dr. V. K. Zworykin, tv pioneer, 
was appointed Sept. 18 as the first honorary v.p. in the corporation’s 
history ... 

Henry Untermeyer, sales manager of WCBS, New York, has been 
appointed chairman of the “Just One Break’? committee of Adver- 
tising Men’s Post, American Legion, New York. JOB, inaugurated 
May 1, 1952, helps disabied vets find jobs in advertising, sales pro- 
motion, public relations, photography and the graphic arts .. . 

Walker Sheriff, president of Sheriff-Le Vally Inc., Chicago agen- 
cy, has the largest collection of sheriff’s badges in the U. S., repre- 
senting every state in the union and all of the wild and woolly coun- 
ties to which movie companies trek for local color for their 
westerns... 


Duffy Bodenmiller 


THIRTY-YEAR MAN—To commemorate his three decades with Batten, 
Barton, Durstine & Osborn, New York, Austin Brew, third from 
right, media supervisor and newspaper space buying manager, was 
given a testimonial dinner Sept. 10 at the Advertising Club. Shown 
left to right are E. J. Perry of George A. McDevitt Co.; Joseph V. 
Ambrose of the St. Louis Post Dispatch; Robert S. McLean of 
Reynolds-Fitzgerald; Walter Dotts of Kelly-Smith Co.; Mr. Brew; 
Edward P. Duffy of Hearst Advertising Service, who organized the 
affair, and J. R. Bodenmiller of the Chicago Daily News. Speakers 
were BBDO president Ben Duffy and the World Telegram & Sun’s 
Vern Brooks. 


Perry Ambrose Mclean Dotts Brew 


Leonard M. Masius, American-born head of the London agency 
Masius & Fergusson, has completed 25 years in British advertising. 
Admen marked the occasion with a lunch at the Savoy Hotel on 
Sept. 13... 


Mr. and Mrs. Robert R. Snediker (he’s ad director of Chicago 
Show Printing Co.) became parents of a baby boy on Sept. 12. The 
newcomer’s name is Robert Russell Snediker and, though he has 
the same initials as his father’s, he’s not Junior... 


Botho Lilienthal, president of Cormac Industries, New York, who 
is spending $135,000 to advertise and promote his Cormac photo- 
copying machines, named his company and machines after his Kerry 
blue terrier. Cormac, the dog, in turn was named for an old Irish 
king... ‘ 


John W. Haynes, account executive with Elwood J. Robinson, Los 
Angeles agency, was recently elected Ist v.p. of Toastmasters In- 
ternational... Frank Crane, managing director of Southern Califor- 
nia Broadcasters Assn., wiil serve as instructor for the University 
of Southern California’s fall term in the School of Telecommunica- 
tions ciass in radio and television advertising... 

Norman Bankart was the guest of honor at a luncheon at the 
Chicago Club Sept. 24 when his associates in the Chicago office of 
N. W. Ayer congratulated him on his 25th anniversary with the 
agency. He joined Ayer shortly after leaving Dartmouth. Inciden- 
tally, Sterling Peacock, Ayer’s Chicago v.p. and manager, will cele- 
brate his 35th anniversary with the company next Jan. 1.... 

Al Paul Lefton, head of the ad agency bearing his name, has been 
elected a member of the board of directors, Chamber of Commerce 
of Greater Philadelphia. Al’s extracurricular list is long—president 
of the chamber’s convention and visitors bureau and Eagleville 
Sanatorium, director of the Big Brothers Assn., Abington Memorial 
Hospital and Robin Hood Dell, and a member of the Philadelphia 
Forum’s board of governors... 

There was no dearth of parent-sponsored cigars around KNXT, 
Los Angeles, and the Columbia Television Pacific network the third 
week in September. Don Rosenquist, operations director, became 
the proud papa of Nils Christopher, who arrived on Sept. 18, to be 
followed on Sept. 20 by Diane Carol Hine, who owns to Donald 
Hine, program director, as her father... 

William C. Olendorf, of Better Homes & Gardens’ Chicago office, 
is realizing a long-time ambition on Oct. 7, when a one-man show ot 
his paintings will be held at Highland Park High school... 

John E. Keene, of Keene & Keene, Seattle agency, has been 
named chairman of the public relations division in the Seattle 
Chamber of Commerce for the coming year. Trevor Evans, Pacific 
National Advertising Agency, has been named vice-chairman. Hugh 
Smith, manager of Station KXA, Seattle, has been appointed vice- 
chairman of the education division... 

Carl O. Jeffress, general manager of the Greensboro News Co., 
publisher of the Daily News and Greensboro Record, has been 
named state chairman of the 1954 Christmas Seal sale of the North 
Carolina Tuberculosis Assn... 

Roy C. Wilcox, executive v.p. of International Silver Co., Meriden, 
Conn., has been awarded the Photographic Society of America Gold 
Medal and Dick Bird Trophy for the best nature film out of 47 en- 
tries in the society’s 1954 international competition. His film will be 
shown at the national convention in Chicago, Oct. 6-9... 
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@ PRACTICAL BUILDER readers completely blanket the light 
construction industry —New Residential, Light Commer- 
cial and Industrial, Farm Building . . . and the vast Re- 
modeling and Repair market. 1955’s selling and advertising 
must be directed at this whole market, and effectively... 
or you are settling for much too little. 


PRACTICAL BUILDER delivers the biggest contractor-builder 
circulation, the most builder buying power in the light con- 
struction industry . . . and besides, offers the greatest read- 
ership for your advertising . . . at the lowest cost. 


= 


ween, en re 


PB.means Buying Power! 


PRACTICAL BUILDER is the No. 1 selection on most adver- 
tising schedules today because Big Selling Plans insist 
on reaching the most buying power. In the builder field,. 
that’s PRACTICAL BUILDER because it reaches buyers (not 
buying influences). That’s why in the 18 month period, 
January 1953 through June 1954, PB showed larger 
gains in advertising volume than any other publica- 
tion reaching builders. And again for 1955, smart ad- 
vertising money picks PRACTICAL BUILDER. 


, Practical , 


Builder — 


Blue Book of the Light Construction Industry 


5 South Wabash Avenue « Chicago 3 
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Don't Talk of Your Ulcer to Adman: 


He'll Top Your Symptoms Every Time 


New York, Sept. 28—Among 
those who know health problems 
best, it’s advertising executives by 
one and one-half to one. 

A study of the physical condi- 
tions of executives in four leading 
fields of business, conducted last 
year by Life Extension Examin- 
ers, indicates that 50% more ad- 
vertising men and women “men- 
tioned some symptom or complaint 
at the start of the examination,” 
and had “some real or imagined 
health problem on their minds” 
than did their nearest competitors 
for this honor, manufacturing ex- 
ecutives. 


Advertising people came out, 


with similar top laurels in three 
of the 12 specific conditions that 
were checked, were second in five 
others, and low in only one. 


= These facts are revealed in an 


article appearing in the current is- 
sue of Stores, official publication 
of the National Retail Dry Goods 
Assn. Concerned mainly with the 
problem of maintaining conditions 
of health among retail store ex- 
ecutives, the article cites compar- 
ative statistics among executives 
in retailing, manufacturing, bank- 
ing and advertising who were ex- 
amined. 

Discussing the advisability of 
requiring executives to undergo 
periodic checks, Stores says, “If 
anything, the executive is even 
more of a health worrier than the 
clerk. Having read endless news- 
paper and magazine articles about 
cancer, heart disease and similar 
insidious illnesses, he usually has 
a conviction that one of these in- 
teresting conditions is about to 
descend upon him. 

“One doctor who has examined 
many business executives says that 
almost every person checked has 
some secret woe that he does not 
immediately confide to the doc- 
tor. Once the reports are in, how- 
ever, and he hears that his health 
is good, his heart and lungs are 
excellent, and so on, he is ready 
to talk. With a sigh of relief, he 
will admit to a pain that has 
plagued him, or indigestion that 
comes more often than it used to— 
and get his worry out in the open 
and out of his system at last.” 


® This tendency toward hypo- 
chondria seems to be borne out 
by the figures in the advertising 
executives’ column of the study. 
With a whomping 62.7% report- 


ing complaints, only 1% were 
found actually to have lung or 


heart abnormalities revealed by 
x-ray—a figure lower than for any 
other group studied. Advertising 
people, however, outranked their 
colleagues in high blood pressure 
(16.8), abnormal prostate condi- 
tions (5.0%), and abnormal urin- 
alysis (3.2%). They ran pretty 


MOVING? 
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your Change 
of Address 


Three or more weeks notice 
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Write: Circulation Dep’t., 
Advertising Age, 
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good seconds in uncorrected vision, 
abnormal rectal conditions, or- 
ganic heart, and abnormal blood 
count, and a poor (but healthy) 
second in defective hearing. 
However, says Stores, “A care- 
ful review of the findings listed 


in these examinations will show 


that the typical executive is a long 
way from invalidism. He may 
show early tendencies toward con- 
ditions that can later become dan- 
gerous, and he can be told how 
to guard against them.” 

The publication quotes one doc- 
tor’s formula for getting heart 
disease: “Be an executive, be ov- 
erweight, and smoke more than a 
pack of cigarets a day. A tend- 
ency toward high blood pressure, 
added to these factors, makes the 
perfect subject... .” 


Retailers, the paper says, show 
less concern about their health 
than groups in equal or better 
health from other industries. Two 
out of five banking executives had 
health complaints to communicate 
to the doctors, about the same per- 
centage of manufacturing execu- 
tives reported various pains and 
aches, and fewer than 30% of the 
retailers thought they had any ab- 
normal symptons woiin reporting. 

But advertising executives top- 
ped the field, with slightly more 
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than three-fifths of those exam- 
ined telling the doctors how sick 
they thought they were. 

No other group can make this 
statement. 


Allied Stores Boosts Matteson 


Bill R. Matteson has been ap- 
pointed sales promotion manager 
of Bon March, Eugene, Ore., new 
store of Allied Stores Corp. He for- 
merly was sales promotion man- 
ager of Allied’s Paris store in 
Great Falls, Mont. 
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Haynes Joins Jackson, Haerr 

Jackson, Haerr, Peterson & Hall 
has appointed Don C. Haynes di- 
rector of its new public and legis- 
lative relations department in the 
agency’s Jefferson City, Mo., of- 
fice. Formerly director of public 
relations for the Missouri Bus & 
Truck Assn., Mr. Haynes has 
served as executive secretary of 
the Missouri Private Truck Own- 
ers Assn. and the Public Roads 
Assn. of Missouri, both accounts 
of the agency. 


Maytag Names PR Counsel 

Ruder & Finn Associates, New 
York, has been named public re- 
lations counselor for Maytag Co., 
Newton, Ia. McCann-Erickson 
continues to handle the company’s 
advertising. 


Ross Inc. Names Sterling 
Arthur Ross Inc., New York 
auctioneer, has appointed Sterling 
Advertising Agency, New York, to 
handle its advertising and promo- 


tion. 


Electronics Industry Sales Volume Will 
Approach $12 Billion in ‘57, Folsom Says 


Cuicaco, Sept. 28—Sales 


of , prediction, however, the president 


b&w tv sets, which totaled $1.4)of RCA also projected a_ sales 


billion in 1950 and “nearly $1 bil- 
lion” this year, will drop to a pro- 
jected $388,000,000 by 1957 under 
the impact of color television, 
Frank M. Folsom told a meeting 
of investment analysts here last 
week. 

Far from discouraged by this 


growth in the electronics industry 
as a whole to nearly $12 billion 
annually by 1957. 

“Total annual sales of the elec- 
tronics industry,” he said, “grew 
from $1.6 billion in 1946 to $8.4 
billion in 1953. Further growth is 
projected, as follows: 1954, $8.8 


BADGE 714 set best record in TV its first year... 
Now, 39 new episodes added for a second great year. 


A group of sponsors unafraid of the word “re-run” bought 


BADGE 714 (formerly Dragnet) and 


against some of the top-rated network shows. In virtually 
every case, BADGE 714 pulled a bigger share of the audience, 


and for an extraordinarily low cost 


ran it, in many cases, 


per thousand. The new 


BADGE 714 ARB RATING FACTS 

City Time Badge 714 Rating | Competition and Ratings 
Cincinnati Mon. 9:30 22.7 Studio One 21.8 
Sports Roundup; Pat Harmon 11.5 
Dayton Mon. 9:30 25.8 Studio One 20.9 
Victory At Sea 12.5 

‘ 3 21.2 

seated 7 7 Loretta Young 11.4 
Break The Bank 10.8 
Memphis Sun. 9:30 34.1 What’s My Line 19.4 
Minn.-St. Paul Mon. 8:30 24.0 Studio One 18.9 
Spotlighting Sports 0.8 
Portland, Ore. Mon. 7:00 36.6 Studio One 19.3 
Rochester, N. Y. Sun. 7:00 26.1 Paul Winchell 22.6 
Salt Lake City Tues. 9:30 50.0 Godfrey and Friends 21.5 
H Wed 9:00 26.7 NBC Kraft Theatre 22.5 
sendin . Liberace 13.7 
, , Our Miss Brooks 18.9 
Seattle-Tacoma Fri. 9:30 29.5 TV Soundstage 8.1 
Movietime 2.5 
Syracuse Sun. 6:00 21.4 My Favorite Husband 5.0 
Wichita Sun. 6:00 36.8 Life With Father 17.9 


DANGEROUS ASSIGNMENT 

Outrates such time period competi- 
tion as ‘‘Blue Ribbon Bouts’’ in 
Dallas-Ft. Worth, “Voice of Fire- 
stone” in San Francisco. 


VICTORY AT SEA 

Won larger audiences in syndication 
than it did originally on network run 
in such markets as New York, 
Chicago, Philadelphia. 


All data latest available from ARB as of June, 1954. 
Here Is A Choice Selection Of Other NBC FILM DIVISION Successful Re-Runs: 


CAPTURED 

Lifted time slot ratings for such 
stations as WAAM, WW4J-TV, 
WDAF-TV, KTTV, WOR-TV, 
WFIL-TV, KING-TV. 


THE VISITOR 


oUGCEDO! 


series of 39 additional BADGE 714 programs will keep up this 
record. And other NBC FILM DIVISION re-run programs are 
duplicating it market by market, month by month. When a 
successful film program enjoys a return engagement, it usu- 
ally reaches a larger audience than it did the previous time. 


Collects well over-the-average shares 
of audience in such highly competi- 
tive markets as Chicago, Portland, 
Phoenix, Salt Lake City. 


31 


billion; 1955, $9.5 billion; 1956, 
$10.9 billion; 1957, $11.8 billion.” 


w Mr. Folsom’s growth prediction 
rested in part on his optimism 
about color tv. He predicted a 
color set sales volume of $264,000,- 
000 next year, $767,000,000 in 1956 
and $952,000,000 in 1957. 
Measuring in unit sales, he made 
this forecast: 1,780,000 color sets 
to be sold in 1956, rising upward 
to about 5,000,000 set sales in 
1958—with more than 10,000,000 
color sets in use by 1959. 

Some of Mr. Folsom’s other 
electronics industry predictions: 
Home and portable radios: Con- 
tinued decline from a peak of 
$600,000,000 in 1947 to about $109,- 
000,000 in 1956. 

Auto radios: Relatively stable 
sales somewhat above $100,000,000 
annually. 

Broadcasting and communica- 
tions: Revenues should increase 
from $404,000,000 in 1946 and $1.1 
billion in 1953 to $1.5 billion by 
1957, with the growth due almost 
entirely to tv. 

Electricity: Total power costs 
to operate tv and radio instru- 
ments were placed at $49,000,000 
in 1946, $354,000,000 in 1953 and 
$634,000,000 in 1957. 

Servicing and installation: This 
would amount to $2.7 billion by 
1957, compared with $1.4 billion 
last year and only $145,000,000 in 
1946. 

Industrial and commercial 
equipment: An increase was pre- 
dicted from $50,000,000 (1946) 
and $267,000,000 (1953) to $520,- 
000,000 by 1957. 


Agency Launches ‘ADmanac’ 

Advertising Associates of Phila- 
delphia, 1503 Orthodox St., has 
published the first issue of its new 
monthly, “ADmanac.” Designed to 
provide business men with ideas © 
to use in advertising, public rela- 
tions and selling, the publication 
includes items on the “human side 
of advertising,” general articles 
and a regular “idea of the month” 
feature. Business executives in- 
terested in receiving “ADmanac” 
may be placed on the mailing list 
by writing the agency. 


Romar Labs to Benjamin Katz 

Romar Laboratories, Philadel- 
phia, has appointed Benjamin Katz 
Agency, Philadelphia, to handle 
advertising and publicity for its 
STS nasal inhalant. Radio, news- 
papers and direct mail will be used. 


Ross Roy Boosts Vigliano 

Vincent J. Vigliano, formerly an 
account executive, has been named 
merchandising director of the New 
York office of Ross Roy Inc. 


for reaching more car owners 
at lower cost. Advertise in 
CAR LIFE Magazine—where 
every reader counts. 100% 
coverage. No waste. Lowest 
cost per thousand car owners. 
Car Life readers spend an 
average of $360 yearly on 
gas and oil alone. Send for 
the complete Car Life sur- 
vey today! 

MOTOR PUBLICATIONS, 
270 Madison Ave., New York 
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Pershall Names Brown V. P. 

Richard Lyon Brown has re- 
signed from L. W. Ramsey Co. to 
become v.p. of J. R. Pershall Co., 
Chicago. Mr. Brown will head a 
new unit of the agency which 
specializes in the advertising and 
merchandising of food, beverages 
and dairy products. 


La Fond Appoints Jump 

Richard La Fond Advertising, 
New York, has appointed James E. 
Jump & Associates, New York, to 
handle problems of sales policy, 
product development and market 
development for its clients. Jump 
Associates will act as the research 
division of La Fond. 


- CHIEFS or INDIANS 2 


Whichever you need, you'll find them easier with an ad in The Ad- 
vertising Market Place. Since Ad Age reaches more people in adver- 
tising than does any other publication, you can be sure that it 
reaches more of the people who are ready to move on to a new job 


and a new opportunity. 


Remember—The Market Place’s new closing date gives you five-day 
service; your ad runs the Monday after Wednesday receipt of your 
copy. To put your classified message where, reaching more of the 
people who are more important to you, it can do you the most good, 
write or call: Classified Dept., Advertising Age, 200 E. Illinois St., 


Chicago 11. DElaware 7-1337. 


Premium Usage by 
Advertisers Growing, 
API Study Discovers 


CuIcaco, Sept. 28—The premi- 
um market, now estimated to be a 
$1.3 billion a year business, comes 
under scrutiny in a new survey 
by Advertising Publications Inc., 
publisher of ADVERTISING AGE, 
Advertising Requirements and In- 
dustrial Marketing. 

Advertising Publications has 
made a survey of 500 advertisers 
and 500 agencies to find out the 
extent of their premium programs 
and their methods of buying and 
who establishes company premium 
policy. 

The results, based on a 19% re- 
sponse of advertisers and a 23% 
response from agencies, indicate 
that the premium market is grow- 
ing. 

With increased competition 
stimulating the use of premiums, 
a 51% increase in premium usage 
is predicted in ’55 by advertisers. 


ATTENTIVE AUDIENCE—John Freeman, newly elected president of Na- 


tional Industrial Advertisers Assn. (left), and George Staudt, ad 


manager of. Harnischfeger Corp., 


Milwaukee, NIAA’s new board 


chairman, inspect display board in the course of a visit to the Chi- 
cago chapter. At right is CIAA’s president, Richard S. Christian, re- 
search director of Marsteller, Gebhardt & Reed. 


Of advertisers responding to the 
questionnaire, 13% of pxevious 
non-users expect to employ premi- 
ums in their 1955 merchandising 
programs. 

The initiation of premium usage 
is usually the responsibility of ad- 
vertising and merchandising de- 


Symbol of Leadership 
in Papermaking 


STANDARD-BEARER OF 


MILLS AT Hamilton, Ohio; 
Canton, North Carolina; 
Pasadena, Texas. 


DISTRICT SALES OFFICES: 
New York, Chicago, Philadelphia, 
Detroit, St. Louis, Cincinnati, 
Atlanta, Dallas, San Francisco. 
Distributors in every major city. 
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THE INDUSTRY 


The Champion Paper and Fibre Company 


partments, with buying authority 
also heavily concentrated in this 
area. 

Of the advertisers answering, 
15 indicated that the advertising 
manager originates the idea of a 
premium offer and eight named 
the sales manager. One named the 
director of advertising and sales. 
Other replies indicated this re- 
sponsibility is handled by the 
agency, the merchandising direct- 
or, the marketing director or the 
premium director. The president, 
v.p., a committee and the sales 
promotion manager were also 
named as originating the practice. 


a Advertising agencies are far 
more important in the selection of 
premiums than is generally be- 
lieved. 

Some 40 advertisers indicated 
quite definitely that their agen- 
cies participate in discussions of 
plans for premium merchandising. 


Three said “sometimes,” one 
“rarely,” one “to a minor degree,” 
and one “occasionally.” “Not 
enough,” one agency declared. 


Only seven said no. 

Of the agencies responding, 90 
said they help their clients in 
plans for premium merchandising, 
four help some clients, nine help 
occasionally and 12 do not help at 
all. 

In addition, 98 of the agencies 
are consulted by their clients on 
specific premium items to be pur- 
chased, four are consulted by some 
clients, eight are consulted occa- 
sionally and one is consulted half 
the time, while five are not con- 
sulted at all. 


ws Twenty-seven agencies have a 
premium department, 87 have none 
and three others handle premium 
merchandising by group decision, 
through the merchandising depart- 
mént or through the research de- 
partment. 

While a majority of advertisers 
reported buying direct from manu- 
facturers, jobbers and distributors 
are also important sources of 
supply. This applies especially to 
distributors who have broad lines 
of items available for premium 
use. 

Buyers of premiums reported 
interest in the advertising of pre- 
mium merchandise in business 
publications. Purchase of goods, 
they said, frequently results from 
this form of advertising. 


Denver Bureau Names Agency 

Rippey, Henderson & Kostka Co., 
Denver, has been named to handle 
advertising for the Denver Con- 
vention & Visitors Bureau. The ac- 
count previously was handled by 
Curt Freiberger & Co., Denver. 
According to a policy established 
by the bureau several years ago, 
its advertising contract will be ro- 
tated among the agencies which 
are members of the bureau. 


Ralston Buys ‘Home’ Spots 
Ralston Purina Co., St. Louis, 
has bought 19 participations on 
“Home” (NBC-TV), starting Oct. 
26. Time was cleared through 
Gardner Advertising Co. 
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Today’s supermarket operator has twice as many nationally adver- 
tised brands to choose from as his pre-war predecessor. More brands 
have consumer acceptance, but few brands can boast of consumer 
loyalty. Expanding supermarket companies are putting their own pri- 
vate label on more and more products. An advertised label does not 
necessarily mean it is established in the market. You need retail sup- 
port to successfully establish and maintain your brand’s acceptance. 


The whole supermarket team must be sold on your advertising. With 
many programs to choose from, you have to use ingenuity to entice 
supermarket operators to support your promotions. Retailers can’t 
comprehend the millions of impressions these promotions have received 
through advertising. They want to know what you are doing to stimu- 
late sales in their stores. It’s up to you to make sure their weekly deci- 
sions support your products and promotions. But, before you set out 
to accomplish your trade objectives, evaluate all industry publications 
because ‘ 


THE SUPERMARKET OPERATOR HAS CHANGED HIS READING HABITS 


Today’s high speed and volatile supermarket business emphasizes the 
need for complete, up-to-date, timely news information. SUPERMARKET 
NEWsS—The Industry’s Only National Weekly Newspaper—is the 
supermarket operator’s answer to this need. 


GROCERY 


BUSINESS! 


HERE ARE THE FACTS! 


e More supermarket executives 
e More independent and voluntary supermarket operators 
e More wholesale grocers 


in more different companies are paid subscribers to SUPERMARKET 
NEWS than any other industry publication. Every week more than 
29,000 paid readers depend on SUPERMARKET NEWS for information 
that can not be found anywhere else. 


SO DON'T RELY ON LAST YEAR'S MEDIA SCHEDULE TO DO THIS YEAR'S SELLING JOB. 


Your supermarket customers have changed to SUPERMARKET NEWS. 
Have you? Your supermarket customers get more out of SUPERMARKET 
NEWS ... and so will you. 


Supermarket News e The Industry’s Weekly Newspaper 


A Fairchild Publication e 7 East 12 Street, New York 3, New York 


Times have changed in the grocery business: 
© 21,500 STORES DO 50% OF BUSINESS 
| © IMPROVED COMPANY SELLING METHODS 
© EXPANSION—ADDITION OF NEW LINES 
© SELF-SERVICE SUPERMARKETS 
| @ TWICE AS MANY ADVERTISED BRANDS 
| © MORE “DECISION MAKING” EXECUTIVES 
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Wheeler Names Gallacher sales promotion manager of JFD 
C. H. Wheeler Mfg. Co., Phila- | Mfg. Co., has been elected presi- 
delphia, manufacturer of steam dent. 
condensers, air ejectors, pumps and : 
marine equipment, has appointed Johnson Joins ‘Sunset 
John M. Gallacher manager of wd 
advertising department, which sistant national advertising man- 
serves both Wheeler and its divi- | ager of the Los Angeles Mirror, 
sion, Economy Pumps Inc. Mr.|has been named a western sales- 
Gallacher formerly was with How- ‘man by Sunset Magazine. He will 
ard Biddle Printing Co. and Wil- work from the magazine’s Los 
liam Boekel & Co., both in Phila- Angeles office. 
delphia. 
Eilertsen Buys Out Partner 
Robert A. Eilertsen has pur- 
chased the interests of his former 
formed at 1620 61st St., Brooklyn,|partner in Advertising South, 
to specialize in industrial and tech- Memphis, which manufactures ad- 
nical advertising. James C. Sara- vertising displays and signs. He 
yiotes, formerly advertising and is now sole owner of the company. | 


Delphi Advertising Bows 
Delphi Advertising has been 


Stanley D. Johnson, formerly as-_ 


,prepared by Dr. Daniel Brower, 
director of psychologicai services 


‘blackout, prolong the plateau of 
study efficiency, and learn the 
value of using colors in notetaking. 


Culligan Inc. to Feature 
Esther Williams in Drive 


Culligan Inc., Northbrook, II1., 
maker of water’ conditioning 
| equipment, will feature Esther 
| Williams, MGWM’s aquatic star, in 
‘its fall and winter advertising 


| . 
SAY IT WITH StéaKS—Pfaelzer Broth- | Tee winiame: “I know ‘water, 


ers, Chicago, is getting up $25 | and at home, I know soft water is 


holiday packages of sirloin steaks, | 


‘of the New York Personnel Lab- | 
|oratory. The plan shows the stu-| 
dent how to avoid overlearning | 


—M 


Gl 7 wineionti Risk See 


EET 


THE Local 


SEE PAGES 50-51 


\ , best,” Culligan ads will appear in 
'eight to the box, calling them “for Good Housekeeping, Parents’ 


those VIPs on your gift list.” Slauf Magazine, The Saturday Evening 
Advertising Agency handles the Post and Today’s Health. 
Pfaelzer account. In addition, Culligan will fur- 
nish its 1,165 soft water service 
dealers with easel display cards, 
Issues Student Study Plan ‘local tie-in ads, a_ self-mailer 
Norma Pencil Corp., New York,| broadside and point of sale aids. 
has distributed to major college Culligan’s agency is Alex T. Franz 
| newspapers a 12-point study plan ‘ Advertising, Chicago. 


No. 8 ina series of Rane CREATURES: 


THE HIGH-LEVEL SQUINT 


thinks he knows the forest— but has never met a tree 


The Squint is an advertising executive who prefers to 


float above the rough-and-tumble of selling. 


He thinks he gets the “big view” by closing his eyes to 


details. 


And his favorite art 


is a sJhouette — because it has no 


highlights and shadows. 


He thinks of the nation as a one-color map — where 


towns and people and needs are gratifyingly all alike. 


And he advertises accordingly. 


Fortunately the SquinT is a rare creature. Most ad-men 


adapt their advertising to meet the problems of sales — 
and sales problems vary. 


This message prepared by Bureau of Advertising, American 
Newspaper Publishers Association, and published by the 


They know that one town may buy twice as many 


girdles or puddings or toothpaste as another town — even 
though incomes are equal... 


because regions are different, 
tastes are different, and 
people are different! 


So most advertisers concentrate their advertising in 


areas that pay — instead of spending loftily in across-the- 
board campaigns. 


Their “national” advertising starts at the local level — 


in newspapers! 


All business is local ... and so are all newspapers! 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 


Julian Pollock 


Agency Head Chucks 
$1,000,000 Billings, 
Seeks ‘Open Spaces’ 


PHILADELPHIA, Sept. 29—Julian 
G. Pollock, an advertising man for 
34 years and president of the 
agency bearing his name _ since 
1935, is shutting down his shop 
here Oct. 31 and will move to Col- 
orado Springs, Colo., and become 
an advertising consultant. 

Mr. Pollock, one of this area’s 
best-known ad executives, already 
has resigned an estimated $1,000,- 
000 in billings to move west. He is 
keeping only two accounts: Philco 
Motion Picture Theater Screen 
division and Nachman Corp., Chi- 
cago, maker of upholstery fabrics. 

“IT want to devote my time and 
attention to consulting work and 
to writing,” he told ADVERTISING 
AcE. “I want to get around to 
writing before it is too late.” He 
explained that he plans to make 
use of his own experience in 
writing about advertising. 

Mr. Pollock, who is 51, empha- 
sized that he is not retiring by any 
means, but is turning to the things 
he wants to do and is moving to a 
place where he wants to work. He 
and Mrs. Pollock have been annual 
visitors to Colorado Springs in the 
past five years, and they plan to 
build a home there. “I like the 
wide open spaces,” he said, “but 
I’m not going to pasture out 
there.” 


e Among the accounts he has re- 
signed are Philco Distributors, 
which he has had almost since he 
opened his office here in 1935; 
Philco International Corp., Philco 
Accessories division, Philco Gov- 
ernment and Industrial division, 
Heintz Mfg. Co. and David Weber 
Co., all of Philadelphia. 

Mr. Pollock, a native of Balti- 
more, entered the advertising busi- 
ness with Hecht Co. there in 1920, 
after graduating from Baltimore 
City College. In 1923 he came to 
Philadelphia as a copywriter with 
Gimbel Bros., where he later 
became advertising director. In 
1930 he moved over to Stern & Co. 
and five years later started his 
own agency. He has been doing 
much of Philco’s industrial and 
factory advertising work since 
1936. 

He plans to retain his member- 
ship in the American Assn. of Ad- 
vertising Agencies and will con- 
tinue as a trustee of that group’s 
life insurance trust fund. 


CBS Radio Drops Rates Oct. 3 

The nighttime rate reduction 
announced last May by CBS Ra- 
dio, New York (AA, May 31), will 
become effective Oct. 3. The cut 
amounts to about 20% for the 
average advertiser and brings the 


|cost of evening time down to the 


level of premium daytime hours. 


Kenneth Kinney Named A. M. 

Kenneth R. Kinney, formerly 
with the Minneapolis Star & Trib- 
une sales staff, has been named 
advertising and sales promotion 
manager of Gabberts, Minneapolis 
television, furniture and appliance 
company. 
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You can fool some of the people some of the time... 


CemT RLS 
HEIT'| NSIC 


but it hardly ever pays! 


Honesty in advertising is NOT a bromide, 
it is a basic principle. 


The honest presentation of an honest 
product, handled with real creative skill, ys 
: ; s : Advertising * New York Chicago Detroit San Francisco 
is the most effective selling force there is, Los Angeles Hollywood Montreal Toronto Mexico City London 


YOUNG & RUBICAM, INC. 
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President George Harger says, “It's 
a fast-moving operation here. That 
means my time is limited, but I do 
manage to take time for Automotive 
News each week. I've come to rely 
on its interpretation of state and 
national legislation applying to car 
dealers and to make management de- 
cisions accordingly.” 
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Owners or Presidents, Service Managers and 
Parts Managers are the important men to 
reach in selling the vast dealership market. 
And it is for the men behind these titles 
that Automotive News is written and edited. 
Throughout the year they depend upon the 
interpretive news reporting and commentary 
in each issue to help them establish buying 
and selling policies. The only weekly publica- 
tion for the industry, Automotive News is the 
way these men “keep current,” and through 
it you can influence their buying decisions. 


THE WEEKLY NEWSPAPER OF AMERICA'S NO. 1 INDUSTRY 


PENOBSCOT BUILDING ° 
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REPRESENTATIVES 


“Can Work Best For You 


Al Miller, General Parts and 
Service Manager, who holds 
down two big jobs in this 
streamlined operation, says, 
“Many of our purchases of 
new equipment and parts are 
made as a direct result of in- 
formation gathered from news 
and advertisements in the 
Automotive News. For exam- 
ple, we just bought an uphol- 
stery machine that we learned 
about in Axtomotive News.” 


ie . 
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Typical are the two men pictured above — 
the purchasing decision makers for the 
Greene-Haldeman Dealership of Los Angeles. 


SELLING TO AUTOMOTIVE 
FACTORIES, TOO? 


Automotive News gets the same kind of thor- 
ough readership from the Decision Men in 
the automotive factories: top administrative 
executives as well as engineering and produc- 
tion men. 


ABC Audited 
Circulation: 41,000 


Readers Per Issue: 
Over 150,000 


DETROIT 26, MICHIGAN 


. New York—Edward Kruspak, Advertising Manager, 51 £. 42nd St., Murray Hill 7-¢ 
Chicago—J._ Goldstein, Western Manager, 360 N. Michigan Ave., State 2-6273 _ 
. H. Deibler, 2506 West Eighth Street, Dunkirk sagen a, 


| Detreit—Dick Webber, 2666 Penobscot Bidg., , Woodward 3-0495 — 


Department Store Sales.. 


Advertising Age, October 4, 1954 


Week’s Sales Are 3% Ahead of 1953 


WASHINGTON, Sept. 30—Depart-. 
ment store sales in the U. S. during | 
the week ended Sept. 25 were 3% 
ahead of the corresponding week of 
1953, according to the Federal Re- 
serve Board. 

Seven of the 12 districts reported 
sales gains during the Sept. 25 
week, ranging from 1% in New 
York and Philadelphia to 12% in 
Dallas. Sales in both the Cleveland 
and Chicago districts were on a 
par with last year. Three districts 
recorded sales declines—Richmond 
(3%), Minneapolis (2%) and St. 
Louis (2%). 

Sales of home furnishings, with 
the exception of radio and tv sets, 
continued to show a pickup over 


Department Store 


Sales Barometer 
Change from 1953 


+3% 


—2% 
Week Jan. 1 
Ended to 


Sept. 25, 1954 Sept. 25, 1954 


last year. Floor covering business 
was particularly strong, probably 
as a result of sales promotions. 
Sales from Jan. 1 through Sept. 
25 were 2% behind the corre- 
sponding period of last year. 


% Change from ’53 


Week Ended 
Federal Reserve Sept. Sept. 
District, Area, and City li 18 
UNITED STATES ..............0+ — 5 0 
Boston District ................. —?1 +12 
Metropolitan Areas 
MEE ssi, dlindaishicenesstionssidinanes —18 +13 
Downtown Boston ......... —20 +10 
Suburban Boston .......... —13 +21 
Cambridge _.............. a!) +11 
Lowell-Lawrence —34 + 8 
Cities 
Springfield —26 +13 
Providence - «623 + 4 
New York District .................. —12 + 3 
Metropolitan Areas 
ED dairtstcatiescstesinceinaienes —2 —1l1 
New York-N.E. New 
IED wish desscusdciocaimaredehdinsasnsss + 7 
NINE: | aeiticsncvocasndssserervivncess — 3 
New York 8 
Rochester — 3 
| ae ea eee —9g 
Philadelphia District ........ r—l1 —4 
City 
Philadelphia _.................. 0-12 —1 
Cleveland District ........... r—Itl —13 
Metropolitan Areas 
PROD. cssriasexine —13 —14 
Cincinnati —9 —10 
Cleveland —16 —12 
Columbus — 6 —10 
BONGO cscrcissere —10 —24 


OTE TOMO CHG orcccccsccissce, —10 0 

SD satacsssoticiagereseanes a + 3 + § 

Spokane nits + 2 + 4 

IED. paitsthiiesthasshisscecsmesss + 3 +12 
r—Revised. 


*—Data not available. 


Newspaper Drive Introduces 
Coit’s Mint-Flavor Ginger Ale 
Cott Beverage Corp., New Hav- 
en, Conn., introduced its new 
mint-flavor ginger ale last week 
with 400-, 600-, and 900-line ads 
in 26 New England newspapers, 
and with a heavy spot campaign 
on WICC, WICC-TV and WCBS- 
TV. Similar ads also hit the New 
York-New Jersey market in the 
New York Daily News, New York 
Post, New York World Telegram 
& Sun, New York Journal Amer- 
ican, Newsday, Newark Evening 
News and Trenton Times plus 
spots on CBS-TV and “Junior 
Frolics”’ (WATV). In _ following 
weeks the Pittsburgh, Rhode Is- 
land and Chicago markets will be 
added. 

Highlight of the campaign is a 
28¢ offer—a 32-oz. bottle for 5¢ 
when bought with a bottle of root 
beer. Agency is John C. Dowd 
Inc., Boston. 


Two Join Y&R International 

Andrew Karnig, former contact 
associate with Philippine Adver- 
tising Associates, Manila, has be- 
come an account executive in the 
international division of Young & 
Rubicam, New York. Mrs. Carmen 
Stokes has rejoined the division 
as head of its Spanish copywriting 
department. 


he fibulbas Southarst 


NATION 5 LARGEST TRADE TERRITORY 


NOT ONE... 
BUT TWO 


Separate and distinct newspapers 
cover The Fabulous Southwest, the 
nation's largest trade territory. 


ONE LOW RATE 
30¢ line—Buys Both 


Che Li Paso Times 
An Independent Newspaper 
Morning and Sunday 
El Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
30° Line BUYS BOTH! — 


City 
SPIED. cscepdeatpiitvcoscensecies bd bd 
Richmond District _............ —i1 —2 
Metropolitan Areas 
WINE nitésscaccasteintcnosees —12 —3 
Downtown Washington —13 —4 
Baltimore —1 
Richmond —1 
Atlanta District + 2 
Metropolitan Areas 
Birmingham —3 
Jacksonville + 2 
BIE ncintacessccsiorsces ° 
EL.» Winadensbininsdesianieotaensices + 2 
BEE ssintiticarstaonircnmnenseses 0 
New Orleans +11 
Nashville —l1 
City 
IEE. .nusnvddtecindatoseccsciatecaiseonse —10 —17 
Chicago District ................. tr— 2 —1 
Metropolitan Areas 
ED: atcisunivontstatnesiobbesaess +1 
Indianapolis —10 
| —2 
Milwaukee + 7% 
St. Louis District —i7 
Metropolitan Areas 
TE PEE entice = 5 + 6 
Louisville —16 —13 
St. Louis —2 — 6 
Memphis + 6 — 8 
Minneapolis District ....... + —1 
Metropolitan Areas 
Minneapolis-St. Paul .... e e 
Minneapolis City ............ + 8 0 
Be. Be GE ceicsercttviseee ° ° 
Cities 
Duluth-Superior _..............- ~ 6 — 5 
Kansas City District ......... +4 + 6 
Metropolitan Areas 
Denver +16 + 5 
Topeka —ll1 +1 
WECTER —cccccceccccccscesrsesccreeveceee r+ 4 +11 
St. Joseph ........ ™ +9 bd 
AIDUQUETQUE ercccccccsorerseesee —T7 e 
Oklahoma City 2.0... +12 +16 
Tulsa —12° +11 
City 
TEAMGRS CUE  cccccccrccccrscsssees . + 2 +2 
Dallas District ..............«. oe | —9 
Metropolitan Areas 
Dallas —2 — 8 
El Paso —15 + 5 
Fort Worth —2 —4 
Houston + 5 19 
San Francisco District ... r+ 4 +1 
Metropolitan Areas 
LOS AMNBelOS o.cccccccccseceeeene +7 + 3 
Downtown Los Angeles +2 +1 
Westside Los Angeles +17 +7 
20 eee ee —1 —9 
San Francisco-Oakland +1 — 6 
San Francisco City ........ + 2 —ll1 
Oakland City oc 6 + 5 
San Jose aw 17 +11 
Portland + 6 +8 
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“How lke Lives” 


(Starting October 3, 1954) 


fk 
“Is He the New Red Grange?” 


(October 10, 1954) 


THE PRESIDENCY. Who doesn’t want to know how the world’s most SPORTS. The nip of autumn awakens our enthusiasm for football. The famed 
powerful man lives? Reporter Bob Considine and photographer Alfred Wagg Galloping Ghost tells about the fleet-footed star of the Illini, J. C. Caroline, who 
spent weeks behind the scenes at the White House gathering material for this has already broken many of Grange’s records of long standing, and may set more. 
intimate series. 


“Where Teen-agers Talk Away fan 
Their Troubles” —ocerer 10, 1954) fi 


Pearl S. Buck writes 


“No Place to Hide”’ 


(October 10, 1954) 


YOUTH. The problems of youth deeply concern us all. Here’s how one high AUTOBIOGRAPHY. An exciting chapter from the exciting life of an 
school uses an “open-forum” approach to help teen-agers iron out their personal author whose name is a household word. Pearl S. Buck describes how she and her 
troubles. It's cn enlightening document for parents, teachers, and teeners. family were caught by Communists in the terrible conflict that has torn China. 


ENTHUSIASM moves people... moves products 


Editorially, The American Weekly moves in one di- features, lively pictures, story-telling covers. 
rection only . . . to meet the enthusiasms of the American By serving the reading enthusiasms of nearly 10 
family. We do this in a way that’s both modern and million families each week . . . The American Weekly 


entertaining. And we accent our approach with dra- creates a wonderful climate for its advertisers. The 
matic titles, important by-lines, stimulating service cost is surprisingly low. 


he 
AME RICAN WEEKLY 


63 Vesey Street, New York 7, N. Y. 


Beamed to the Enthusiasms of the American Family 


eet ee i r - yak - ey & ©. “ ae AS 5 rey % - “ts ¥ si hee S ¥ ) pa fey “s 7 whe t ig 
‘hee f st ate. . ‘A PR Tee ee ace rng! oe ae Ste ae? MCI Y Boe Os ihe ee BS [eee chy ve ef Ss ie = we 4 A ‘ k aa x a : 25 
teas Bert Se Wig a Sh TIS ie eae ce J ait aS é Bt ih a esti et Me Sh oe ey \ ¥ ap Mt Pw 8 y 7 bea har San Foe x rs : Pkt e i me ie as wits 
Reyes MAS A EAM tree eee hi fasts a Sa ‘ Ee Ss. ae as i Fo at Se toe % rh etre MAME gee nei deta peter Tee tk one so et ? a ees oe ries PPS Ne 47) : eee gg! Py) pie ; 
’ nas “Pee eet sy Sfte Ke ye a 4 Pree x" wa ney ; ie ate ney é EO Ned Petes : $ ; Teg ee a $e 5 Fee rep RPS as i ie 
ee Bes ERC TAS ae ee Macs rin te a A ag ee ee ee ae be f Pe A Avge ge Ok a ete Bat ot - ee PRY MN 2 ae Sries < ; SRS 0 Beh ERGY pat. Fe a, Ae Bens MET has I 5, tah ERS Ft A diay ean fae PEO ee we Spee ae 
CE pu tk gene Pte eg ON get VN RE Fi ean Te ARI UE Re ten ie Ia ana Rag eis Mele Se RTO are set Ae ek AREF olot Ae LOE ails burl nae ah A SEY coy imi Gell eae CT Sane ati Spe ce 
ae cae : te kre : ey Bee VSS One Rie She ars Bt one eee SER aya y y ; eae Fe > Satta pcs er Dae DEP Dec ets a ® Sen Ae. a eR Be wt Ferg a Ape i Py Beth criti SA Sr TR IGRN Se Ss eT etree oho doar ane tale Me ic geek sine cee 
ibe Te shes ye Perle es tf SE Se eM ee SEL BM ie gh Seah oy Fah, ad SP tag Gee ee is a tae 5 RES Gee RT os ¢ Re ee et Mae ee: Paps are Eee ee, ek ka Ye a GS Se pea , Tite vk au! Tei Spe 
eee © : i ROBIE 5 iy Bee Sete eee MS ie ie roe pres i Nearest Fee Ete Ys ; Fs ae afd h ‘ fe : ee ERS); SE os nie ha oe Oi hag DN ice eae Oe, ps a eae Kia itn Sale Me 
ee 9: R I ar Ee eae Pees Se ae 3 WE ok ORG NG : 1 ee Ar, a e sees ee ? Bee 7 - 2 Saas A : s Ley eee ai ie Ae pect aa ec s 
pene Sea $e i oA St ag y a0 Ste eg et ene ae so ih Cae ee, Saha Mash Sree a: au RMN 8 gh es SO aaa. cal ote ok Wek as nits: ewes Shalt SO. Ie Pcbeuuinezs a ree ie aes We 
el ni eee ‘ > Lage Oe Peds Sg Seat . bs 1 eee . Cer RS se z ae ts eed Ley eer flee peak ; oy " i wis f 4 ; Pi See ae CA ae . - ; b a A Shae ee Ret tet 
a me wie ‘ % : . ‘ iS ; ae 2 ’ ; a ‘ bs ¢ eae : a . ; HN ae re fo a i ae as seein A Peres be : te Raia 
‘oa re. Ne! a : ‘ 7 ¥ | { i : ea 
A ee e 
GG eon i : - “h 
a aie q . Be 
Fat ! EN 
‘ ae f ; : 4 ‘ - ¥ ’ Bares. 
ey ae Lica te Ce: | ee: *- in i er co inc Cia Cees Soe SR a it Seem 6) Bc ot 
ee; reese ee ai eae ES see 0 Ee ae Se ge. eto Pt: 
# d pata Lapteteme : t h eqns SEAR Tas NY a. Ja TSE eas. Fae 8 xt oie eee Nerrmeee i i. ee: 
i caliente ers ERS YS oo $$ a SAARI aRIET <a eaa : r a . 7 : a 2 
cz ee a oo oe Ee ay ae Set FERS Ne a : Br eg aoa = of ; : ae. ss Ca se aes ee, ee Sari bee ARR ct ie Ss ue 
+) et > eee ae a : . : 2 i$ |S * ee ey Se eR , 22 he NS st 
ae cen oe ee Aer - a ay an . 4 aS BES 2 BSNS AT OT Ry 3 * OO Ys Wi ee md as aaa 2 Re me . ‘ aah 
% {F oes ‘geen oe + eg ro ’ : y 5 a is ’ ; ; ate 
2 _ ie +. ego CMA oo bes a , = RSE y eae 
EE. rt OC Ree ree _ ae . . : * : ‘ ; BS cea 
ie j ae eae rns ety Seen ene Tae, a SOON aes). ean ; See “? ; eae 
=. See a alle > i Be, ‘. ae pO ON Se ne tea ae 28 7 4 fe . Pai ete 
oe lal Se ase Ce a a } “a : Pe fie 
® ae cans Beae Hh, Soles ek Re. ee ee : < : oe 4 oy 
a ee i ee ee : : oe 
Teale : i So Rae oso Bee Le teage , paper ates SO * ae. — 
. : " So sage ee ea : “SS ee ee ee , ee a . : me 
ae Cs et gee Rete ne a oe ge EP pt ei Aan ‘ i, Ms ON a = a : prey 
: < 5 ae ee ee — . et eis) oe One: Se eee < - $3 es 
= A ener i oe ee on ‘ Oe patio ae aa 2 nd a Fee : 3 pear 
paves ee oe Bary = at ee “pines oe < ee : . eee Bee. ae 7 ea: Sg ee ea ore: = 7 ‘ J ‘ oe 
: a ** A ee ee ee ee ‘ ioe a oo s Pk Ree aD. RS Sa 
, bay Se ae Oe : Ser eha sae pc. ae “ : 
e: Bake ee a é ; eae Pe - Sa pie cet Be? BS Oe ‘3 | : 
: Ai he, Feta ees - “s SUE ae TD ae Aaa ee se i, SS he & rn 
% oe a ae eS; Eye : ss ee: ae iS | eee te See ea, . ; ee 
ig , | ye ee ot be ne ae = ihe ees sone SaaS ri i 
i a hates é ee ¥ ; se ee EY eaioee sat > ae Re te 
5 a A ah ec ow oie Shs ae ag mit tak SRS — e of Er eae > 
: ’ e Sani = Saige, eS i pee a ‘tee ee ke Pisesons tg : nn 
Tes a aes ’ al aS a Pa :. Py aS ee 3 - pe eee Bs se! bt sie ‘ s 
are ; vi Se Se in eo* OS ae ah Se yi) Wie eee. aaa BEN in Scope ye 
. y 4 7 Sore Pa oe ze Se ey = eer > See ¢ oe aes: ere ag a 
3 1 a fees ee se eS ae eae a ee ee Tees 5 ; 7 roe Bek hee 34 
ce CE > a are - = ae ; oe 
a aac: a ees a oe ia aa ee te . ae hale Soe : ; : ae pi 
— J I Oe ae oF ge kere as et he e. P : : ca . 
fe . ee ea : -— 2 . > coo csi aes e hand es ae 
; 7, ime : ee, ca : ; = Roe @ ee : — oh. oat 
i, i ae iii ai * fee = | vue bo. s ieee 
: Seed ay oe 3 ae , : i “Re Toa 5 en oe oh . ve Sera IN ' 
. . 4) ee See 8 m. a F 4 | eee po ba ie SORTER pce. | 
o_o $ PS Se So “es SRR Pk ee 
: d Be 0 a é ing + Rae pave Be eT q a Seo bat oe ea 
; Ph ck ee = 2 "oc : — RG eet cae 3 Tee Se REE SNLSL 
ohio kt aaa . Pog ‘ . oi - a Scans ‘ie. ~: ee ed 
. ‘ ate ie. : a — 3 ; * = * do EAS ee fais 2 m, SPS ed Died . 
Pe j 4 af “poise 3 ‘: eT? > aan Bs so eer “xe <p oie : ? - Mj 
x i. Bere a eS: . SESS Be 4 a - ae: 30 ES Tae ies . “ 
F . F SS Ree Be 8 5 a ee Tie os her ee ae : 
" Be ne as RS Re Ee al * wh oe 2° Pe ge - ‘ 2 ieee ah Ser 
- : ra ; % CES Bes. Se < Fy i. 2 “ai " Rie ie me : my ea’ 
; ee ee F 4 i : " A cess eae See . , ae ‘ i. ‘ ‘ 
‘ ; oe is ee _ 4 , KS i ri eS ike ee: Se Pe fe 1 > ‘ 
; ; = 7 5 eek a F 2. * fy. eal’ ates ‘5 pets... ae dee (2 eae : 
ie oe Bee eee : , ae jE ee ; é a riisbete Shas ae Wee aes see aed , 
: i ee on E : Reedy ate ees he it aN ER er ane fea ee Sa ae} Bat 
; eee me  . _ ert : : £Z Fe s sO fy a " eam 
ene Write canner a art 4 See Pp ae i : ge Wo cae eee ee ‘Paes poe tare - * male 
; : .3e ee Tee Se a Wee 1 - a = , " a ll ee st meee! Be a ates Alege * iG oe 3 : id re: 
2 i os a i ae - em Po Cae ets 8 ee as ray ‘ ' ty ert 
whe ee eee Ys ht a ee ie PS ae Peg . we r ae "8 aa Pek te Wee Se . * ) Pet 5 ot et “# coe: 9 ie 
Wetec eee ll a be ” ee cd RY ceenye es Wem: |) fale J tae ‘ ett « aie 
ae : ee eae ais is Aa wie ee — ie ted eS ee re ace ie Be i. acs? Be i. | 5 : 
ak “20d ie eae Sat al a. ee Bee og : a Reed a5 Ware ead: 5. Sei wie ‘ .* ong es. eae 
% hh ce Sas 4 ae + : q " * i eon ee : ; aay wes eideee a 4 A re 
ait pe me Se Rae a ¥ ‘3 ae Deg Oe as oe Shas o Tae 2 ae % | ¥? i 
oy ae oe tak me he , 3 & 1, sige ‘ be a gd Preece Cl ; i id a ee am A, oad ? bs Mey oxo RES 3 
; oe = i , es A 4 a ae ol ae ot i Hiaet 
ah ee as Be a oar ore Ne ‘4 me * Bet 
= ae ee + ea ‘ hae z ar GAR ARE oi A aa na . ee i. ; ea | ps 
ab oe Fe a "7 a. ‘ fa DaE EPs: ise S Mapa re cc aN Se . Pe . r 4 iy ‘ senigh 
ye alive 5 ARE ET ig . ee “’ (ia . es ie CN RRRL | <I SAREE aah eine ANTE, | : 3 e +> ~ hoy a sia 
z are he oF as emi a ee i, Fer cia as ee Sere tae a: ae RS - i, WR a oe > rane 
rt “ae ee 5 Nida 2% Fe ae) See ere eS prion ae fe eg ; nah 
ehcrel rae Sra a a - shea ee Be i ae eect ata es i Se Reed , ey q aes 
eee ue ara is ae 2 a adie ea ea a ew de << ite, ca er oe gies es ; “ " : a Bie | aa ins 
at ges pelea gala’ I & Be a * PCS oihihasns Regs, 
as : (Sate Wee eae oS Tint ice emia Serre ease A Toren Ly ia tae : st “ a~ =] . $ ‘ i? 4 Ea 
i if <a 3 i ae a _ en _ va ELA, ORG RRS ERC PERE Sh Pre ae tar e : : r i ae “goat 3 wh ee bey om ai Pe becage 
we eee cs oO ae A 2 Aes et * 7" ° rnc hd 2s : ge oe - * - 4 ae 
aire eh a Oe Nip yee a sagt 1 he oe Fa Ao wees é 3 : : ‘ > ed ed PSR 
ia as ae, Beige at HOE PS sla : Rs kr. Se "rata nel 7 ca: : : ie . « REEL OO LS i 
2 : be : : Saks a wae bo ie : WOR yey ee ‘ ie 
ote ‘ Ss See ae 2 SR ETS Ga SS ad mas 
/! bccn 
+ Cow 
ha, rane 
eouiek me hoy 
ses ; 
a i o 
ae 
a che 
Rens os z 
a wn " 
Ret , ‘ : ’ : 
oe y y : 
ais a | ae = rat 7 - Ws a ae te, ines a ate * . 
eye i i soe SHOR Waele Pe Coe yee Be sig a eee ees a ue eae ae ees Aeris si oa _ ; ee (ome ; OT ee a a ee 
vai toe eae” tort Or dota ee re ee ener ec, PRR ie ly | . ee : . ae cy age Ss Samet co Spee 
ae re ee : mn : 4 4 , aa Fe | se ‘ ee 
pre a ae rg i es Poe fo oP Tishaa . ry P ag Vang ‘ le eee age ee ; nw 
pei a ; Ne ae a ee ee ar eee Oe al se . 6 cae Wager oe sr Sat lata Rare giles a Ne aes, Ps i hm 
ae eee _—- >.) elie Rd a Ae sata 1 re Bie 2 a ee ul * Te ae en ty Cou Ra el Ear, 
iets _ . ore Pn NE es Sri Ofc S'la ee : Pie) BGS 38 Saipan atte ae at 
Are ! 3 hes a ak a epee, alae BA 63) of ee ome : eae Weg ots , . . eit « “ Veh oe oy oats Balt Shad 
iy ‘ | ; oo ee eee teu as a, “ ee nn a 
pa ge ; - r ; = ; é : ; " ees) ee a sae te Ree REECE er et sae ae . * 4 . a ar 2 anal” } ey 
a oes } > ran eae te Ly Ss eh ea ere, 4 Rue ee : : te ae r 4 A . see ig . ae 
ee oat " 7 : ee ck ta = na aie gp ol SSN eecenar” ; . poe Ra rae ; ee cers Sih Noe iigiere 
ay" ae | ee : enna Seaport be - — saat pee ? . * & Be re satya, eee oe 2 
Et a a5 oan a ene sh ‘ Cee. : - . rae c OE ee ee ey ; 
ate ora * Se bok: eB ane 3, 5 me, hs] "$3 i : - é ; ‘ a ; 3 ; ie : 
at hy oe uy ie: ee Tee vi “ a al ? bs ‘ e v ‘ re aa : 
oe 4 foe a ; Oat ae Tee hin Y , Vi: Sen ee : Me fs : g ‘ " ; #, yl 
is Ponart po ed , i ee ea i £ GS Lees a i : * Fg ae sec aul ae een A ai ae Spee i 
We po. as ' ; Be i Ci ea ca a page de tesa Bees i ae ar . Ai ei. eto s 
Ne ea ass gas i a es ome. se i aa ; ae eae ae Ae re CaaS Cone ee fasts eg Pe ‘ . ae at es ‘ ae, ; ag . Vig te 5 eee sa 3 
BORG “ie et id igtriy, <> ca : 8 sleet OLE ag > ieee gh et ee i, oe kee ae ae AE ae Po 8 & e. “ per veeer a F ate ay On 
ae | ’ Y siti Tet pee ipise 7? es ce wr ace i Tt oe en “ me tea AE ee or ee aah 
Bone. i oe ene emer oo a ene a es — pie coe « AA oes iu” gee 
ee ae _ sare Wee Te ‘pee je Fares e i eee Pid ‘ a ei * pane ‘4 i . ‘ Nit en peer a 
TRO, ae e Bee on Co ee Bie ieee SEE ES OR cs 2 a eee ras ered, ae Roe or mg aS aa a Wee 
; : . MF Fat Wee ™ ee ™ rs Se eee yee enn Seas ee ee ge Fee: & ¢ ° i a et ae tak” Rete ea eG Dane 
oy , oe as ee ee Z ES ee ; , : ee i ee ee 
Resta { : Bus Ne SMe © CHS ‘ s ee : et oe ars € : . ‘ a a ee pir See ee uA 
ote peat a pe ee 4 age tis YS ee eee oo ee : tf gE ia ’ si yee KS es 
pee sey Fab fs ie ie Sie cas en : Cay ie se cae tes ’ ' ‘ ; nae, dal ee : : 
9 : : Sat ) + fiaepeaau oe ae a Soo ee ee ‘ Ses oF, : 3 2 aa - . Sa sae: re wr pede 
—. ’ af ee > eal ae ad , : ; Kn od neers : iH 
; ae ch avis “J tie 9 a ; ee é : ss Y ale ee : 
: ; sine 7 Petr ook , 3 * ogg aE ays ee et, PO ey Se F a , B mae + - = dais Bits t 7 gee oe 
iP aege sa eee ey ae es eae neate hi: — 4 Se ae ay i en aes 5. ee me : i Ps ae & ty eit AS Ss Ne ee eee gine 
ees ee Re ioc a ee a - : ee le Mate fi sen ee ee : Sree —— ; ’ : : tipi. ep Rie © pegs oes 
Sean. sgt = ry a pe ater ere ON a tee RS ge ‘ ¥ ; ¢ eS ; ‘ie ‘ Wie oe ee é Ete 
Pigott et hea eine eas r ; ees ages : ts ae ea : . j - oe ae eer ck || ay . me Z na we 
paee een Bat he 5 ee ee oe aoa, So Ro a ee ; Bc: oan ee a Oe ee Reus 
Eel EOS. oe fh Pataca a. gg eo a a Piss i 5 - : ‘eee? . : ~ ood icone 
ch ih Sei ot ee . Pec eat ’ , BGs io Ni arnae ee: > lS ae ae apes é pat ee ¢ . eo bs - es. 
ice 20 eee Deragen St ae. JE is, te a Ye eee eo. ; ae mR: 
‘Ghia oR ee tee ag ame ee tee ae a cealet 4 . . eT ree Gi he gmc h ey fe Sie ea . ‘ . pe oe Fogel 
chy Bk Or ee et I carat ae ¢ mS gs a ey sh Ie aS op Mi} 
ae : j Sia aka ! ea ee Peer . a ty a Pe aoe ee a a Hear iss * Lipo . . 4 oa i i 
eats EBT a Mend oleae eke tee Bis : i th : nny i eee a ae . ‘ ; F s oN ah 
oe PS ese ee ug a ; : Set ate pe ae ae ie: SS BG a le ‘i me ys 
Pe ney Soro... ee eee ore uabea mes a fas : a ” : ie yo a o re et rem -. toe . “a bs ; 3 4 oat iad 
ae fc See ee Sagem No Cen ER nT Crk ae a Bie ee fee ‘ aint a se ne ae 
ia team eas ig. ee Sie KA ere ead  \ ee - ee. epee FP Z : P ie ae “ =. — 
bata i Phare ema 4 Pa Rash Weg on nai Te I oa EEL ye te NBN Gala | a eae ia ip a Se eee ai - ee 2 ea eee. raters ~ ) es: 
ban a et i) Cotte: Been aa San * ee a ‘¥ baiae Pemieimns foe es ee eS ee By ice ~ os eae ee 4 oes 
rhe ogi eee area 7 aie Mie eas 7 Or te pueagrre ("3 Beer. amet, cee ey) oe ne me *) Mer aoe ‘ag the. © i A252 ’ re 
Sere eg ei ot ara ie ary erm ee ae PEE Oe Vac, Sao dew E ae See Tamers ne 3 er 
oe ee 2 Te Si mage z Bee ss 3a ell ace i ; 4 
ae Phat 7 ur - ‘ ‘ > al Ms ge a 7 > ay me ’ te & a . 
ans i ; ; Gd oo ‘ =z oe : : heh + . 
* fh ‘ ‘ - : =a ; ‘ =e + aoe oe Pade oe i ‘ i < hie: eM : 
, pe ‘a ee poe. he lead a 
at Foe! : B ‘ : i ? ane 
Br Be % x ‘ palit aire free Pes ey eo ye SE . z id er ici 7 daar H 
Bel, ‘ fe 
Eos | 
ee : 
. 
Os Sait OD er, , 
rte 
‘pater 
Ra << 
ae 
ee ; 
* eee : 
eke ee 
eee 1 2 Sen 
Ere sore 
St, ae 48 
canes it 
b agro ‘ 
or 
wet . 
Sia! | 
ha | 
a | 
wy ' s s 
oe a. 
ae 
32 f 
on j 
a } 
ee 
ie Fy - 
a omer 
Pcie ee 
Rosny e§ : 
eg 4 
inet nae 
% " hd ih ’ . » b x : bs a 
“ eae 2 i past : a > - 7 ees bea eu is ae ieee 7 tai " rs + “ea ? . “ . * . " ; a i 1a oe : z “1 lela eral 
A BS £ ae age i Ae « - } " ib é a n 4A _ é 7 dre ay ay F é 2% e? 5 the =. 3 sem 5 
Cds wh ee 2 a as pe ie? Pa te a drt aid ¥ abe ae ie igs $2 Tyner ie me are a = h f ya 3 + ag i < “* 03 bay oe is a: * Khe mo ss Late ee . - 4 é - Mat ot : . Z 24 : i fo Sere eRe. 


38 
‘Microtecnic’ Names Rep Production Engineering a = ti h hi d d 
Microtecnic, Lausanne, Switzer- has appointed M. E. Bensignor, rl 1S ] Pp 
land, bi-monthly publication of 401 Broadway, New York, its U. S. 
* 
for Sending U. S. 


the International Institution for advertising representative. 
. 
See how ADmatic can hoost sales for YOU “Shoddy’ Goods 
Lonpon, Sept. 28—The Financial 


Times, foremost voice of business 
here, has chided British concerns 
selling goods in the U. S. for drop- 
ping a noose round their own 
necks. 

A correspondent just back from 
America complained British goods 
are often shoddy, badly finished 
and poorly packed. Advertising 
_ |jand promotional activities are too 
(, | often old-fashioned or simply non- 
existent. 

Though the British start with 
opinion in their favor and have the 
power to perpetuate the good name 
of their quality goods, “much of 
the time we are helping to di- 
‘minish our chances.” 


Put full color and action into your sales messages— 
get greater attention at less cost—attract more 
prospects than through any other medium with 
the ADmatic, the automatic slide projector that 
no oper- 


in trade shows, stores, windows—day or night | 


runs continuously, day and night, wit 
ator needed. 
The ADmatic projects a new message or idea 
every 6 seconds on a large screen equivalent to a 
28” T V. It holds 30 slides (2° x 2") that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 
salesmen training programs. _ ; 
For rental or purchase terms, wire, write or phone 


THE HARWALD COMPANY, INC. 
1216 CHICAGO AVE. ¢ DAVIS 8-7070 * EVANSTON, ILL. 


'@ The correspondent added: “Ask 


TRURD 
DIMENSION 
GIVES GLAMOUR TO CATALOGUE COVER 


This cover design of a new catalogue now being printed by Strobridge 
Lithographing Co., Cincinnati, is, in every sense, a standout. 


The cover stock is famous Buckeye Cover, antique finish, sapphire 
color. The design of the ventilating machine and the firm name are 
stamped in silver foil, then so deeply embossed that contours stand out 
dramatically from the background. 


Just as in moving pictures, the third-dimension effect, created in this 
case by embossing, supplies realism that is not attainable with ordinary 
designs or photographs. 


There are definite reasons why Buckeye Cover has long been the choice 
of printers when specifications call for embossing. For something special 
in deluxe catalogue and booklet covers, menus, annual reports, etc., we 
commend embossed designs on Buckeye Cover to the consideration of 
art directors and creative printers. 


On request, we shall be pleased to submit 
a monograph on this subject, titled “Third 
Dimension in Cover Designs.” 


THE BECKETT PAPER COMPANY ‘=e 
MAKERS OF GOOD PAPER IN HAMILTON, OHIO, SINCE 1848 
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COLOR SPECTACULAR—Equipment in NBC’s new color tv studio in 


Brooklyn is as elaborate as the 
above, the 178x88’ studio can be 


network’s big shows. In picture 
seen with its 900 lighting circuits 


(960,000 watts). Light banks are electrically raised and lowered by 

push button control. Below, looking like a futuristic organist, oper- 

ator sits at the lighting control panel, which has 2,000 controls and 
permits as many as 10 scenes to be set up in advance. 


most American buyers about Brit- | 


ish goods and the stock answer is 
—‘Prices too high, delivery too 


slow, quality not as good as Amer- | 


ican.’ ”’ 


He pointed out that price is in 


fact “the least consideration in a 
country where a British car, shoe 
or sweater has a social distinction 
which makes it worth paying for.” 

Britain is also missing a stake 
in the rapidly growing areas of the 
Southwest, particularly Texas. 
“The Germans have the reputa- 
tion for being indefatigable trav- 
elers; the British for concentrating 
on the traditional centers of East 
and West,” he said. 


# “To anyone who travels widely 
over America, the patchiness of the 
distribution of British goods is 
perhaps the most striking factor of 
all,” he said. 

The correspondent concluded 
that British goods start with opin- 
ion in their favor “in a market 
which is one of the most highly 
competitive in the world and 
where no quarter is given to those 
who try to compete in it. The im- 
portant thing is that this advan- 
tage should not be lost.” 

The Financial Times expert ac- 
knowledged that “any exporter 
can enumerate the difficulties 
which the Americans put in his 
way and few people are unaware 
of the perpetual threat which 
existing legislation hangs over all 
successful exports to the U. S. But 
even if we cannot remove this 
threat, there is still much that can 
be done.” 


= Cadbury Bros., Bournville, Eng- 
land, candy manufacturer, prompt- 


ly pleaded not guilty. John Cad- 


| 


bury, a director, said its products 
do have a general States-wide sale, 


| though it had found “peculiarities” 


in American distribution methods. | 


He told the Financial Times, “As 
a matter of fact, we have a gen- 
erally effective nationwide dis- 
tribution in the U. S. A.,, with the 
exception perhaps of some of the 
southern states, where climatic 
conditions make any regular sup- 


. 


ply most difficult. 

“However, there are peculiari- 
ties in American distribution meth- 
ods, and, at least with confection- 
ery, it is most difficult to get 
directly in touch with actual retail 
'shops. Reliance has, therefore, to 
be placed on the intermediary— 
|the jobber—and at times the re- 
flection of this method of distribu- 
tion seems to have little regular 
pattern, especially in smaller 
towns and communities.” 

Peculiarities or not, Mr. Cad- 
bury noted that in the case of 
Cadbury Bros. “the business of 
selling chocolate has developed 
from virtually nothing to a value 
of several million dollars over the 
course of five or six years.” 


KUTV Begins Telecasting; 
Brent Kirk Directs Sales 


KUTV, Salt Lake City ABC af- 
filiate, which began regular tele- 
cast programming Sept. 26, has 
appointed Brent H. Kirk, formerly 
promotion and public relations di- 
rector of the Washington Post- 
Times and Herald, sales director. 
Other new appointments to the 
staff are Milo J. Petersen, former- 
ly v.p. and general manager of 
KGEM, Boise, Ida., an account ex- 
ecutive; E. J. Drucker, previously 
sales manager of KDYL, Salt Lake 
City, sales manager; Margery 
Carleson, formerly with CBS, New 
York, and Rodney C. Parkin, both 
promotion, merchandising and 
market research assistants. 

The tv station has appointed 
George P. Hollingbery Co. to 
represent it. 


Lynch & Hart Adds One 


St. Louis Construction Co., 


builder of National homes, has ap- 


| pointed Lynch & Hart Advertising 


iCo., St. Louis, to handle its ad- 
| vertising. 


Bestlyne Co. Names Silver 

| Bestlyne Co., New York, has 
named Ann R. Silver Associates to 
handle publicity and promotion of 
its Reel Poise bathing suits and 
beachwear. 
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Advertising Age, October 4, 1954 


Dell Is Sympathetic 
With Comics Group's 


Aims, But Won't Join 


: New York, Sept. 27—Dell Pub- 
lishing Co. is not joining the new 
Comics Magazine Assn. of Ameri- 
ca because it “does not give its 
active support or indorsement to 
products less worthy than the ones 
it publishes.” 

This statement, prepared by 
George T. Delacorte Jr., president, 
for release today, added that Dell 
would withhold membership be- 
cause its policy “eliminates rather 
than regulates crime or other 
questionable comics books.” 

Delacorte’s statement apparent- 
ly was a reply to John Goldwater, 
president of the new association 
and business manager of Archie 
Comic Publications. Last week, 
while announcing the appoint- 
ment of Judge Charles F. Murphy, 
a city magistrate, as czar of the 
comics book industry, Mr. Gold- 
water said Dell was “shirking its 
public responsibility by not join- 
ing us” (AA, Sept. 20). 

Delacorte said his company is 
the nation’s largest single comics 
book publisher, selling more than 
25,000,000 copies a month—40% 
of the industry’s total. 

“Our own high standards elimi- 
nate this objectionable material,” 
he declared, “while the new asso-* 
ciation merely regulates it.” Dela- | 
corte said he would join the as- 
sociation “only when its code 
conforms to my own.” 


= He said he welcomed the asso- 
ciation to the industry because the 
“elimination from the newsstands 
of all terror or horror comics 
books has long been my steadfast 
hope.” 

Speaking of his own comics 
titles, Delacorte said his company 
owed its “leadership and success 
to the American public—parents, 
teachers, educators and members 
of the clergy who have endorsed 
our particular publishing policy. 
We, therefore, could not give our 
indorsement or protection to prod- 
ucts we deem unsuitable for chil- 
dren. We wish, however, to help 
the new association to accomplish 
its worthy objectives in every way 
we can, exclusive of active mem- 
bership and 100% indorsement.” 

Some Dell titles are “Walt Dis- 
ney’s Comics,” “Bugs Bunny,” 


4 PLASTIC BINDING 
RIGHT IN YOUR OWN OFFICE 


with new all-in-one “‘Combo”’ 


Add prestige ...color... 
utility . . . attention-compelling 
appearance to reports, catalogs, 
manuals, all printed and dup- 
licated material. Plastic bound 
pages lie perfectly flat, turn 
easily, may be quickly loose- 
leaf inserted. removed. Any one 
can operate. Your choice of 
covers and bindings. 


FREE — Full col- 
or illustrated 
folder tells 
story of modern 
GBC plastic 
binding. Write 
for your copy 
today. No obli- 
gation. 


GENERAL BINDING CORP. 
812 W. Belmont Ave., Dept. AA-10 


Chicago 14, Illinois 


“Mickey Mouse,” 
“Little Lulu” and “Woody Wood- 
pecker.” 


“Porky Pig,” 


‘Post’ Names Perkins, Brown 

The Saturday Evening Post, 
Philadelphia, has appointed Den- 
nis Perkins and Robert DePue 
Brown to its advertising promo- 
tion department. Mr. Perkins for- 
merly was promotion manager of 
Esquire and True, and Mr. Brown 
previously was a copywriter at 
Ward Wheelock Co. 


Security Life Names Wade 

Jack N. Wade will resign as an) 
account executive of Mark Schrei- 
ber Advertising, Denver, to be-| 
come advertising and public rela- 
tions director of Security Life 
Insurance Co., Topeka, Kan., on 
Oct. 1. 


Joseph Roher Manages KIOA 
Joseph Roher has sold his inter- 

est in KRDO-TV, Colorado 

Springs, to join KIOA, Des Moines, 


Tam alan kttsy The FARM MAGAZINE for 
y TRACTORES LATIN AMERICA! 


@ COVERS LARGE ACREAGE RANCHERS, 
PLANTERS, COMMERCIAL FARMERS 
@ GOVERNMENT AGRICULTURAL OFFICIALS 


e@ THE FARM TRADE 
e@ OVER 20,000 AUDITED COVERAGE 
Write for Market & Media File 


IMPLEMENT & TRACTOR INTERNATIONAL CORP. 


GRAPHIC ARTS BLDG. 
KANSAS CITY 5, MO. 


OFFICES: NEW YORK + CHICAGO + CLEVELAND + KANSAS CITY * LOS ANGELES 


Ia., as general manager. 


“One for the 
money...” 
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“Two for the show...” 
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drama in four acts has had a continuous run 


since WSM-TV took to the airwaves as the 


pioneer station in this market almost four years ago— 


DR. PEPPER BOTTLING CO.: “After just six months 
on WSM-TV, sales of the six-bottle carton are 
double.” 


FIDELITY FEDERAL SAVINGS AND LOAN ASSN. : “Jn the 
11% years we've used WSM-TV our total assets have 
grown from $13 million to over $20 million.” 


SO-TEN (MEAT TENDERIZER): “Just three one-minute 
spots on WSM-TV supplied enough sales leads to last 
for weeks to come . . . our salesmen can’t keep up!” 


M AND M CANDIES: “Six months after buying a half- 
hour WSM-TV show our business is up 250% in this 
area, with jobber orders up as much as 600% in some 


cases.” 


"4 


O’BRYAN BROTHERS, 
AND WORK CLOTHES): 


advertising dollar we’ve spent in the past 23 years has 
been on WSM-TV.” 


INC. (DUCKHEAD OVERALLS 


“Without doubt the best 


You, too, can get into the act by contacting 
WSM-TV’s Irving Waugh or any Petry Man. 


WSMETV cient 4 


Clearly Nashville’s #1 TV Station 
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Longman to Atlantic Refining | Stewart, Dougall Elects Two 

Donald R. Longman, formerly} Stewart, Dougall & Associates, 
executive director of the market-|New York, market management 
ing research division of Dun &/consultant, has promoted Fred 
Bradstreet, New York, has been| Smith and Emerson Ronk to v.p.s. 
named manager of market re-| Mr. Smith has been with the com- 
search for Atlantic Refining Co.,| pany for nine years and Mr. Ronk, 
Philadelphia. | four years. 


MORE SUBSTANTIAL INCOMES 


In the Fort Wayne Metropolitan Area, FORT WAYNE 
57.6% of consumer spending units have 
incomes of over $4,000—as compared 
with a national average of 43.7% and 
a state average of 46.9%. 


(Sales Management 5-10-54) 
For more information on this rich market write for the Golden Zone Market Book. 
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FORT 


PAPERS, 


WAYNE. NEWS 


INC. 


Represented by Allen-Klapp Co. * New York - Chicago - Detroit 
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Reynolds Scientist 
Urges Radiation for 


Beer ‘Pasteurization’ 


NEW York, Sept. 30—Atomic 
beer is nearer than you think. 

That’s what the Master Brewers 
Assn. was told here today by Neil 
F. Ritchey, atomic energy advisor 
for Reynolds Metals Co., at the 
association’s annual international 
convention. 

A series of tests conducted re- 
cently at the University of Michi- 
gan indicate that 
methods of pasteurizing beer may 
be displaced by a process employ- 
ing atomic radiation. 

“Radiation ‘pasteurization’ of 
beer represents a potential process 
which may overcome nearly all 
the objections of heat pasteuriza- 
tion,” Mr. Ritchey said. “Steam, 
water and chemicals are not re- 
quired, and production rates ap- 
pear to be limited only by the 
speed of the mechanical convey- 


todays heath Magazine, published by the American Medical Association 


DOCTORS’ AND DENTISTS’ RECEPTION ROOMS 
77.8% (105,073) of all A.M.A. member Physicians are now paid subscribers 


is now delivered to 


to Today's Health 
55.5% (45,185) of all practicing Dentists are now paid subscribers to Today's 
Health. 


\ eae tet 
‘| a Wew. ~~ 
DIMENSION 


erer 


150,259 paid copies of the October, 1954, Today's Health. 

Established by reception room surveys the readership formula looks like this: 
150,259 x 41/, (average readers per day) = 676,165 
676,165 x 27 (days reception rooms are open each 


month) = 


That is the potential exposure of your ad in one issue of TODAY'S HEALTH, 
the only health magazine that can deliver this reception room audience. 


ANOTHER ALL-TIME HIGH 
Today's Health is delivered to about 180,000 individual home subscribers which 


* by Reader Audience Studies, indicate a potential average readership of 6 per- 


“ sons per delivered copy— 


6 x 180,000 = 1,080,000 


That is why we say a NEW DIMENSION has been added to Today's Health 


1,170,000 Home readers 
18,256,455 Reception room readers 
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77.8% (105,073) of all A.M.A. member Physicians are now paid 
subscribers to Today's Health. 


55.5% (45,185) of all practicing Dentists are now paid subscribers 
to Today's Health, 


s3zss88338 


"Phone, write or write 


PUBLISHED BY 


535 N. DEARBORN ST. 


This New dimension includes MORE circulation, MORE coverage where it 
counts, MORE results. More than ever before advertisers have a completely 
NATIONAL Health Magazine, reaching almost every county in the 


nited 


States and CONCENTRATED IN A PRESELECTED AREA where adver- 
tising produces maximum results. 


And consider what has happened to costs. While circulation and coverage have 
gone up by leaps and bounds, advertising costs have gone DOWN, Down, down. 


You can take it from there. Discount projected potential readership as much 
as you like, Just use the 340,000 total distribution at the full-page, one-time 
rate and you get about .0029 cents per subscriber. 


Where can your advertising dollar buy three times as much as it did in 1944? 


AMERICAN MEDICAL ASSOCIATION 
* Whitehall 4-1500 * CHICAGO 10, ILLINOIS 
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Advertising Age, October 4, 1954 
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Kalsem MacAvinche 


FARM STORY—Eight staff members of the newspaper representative 
organization of Scolaro, Meeker & Scott attended a two-day sales 
and market clinic given by the Des Moines Register & Tribune. Ob- 
jective was to get acquainted with the farm market, and field trips 
were included. Here Robert J. Cunnion, New York; Joseph Bye, 


Philadelphia, and A. J. MacAvinche, Chicago, listen to Orville J. 
Kalsem, whose farm is near Huxley, Ia. 


er.” 

From Reynolds’ standpoint, mr. 
Ritchey pointed out, successful ap- | 
plication of radiation “pasteuriza- | 
tion” to beer may open a great 
new aluminum market. It is likely | 
that aluminum will prove to be 
the most practical material for 
beer cans, bottle crowns and bar- 
rels, a major change, expectable if 
atomic sterilization is adopted by 
the brewing industry. 


= From the brewers’ viewpoint, 
the development is still more en- 
couraging, he said. The new pro- 
cess is less costly and overcomes 
many other disadvantages of the 
heat pasteurization. In the latter, 
steam and water cause slime prob- 
lems. Further, the time-tempera- 
ture cycle is critical and must be 
controlled within close limits. 

“Pasteurization of beer by ir- 
radiation is a cold process,” Mr. 
Ritchey said. “The rise in temper- 
ature during irradiation is insig- 
nificant and would be difficult to 
measure.” 

Describing the process, he said 
that full bottles of beer furnished 
by Goebel Brewing Co., Detroit, 
were irradiated at the University 
of Michigan. Many of the conclu- 
sions reached in the experiments 
at Ann Arbor have been con- 
firmed later, Mr. Ritchey said, by 
experimental work done at LaBatt 
Ltd., London, Ont., where similar 
radiation tests on beer were made. 
Results of the LaBatt tests will 
be published in a British scientific 
journal this fall. : 


# Returnable bottles for atomic 
beer appear to be ruled out, Mr. 
Ritchey said. Repeated exposure 
to radiation has a browning effect 
on the glass. New glass formuiae 
have been developed, he said, to 
overcome this radiation damage, 
but the cost is high. Use of alu- 
minum, he said, would overcome 
this problem. Tests conducted on 
beer in steel cans, he said, were 
not encouraging. The lacquer lin- 
ing is thought to be highly radio- 
sensitive. 

Much additional work still has 
to be done, he said, but it appears 
that practical utilization of radia- 
tion for beer pasteurization is at- 
tainable. 

“Atomic beer,” said Mr. Ritchey, 
“is a compelling challenge to both 
the brewery industry and the alu- 
minum industry, because the ben- 
efits are potentially great for 
both.” 


Cubans See Series ‘Live’ 
Cuban televiewers are seeing 
“live” tv from the U. S. for the 
first time during the World Series. 
CMQ, Havana, has made technical 
arrangements whereby it will pick 
up the World Series signal telecast 
by WTVJ, Miami, and transmit 
this signal to its three-station net- 
work in Havana, Matanzas City 
and Santa Clara. Lee Ruwitch, 
general manager of WTVJ, said 
Gillette Co. is sponsoring the 


event. 


Connecticut League 
Is Organized by 
Sixteen Agencies 


CHESHIRE, CONN., Sept. 30—For- 
mation of the Connecticut League 
of Advertising Agencies, compris- 
ing 16 companies and patterned 
after the New York League of Ad- 
vertising Agencies, was announced 
here today, following an organiza- 
tional meeting of the group. 

Louis E. Reinhold, president of 
Richmond Advertising Service, 
Brooklyn, who also is president 
of the New York League, and Jul- 
ian Ross, exec. secretary of the 
New York League, were guests 
at the initial meeting of the Con- 
necticut group. They discussed the 
advantages of unified organization 
on a regional basis and explained 
the member services of the New 
York League, including free cred- 


it information and legal, fiscal 
and public relations counsel. 
The Connecticut organization 


divides the state into four major 
areas. One agency in each loca- 
tion was chosen as a broad rep- 
resentative. Ted Somers Inc. will 
represent the Bridgeport region, 
Hugh Graham Associates the Hart- 
ford region, Remsen Advertising 
the New Haven region and W. Hill 
Field Advertising the southwestern 
Connecticut region. 


@ Three other agencies were elec- 
ted members-at-large: F. W. Prelle 
Co., E. J. Lush Co., and P. S. Ad- 
vertising. 

A board chairman will be 
elected at the next scheduled board 
meeting, Oct. 14. Qualifications for 
membership are similar to those of 
the New York League. An appli- 
cant must be a recognized adver- 
tising agency with several media 
recognitions. A special screening 
committee will be set up for new 
members. Potential membership 
in the Connecticut League is said 
to be about 50. 

Organization of similar groups 
in Boston and Pennsylvania is be- 
ing worked out, Mr. Reinhold said. 

In addition to the companies 
named, other members of the Con- 
necticut organization include: Her- 
itage Advertising Agency, Rozene 
Advertising Co. and Toland Inc. 
in the Bridgeport region; Sairburn 
Co., Hammer Co. and Charles Palm 
& Co. in the Hartford region; Ar- 
gus Associates and Claude Schaff- 
ner Advertising in the New Haven 
region, and Moore & Co. in the 
southwestern Connecticut region. 


Wilshire Savings to Fritz 

Wilshire Federal Savings & Loan 
Assn., Los Angeles, has appointed 
Jimmy Fritz & Associates, Los 
Angeles, to handle its advertising. 
Now in the planning stage is a 
1%-hour television show which 
subdividers, builders and realtors 
will co-sponsor with Wilshire Fed- 
eral on KCOP, Los Angeles. News- 
papers, radio and tv spots also 
will be used. 
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READERSHIP: While there are many magazines serving the aviation 


industry, all with some degree of importance... only one, AVIATION WEEK, is universally 


accepted in terms of Reader Preference. Engineers, scientists, management men and 
Air Force officers... government and aeronautical legislative committees . . . aviation 
writers, columnists, commentators and financial specialists . .. some 50,000 key people 


in all* .. . read every issue of AVIATION WEEK, absorb its contents, use it, quote it, 


depend upon the accuracy of its information for their daily needs. | The reason for this 


overwhelming preference for AVIATION WEEK istwofold: —_1. Arecord through the 


years of ‘‘Firsts” in reporting aviation’s breathtaking technical progress; 2. The 


largest, most experienced staff of aviation news and technical experts in the publishing 


business... complemented by a world-wide aviation reporting network. Advertisers 


demonstrate their recognition of AVIATION WEEK’s unequaled impact and readership 


by consistently placing more advertising in AVIATION WEEK by a huge margin than in 
any other aviation publication. Aviation advertisers know the value of telling their 


sales story where it has the greatest acceptance, the best 


ap 6 \ he Sk 


readership, reaches the largest market, and gets max- 


imum results. Thatis why 608 advertisers placed are- 


cord 3,440.29 pagesin AVIATION WEEK during 1953 


...a record being topped substantially in 1954. 


*Current print order 52,785 
Latest ABC 47,327 
net paid 6/30/54 


McGRAW-HILL PUBLISHING COMPANY, INC., 330 WEST 42 STREET, NEW YORK 36, N. Y. 

Other Advertising Sales Offices: Atlanta 3, Ga., 801 Rhodes-Haverty Bldg. Boston 16, Mass., 350 Park Square 
Bldg. Chicago 11, Ill., 520 N. Michigan Ave. Cleveland 15, Ohio, 1510 Hanna Bidg. Dallas 1, Tex., First 
National Bank Bidg. Detroit 26, Mich., 856 Penobscot Bldg. London E. C. 4, England, 95 Farringdon Street. ss Se ace thr dor yen eh en 
Los Angeles 17, Calif., 1111 Wilshire Bivd. Pittsburgh 22, Pa., 738-9 Oliver Bldg. Philadelphia 3, Pa., 17th ; wt te wontons ete ronronsrvaacsiom humm t0% 
and Sansom Streets. San Francisco 4, Calif., 68 Post Street. St. Louis 8, Mo., Continental Bldg. Member ABC ABP 3 waa oh wi we 
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One-Day Joint Effort 
Publicizes 1st Media 
Merchandising Survey 


TOLEDO, Oct. 1—American news- 
papers have never been particu- 
larly noted for unity at the pro- 
motional and advertising level. 

Next Monday, however, they 
will stage a merchandising demon- 
stration that will do more to make 
them look like “one big medium” 
than anything tried heretofore. On 
that date, more than 600 newspa- 
pers and over 350 representatives 
will make personal calls on ad- 
vertisers, agencies, brokers, job- 
bers and retailers to summarize a 
nationwide report—the first of its 
kind—on what kind of merchan- 
dising an advertiser can expect 
from his newspaper campaign dol- 
lars. 


® Here is what will happen, 
newspaperwise, on “target date” 
Oct. 4: 

1. About 43,000 copies of an 
-* eight-page broadside—done on 
newsprint and using a newspaper 
format—will reach at least their 
initial promotional targets. Ship- 
ments of 25-50 apiece will arrive 
at the advertising offices of all 664 
National Advertising Executives 
Assn, member newspapers. Similar 
lots will reach more than 350 
newspaper representatives offices 
from the American Assn. of News- 
paper Representatives. 

2. At the same time, a list of 
6,000 national advertisers and 1,- 
500 agencies will receive copies of 
the broadside from the AANR. 

3. Immediately, both reps and 
newspaper staff salesmen will go 
to work personally delivering their 
portion of the 43,000 broadsides. 
The representatives will call on all 
agencies and most major adver- 
tisers in their locale. In the chief 
representative centers, Paul Els- 
berry, AANR president, has di- 
vided up the chore to avoid dupli- 
cation. 

Outside the main agency cen- 
ters, newspaper staffers will do 
the work. They have been in- 
structed to contact jobbers, manu- 
facturers and virtually everybody 
else who is influential in recom- 
mending advertising media. 
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600 Newspapers, 350 Reps Combine 
for One-Shot Merchandising Drive 


4. On the same target day the 
newspapers will carry page ads 
which consolidate the message of 
the broadside. With requests for 
mats having passed 250, the NAEA 
hopes that more than 200 such ads 
will run next Monday. 

5. An undisclosed number of 
papers will also carry a news 
story on the survey. 


s The subject of this unprece- 
dented one-shot campaign ought 
to be impressive—and it is. It is 
the report on a National Adver- 
tising Executives Assn. survey 
which for the first time gives sta- 
tistics on the murky question of 
what the newspapers will do to 
merchandise the products of an 
advertiser who uses them in a na- 
tional campaign. 

Starting last March, the NAEA 
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sent a questionnaire to all of its 
664 member newspapers asking 
them to checklist the merchan- 
dising they would do for the hypo- 
thetical manufacturer of “an ac- 
ceptable product sold in drug and 
grocery stores’ who offered a 5,- 
000-line contract. 

The association got back 632 
filled out questionnaires (which 
the NAEA is calling, not unrea- 
sonably, an alltime record). As 
newspaper salesmen and repre- 
sentatives will be telling it, this 
was the aggregate response: 


e 534 newspapers said they would 
S.|make a total of 11,885 personal 
calls to obtain distributors, alert 
retailers and locate window or 
counter displays. 


e 625 papers would contact 13,846 
grocery and drug stores for tie-in 
advertising. 


e 590 newspapers would make 
92,875 mailings to retailers, rang- 
ing from cards to reprints. 


e@ 182 newspapers publish a bulle- 
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tin for the drug and/or grocery | 


trade in which they would publi- 
cize the campaign. These bulletins, 
NAEA found, will reach 620,879 
retail outlets each month. 

In addition to these major ac- 
tivities, it was found that: 


e@ 394 papers would make a pres- 
entation to the sales staff of the 
broker or distributor handling the 
product. 


e505 would make a distribution 
check before the campaign. 


e 482 would make a result check 
after the drive. 


e 575 would supply data on their 
markets. 


= LeRoy F. Newmyer, who spear- 
headed the survey as head of the 
NAEA’s research and sales devel- 
opment committee, is equally 
proud of the survey results and of 
the newspapers’ response to them 
in supporting next Monday’s pro- 
motion. 

“We're demonstrating not only 


our merchandising, but also how 
we can merchandise,” he points 
out, adding that traditionally “in- 
dividualist’” mewspapers, in his 
opinion, are going in more and 
more for cooperation. 

Mr. Newmyer (who is v.p. and 
advertising director of the Toledo 
Blade) is especially happy with 
the 95% return on his committee’s 
questionnaire, though a_ closer 
look shows it to have been no 
miracle but the result of diligent 
campaigning by the NAEA. 


s Shortly before the NAEA ques- 
tionnaire went out, the committee 
got Don Bernard, advertising man- 
ager of the Washington Post and 
NAEA president, to send an ad- 
vance letter to all members an- 
nouncing the survey and empha- 
sizing its importance. 

Mr. Newmyer himself sent a 
lengthy letter along with the ques- 
tionnaire saying much the same 
thing, and Larry Knott (Chicago 
Sun-Times), NAEA past presi- 
dent, issued a follow-up. 

A week afterward (by which 


CALCULATOR—Paula Stewart, Broadway and tv performer, visited the 
National Business Siow, New York, and stopped to look at the life- 
size photo mural featuring Marchant Calculators’ new Figurematic 
calculator. The show, which ended Oct. 1, took over two armories. 


time more than half the returns|which newspapers in their area 
were in), the committee wrote to had not replied and asked them to 
all state NAEA v.p.s, told them do something about it. Finally, a 
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week after that, Mr. Newmyer tel- 
ephoned the state organizations 
where necessary and told them to 
“get onto” the few remaining de- 
linquents. 


= Mr. Newmyer is well aware of 
the limitations of this first effort 
at an all-newspaper-medium mer- 
chandising story. For one thing, he 
told AA, this is a “minimum” story 
—most respondents were encour- 
aged to check (or not check) an 
arbitrary minimum of calls, mail- 
ings, etc. 

Furthermore, the NAEA survey 
gives nothing on the less measur- 
able elements of merchandising. 
Most newspaper merchandising, 
the NAEA official observes, is 
based not on an arbitrary amount 
per thousand lines, but on “what- 
ever the advertiser wants that 
the newspaper can afford.” 
Finally, there’s the fact that the 
survey does not say anything about 
what kind of merchandising would 
be done in its hypothetical cam- 
paign. At this stage “it’s impos- 
sible for us to say that all news- 
papers will do a certain kind of 
merchandising,” Mr. Newmyer 
says. “We simply don’t know they 
will.” 


s The big point for the NAEA is 
that newspapers and their sales 
contacts for the first time have 
documentary evidence of the “tre- 
mendous force” they can wield in 
national campaigns, through an 
estimated 1,500 sales representa- 
tives and 15,000 advertising sales- 
men in newspaper offices. 

“What this shows is that, while 
it may be harder to use newspa- 
pers in a nationwide campaign, 
they can do the advertising job 
so much better than other media,” 
says Mr. Newmyer. 


AFA Adds Two Clubs 


The Advertising Federation of 
America, New York, has approved 
applications for membership of the 
Hiawatha Valley Advertising Club, 
comprised of Winona, Red Wing 
and Rochester, Minn., and La 
Crosse, Wis., and the Muscle 
Shoals Advertising Club, com- 
prised of Florence, Sheffield and 
Tuscumbia, Ala. 


‘Skyways’ Names Winsor 

George Winsor, formerly with 
Allen-Klapp Co., has joined the 
New York sales staff of Skyways. 


If you are concerned with ad- 
vertising, marketing, and sales 
you will want this dramatic 
presentation of the facts about 
the readers of Dun’s Review 
and Modern Industry. Write 
or call today. You will find this 
booklet valuable. 


DUNS REVIEW 
wd Modern Industry 


99 Church St., New York 8 W. Y, 
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4 of ett! actually we 


have over 40,000 square feet 
in a building we own and 


operate, devoted exclusively to 
servicing the advertising field. 
Here you will find art, 
photography, ad-setting, 
photoengraving, color process 
and electrotyping all under 
one roof and one management. 
Whether you buy one or all 
six you can’t afford to miss the 
opportunity of investigating 
Pontiac services. Call or write. 


< 


TYPOGRAPHY 


oonarh’ UNIFIED 
gor SERVICES 
L 


Pontiac 
Engraving & 
Zlectrotype Co. 


812 W. VAN BUREN STREET 
HA ymarket 1-1000 © Chicago 7, Illinois 
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‘Calls Brand Name Ads Basis 
‘of Discount Selling Success 
| To the Editor: Ed Weiss has 
_done his usual wonderful job in 
\that exhaustive—if not exhausting | 
—-series on the discount house situ- 
ation and I’m sure it will evoke the 
widespread interest this timely) 
topic deserves. 

As he was good enough to men- 
tion in that series, I did a rather) 
'extensive article on that subject | 
/nearly 20 years ago when I was 
‘one of the editors of Retailing 
Daily. In glancing through that 
“antique” now (which was, I be- 
lieve, the first published “expose” 
of that subject ever published) I 
am struck by the manner in which 
many of the statements I made 
then have defied time—they might 
have been written yesterday. For 
example, to quote the opening 
paragraph: 

“If, as has been said, only saps 
pay retail prices, is a retailer a sap 
for trying to sell at list prices?” 

And again, in commenting upon 
the impact (?) of the fair trade 
laws, I said: 

“But laws don’t work where hu- 
man nature—the majority of hu- 
man nature—doesn’t approve. Re- 
member Prohibition? That was a 
law too—once.” 

In all the current comment 
about discount selling, however, 
there is one extremely significant 
paradoxical situation which, it 
seems to me, is being all but over- 
looked. That is the fact that dis- 
count selling—at least as we know 
it—just wouldn’t or couldn’t exist 
if it hadn’t been for the great 
achievements of advertising. In 
other words, the one basic key- 
stone of the whole discount selling 
structure is public recognition and 
acceptance of brand names. Take 
that away and the whole discount 
operation would collapse over- 
night, simply because the public 
will invariably buy a known brand 
rather than an unknown one, even 
though the unknown brand may be 
somewhat cheaper and _ possibly 
superior in some ways. Thus the 
advertising profession finds it- 
self in the unique position of 
where the strongest link it has 
forged in our modern chain of dis- 
tribution becomes the weakest, or 
certainly the most vulnerable. 

Discount houses have always at- 


/some extent, for the short markup 
|on nationally branded lines by an 
;excessively long markup on un- 


tempted to compensate, at least to 


branded or “blind” merchandise, 
| particularly in furniture, clothing 
and other soft goods. But without 
|'branded goods they couldn’t get 
to first base trying to sell “blind” 
lines. 

Now the big national brand 
question, of course, is to be—or 
‘not to be—in the discount house. 
Maybe the time has come for man- 
‘ufacturers to forget about list 
|prices altogether; maybe there 
should only be a basic net cost— 


The Voice of the Advertiser 


| This department is a reader’s forum. Letters are welcome. 


MUU AND JS [PLA REAL PAL! 


NOW LISTEN, SAP! TOMORROW WE 
GO UP IN PROFESSOR ZINSKY'S 
BALLOON 10 MILES INTO THE 
AIR. YOU JUMP OUT WITH A 
PARACHUTE. WHILE L TAKE 
PICTURES. PUT ON TWO PAIRS 

OF SOCKS—IT'LL BE COLD! 


BUT ALL MY SQcKS ' 
GOT HOLES IN THEM, MUTT, 


oF ~, 


> ee 


THAT NIGHT 


‘GO ON, YOU RUNT, WASH THESE SocKS 
I BOUGHT YOU IN LUX—I CANT BE Buy- 
ING YOU NEW ONES ALL THE TIME. ANY 
DUMB BELL KNOWS CAKE-SOAP 
RUBBING WEARS OUT SOCKS 


SAY, MUTT, YOURE A 
REAL PAL, THIS LUX TRICK 
WILL SAVE ME FROM COLD 


Lux or Socks and 


2 Minutes a Day doubles Wear... 


present—that from the very na- 
ture of the program. It helps you 
to size up people, situations and 
the times better. It schools you to 
think on your feet and talk on 
your feet. It permits you to blow 
your top and free yourself from 
ulcer-bearing frustrations. It 
sweetens and matures the whole 
personality. It is a nice stilleto 
type device for letting the wind 
out of bags who feel that even 
sharpening a pencil may not be 
done without their personal atten- 
tion. If you stick with the program 
long enough, you may even wind 
up saying: “Was that little, hide- 
bound person of a year or more 
ago actually me?” 

In view of the sardonic comment 
in Fortune magazine—and in your 
own?—recently, about business 
men who dare to READ (“If he 
reads that kind of stuff, he doesn’t 
belong in our organization”), I 
suspected this program might be 
of particular and striking interest 
to the readers of your magazine. 

I could be wrong. 

BRUCE TILDEN, 
Kirkgasser-Drew, Chicago. 


Cost-Per-Thousand Football 
Viewers Misstated, He Says 

To the Editor: AA’s AA (average 
audience) for NCAA was a bit 
offside. In “The Football Bargain” 
[Looking at Radio and TV, Sept. 
20] there is this pigskin prediction: 

“The current crop of games can- 
not be counted on to deliver more 
than 2,000,000 television homes, 
using the Nielsen average audience 
base.” Consequently, you say, the 
cost isn’t justified. 

While you were wise to use the 
average audience rating for a 24%- 
hour show, your figure, like the 
Statue of Liberty play, is mystify- 
ing. Although Nielsen doesn’t go in 
for crystal-gazing, it’s possible to 
examine your statement in the 
light of last year’s Nielsen data on 


and let the distribution fall where 
it may! 

EARL LIFSHEY, 
Vice-President, Comprehen- 


sive Fabrics Inc., New York. 


| 


Boosts Great Books Program 
as Aid to Admen 


To the Editor: The fact you 
mentioned my name, connections, 
in your “Getting Personal” column 
is very nice, but unimportant. You 
missed the real story in the re- 
lease we sent you—what the Great 
Books program can mean to men 
and women in advertising and 
marketing. 

The Great Books program cer- 
tainly gives a man a lot more 
background than he possesses at 


the games, applying them to this 


_ year’s set ownership totals. 


Last year’s low average audience 


/came with one game reaching 
|11.9% of the available homes; the 
|Season’s high was 22.5. The aver- 


age for all games was 16.7. Assum- 
/ing the same degive of coverage of 
_U.S. tv homes this year—and that 
NCAA doesn’t offer Peat Bog 
Normal vs. South Central Teach- 
ers each week—the comparable 
homes total this season could range, 
theoretically, from about 3,400,000 
to 6,300,000, averaging 4,800,000. 

Thus, in all fairness, your cost- 
per-thousand estimate should be 
revised downward accordingly. 
Fifteen-yard penalty! 

Murry Harris, 
Public Relations Director, A. 
C. Nielsen Co., Chicago. 


Stockings / ! 


Lux Used Mutt and Jef?! 
20 Years Ago 


To the Editor: Under the obitu- 
ary for Harry C. (Bud) Fisher in| 
the Sept. 13 issue of ADVERTISING | 
AcE, the following statement ap- 
pears: 

“Contrary to an impression that | 
seems to have been held in some 
quarters, AA was told today, | 
neither the comic strip nor its) 
characters have ever been used in | 
advertising.” 
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I am enclosing a newspaper ad- 
|vertisement for Lux, taken from 
my files, that appears to have been 
run in a Boston newspaper during 
the early ’30s. 

I thought you may be interested 
in this advertisement. .. 

Rocer D. WASHBURN, 
Professor of Advertising, Bos- 
ton University College of Bus- 
iness Administration, Boston. 

6 * + 
The ‘Topography’ Was 
Taken for Granted 

To the Editor: Re: The letter of 
Donald J. Grant in “The Voice of 
the Advertiser,” Sept. 13. 

After reading Mr. Grant’s well- 
made “point of order” regarding 
‘our man Duffy, and before reach- 
ing for the ‘phone to call our copy- 
writer, I checked my secretary’s 
dictionary (“The American Col- 
lege Dictionary,” Random House). 

Here I find “adrenalin” (note 
the lower case “a’’) listed as a 
plain noun. However, I do find a 


Thinking of a 
Gift for Christmas ? 


BArclay 7-537! 
165 Church Street New York 7, N.Y. 


Has an ideal Loose-Leaf Scrap Book 
with Gold Imprinting. Two Sizes — 
12x 15’—$8.90 or 18x24’’—$20.00 
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- THE MARCHING 100 
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DID YOU KNOW? 


More than 80% of the 100 leading national advertisers in 
1952 used newspaper supplement advertising. Many ad- 
vertisers using one or more of the three national supplements 
used the Louisville Courier-Journal Magazine to complete 


their supplement schedule. In 


1952, more than a 100 This 


Week advertisers placed a total of 286,419 lines in the 


Louisville Courier-Journal Mag 
Send for your free copy of an 


azine. ; 
ew factual study of newspaper 


supplements. Write to: Promotion Department, The Courier- 


fournal, Louisville 2, Kentucky. 


- THE LOUISVILLE 


—Gonrier-Zonrnal 


Sunday Courier-Journal Circulation 303,238 »« Member of The locally Edited Group 
Represented Nationally by The Branham Company 
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second listing for the same noun 
with an upper case “A” denoting 
the trademarked name for the 
drug. This seems clearly to have 
left Duffy—and us—out on a limb. 
To get off it, I’m going to refer 
Mr. Grant to Mr. Cerf. 

Incidentally, is that “topogra- 
phy” in Mr. Grant’s letter his 
word, or do you have a typesetter 
named Duffy, who may have been 
dreaming about a “do-it-yourself” 
project he saw in Mechanix Illus- 
trated? 

JAMES D. LEONARD, 
Promotion Manager, Mechanix 
Illustrated, New York. 


Kiwanis Clubs Participate 
in National Newspaper Week 

To the Editor: Enclosed is a 
copy of the National Newspaper 
Week kit which went out recently 
to the more than 3,800 Kiwanis 
clubs in the U. S., Canada, Hawaii 
and Alaska. 

Most of these clubs will take the 
lead in observing National News- 
paper Week or join with the 
newspaper and printing industry 
in the observance. 

This is the 16th consecutive 
year that Kiwanis has participated 
in National Newspaper Week. This 
participation is one of the major 
public service events of Kiwanis 
International. 

Purpose of Kiwanis participa- 
tion in National Newspaper Week 
is to help “resell” the importance 
of the Freedom of the Press to the 
public; and to publicly thank the 
newspapers of the U. S. and Cana- 
da for their support of Kiwanis 
and its activities during the 12- 
month period just ended. 

Joun L. McGEHEE, 

Director, Public Relations De- 

partment, Kiwanis Interna- 

tional, Chicago. 


Challenges Bedell on Store 
Signature Position 

To the Editor: I wonder if Mr 
Bedell’s argument (AA, Aug. 30) 
will convince many retailers that 


the store sig belongs at the top of 
the ad. 


He wants those who don’t read | 


the ad to at least get a fleeting 
glance at the store name. 

This reasoning would presume 
that getting your name before the 
public is more important than 
getting your message read. Placing 
the sig at the top will make your 
headline just a little bit harder 
for that fleeting eye to pick up. It 
has to cost readership. I, for one, 
wouldn’t care to invest Marshall 
Field’s $50,000 in the folks who 
don’t read my ad. 

Consider the example _illus- 
trated in the article. Would Mr. 
Bedell expect to attract more 
readers by amending the headline 
to read, “STIX BAER & FULLER 

.. TODAY! SEE OUR FASHION 
SHOW ...MEET ANNE FOGAR- 
TY IN PERSON”? In fact, would 
he even expect more fleeting 
glances to pick up the store name? 

I will gladly trade Mr. Bedell 10 
fleeting glances for each extra 
reader. 

Put LANSDALE, 

The Lansdale Co., Los An- 

geles. 


Wants Readable Samples 


To the Editor: A compliment 
and a suggestion. 


As a retail publicity man I can) 


tell you that in nearly every issue | 


of ADVERTISING AGE I turn first to | 


the always pungent and provoca- 
tive articles written by Clyde 
Bedell. I find them invariably in- 
structive and penetratingly ana- 
lytical, and hope that they will be 
a continuing feature in your mag- 
azine. 

My suggestion is that in the re- 
production of the sample ads you 
use to illustrate his articles the 
size be enlarged so that the reader 
may really read the text matter 


and small headlines he refers to 
so frequently and specifically in 
his critique. A good many of his 
points are lost at present because 
of the reader’s inability to read 
the illustrated ad completely. 
FRANK R. VEALE, 
Sales Promotion Manager, 
Strawbridge & Clothier, Phila- 
delphia. 
Illustrations in this feature are 
now larger, and in line cuts, so 
that copy can be read. 


AA Has That Pull 
To the Editor: Thank you for 
the complete news story coverage 
afforded our “market study” on 
Page 93 of your Aug. 16 issue. 
We've had several requests for 


this study from both friends and /| 
strangers as a result of your study. 
This proves once again the close 
readership your excellent publi- 
cation enjoys. 
Tom SULLIvAN Jr., 


The Tobacco Leaf, New York. 


45 


MAKE YOUR CLIENTS BUDGET HAPPY with ee 


flashes, wipes, etc., at this low price 


10 SECONDS $10 FIL 


PLUS SMALL COST 
OF REPRODUCING YOUR ART 


Send For A 
Sample Reel Today 


1323 So. Wabash, Chicago, Ill. 


appliance 


has three 


faces 


Every time the cash register rings, three faces light 
up. The distributor, the distributor salesman and the 


retail dealer. Without all three, it’s “no sale.” 


plays his part. 


Each 


And since their jobs are to keep the goods moving, 
each of these men is constantly looking for new sales 
ideas. One of the places they turn to every month for 
new ideas is Electrical Dealer. 

Distributors look for selling programs that fit their 
business. They find them in Electrical Dealer. 


Hlectrical Dealer | 


ELECTRICAL DEALER 


THE APPLIANCE-RADIO-TVY SALESMAGAZINE 


SALES OFFICES: 
CHICAGO 11, ILL. 
22 E. Huron Street 
Whitehall 4-0868 
Walter J. Stevens 
Orrin A. Ea 


CLEVELAND 15, OHIO 
1836 Euclid Avenue 
PRospect 1-0505 

John E. MacArthur 


Distributor salesmen look for better ways to help 
their dealers make more sales. They find them in Elec- 
trical Dealer. It is the only magazine that publishes a 
special distributor salesman’s edition. 

Dealers look for window displays — store promo- 
tions — advertising ideas — sales training programs. 
They find them in Electrical Dealer. 

To keep these three key sales groups firmly behind 
your product, put your sales story in Electrical Dealer. 
It’s the one magazine they ALL READ. 


HI — 
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NEW YORK 17, NEW YORK WEST COAST 

101 Park Avenue McCDONALD-THOMPSON 
MUrray Hill 3-0256 San Francisco Seattle 
J. H. Thomson Los Angeles Dallas 
William G. Dunn 


THE SALES MAGAZINE EDITED FOR ALL 3—DISTRIBUTORS—DISTRIBUTOR SALESMEN—DEALERS 
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if You Wa 


WALTER D. SCOTT has been promoted | 
from assistant manager to manager 
of advertising and sales promotion 
for the lamp division of Westing-| 
house Corp., Bloomfield, N.J. He| 
succeeds H. L. Niederauer, who} 


has joined J. Walter Thompson Co. 


Birds Eye, Philco 
Joining in Essay 


‘Contest Promotion 


| WHITE Ptains, N. Y., Sept. 27—| 
|Birds Eye division of General | 
| Foods Corp. and Philco Corp., 
|Philadelphia, are joining in a 
| frozen food-home freezer contest 
pare consumers. 

The contest will be launched 
|Oct. 11 with a full-color spread in| 
|Life showing a Philco freezer| 
\stocked with Birds Eye products. | 
|Consumers will have an opportun-| 
ity to win prizes by writing, in 25] ] 
words or less, “What’s right with} 
this picture?” 

Philco freezers. will be given as) 
prizes valued at $40,000. There| 
|will be 25 first prizes of upright | 
\freezers with a capacity of 490 
jpounds of frozen foods, and 100 
second prizes of 295-pound ca-| 
|pacity freezer chests. 


cat 
fe 3 


|@ Contestants may get entry 
blanks at Philco dealer stores or 
from Birds Eye retailers. The con- 
'test will run through December. 

| Starting Nov. 7, color spreads 
| will feature the contest in 32 Sun- 
|day newspapers and b&w ads will | 
| be used in 28 daily newspa- | 
ipers starting Oct. 14. The contest | 
| will also be promoted on “Philco 
| Television Playhouse” (NBC-TV) 
\starting Oct. 3 and on the “Break- 
\fast Club” (ABC). 

Young & Rubicam, New York, 
\is the GF agency, and Hutchins 
| Advertising Co., Philadelphia, is 
|'the Philco agency. 


|@ Point-of-sale material has been 
|distributed to dealers by both 
|'manufacturers. Philco and Birds 
Eye sales representatives are| 
‘working together to develop local | 
|promotions. Advertising mats have 
‘been distributed to encourage re-| 
tailers to tie their newspaper ad- 
'vertising with the national pro- 
motion. 

Philco dealers will offer orange 
juice decanters as a giveaway to| 
stimulate store traffic and to| 
|develop interest in the two types | 


| 


\of Philco home freezers to be fea- 
tured in the company’s fall pro- 
motion. 


\CampbelL Mithun Has Rolls 


The caption under the Pillsbury | 
canned cinnamon rolls ad repro-| 
duced in the Sept. 27 issue of AA) 
indicates that the agency for both| 
Pillsbury cinnamon rolls and or-| 
ange cake mix is Leo Burnett Co.| 
Burnett handles the cake mix, but | 
the new cinnamon rolls and all 
other Pillsbury and Ballard re-| 
'frigerated products are handled by 
\Campbell-Mithun, Minneapolis. | 


| 
| 


When your product costs important money, 
you want people who have money. Farm fam- 
ilies rate high. And tops among them are the 
readers of Capper’s Farmer. They are the most 
prosperous farm families in Mid-America, 
itself the richest farm market on earth! 


Win a mass product, you buy mass 
markets. Mid-America is one —a mass 
market, dominated by farmers. You can’t 
sell Mid-America without farm families, nor 
the magazine that concentrates on them 


alone! 


| Mohler to Mohler Associates | 

Jack Mohler, who has been edi- 
tor of the society section of the 
Rocky Mountain News, Denver, 
has resigned to join Ray E. Mohler | 
& Associates, Denver publications 
and business broker. 
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SPLIT-SSECOND OPENER—Kenneth W. B. Sanderson (left), board chair- 
man of William Sanderson & Son, Leith, Scotland, now visiting New 
York, and Arthur D. Schulte, president of Park & Tilford Distillers 
Corp., American importer of Vat 69 Scotch whisky, discuss new red 
foil band which eliminates use of knife or other sharp implement 
to open bottle. New foil opener will be featured in future adver- 
tising of Vat 69 but no new advertising is planned. Storm & Klein 
is the agency. 


Too Many Salesmen 
Ignore Rich Markets, 


Says Airline Exec 


CHICAGO, Sept. 28—With the re- 
turn of the need for creative sell- 
ing, too many salesmen are ignor- 
ing rich new markets which have 
scarcely been tapped, according to 
Walter H. Johnson Jr., v.p. of 
American Airlines. 

Speaking yesterday before the 
Sales Executives Club of Chicago, 
Mr. Johnson said executives and 
salesmen will fall by the wayside 
unless they accept the challenge 
of present day selling. Mr. John- 
son listed the following markets 
as providing green pastures for 
energetic salesmen: 

“1, Children, who, through their 
contact with tv advertising, con- 
trolled the purchases of $2 billion 
in merchandise in 1953. 

“2. Older people. Americans are 
living to an older age, providing 
- a market with specialized tastes. 

“3. Sports-minded people. Amer- 
icans have more leisure time than 
ever before. Last year, American 
women spent $700 billion on sports 
clothing. 

“4. Negroes. This market has 
doubled within the last 30 years, 
going from 5,000,000 to 10,000,000 
persons. Its income has increased 
1,500%. 

“5. Do-it-yourself enthusiasts. 
The do-it-yourself trend is sweep- 
ing the country because it pro- 
vides ‘rich personal satisfaction.’ 
More than 65% of the wallpaper 
bought in the U. S. last year was 
hung by non-professionals. This 
group also did 55% of the house 
painting in 1953.” 


s Citing the movie industry as a 
business which is meeting its 
problems head-on, Mr. Johnson 
said that during 1953, 408 new 
drive-in theaters were built, at a 
total cost of $48,000,000. Drive-in 
theater owners, he said, have been 
quick to realize that their estab- 
lishments fulfil the need for in- 
formal, relaxing entertainment. 

Turning to his own business, Mr. 
Johnson said air travel was ap- 
proaching the saturation point un- 
til the industry began using ad- 
vertising and salesmanship to lure 
travelers out of their automobiles 
and into airplanes. 

“Shoddy salesmanship is the 
big problem in business today,” he 
said. “Enthusiastic salesmanship 
can increase a company’s net prof- 
it by at least 10%.” 


‘Daily’ Names Lersch 


Peter Lersch, former head of a 
research and marketing consult- 
ant company in Chicago, has been 
named West German advertising 
manager of the American Daily, 
published in Frankfort. 


WBZ-TV Names Muriaty 


Eugene Muriaty has been ap- 
pointed advertising and sales pro- 
motion manager of WBZ-TV, Bos- 
ton. He joined the station recently 
after serving as a public informa- 
tion officer in the Navy. 


Gottlieb Names Henry McNulty 


Henry McNulty, formerly public 
relations director of Patrick Dolan 
& Associates, London, has been 
named head of the Paris office of 
Edward Gottlieb & Associates, New 
York public relations counsel. 


Albright Associates Moves 
Albright Associates has moved 


to 730 Fifth Ave., New York. 


Bauer & Black to 
Introduce Bandage 
That Doesn’‘t Stick 


New York, Sept. 28—Bauer & 
Black last week unwrapped what 
it calls the “only completely non- 
adherent dry bandage in the an- 
nals of surgery.” 

Advertising in medical, surgical, 
nursing and hospital publications 
begins in November. Leo Burnett 
Co., Chicago, is the azency. 

The new bandage, Telfa, has 
all of the advantages of gauze 
dressings, with the added quality 
of not sticking to healing tissues, 
thus facilitating healing and avoid- 
ing pain to the patient, Bauer & 
Black announced. ‘ 

The product is a non-woven 
highly-absorbent cotton fabric 
sealed to a plastic, non-wettable 
film perforated so as to permit 
drainage but exclude the tissue 
that makes a gauze bandage stick. 

A number of hospitals where ex- 
perimental work was done have 
ordered quantities of the dressings, 
and it will also be exhibited at the 
American College of Surgeons 
meeting at Atlantic City next 
month, Bauer & Black said. 

Production of Telfa items for 
household use will come, but plans 
have not been completed, accord- 
ing to the manufacturer. 


Fair Trade Law in Utah 
Ruled Unconstitutional 


Utah’s fair trade act has been 
declared unconstitutional by Judge 
A. H. Ellett in a case brought by 
a major appliance manufacturer 
against a Salt Lake City store. 

Attorney George Bridwell, rep- 
resenting the defendant, Broadway 
Merchandising Co., said the ruling 
—subject to appeal—means that 
the merchants may sell fair-traded 
products at any price they wish, 
provided their profit is 6% or 
more. 


French Ford Stockholders 
Okay Merger with Simca 

Stockholders of the French Ford 
Co., Paris, have approved the 
merger of the company with the 
Simca Co. The merger was pro- 
posed in July by the two boards 
of directors. 

The merger will become final 
after the plan has also been ap- 
proved by the Simca stockholders. 


Network Gross 


Time Charges 


Source: Publishers Information Bureau 
NETWORK RADIO 


Aug. Aug. Jan.-Aug. Jan.-Aug. 

1954 1953 1954 1953 
American Broadcasting Co. ...... $ 2,160,025 $ 1,958,683 $ 19,429,445 $ 19,345,513 
Columbia Broadcasting System .. 3,917,293 4,791,044 37,521,649 40,954,016 
Mutual Broadcasting System .... 1,476,383 1,738,248 14,031,880 14,962,467 
National Broadcasting Co. ........ 2,075,531 3,219,250 22,772,901 31,446,369 


Total 


$ 9,629,232 $11,707,225 $ 93,755,875 $106,708,365 


NETWORK TELEVISION 


Aug. Aug. Jan.-Aug. Jan.-Aug. 

1954 1953 1954 1953 
American Broadcasting Co ......... $ 2,514,815 $ 1,244,993 $ 20,032,760 $ 12,420,736 
Columbia Broadcasting System .. 12,275,908 7,783,813 90,053,871 59,442,901 
DuMont Television Network ........ 820,633 742,665 8,039,023 6,825,876 
National Broadcasting Co. .......... 8,053,575 6,564,841 78,497,134 58,837,021 


BEES | Ae ldiccsttheviccses Csdescten $23,664,931 $16,336,312 $196,622,788 $137,526,534 
NETWORK RADIO TOTALS BY MONTHS 
ABC cBs MBS NBC Total 

a $ 2,830,654 $ 5,166,174 $ 1,896,925 $ 3,391,873 $ 13,285,626 
ho) 2,494,737 4,749,512 1,783,452 3,176,849 12,204,550 
OS” Se ae a 2,764,547 5,456,351 2,034,961 3,639,278 13,895,137 
PAIGE” ~“Scvinsvcsessccnsioowsers 2,367,436 5,044,943 1,891,998 2,962,839 12,267,416 
SAE. stesocecupitcecoseesi teed 2,307,029 5,116,152 1,908,198 2,780,725 12,112,104 
Ee cncsceessinessieuile 2,405,994 4,181,677 1,558,196* 2,618,614 10,764,481* 
IE Siabiinss0s00 0 whesesvs 2,098,823 3,889,547 1,481,767* 2,127,192 9,597 ,329* 
PUUIUNT . -cbsipshebetexecoeveces 2,160,025 3,917,293 1,476,383 2,075,531 9,629,232 

, | a $19,429,445 $37,521,649 $14,031,880 $22,772,901 $ 93,755,875 

NETWORK TELEVISION TOTALS BY MONTHS 
ABC CBS DuMont NBC Total 

WOOO | sissccticesedeccce.s $ 2,780,574 $10,713,329 $ 1,445,608 $10,11 6,937 $ 25,056,448 
aD 2,502,372 9,965,481 1,108,157 9,368,148 22,944,158 
SS ae 2,640,699 11,379,631 1,205,526 10,981,690 26,207,546 
ETE © pettietiiesevesscnecceee 2,554,484 10,921,640 1,068,374 10,802,535 25,347,033 
PRRENY  corsvtccccscsece 0 ceases 4,411,656 11,488,168 988,350 11,033,987 25,922,161 
Si hdichvatebdeubsesseedote 2,317,879 11,448,180 778,920 9,990,729 24,535,708 
DE geavessvonvecssnensestvois 2,310,281 11,861,534 623,455 8,149,533 22,944,803 
PEE scesisvicnirierrensen 2,514,815 12,275,908 820,633 8,053,575 23,664,931 

NO... nistsiiniteninned $20,032,760 $90,053,871 $ 8,039,023 $78,497,134 $196,622,788 


*Revised as of Sept. 24, 1954, 
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Swift's 


RED STEER 


Win a product for farmers, you want on- 
the-farm circulation. Not would-be farmers, 
or half-acre farmers, but those with fields 
to work ...stock to raise... buildings to 
maintain. Capper’s Farmer circulates 90% 
right on the farm! 
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On the International Scene... 


From Soft Drinks to Caviar, Soviet 
Display Dominates British Food Fair 


Russians Have PR Field 
Day as U. S. and Canada 
Decline Competition 


Lonpvon, Sept. 28—Britons in 
their tens of thousands went to 
London’s Olympia exhibition hall 
io marvel before a Russian gastro- 
nomic wonderland that has been 
the talk of the town all this month. 

This powerful propaganda punch 
was the Soviet government pavil- 
ion at the British Food Fair, an 
11-day appetizer organized by the 
Food Manufacturers’ Assn. and 
sponsored by the Daily Express. 

Virtually all the 405,000 visitors 
made a beeline for eleven fabu- 
lous Soviet stands, decorated in 
red and gold and covering 4,750 


But anyone who preferred pop- 
corn to pretzels or barbecued ham 
to beef strogonoff was out of luck. 
Neither the U. S. nor Canada were 
represented, despite official invi- 
tations. 

The explanation was that Euro- 
peans have no dollars to buy with, 
but more than one official at the 
fair pointed out they have no 
rubles either. 


# A senior official told ADVERTIS- 
Inc AGE that the decision not to at- 
tend was taken by the U. S. Em- 
bassy here and that the State De- 
partment, “hopping mad” at the 
reams of favorable publicity given 
the Russians, had asked for a full 
report on the reasons why. 

The Russians spared no expense 
‘to gain prestige. Food products 


square feet of exhibition space— were flown over specially from 


about twice as much as any other | 


exhibitor. 


{ 
a Smiling Russians offered tasty 


samples to visitors—caviar, sell- 
ing at $5.60 an ounce in luxury 
restaurants here, was given away 
by the trayful. The Russians did 
good business too, which was sup- 
posed to be the general idea. One 
report said a business man signed | probably ever seen in Britain. The | 
a $600,000 contract for canned) Russians also showed canned and | 
|dried vegetables, fish, meats and 


goods on the spot. 


Moscow every two or three days. 
Expensive brochures and photos 
| were given away by the thousand. 
A team of experts and interpreters 
stood by to answer questions. 
Their pavilion was dominated by 
a stand displaying 150 different 


products. 
most spectacular display of candy 


types of bread and other bakery | 


ide was the) 
On one si \from a glass-walled refrigerator. 


| were represented in the five-acre 


Said the Red-H 


She pushes doorbells—makes 


make an income many a sales 
doing it for years. And Alice 
women all over America, fo 
doesn’t exist. Together they h 


Hundreds of companies sell- 
ing an almost endless variety 
of goods and services are 
switching to Direct Selling to 
reach new heights. Instead of 
depending on lazy retailers, 
on sluggish wholesalers, they 
use thousands of men and 
women engaged in Direct 
Selling to go after business 
with bare knuckles. This 
method of selling is as old as 
selling itself. Not only cos- 
metics, but wearing apparel, 
brushes, dinnerware, greeting 
cards, specialties, vacuum 
cleaners and other household 
appliances, insurance, and a 
host of other products are 


RECESSION, my foot!” 


as She Chalked Up Another $1,000 Week 


(A Two-Minute Tale for Frightened Business Men 
Who Want Their Volume to Go UP instead of DOWN) 


We'll call her Alice Smith. But she’s not the kind of sales girl 
you think. She doesn’t work behind a counter. She’s in busi- 
ness for herself, selling a line of cosmetics for one of the 
biggest names in America. And she sells house-to-house. Does 
she sit back and wait for business to come to her? Not Alice! 


tomers right in their homes. She creates business! 
Alice Smith’s annual sales will run around $50,000.00. She’ll 


stitutions of its kind in the world—a company with steadily 
mounting sales and profits, right in the face of slipping 
volume for everyone else in the industry. 


TAKE A LOOK AT DIRECT SELLING 


TAKE A LOOK AT DIRECT SELLING! 


Opportunity Magazine is the pioneer pub- 
lication serving more than 300,000 active 
independent salesmen and saleswomen 


eaded Sales Girl 


demonstrations—sells her cus- 


manager would envy. She’s been 
Smith has thousands of sisters, 
r whom the word “Recession” 
ave built one of the greatest in- 


sold in the millions direct to 
the users by hard hitting or- 
ganizations of Independent 
Salespeople who do not wait 
for sales, but go out and 
create sales. Makers of office 
supplies, business services, 
office and factory equipment, 
and industrial specialties 
have also found an easy path 
to volume and profits in Di- 
rect Selling. The millions of 
men and women engaged in 
this most American calling 
of all—independent salesman- 
ship—represent the great 
hope for continued prosperity 
in a world of rapid changes 
in distribution. 


No Obligation 


VOLGA DISPLAY—This stand offerin 


drinks forms part of the Russian pavilion which stole the show at 
the British Food Fair. 


poultry, sausages, dairy products, 
fruts, and jams, tea and, believe it 
or not, vitamin concentrates. 


= Pipe smokers were offered a fill 
of choice Russian tobacco on a 
stand which also boasted more 
than 20 brands of cigarets. For 
those who prefer something a lit- 
tle stronger, there were viski, vod- 
ka and other liquors, pink cham- 
pagne, wines of all kinds, beer and 
soft drinks. 

A nine-foot sturgeon, weighing 
about 600 pounds, glared down 


The Russians were modest about 
this monster. “Just the normal size 
for the Caspian,” said an official. 

Twelve other foreign countries 


fair, but here again it was com- 
munist governments which dazzled 
the British with a display of choice 
foods almost forgotten here through 
14 years of rationing. 

Bulgaria’s pavilion was second 
only to the Russian. Constructed at 
home and assembled here, it was 
in the form of a vine bower with 
bunches of grapes hanging from 
trellis work. A rose-scented foun- 
tain made visitors follow their nos- 
es to the stand. Hungary and Po-'| 
land also staged lavish displays. | 


= Compared with these four coun- 
tries, the 150 British food exhibit- 
ors and the governments of Aus- 
tralia, Argentina, Denmark, Eire, 
Italy, Kenya, New Zealand, North- 
ern Ireland and South Africa came 
in the “also ran” bracket. 


g liquor, wines, beers and soft 


Nevertheless, all contributed to 
what Mr. Frederick Monkhouse, 
chairman of the exhibition com- 
mittee, called “a colossal success, 
both with the housewife and 
trade.” Altogether, an estimated 
4,000,000 free samples were given 
away. “An orgy of titbit tasting,” | 
one commentator called it. 

Away from the food stands, the 
British Gas Council delighted the 
ladies with an international kitch- 
en. This featured 16 gaily decor- 
ated kitchens from all parts of: 
the world with cookery experts, 
in national dress, preparing native 
dishes which ranged from Belgian 
tart to Yugoslav gibanica. 


= The Daily Express added some 
bright touches to make the show 
a family affair instead of merely 
something for Mom and the food 
trade. 

A giant windmill with slowly 
rotating red-and-white sails domi-| 
nated the vast hall. The newspa- 
per also hired actors and actresses 
for a reconstruction of a “frost 
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same period. 

For the kids, there was Tiddler 
Town, an underwater city peopled 
by fish. 


U. S., Soviet Candy 
Makers Square Off 
for ‘Bonbon Battle’ 


HarTForD, Sept. 28—A “Battle 
of Bonbons” is being waged 
by New England candy makers 
against their counterparts in Rus- 
sia. 

A New England Council maga- 
zine survey of the national candy 
market discovered that New Eng- 
land’s candymen are working 
overtime to head off a Russian 
threat to corner a tight world 
market. 

The publication, The New Eng- 
lander, points out that: “A Candy 
Curtain is no imaginary dream. It 
is a threat that could put the price 
squeeze on an already tight world 
market in cocoa beans, the basis 
of chocolate manufacturing.” 


= The magazine added that Soviet 
Premier Georgi Malenkov recent- 
ly said that all Soviet chocolate 
factories had been ordered into 
full production, and that five new 
ones would be in operation before 
the end of the year. 

The cocoa bean, grown near the 
equator, has increased from 5¢ to 
70¢ a pound over the past 13 years, 
and, The New Englander con- 
tinued, “the entry of Russia into 
the market on a no-price-is-too- 
high basis could send this basic 
candy commodity out of reach.” 

The magazine said research into 
development of a substitute for 
the cocoa bean is the candyman’s 
answer to the Soviet threat. 

“The goal is to find a substitute 
to replace the cocoa butter that is 
pressed from the bean and is its 
most prized product,” it declared. 


“The industry believes it has 


fair” held when the Thames river 
froze in the 17th century, and 
brought to life scenes from a vil- 
lage in Merrie England around the 


found the answer in coconut oil. 
| There are many problems to be 
licked, but every day progress is 
, being made.” 


apg 
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— SEE PAGES 50-51 


This booming industrial and 
economic development is 
concentrated in NORTH- 
ERN MINNESOTA — the 
circulation area of the Du- 
luth Herald and News- 
Tribune. 


As the map shows 
... the new multi- 
million dollar taco- 
nite industry is lo- 
cated right in 
the heart of 
the Duluth-Su- 
perior Market. 


HOW OPERATING 
TACONITE PLANTS 
PROPOSED 


PROPOSED RAMROADS 
SEreerprerrsrterreer 


Taconite Is BIG BUSINESS Here’ 


_@ 
S UPERI 12) 


SMALL SCALE 
LARGE SCALE 


R 


. ready to sell your product and your 
service direct! For free copy, and proof- 
booklet, write for details today on your 
| letterhead. Address Dept. A-178. 


SALESMAN'S 


OPPORTUNITY 


28 E. Jackson Bivd., Chicago 4, Illinois 
60 E. 42nd St., Lincoln Bidg., New York 17, N. Y., Phone OXford 7-2385 


DULUTH HERALD 
Duluth News-Tribune 


*$483,000,000 are invested in 
these projects to separate ore 
from ore-bearing rock called 
taconite. 


Speen ennerentendapeeenereeaeeteaeeeeasemnnasatacata 


bra AO ee. Se FD 4 <7 PGF US Te ah Sgn ak: Bie BA LENE ah W SS PY a RE PS hes DEM See Bey Gia SEL MRE ates Re ee a neo it ee ee 3 ao SS 4 a, SE Oe a ey the Eo ae Pee 
Oe BR MR RT PN eg he te ee Ng ne eR Te DORR a ras Aula A ALK. Se Me Sie gO EN, C's Geeta Wee Me ae» Waren Shee Qe PRGA oY age) Coe Se Re oi eae ai TON LDR vce en eer. Saya 
9 Reg oe see ss ae Oa tie Ream eear ie c a | ail a CRM OR OR oP, ead eum Coy RD EY GO Les atin hc Sap i es hoege ge appetite tS? OR ee RRS ech aee NE 1 same yn Mae, Medan ay RATT RON gar Yor ne 
ae, t Ayes: eile. Ey Tat NS x ape Neh Mea te ial ae ee UG he See Me een ee fl ¢ etic he corte te Shee sagem See ee a : BOTA iy Betas tet ony, At ae Peas: 3 at eel Otis Pwo? Sar et ua Wyte fC ng gs CR fas ESI, Ne 
 ggoll ae Roget 
Pee ' Pes 
, ul 
= Ba wow 
= * . & B oem aT . a 
not litte ROS ok thei * i wast a2 = ty! Eerie —— 7 : 
oe * Ea eee a on > .. ee eee Ra Ae Ete 7 ¥ ; 
3 ee a : yer Me we ee ae aie: ep hg Ba 
Oe ae ie oad te ghey. eee eee pj — . i : = } 7 
rr ee eh on j 
; , a i EO a i re, vive Sit 43 ; 
7 ; SO nn ean Os aes a ae $e Ruavasss sary hb abab 3 uggs * : 
3 TE ee yas os a vF Mloers ae Ggkitien ioe Sy poaposes t ata ) " 
94 ees ane Hib ode o $< a, We eal tepeeel sie A i 5 
oe AROS, Ee wk aT . io PI zt 2 Pimee © Fe me es | } 
a seen ne a We oe 
oe eos: TYP! yg otg teed hp ata bd * F ee i 
So. fee era eee : re ‘ SPies ss % wy 
ae | ie a " eb 
Ps | ym we - +, - re . + 
< : = ; KS MMB 420-4 & t | 
| ; ' a 
K | Stas ‘ . ' a -_ 7 
bore = ae | | 
| Bhs | Sone si hee cain vate Ree Sc Siete aa i f 
: . 4 7 
: | F i | 
| \ ; 
_ a om | 
cou a 
oa | 
oi a 
‘ae ‘ 7% - 
a4 : | I f ht ml 
pada: | | ib 
a | | : 
a is 
ae mm 
oe vi 
EE. | ee, 
Sage of is 
ae : 
oie ot x 
pease : ae 
we sor Wl ni 
or: 1 # ht 
beep ti | ca 
pees ; j it 
io H Ee 
me l ! ms 
¥e | : 2 us 
vie 
1} . 
ae ie) 
t 3 > 7 ag 
ca aa 
: ere 
; oer 
ee i] id 
Pivnee “ioe ne 
: bh Ag. & POR SR aa rn 2 ee | 
.} od ‘ 
; .— SX 
2 a lm 
we a eS 
ey hen bas: 
ee . \ : i. : 
aa 7 a i: 7 Sieg: a 
Tita, ¢ 3 i ee 
ie a ; sy 
Bore 2 : ar 
ag, :. ee 
re 
yet Be : ae 
Sel Fed 
2s Ses ig 
= 6h; | Se Miged — eaity es 4, [= ' 

- Bs ." Say soe ‘ = ae (a cea ae e is : pe 
ees | 4 Be 
Mie ‘sx V ca 
oT nace sg ; eee | Rips aketei 
ee eS) ee ee eS, : - “e Lar er ad a 
alee : se e ens 
Pak . ft 
eee. Sat ax 
‘Si ae . | ee 
he LL LLLLLBLBLLLLBLB BLL LLL LLL Cll lll lll tl ss. de 

Reta ae ahs 
en ee 
news : : j rae 

Pe 6h 

.—ClUhawxX 

; ee e 

— 

Le -— 
~ : se rote 

: : y, | ate rk 

; l gue _ 
iy ae Aegon. es 

- a \ Two _ 

) > i ISLANDS ee 
sre ih Ect | / Pi ey 
oo a AF et 
\ \ \ } y AY ate 

: c Y ) e\ 1] GY R , we 
iene 4s ; Sota 
(Witt is 4 { <a 
Sat on le ) mit) em 
Dena” ee ie : 
oe. TACONITE PLANTS yA ‘ii 
5 ETRE ais wy ee va e 
J at la 
é a ae: ee ee, i j i : ee 
sai a a 7 

™ — 
ee p a 
Pe @ 
: \ : — : ‘aE bs 
\\ i re pes es ha 
| A Be : | eed nati hap ly ¢ i | ( ; 
‘ FW j >. une ly Cally - F a 
my \ ow His i. nS y newspapers | ' cor ie Bs . ‘< 
: “| a oe 7 "i a 6 F O22! Siete. ‘, i hes 
' Ye \ a> eet % . 5? ie i eee ie Sy 5 ge one , AS a i, 
- a il e1elelin ar UrFFOUnOaors ee | 
.. \ ee aap teste si5ed eA EOIN Tie aS rd i 
. ; = te on a Ee ON a ee ee . a 
a ey ies See a ne In re $3 ee 
: wa 2 te OR Oey ~ Ege Neem SR segs = i ae 2 . 
a a B = “Giz36' 48.396 32.840 70290 , 
et eco a aie ee ers 
ca Po ee ee : 
ee = Bic? eeu eae Ry Ate ease ree Pots 7 — 
Seana RE PELOSI RET Aone menmarn al Me 4 
ea FOR AR pe PE aa i sid yet > f Poe 
abs fj “Ag Be > im res: - I et 
Bi at : 
| | bak ict tah) Vis a A m 
~} ‘ * 
2 oe z - : R : Se : 
* a : : ' : ‘ " ~~ . : 


Aart pee, 
see oxen 


se eee Rs ee 
arti ae OS tag PE 


a A EE 


Z hese are exciting, 


dynamic times. A magazine to be successful today 
must meet the challenge of these times. That’s why we 
are reshaping True Confessions into an exciting, dynamic 


magazine—truly a magazine with a mission... 
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— he backbone of our revitalized 


We are going to make True Confessions a part of the very 
life of the reader. We are going to have stories that are 
honest, and which reflect, in the first-person formula, 
the lives or hopes or fears or dreams of our readers. 

We will have timely, informative —even sensational 
features to make True Confessions stand out. Our 
features will entertain as they educate. They will be 
instructive, interesting, inspiring and factually helpful. 

We will have lively, entertaining and self-help 
informative features on Beauty, Food, Fashions, 
Child Care, Household Hints, Health Hints, etc. — 


topics of interest to young married women readers. 


Our illustrations will reflect a high standard of pho- 
tographic portrayal to intrigue the reader into reading 
the story. 

We will do a job of editorial selling. We will sell 
every story and every feature through provocative 
titles, intriguing blurbs, captions that tell what lies 
beyond the illustration—not merely a description of 
what the reader already sees. All this ina handsome, full- 
color letterpress setting. It will be the only publication 
in the romance field with such a rich, attractive editorial 


presentation, so conducive to high reader interest. 
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rue Confessions will be 


Inspiring, exciting confession stories 
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By Sara B. Edlin 
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ENTERTAIN-EDUCATE . . . True Confes- 
sions will entertain as it educates. Features 
will be purposeful, inspiring, instructive as 
well as interesting. 
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pit PERSON FORMULA at its po j 
a ia reflecting the lives or hopes i rs a . ‘ = 
e young women who have mad. True mur 
onfessions their favorite magazine pee 


SELF-HELP FEATURES ... will cover the 
basic concerns of young-marrieds ... beauty, 
food, fashion, child care, household and 
health hints. 
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new editor 
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new exciting editorial layouts 
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brings to MP an enthusiasm and exuberance that has permeated the magazine, 


ERSKINE JOHNSON .. . will carry on with one of 
Motion Picture’s best read columns, “Overheard in 
Hollywood”. Johnson writes regularly for the New 
York World-Telegram, is syndicated by NEA. 


« wh : 


Times change... and magazines must change, too, if they 


adopts a bold new look. A new, young editor, Jack Podell, 


cover to cover. The new MP masthead will carry names like 


motion picture magazine in America, a magazine for and 


about Hollywood, reflecting the revitalized leadership and vision 


DOROTHY KILLGALLEN...columnist for Hearst's 
New York Journal-American, joins the MP ranks in 
December. The beloved Dorothy of radio’s “Dorothy 
and Dick”, star of TV’s “What's My Line”, will by- 


line a monthly feature. 


hee r Tea ee 
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he best- stories, features, columnists 


are to continue a high standard of service to their readers. With the November 


issue, Motion Picture, carrying out its philosophy of constant growth, 


Hedda Hopper, Earl Wilson, Dorothy Killgallen, Erskine Johnson... as columnists 


or regular contributors. The aim is to put out the best-looking, best-written 


of one of America’s great industries. Here’s how it is taking shape... 


i. Ree 7 ; bs ee fd ees Sere : Sane ae — ‘ eae 4 32 OY : ey Fe i ogee eee See RE oh sea Mt af eo Hires ie ox +e eoeane 2 Fae ree 
i ae eS BB a RTP ehas Conan < ae me Seti es eS oe sit eieey:* SA Reveeh. €or: $5 Rie Pit, BOE ay SOON a sae: es. Pest eee At Maer Ue ap GA ae Ree Peat ee entre a Reel ae RE, Pee 
Fe hee Gest thee Anais cue. OY ath 5 Eg Oe cial aa a ae ; Cite hegre: ‘ rede ies : Bs 5 Bes | eae meee we i Rah PaaS Mat ne Page A) aw me Re Oe eo io doegl WB 
oe age es Ee ete Ppl eek or ee OE a Se Tae, St Br yh ak go aa di tae 5 2 a tale, RN eet ne are ag Se et ete Mine fone 2 MRL See sae ie ah oe : LS ae ads 268 Ae eines we Pe Perk RE Eien eta Pala 
Fee) eh Be. s ss BP ES eae ee eae, eee sae Si earee > Soe > ‘ J + . e, 4 ‘ * S21 Qe see eee a ‘ eee ‘ Bet tae. AS y pra 3 a rs page ee ce 5 Rita tS ign Pr Pasar yay a Sao eo 2 Ee Ser a noes 
a be tae ; a aes : : : . ; if et RN 
Se te : Ro 
ee x : Ce 

a at 

- ? ‘ 

=. eae 
-* Baa 
z Soe 
a xy 
RS ; oe 
7 
7 “¢ 
ss ‘ 7 
ak. : 
eel a 
x A 
a ae 
a t a 
Ee. 2 
a ee 
a ern 
e x Ps 

= a : 
Cais ne 
Pe Ag ta 
- Be 

s 8g y 

i 2 

ee: ' s 

m6. ; : 
i & 
_ ¢ 
e ‘ f 
iq 
. q 
“3 : { : 

3 ; I ; 
ae if 2 
fs f lee, 

me a 
ae ae 
2 some = 
“as uy 
pn 5 =e 
ms ; . 
; — road 
PS oe: 
oo me: 
fee 
ss ee : 
SO:ez 7 
Pane Pd ae 
bs . ee " 
eet, a 
sae aaa 
ee ee * 
pie 
ae 
— 
: | pels 
= ee a 
san) £7 

Piepee cue 

eae Bs 

Se a > 

FEN a mr 

eh 

Re ie 

one ; } a 

: es ; ee a 
ote vom Ge 
seer 
ae ee 
A). temple 
sn 2 
wei ee 5 
ee Pee eee . 
Caieeade ge PAS tne I ee 
ee 5 i Aidgeg ed setae ey sag of 
oa tis ees : 4 Py = 
ee fee ved Sea ai : ( aa 
ee ee e* . Pol ie ei an : f 
Berne " ce :. 
is ig eee ees : 
ee a eee ee LG Be i ¥2 
REESE * epee) 2 a , a. 
anes aA a oe 3 

SER eE: eg aS ie AAS es / ial 

5 ae : x bai es Pe ae ee + 4 ae 

pla ¢ BP RSA aR i Zp abies Ls a8 ; or, 

fale, eR - ae ph RE Se: ye eee 7 

gale! PY Ri Ss ei * > - 

Siren ca bee = Ce) BEM a : 
Sac ets ‘ Py Sie = , _— 
, < ” = : ‘ fe 4 - ' “i. 
ey F) — 

‘eas ? Peta ae + iad PA i 
Some. : .” : faa ¥ ; ss 
: ; a f a kl aT te ull im 

ae Su 4 7 H a 

ae - 2 . 4 _ 

: aoe . . 4 ‘ - Pie how a 

ae ~_ ¥ ee 
x < 7 . “4 . _ 
4. 4 F ' _ = _ 
g | D Sic. iz 
: ‘ . J . 4 2 Bee = , Te 
" a : ee ae a 
4 : Bis : 2s 
: a : ao : ae = \, | at 
— F eee FS aes } i 
4” : é & cele : . } é 
: , ; ; Ee ope ee 
‘ mM a . aS rg a od 
F. | “ 4 — —~ i 
Z J 4 3 P ay "s oh 
ae Ls a ete Py ) _) 
ae S a | ae ae | se 
pe a 4 ; t; ae Bs 4 eae . 4 
ed ig % ; Seg ahh } , g eS 4 : ‘. 
meet = > tts aie tee P PU rae tome I 4 } 2 
eo Dias —— © : pore ae ~~ os or 

ee! y tle s i : ‘ne c . } i 
ae fa : 

cae. ri . : | : 
ne ' x im 
. 4 . & ‘ i ' ‘ 
J ; { : 
3 \ me 
4 ‘ ey 
Ye | , t 
4 2 be “ . Al { ‘ cc 
¥ Fs * ‘ 
¢ ‘a - . 
’ { : 
; f d \ . 
: “ im 
f ts + aa 
yy wy ’ . 
¥ : : ; i 
w : 7 ' ; 
¥ ; ; oh / ; 
: - Ks 4 : 
ea Ps 3 ; a — 
See $ , bs a : 
24 es 5 oe > 
he ® f ccete lie Pld 7 . 
4 : » - “ Soo tut ) . 
a cee ae é ge * 
Lr ee ae ae : | 
F SOS aa hecsiit g § ; 4 
; at 5 : : 
— , $ 4 y 
m 
a, a Z ti 
vs — “ae . “ . Z nwae ae ; +9 Ate Rte F 7: bah 7 of ae . a eee : wae . cst A ae i ai sa 4 a Bae ae 


otion Picture 


HEDDA HOPPER .. . world-syndicated movie col- 
umnist, bows in November Motion Picture, with a 
new monthly column, “Under Hedda’s Hat’. She will 
be under exclusive contract, leading off the new list 
of MP feature writers. 


new, exciting layout 


The new Motion Picture is decked out in a captivating, colorful dress. 


Designed for easy reading, the new editorial layout makes lavish use 
of handsome artwork, dramatic photography. The remodeling ex- 


tends throughout the book, affording an appealing, attractive back- 


drop for Motion Picture’s growing clientele of advertisers. 


topflight columnists 


EARL WILSON . . . famed rider of the night club : . ; 
cirenit, author of “ls Happened Last Nigh?” for The With the November issue comes headliner Hedda Hopper, under ex- 


ee 


New York Post and more than a hundred other news- 


i i Sell ciaaslline clusive contract. In December, newspaper-radio-TV-famed Dorothy 
papers, now vecomes a regular comrvioutor,. 


= 


Killgallen with a regular column. From New York, the night club’s 


circuit-rider, Earl Wilson, becomes an MP contributor. And, to be 


oom Se ee 


sure, Erskine Johnson’s popular “Overheard in Hollywood” carries 


| on for its army of followers. 


Se | The best has come to Motion Picture. 
| * | And because of it, a better magazine will be placed on the nation’s 
ma | newsstands. It will command an even wider distribution. It will 


generate still more intense readership. It will offer to advertisers the *: 


most dynamic and profitable vehicle in the field to promote their 


products. It will be a star . . . in the field of stars. 
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a better True Confessions plus a brighter Motion Picture equals 


a dynamic kawcett Women’s Group 


In the preceding pages we have shown you how 
Fawcett has completely remodeled True Confessions 
and Motion Picture. They’re going to be big, exciting, 
new hooks. They’re going to give you the best value in 
the Screen-Romance field. 

The Fawcett Women’s Group gives you a 2,400,000 
primary reader coverage of the young women’s mar- 
ket, a conspicuously fertile field for cosmetic, toiletry 
and fashion advertisers. You can buy the Fawcett 
Women’s Group for $2.05, the lowest cost per thou- 
sand of any leading two-magazine buy in the Screen- 
Romance Field. 

Here, in this product-hungry field, a new lipstick 
can mean a new boy friend, or a new dress can mean 


a prouder husband. Here, 2,400,000 young women 


and young marrieds who buy spontaneously —emo- 
tionally. No market quite like it—and no magazines 


serving it so faithfully as Fawceit’s. 


The Fawcett Women’s Group 


2,400,000 young women . . . faithful fans of True Confessions and Motion Picture 
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WHAT'S HER NAME?—Helene Curtis is 
asking retail sales clerks to name 
this doll as part of a $15,000 con- 
test promoting sales of the com-. 
pany’s new Super Soft Spray Net. 


Helene Curtis Teams 
with Lentheric in 
Two-Pronged Drive 


CuIcaGo, Oct. 1—Helene Curtis 
Industries and Lentheric Inc. an- 
nounced today that they will 
conduct a joint promotion for the 
former’s Super Soft Spray Net and 
the latter’s Tweed perfume. 

The combination will be fer- 
tured in advertising by both cor- 
panies starting in mid-October. 

Buyers of Super Soft Spray Net 
for $1.25 will be given a purse- 
size flacon of Tweed. The per- 
fume gift also will be presented 
to purchasers of regular Spray 
Net and Helene Curtis’ Lanolin 
Discovery. 

According to George M. Factor, 
v.p. and general manager of Cur- 
tis’ toiletries division, the promo- 
tion is the first in toiletries his- 
tory in which two companies, both 
well known in their fields, have 
embarked on such a joint enter- 
prise, each promoting the products 
of the other. 


® He points out that it is also the 
first time that such a well known 
perfume has been offered as a 
bonus in the introduction of a new 
product. 

Super Soft, Mr. Factor pointed 
out, is not competitive with Helene 
Curtis’ regular spray net, but was 
developed for “all those women 
who’ve turned up their pretty 
noses at a hair spray.” Although 
the hair spray market is a multi- 
million dollar field, he explained, 
it consists of only 17% of Amer- 
ican women. Super Soft is de- 
signed for the other 83%. Regular 
Spray Net, he said, still is the 5- 
to-1 leader in its field. 

Both Helene Curtis and Len- 
theric will carry heavy print and 
tv schedules in the “literally dou- 
ble-barreled” campaign. Twenty- 
seven general, women’s and fash- 
ion magazines will be used, and 
newspaper and supplement adver- 
tising will be carried in 189 mar- 
kets. Robert Q. Lewis’ tv show 
(CBS, Helene Curtis) and “Chance 
of a Lifetime” (DuMont, Len- 
theric) also will be used to pro- 
mote the offer. 


es Meanwhile, Helene Curtis will 
also announce a $15,000 contest for 
retail salespeople, wrapped up 
with $100 savings bond awards for 
managers, buyers or owners of 
stores where the top four winners 
are employed, if the store’s coun- 
ters meet the company’s display 
standards during the promotion. 
Four additional bonds will go to 
wholesale salesmen who have ini- 
tialed the entry blanks of the top 
winners. 

The contest provides awards for 
220 clerks, the prize list headed 
by a 1955 Chevrolet hard top and 
a ranch mink cape. 

After judging a group of sales 


_jinvolved in the promotion, con- 


_|mames for a doll which will be 


-|involved. The contest closes Dec. 


+|supervisor at Maxon Inc., Detroit, 
'|and Leo Burnett Co., Chicago, and 
/|copy chief at C. J. LaRoche & Co., 
_| Chicago, has joined Foote, Cone & 


,|viously advertising director of 
‘|Temas, Spanish-language maga- 


testants are asked to _ suggest 


used in the company’s advertis- 
ing. 
No sales quotas or purchases are 


4 and winners will have their 
prizes before Christmas. 


Hotiman, Wisner Join FC&B 
J. H. Hoffman, formerly a copy 


Belding, New York, as a copy su- 
pervisor. J. Nelson Wisner, pre- 


SPLIT RUN—Dr. Posner Shoe Co., New York, is using three versions 
of this copy for 11x20” car cards in New York buses and subways. 


49 
Richards to Waldie & Briggs 


Scott Richards, formerly in 
charge of radio and tv commer- 
cials for Barnes Advertising Agen- 
cy, Milwaukee, has been appointed 
to the copy staff of Waldie & 
Briggs, Chicago. 


Blair-TV Names Colburn 

Dick Colburn, formerly with the 
Chicago office of Bolling Co., has 
been named an account executive 
in the Chicago office of Blair-TV. 


Two minds 
are better than one 


Our mind is made up to give you a 
better job. Now, it’s your turn. Our 
JAY P. samples may help—look them over. 


zine, has joined the agency’s in-| A similar approach is also being employed on 29%2x45%%” posters. 


ternational media department. 


Mervin & Jesse Levine Inc., New York, is the agency. .- 


points about the Curtis products 


How Many of These 12 TSN Special Services 


are helping you now? 


[] 1. An Effective Advertising Medium 
Many consider it enough for a publisher to provide an 
effective advertising medium. Yet, a publisher is in a 
position to supplement this primary effort with services 
that can help in fulfilling the advertiser’s objectives. 
TSN, by providing a highly functional, proven editorial 
service, effective coverage of buyers, oe presenting the 
editorial and advertising columns in a tabloid format, 
meets the initial publishing objective. In addition TSN 
offers the following supplementary services: 


[ ] 2. Merchandising Your Advertising to Your Sales Organization 


Keeping your own sales organization abreast of your 
efforts to help them in their personal selling is one good 
way to get the greatest value from your advertising. In 
recent months, such industry leaders as Sinclair Refining 
Company, White Motor Company, Trailmobile Inc., 
Clark Equipment Company, and Trippe Manufacturing 
Company have used this TSN merchandising service. In 
providing this help, copies of TSN along with a TSN 
individually typed and signed letter are sent to each of 
the advertiser’s sales managers, branch managers, district 
managers, and other selling and management officials, 
calling attention to the company’s advertisement. There 


is no charge to the advertiser. TSN even pays the post- 
age. Typical advertiser response to this selling aid is re- 
flected by one company president who wrote as follows: 
“Thanks very much for yours of July 30th enclosing the 
letter you are sending to our salesmen. I want to say 
that TSN is the only magazine that has offered to co- 
operate in any such manner as this. Most publications 
are willing enough to mail copies of their magazine 
but no one has suggested writing a letter to our men. 
The letter you have enclosed is well written and I know 
it will be well received.” 


[] 3. Direct Mail Lists Services to the Transportation Market” — vertising agencies. Staff time has been 
TSN’s circulation list now being grad- “25 Ways to Advertise to the Fleet Mar- scheduled for calls with TSN’s salesmen. 
ually expanded from 42,500 to 50,000, ket” — “A Comparative Chart of Fleet 

represents a top list of buyers in the Publication Coverage.” etc., etc. [] 9. Copy Suggestions 


trucking industry and the private fleet 


market. This list is available to regular Lj 7. Market Data 

advertisers. Its use is limited to maintain Data is constantly being assembled and 
eage = gpg ee segments of the 
eet markets. typical project is the : 
booklet on the “Fleet Market Potential” make helpful suggestions. 
— a TSN exclusive prepared by market- 
ing specialist Peter B. B. Andrews. 


its effectiveness. 


[] 4. Inquiry Forwarding 
Facilities for forwarding inquiries (and 
inquiries are evidence of reader-interest) 


have been expanded. A new inquiry proc- [] 8. Editor Consultation 


essing form is now in use to speed read- 
er requests to manufacturers. It offers 
hints on inquiry handling and suggests 
proven inquiry uses. 


Because TSN is a product news tabloid, 
requests are received for suggestions on 
product publicity as well as on advertis- 
ing copy. TSN’s editor is available to 


[|] 10. Photographic Aids 
TSN maintains a product and product ap- 
plication photograph file which is con- 


TSN’s editor spends time in the field. He stantly being expanded. Special photo- 
is available for consultation — as a free graphic help from TSN’s staff photo- 
service — to manufacturers and their ad- 


grapher is also available on occasion. 


[] 5. Field Research 

TSN is embarking on field research proj- 
ects through mail and personal contacts. 
Findings will deal with fleet operations 
equipment, maintenance products and ma- 
terials, as well as terminals and operation. 


[] 6. Buying Aids 

TSN provides many helpful buying aids 
such as its case-history brochure of ‘““Mar- 
ket Pointers on Selling Products and 


Check, Clip, and 
Mail This Ad! 


For additional information on any or 
all of these services simply clip this 
ad — check the items of special in- 
terest and mail it to the TSN Chi- 
cago office. Please be as specific as 
possible in explaining your problem 
to us and where you think our serv- 
ices can be helpful to you. 


[] 11. Providing Speakers 

Through its contacts, TSN’s staff can 
help arrange speakers on subjects in its 
field, both from within and without its 
organization. Such speakers can be help- 
ful especially in company meetings on 
markets and product development. 


[] 12. Reprints Ordered 

TSN’s service in providing reprints — 
whether ad or editorial — is prompt — 
and is offered at cost. 


Transportation Supply News 


The Only Fleet Operations and Maintenance Product Informaticn Tabloid 
An independent publication — Founded 1945 — Emil G. Stanley, Founder and President 


General Offices: 22 W. Madison Street, Chicago 2, Illinois. FRanklin 2-7450 


Detroit 2 — 509 Stephenson Bidg., Cass and West 
Grand Blvd, TRinity 5-4420 

Pasadena 1 — W. R. Mcintyre & Associates, 423 First 

Trust Bldg., Ryan 1-6981 


New York 22 — 139 East 57th St., Plaza 9-3848 

San Francisco 5 — W. R. Mctntyre & Associates, 681 
Market St., Douglas 2-4475 

Cleveland — 850 Euclid Ave. Superior 1-6700 


Atlanta, Ga. a=» Robert Carney, ” 
Tulsa, Okla Jack F. Corl an — 9 
ulSa, aa—_ e ° e 

Phone 4.5555 ” . see 


WALK advertising typogra 


11 E. HUBBARD ST., CHICAGO 11 © MO 4-6134 
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Collectively, this army offers nation wide serv- 
ice to national advertisers. Individuaity, 
these editors and their papers provide com- 
plete seasonal, geographical and distributional 
FLEXIBILITY which no other type of 
farm publication can duplicate. 


STATE FARM PAPERS ARE AS BASIC AS THE SOIL ITSELF 
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American Agriculturist — * . 
The Arizona Farmer a at 
The Arkansas Farmer aie. | 
California Farmer 
Colorado Rancher and Farmer 
The Dakota Farmer 


The Farmer 
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as your editorial army 


This corps of over 400 men and women— 
the combined editorial staff of 30 STATE 
FARM PAPERS—is your core of LOCAL 
sales influence in the rich mass farm market. 


The outstanding editorial influence tradition- 
ally wielded by the local farm paper army 
results from the total absence of armchair 
generals and remote control strategists on its 
roster. 


These 400 local editors are the INFANTRY 
in the front lines of American farm life. Their 


vital function originates in the fact that 
FARMING IS ALWAYS LOCAL! 


Covering rural America—acre by acre... 
farmer by farmer . . . each directly respon- 
sible to the specific audience within his own 
home area—the ‘‘local 400” travel over two 
million (2,000,000) miles each year in their 


LOCAL territories . . . contacting LOCAL FARM MARKET SALES. 


readers . . . experiencing and reporting on 
LOCAL events and conditions . . . interpret- 
ing national and international developments 
in LOCAL terms... guaranteeing that 

LOCAL FARM PAPERS 


will continue to be 


@ The 3-to-1 reading preference of America’s 
farm families . . . and, consequently 


@ the farm media preference of America’s ad- 
vertisers, whose confidence in LOCAL 
FARM PAPERS is recorded in steady 
LINAGE INCREASES—unique among 
farm publications during the past decade. 


Today —as yesterday —the unerring yardsticks of 
READER PREFERENCE 


and Ta virceep 
service 
LINAGE GAINS and LOCAL ede 


torial content 
mark LOCAL FARM PAPERS as the front line 
INFANTRY in advertising strategy aimed at ; 


Ss tae tas a? SE Va mihal 


Florida Grower and Rancher 


Missouri Ruralist 


Gud idsiey MARM PAPERS rast... 


as { el ANY in your campaign 
families. 


to soll ae 
‘ 


Tn. 


Prairie Farmer 


The Idaho Farmer Montana Farmer-Stockman The Southern Planter 
The Indiana Farmers Guide Nebraska Farmer The Tennessee Farmer and Homemaker 
ene: Semmes New England Homestead The Utah Farmer 

New Jersey Farm and Garden Wallaces’ Farmer and lowa Homestead 
The Kentucky Farmer The Ohio Farmer The Washington Farmer 
Michigan Farmer The Oregon Farmer The Western Farm Life 


The Mississippi Farmer Pennsylvania Farmer Wisconsin Agriculturist and Farmer 
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This Week in Washington... 


By Stanley E. Cohen 
Washington Editor 
WASHINGTON, Sept. 


ing to see what is ahead. 


out 


30—George 
C. MeConnaughey has taken over 
the chairmanship of the Federal 
Communications Commission, and 
the broadcasting industry is wait- 


Industry people had gone far 
on the limb to keep Rosel 


Broadcasters Eye FCC Appointment 


‘Hyde in the chairmanship. As sec- 
ond choice, they would have liked 
to see the administration put an 
experienced broadcaster on the 
commission. 

The President’s appointee is 58, 
‘a Republican, a lawyer and former 
‘chairman of the Ohio Public Utili- 
ties Commission. There is no rea- 
son to doubt his independence, 


but the industry is understandably 
uneasy about the fact that he was 
sponsored for the job by Sen. John 
Bricker (R., O.). 

The senator is one who refuses 
to accept the idea that existing 
arrangements in the radio and tv 
industry are sacrosanct. He feels 
that FCC dragged its feet on pro- 
posals to help newcomers who 
hoped to establish u.h.f. stations 
to bring tv to small towns and rural 
areas. He is currently staging an 
investigation to determine what 
can be done to curb the influence 
of networks over stations. 


subscriber mail: 


editorial. 


columns. 


Farmer has a claim against a 
railroad and wants us to get 
some action on it. 


Farmer with an old coin, 
wants to know value. 


Three letters of comment on 
Publisher Tom Anderson’s 


Letter protesting cut in 
space of one of the women’s 


Farmer wanting to know what 
to mix with fertilizer to 
control cutworms in corn. 


Letter from creamery answering 
complaint by reader on 


SERV 


ICE 


BEYOND THE CALL OF DUTY 


re-check? 


Two letters inquirin 
new Social Security law. 


When you advertise in THE ARKANSAS FARMER, you don’t buy just a medium; you 
buy an institution that has served rural Arkansas for 56 years. Our staff travels thousands 
of miles accumulating the best of how-to-do-it-in-Arkansas farm information for our 
readers. Further than that, we are constantly running errands, providing services which 
no mass medium either can or wants to do. Here’s a small sample of two recent days’ 


about 


Protest over cotton acreage 
allotment. Can he get 


Two letters to “Fireside 
Law”, our unique legal column 


which answers farmer’s questions 


affect them. 


“transportation tax” 


collected by creamery. 


money lender. 


on how Arkansas laws 
regarding deeds, wills, etc., 


Letter requesting help in 
recovering cream can sent to 
milk company, not returned. 


Farmer wanting to know how 
to grow mushrooms. 


Farmer wanting to know how to 


kill bermuda grass in garden. 


Farmer protesting being 
charged too much interest by 


Single farmer wants to know if 


he can have lady housekeeper! 


Trifling subjects? Perhaps. But they show how Arkansas farm families turn to THE 
ARKANSAS FARMER for information and help. This service takes a lot of our man- 
hours. But the reader loyalty it brings pays off in advertising results. 


It pays off too well sometimes. There’s the case of the local advertiser who gets so many 
inquiries (often 150 a month, he says) from his one-inch ad that he sees no point in 


his shop can turn out. 


increasing his space. Who can argue with his logic? One inch sells all the pasture seeders 


The Arkansas farm market today is one which warrants special coverage. Our rapid farm 
mechanization has pushed Arkansas to fourth rank among all southern states in number 
of tractors on farms. Beef cattle numbers have nearly doubled here just since 1949. 


HOME OFFICE: 
319 W. Markham 
Little Rock, Arkansas 


i a 


BILLINGSLEA & FICKE 
420 Lexington Ave. 


Arkansas, THE ARKANSAS FARMER | 
Is As Basic As The Soil Itself es 


REPRESENTATIVES: 


New York: Chicago: 


Phone: LE 2-3667 


PECK & BILLINGSLEA 
185 N. Wabash Ave. 
Phone: Dearborn 2-0292 


We rank second in the nation in production of commercial broilers . . . fourth in cotton 
... fourth in rice ... seventh in soybeans .. . and high in many other crops. 


SELL ARKANSAS THROUGH THE FRIEND RELIED ON BY THREE 
GENERATIONS OF ARKANSAS FARM FAMILIES 


Los Angeles: 
LOYD B. CHAPPELL 
810 So. Robertson Bivd. 
Phone: Crestview 4-515] 


The industry people have been 
getting along fine with FCC under 
the chairmanship of Rosel Hyde. 
They are waiting to see whether 
the arrival of Mr. McConnaughey 
will introduce fresh points of view 
which will make the relationship 
less comfortable. 

® » * 

The Eisenhower aéminisiration 
has appointed three of the seven 
FCC members. Mr. McConnaughey 
replaces George Sterling, a top- 
notch engineer. Other Eisenhower 
appointees were John Doerfer, a 
Wisconsin public utilities commis- 
sioner, and Robert E. Lee, former 
FBI agent and congressional com- 
mittee staff member. FCC “hold- 
overs” are Mr. Hyde, a career gov- 
ernment lawyer; Edward Webster, 
engineer; Frieda Hennock, iawyer, 
and Robert T. Bartley, whose 
career included service on the 
staff of National Assn. of Broad- 
casters. 

After the McConnaughey ap- 
pointment was announced, a radio 
lawyer griped to a Western Union 
representative that FCC was get- 
ting “another common carrier 
man” and is yet to get a “dyed in 
the wool broadcaster.” “Oh, I 
wouldn’t worry,” said the WU 
man. “They all become broad- 
caster-minded mighty fast.” 

. * * 

Robert T. Secrest, the Presi- 
dent’s third appointee to the Fed- 
eral Trade Commission, took of- 
fice Monday. He’s also from Ohio 
and also a Bricker nominee. 

Mr. Secrest is a Democrat who 
had a habit of getting himself 
elected to Congress from a nor- 
mally Republican district, an in- 
dication of the fact that he gets 
along well with people. 

He replaces Albert A. Carretta, 
also a Democrat. In his brief ten- 
ure on the Commission, Mr. Car- 
retta earned respect as a serious 
and capable lawyer. He is now 
resuming practice here. 

Previously, President Eisenhow- 
er made two appointments to FTC 
—Edward F. Howrey, the chair- 
man, a lawyer, and John Gwynne, 
a lawyer and former congressman. 
The two holdovers remaining at 
FTC are Lowell Mason, a lawyer, 
and Jim Mead, a former senator. 

2 6 

Post Office Department’s newly- 
organized division of postal rates 
has been contacting publishing as- 
sociations and requesting data in- 
dicating business trends. Rep- 
resentatives of the department 
seldom find the “welcome mat” 
out, but they try to overcome sus- 
picions by explaining that the data 
will enable the department to de- 
termine whether its rate proposals 
will constitute a danaer to the in- 
dustry. 

Some association people retain 
their suspicions. They argue that 
the data may be used to develop 
rates based on “ability to pay.” 
They contend that this is not an 
acceptable basis for -rate-making. 

& ° * 

The agriculture census, which 
gets under way next month, will 
produce a valuable new picture 
of rural working and living stand- 
ards. Some 31,000 enumerators, 
working out of 118 temporary field 
offices, will do the work in Octo- 
ber and November. Results will 
become available in 1955. 

The census goes into such routine 
subjects as the number of acres 
under cultivation. But it aiso pro- 
duces for marketers a highly val- 
uable inventory of the kinds of 
equipment on the farm and in the 
farm home. 

The 1920 farm census showed 
only 7% of farm homes with elec- 


tricity or gas. At that time there 
'were 229,332 farm tractors, 139,- 
| 169 farm trucks, 2,100,000 farm au- 
‘tomobiles, 25,000,000 horses and 
mules. By 1950, 78.3% of farms 
were electrified. There were 2,- 
525,206 farm tractors, more than 
2,000,000 trucks, 4,200,900 cars and 
only 7,600,000 horses and mules. 
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Advertising Age, October 4, 1954 


Shown below is a complete list 
of our dissatisfied fur customers 


MASTER FURRIERS 


Corner 7a and Wisconsin If you don't beow Furs... know Art Litman 


Don't Mins the Ind tnatatiment o¢ “WICTORY AT SEA,” wed. Sept. 16—WORT-TY. 0 7. mt 


NO SQUAWKS—Littman’s used this 
15” ad in Milwaukee newspapers 
to “list” its dissatisfied fur custom- 
ers. In the 11%” stretch of white 
space below the head (“Shown 
below is a complete list of our dis- 
satisfied customers”) no names 
were listed. 


By 1950 there were new types of 
equipment—such as 713,633 grain 
combines, 455,519 corn pickers and 
195,858 pick-up bailers. 

The new census will update all 
this information. In addition, it 
will go into such subjects as the 
number of farms with running wa- 
ter, telephones, home freezers, tv 
sets and other equipment. 

* . 

Federal Housing Administra- 
tion is hunting for ways of squeez- 
ing water out of excessive home 
modernization and repair loans 
which have been getting an auto- 
matic okay from banks and other 
lending institutions. 

Because the government insures 
the risk, lenders often approved 
estimates in excess of actual value 
of work. Now, however, lenders 
will be required to stand 10% of 
the risk themselves. 

FHA feels that unscrupulous 
salesmen and dealers occasionally 
have heavily overcharged unwary 
home owners for repair work. At 
headquarters here there is some 
feeling that manufacturers of some 
nationally advertised supplies 
could help the situation by dis- 
ciplining distributors and dealers 
who overcharge. 

FHA modernization loans have 
totaled more than $1 billion in each 
of the past two years. Officials fear 
continued abuse will lead to legis- 
lative action to cut off or greatly 
curtail the program. They feel 
building material people have a 
big stake in the problem, since 
FHA insurance opens the way for 
roughly an eighth of all repair and 
modernization business. 


Court Prohibits Buy Wise 
from Cutting Sheaffer Prices 

Buy Wise Inc., New York, has 
been enjoined by the New York 
supreme court from selling or 
advertising Sheaffer Pen Co. mer- 
chandise under prices fixed by fair 
trade laws. 

Jack Asthalter, merchandise 
manager of Sheaffer Pen Co., Fort 
Madison, Ia., said that in the past 
seven months Sheaffer has started 
legal proceedings against 190 price 
cutters of its merchandise. He 
said 360 price cutters have been 
dropped by Sheaffer, and that 110 
others, faced with fair trade in- 
junctions, have agreed to stop dis- 
counting. 
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DOMINANT FORCE 
IN THE NATION'S RICHEST 
AGRICULTURAL MARKET 


wna Farmer 


p CALIFORNIA 
PACIFIC RURAL PRESS ™ cul TivATOR 


There's beef in the Cali- 
fornia line. 


100 YEARS OF SERVICE TO AGRICULTURE 


California Farmer during the past century has provided the leadership that built 
California into the Nation’s unchallengeable Number One producer of new farm 
wealth. Today, the editors of the California Farmer, with their corps of field editors, 
are in constant touch with the new developments in the world’s most varied crop- 
producing area. 


At harvest these grape- 
vines will cover the earth 
with bounty. 


More than 230 crops are grown in California on a commercial basis. This insures 


a 


This flat-chested world 
needs cows. 


The airplane is a straw- 
berry grower's farm tool. 


es 
ee 


Ss Water—so every thirsty 
| seedling may drink. 


Summer snow in Califor- 
nia's garden of the sun. 


ied 


year-’round cash farm income. 


IRRIGATION AND RAINFALL 


California irrigates approximately seven mil- 
lion acres, which comprise more than 92,000 
of her 137,000 farms or about one-third of all 
the irrigated acreage in the nation. Much of 
this acreage produces two and even three crops 
a year. This is because we do not have a closed 
winter in our agricultural areas and because 
of the wide and constant use of irrigation either 
by ditch, syphon or overhead sprinkler. 

Rainfall ranges from a surplus of 60 to 70 
inches in the North to a maximum of two inches 
in the desert areas in the South. 

A vast system of storage dams and gigantic 
canals delivers this stored water to farmers, 
supplying the exact requirements at regular 
intervals, thus avoiding disasters. 


—— INCOME 
1953 ..$2,585,200,000 
FIRST—— 1952 .. 2,757,956,000 


4 ° 1951 .. 2,787,270,000 

in production | jo: |” 9'335/087,000 

Alfalfa Seed 1949 .. 2,026,815,000 

Almonds 1948 .. 2,141,476,413 

Apricots 1947 .. 2,157,542,000 

Artichokes 1946 .. 2,121,918,000 
Asparagus 

Avecedes In 1953 this was equiv- 

Barley alent to more than 

Beans (Dry) $20,000.00 average 

Beans (Lima) cash income per farm. 
Broccoli 


Cantaloupes 
Carrots 
Cherries 


LOCAL INFLUENCE 


California Farmer pioneered the introduction 
of permanent irrigated pasture, now in excess 
of 114 million acres. In the development of 
California as a leading cotton state, California 
Farmer editors led in fighting for one-variety 
seed. The 1954 cotton crop is estimated at 800 
pounds per acre, practically four times the na- 
tional average. California Farmer assisted in the 
development of the great producer co-operatives 
such as Northern California Poultry Producers, 
California Fruit Growers Exchange, California 
Prune & Apricot Growers, and many others 
which have played a large part in assuring 
adequate returns for crops and orderly market- 
ing procedure. 

California’s agriculture must expand to pro- 
vide for the constantly growing population of 
this State and of the West. Because of its pe- 
culiar growing conditions, year-’round harvests 
and hundreds of specialty crops, California 
agriculture must and does depend upon Cali- 
fornia Farmer for timely cultural and method- 
ological information not available through other 
media. 


Celery 
Clover, Vetch and Ladino Seed 
Dates and Figs 
Flower Seeds 
Garlic 
Grapes 
Greenhouse and Nursery Products 
Honey 
Lemons 
Lettuce 
Olives 
Peaches 
Pears 
Piums 
Prunes 
Spinach 
Strawberries 
Sugar Beets 
Tomatoes 
Turkeys 


HOME OFFICE: 


Vegetable Seed 
Walnuts 


CALIFORNIA AT A GLANCE 


FIRST—in consumption of formula 
feed, 3,490,000 tons in 1952 

as follows: for poultry 2,279,295 tons, 
dairy 607,500 tons, beef and all 
other livestock 603,205 tons; 

in automobiles per 100 farms, 171.3 
U.S. average, 85.1; trucks, 120.0, 
U.S. average, 44.8; tractors 

104.5, U.S. average, 78.5; in milk 
production per cow—7,410 Ibs., 
U.S. average 5,292 Ibs. 
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83 Stevenson Street » San Francisco 5, California 
Member ABC + Member APA 


REPRESENTED NATIONALLY BY: The Katz Agency, Inc. 


IN THE NORTHWEST BY: 


Frank J. McHugh, 
520 SW 6th Ave., Portland 4, Oregon 


Pig At bi Find Saas ac GER A Vi cane Ss. has Go Kak eRe de Davee: cts ote a Fit hamae ipectinoada * AE cs ‘ x ieee ee bo ee eee ee a ee Paha ahh oa ae Part sa yg ae a pine, ane EET Ae bers the 
ae oy ores oo, yard Fos par I NY oa cuee ge bas Oe os Mee hy tae es eA aR aye ie ee. : FS TE Daa OP oe tom Aik. yg aL be Pe eae ere ee ” rents: Tee é fe eg iTS aes cee ROSS ES by gto Be 
Fe iam cae Siar Anat AC ACES Worn Lact AE OEP Brat e ss ht aw fe AN. 2 Men 3a ater e! I Bee Soe gd Sg TERE Meanie oa Saas Sg Ly ghar, eg ewen a Saye GET N: Sede te Pe oT fag ahs rat ak Ltt GIS RT EAR ee BE hited RSE ws 
Te Mig ts eg A RES Wie ts wee ee ae eWay CA eth. RMS ba hc a 2s Sie jh Sp WAS SONOS Ry aoe pee ive, Sung ona pa had i FoF PO eh fs, & Se Ae areas CAB sts aegis Scie incre enue a, ES ma. : daria s” 
re SAS Ph tet PE OG se Pas yee ay ee gee See Reker n area ict ReMi ge sea ae eee LOY Say EMRE R ROUT Ge ne RR Deeg ei ah. oe Cy age eects bigest ee iene a eR Sevier? Sntgel as ADD RNGS EOI ral Bt “ stages 
Sai a CG Lk Ser gS Pie | Orenay Bret naan gs Mak ae merge a meee: ice bse ee Hie ste Sade otha saeco cu nh ee ee Se Pp creee Ie eo Se Fee tad “gee ES 5s Seek reais 1} Sec nee as eee ce 
WER io or |. Uist ee eee alee sec Caibe atts ts oo Peete, Se BRS OE VO roa SE , age Ao Gad PME E aaa Pec, tt ieee omer ee eo 4 STi ae AY. gt Saeeaes ciety, See ee Nera, 
cei oR SN eer eay aS gh ore wee te enka GT cs “ae . ies te r RiaSigery : P I Te ‘Gilt oeell Bb de th Yesane se ee nS ape sis aes : ORR 5 Reh ay a ee ee ns oe ae . 
eS ona aes oe, Se AT ReEa are at ey ir nse tune Pncice tieoe 4 De Fe i at ater eee > nae Soe ig ? a ea ae MP seoiesy : ed iS htm anny ca ina a Lo ae ri 
pice. Se ee ae LEN eee ae Nas, ED ee z pee Coie hai Cs OS ite Stas 5 ee pyci ee ate ti. j ie ae ek vi me: Se ae Sierra io Eee ater 83 he nae, ae Fog Ade : J ae Ma: 
BR eel. 2 -  ARIRRR e  R a R e S i Hide ae Se ONae Rios Ras hs eee. tame af oer cane te We Sete eee ; . a 
Se ae phe, ed : ‘ : gone Fs Ee 
eG a i ea 
ae ae 
a 2? 
i oP <i 
le - - 7 
ne ee es: 
Ewing } >t eH ae 
3 | ‘ . , * viii ie 
; ~ yr ° Fad i! a = 
P. j i Be 3 rae : antes = # ee 
By /a! : Ge ce a — eo ar ne eee Bie 
sae anes | oa i if a a SP ak “s ~~. / ae 
os . | ’ $ oe ws (\ t- ' {eee 
Rigdon fe em aay FS Pas wy a coal oie 
a , 2 ba rakes. = Be ea ed | a “< 
rn ‘ oe . ape ive Wy 7 4 
Faas ay x ( * eee si es 2 ie oe a 
, ae a pore. | i> ied ee. 
—— | \ 3 oe 
rel é c; His os 
| * x & ce & G ai 
t - ' . GY a kes 
& ; af ip a. 
i a0 Sat frogs Wj iy 
a b Ytjjj mee 
f b e Yh a 
; Y ae 
Sty <> aig 
beniks sigan ate a 
| pe as ea @ 
} iy aaa 
| , 
oe, EOS cee RN gt ag 
ee ag pe eras oe mn? 
hee aan ‘ a abtecis oe . 
' } bes t ae als . hot aaa eee oe 
| R dey ae wh Oe 4 ne Re oe. #o 
a Sule eer ety Mee Be anaiglt tee whe sent ee. 
~e Ce i Ss 4 Y hee ge " eae. 
} ae “ad oe a 4 Mee = age ae ; oa ate 
i L oS ewes % # ig ¥ = Poa 
e tok Aes eet? % Pe conn egl 
_ an fates a ed er ; om 
oes - 1 Bercy ‘ah aa fae She 
Eris ‘. a a : ; ee : * di, j pe 
pre. ™ wee. a : - ' a 
pecil PE... eo OR ra iv ‘ts ; iss ai 3s 
peste ae AE a ye ae a See ay Me 
aa acd <> ee a a = a: : | eae . r 4 : 
ac ee a a - eS 4 in * oe Tt 
iO . Beery! ie m& Was Th. BF aia 
aes eae eee , Peg. eg A cay 
Beas, ei : ad ie e see. ; ‘ yee "> ‘3 lenge ad ay, & ?, ay 
. as Fee ag sg aM 4° a ele aes ee Parade as get 
len a aie eee eo Hever a sli cit, Cee RRR oh, Mee, Perse 
= pte per =a a sien, Gaon aes RA cys ge, re ee 
et pore « ev = ea ene Seay, ete Tks ee ae see 
fa ine tks : rc a sais Laat Le 2 Ss as be tee 
eeov rate Tle vey gle oS 2 RS Se aoe aie, Se en 
Seki. BOOT, te oe Bae, i Ms hard se E , ne Sy Lory ms be ark #: Pace ag oe 
cm edges ee Pi Ree | PERS oe 4 3 RIE ON? sare ta Ne MES to Ny gee te 
a 7 2 “A cide i Reeth ee wo SE: eg eS eee 5 ae TSE RS es ek 
5 o a) pee ley a, Pe ee? i % Ay eae Sa ee Te 
ae: eo teminiasstinns wth. 3 aie Pert Ag ae ae se ~ are ee 
Berea : : : : SG sO eet 
: eae WO ZEEAE op eR Ta ae 
a Ay : ren , ; ee ee 5! 
‘ OP eo ; 
‘ Pa ee at 
ee ene re i i 
Bie SS es 
‘i domalonate ! ge RL OE 
ay ee o ese oe 
ie laa * imc wes 
hate Pai kt aos 
ieee ‘ om a Lia ss 
apes # e 
pec? a ig ke " ‘ee ae 8 
isin ot = a aie AA Se | 
ete. See $ + sag ” i edt i — ee eae 
a oe tr “e - ies 
ci Mean | i a ae 
ee 3 * a . . ‘ > Qu. = , she 
Ph ha “" — ae et be ~ Be 4 F aT hee: ia 2p ies 
* = f pene se ? % — ae Yi ie > pm 
Dag oe ge _— 7 me . ° ia *. = os 
Joe 7 iS: —_— - ‘ ae 
ee ——— | | CS , tee = 
ae ae Rie op " : Sheek eee 
we en e “4 as. a ; ay 
See ‘ ee Bee 
re De a 4 SR ws cee 
ae Ye a pe SP ey 
Ree Rae. gees ee — Se 
Lae 0S BY ipa 
bia an ie 2 ate wane: ” elt pokes 
ya OSCE ok im ek 
ean: ere «OP I er aN saytet ee Ce 
Seu Ee Tone oR a et ae 
ee Y . ea ae, SEE at <a a 2 
ae Pe ag Bf ie 
See Pag My. eT tie 
BES —— TR 
ee j , ie ret a ae FR es = es : 
cl pi 8 oe F s Fh iy Be 
ese. Mie. i sicine, s ‘ fas 
e + ii a < i pag ie ea . spay oc — st 8 ies a 
ees arr J : tee he ae : 
; ‘i - s ai . ss ‘aa -* . ae 
x 4 a : ict! ee Se 
ces | i i 4 i Sat eas i 
| Fe ie? ghee ? : Pig lia Re, fay 
aes gee a n & - 3 & . oe Ss 
aes)” a s # J Poe he Be rig ra 
ie leg : a . a ies moe 
' De — Pres ae ds on ae e ye ee 5 ey 
oe, > e ee 
z Bt ee Soy ae Buck, 
: * " cota o. Se % a 4 
> i, . ae me 
San ' . ee S 
Be i ‘ —— , => z e 
eS 7 bet , =. i LE 
ae Ps ba & eS re UU ' ee : ae 
ey (rae a eae a . J : ail : Pea 
age ees % & wows io ¥ ‘ Lie T: ME 4 A: at 
ee ve 3 hes ie: OR id 1a oa A . | 2 ee ~ 
as er: ; f ad : a 
sie, 498 34 ie : Lae 3 re Ps -«? ; 
a—- i aaa) 4 * . « Ne | : 
Rac fi Pe, we. a” ftRy eh on 
: a od . A j ee - , a 1 a 
i - * 4 : ‘ P : 
m . * +3 2") . ‘ “eo f y - 
Be ‘ ’ ‘ Yt Aas eer es ‘oo, nf : 
Wa-2 ; - © eee * 
Dae es at, § on* “ : She . : 4 : 
ai ¢ » o* Sh oy " - » © 
“a 7 * H ‘ 47 
ee Roa BEND oA ES Sn & Tae 
ae ’ . + od . % -~ * 7 
os . a x em Mle tm ‘ f » a , 
Be " Oe ae ee ee 
Gone j| a : S ao es .? ° 4 
Be ee . aK 4 . # . Pm 4] - 
ice, ‘ i P oF 3 & ; ‘ ay ; ; « . © 
a : s : a v E 
Pi ’ ee i. 
‘Seetaaes “Ge ee Fr. ® , 
Pen ae re, ; 
eee, ss a ok te 7 
re of | (ee 4 P ry. oe 
pe j ia. oe ‘ ae ‘ ¥ rates Be ante 
ie ree i f ent : 4, ‘ ‘ ¢ ae TEES 
See ns * dy os f _ tae de not 
4 ek ‘ -~ 
jie - 
ie i =the Py 
ey ' . . = e 
| as — ; : 
om IN CALIFORNIA q 
oo ORNIA FARMER IS AS BASIC AS THE SOIL ITSELF aaa 
& CALIF 
Aint ere (5 
an ; 
: San P 
—— \ ee sk OO a ro We I ane : 
¥ - oem * a 
icine . ? . s ite. aN iy 5 Mee ot ek, ter ef . 
=i . a : + we. = aE Ce we 8s % - > Koes tH ves : 
ae eye Gla o- _ : er neo ¢ portato en “oi Sas > ome ae, ws. i 
ce ‘ * * e ; F dew ee 7 3 . ma ata ae ots we 
‘i } yi © — is bE : 5 * + nhs PRs i. 2 "en Ram “% *eo~ . (+ - =. sal 
_ . : y - ' * . Te Ag wre. 7. TC... ——_ * 2 e > — a ; 
be. SPO Oe tHe OE >: = : wae ae Ka eg OS. Pie bh, ae ~ 3 : - = ve 
rs “ es _ = < La Ny “~? ve 2 s : ton te : 4 er . , . 
: : o ee ipa : . 
4 bs 
ae Po 
a eC 
; sate ; Sy 
me { 
— i ‘ 
ea 
— i 
Reta} ie ; : : ‘ f aiid et ted es ‘ ; , : y nike a ‘ 


| 


54 


City Zone Is Expanded 


The Audit Bureau of Circula- 
tions has increased the city zone of 


the Wheeling Intelligencer and, 


News-Record to include the towns 
of Glendale and Moundsville, W. 
Va. The city zone population thus 
moves from 106,650 to 122,889. 


Ciba Names Ruder & Finn 


Ciba Pharmaceutical Products, 
Summit, N. J., has appointed Rud- 
er & Finn Associates, New York, 
as its public relations counsel. The 
account formerly was handled by 
Paul F. Ellis. 


Keenan Heads Distributors 
Phil Keenan, v.p. and general 
manager of Hillman Periodicals, 
New York. has been elected chair- 
man of the Bureau of Independent 
Publishers & Distributors. Roland 
H. Bachman, president of Publish- 
ers News Co., New Buffalo, Mich., 
has been named co-chairman. 


‘Look’ Opens New Office 

Look has opened an advertising 
sales office in Minneapolis with 
Joseph Bayard as manager. Mr. | 
Bayard previously was a member 
of Look’s Chicago sales staff. 


John Del Mar Joins Four A’‘s 
John L. Del Mar, formerly di- 
rector of marketing for Cast Op- 
tics Corp., Riverside, Conn., has 
joined the headquarters staff of 
the American Assn. of Advertis- 
ing Agencies, New York. He will 
assist in the association’s work on 
ethics and on membership, region, 
council and chapter activities. 


Russell T. Gray Inc. Moves 


Russell T. Gray Inc., Chicago 


industrial agency, has moved into 
larger quarters at 155 N. Wacker 
Dr. 


90 YEARS OF "GRASS ROOTS” SERVICE! 


In all America... 


there’s only 
BLUE GRAS 


serve the unique, 
tucky farm famili 


...and beyond the blue grass 


A NEW VOLUNTEER TO SERVE 
THE “VOLUNTEER STATE’! 


THE 


goes Se 
VY LILY 
ino HOMEMAKER f& Se 


h 


“wWa- 


LOCALLY published and LOCALLY edited 
by Tennesseeans . . . to serve the LOCAL needs 


of farm families in 
State. 


a highly diversified farming 


one 
S STATE! 


Like its lush blue grass pastures, its fine 
thoroughbred livestock and fields of 
golden Burley tobacco, the farming and 
farm life of Kentucky are UNIQUE. 
Only their own LOCAL farm paper can 


LOCAL needs of Ken- 
es! 


ENLIST THIS THOROUGHBRED TEAM 


Henluchy-Sewnessee 


STATE 
FARM 
PAPER 


in your campaign to sell the Heart of the South! 


ONE ORDER @ ONE PLATE @ ONE BILL 


IN THE HEART OF THE SOUTH 
THE KENTUCKY FARMER AND 
THE TENNESSEE FARMER 


ARE AS BASIC AS THE SOIL ITSELF 


HOME OFFICE: 


300 East Market Street 


Louisville 2, Kentucky 


REPRESENTATIVES: Peck and Billingslea 
185 North Wabash Avenue, Chicago 1, Illinois 


Billingslea and Ficke 


420 Lexington Avenue, New York 17, New York 


Advertising Age, October 4, 1954 


National Nielsen Ranking of Radio Shows 
Week of Aug. 15-21 
All figures copyright by A. C. Nielsen Co. 
Current Homes* 
Rank Program (000) 
EVENING ONCE-A-WEEK. (AVERAGE FOR ALL PROGRAMS) (886) 
1 Olson-Castellani Bout (Gillette, NBC) ..............cccccccccescceceseeeeeeeeceseeeeeeeceeees 2,146 
2 armen CE aerate Gy ey, Fe ac cscesccssccsccnveccccnssccccccccccccnsectctesescosenses 2,006 
3 Roy Rogers Show (Dodge division, Chrysler, NBC) ............ccc:ccscseeeereeee 1,773 
4 Re TINIE Fi PI og ccnsonncersepaszensassipinsosonsossonebl 1,773 
5 mien me Fy CII REI Gskoed isc pic pdeazasescasisavicnserttovdaredvadacticetate 1,773 
6 Se”. OP OrUNO ONIN WINE CII MMIII ccc occxasivcacevesscoabsstoneciacscta Mcasntkerica¥esaleel 1,633 
7 OND Ria Pen Baines cn cicncceaécncexenstsecccececasvipoasescsesecorddaen ted 1,585 
8 ND PEG De CUI IPOD ccrcasiccstadenceccnesissecescosesasianesrenscesuvedectnited 1,539 
S Best of Groucho (DeSoto-Plymouth, NBC) ..........cccccccssecccssesseescesseescessteeees 1,493 
10 Two for the Money (P. Lorillard, CBS) ...........:ccccscssessescesseescesecesesseeeseeseeese 1,446 
EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) 
1 Orie GUlme G:F I I raced she covantcd baccsanscanceseecceciacanesesiede 1,306 
2 News of the World (Miles Laboratories, NBC) .........ccccccccccccccccceeesececeees . 1,306 
3 Raereies - TRS Crete MN GUD oosicsevececcecectscddvcicesccssseeseveseqcacesssacess 1,166 
WEEKDAY, (AVERAGE FOR ALL PROGRAMS) (1,446) 
1 SI Es HRI CII MOD = 65 scccasisescecsescocessecgtacavataszecbanersentenitoskie ll 2,426 
2 Nts CUI MMII oss sckansseceiersessecvassaesseonssag windwsitarecubicseeioe oe 2,426 
| 3 UN, I I 0c can cic cprbennzpectsseexein\dcsusemeueienl pialmapuebacseanteinieal 2,426 
| 4 Romance of Heien Trent (American Home, Toni, M-W-F, CBS) ........c.c0000 2,332 
1s GO: GE GRR erie Ie aati sciectairc cata oeco tes Scescespascchscvsisahsbtadelessocethanters 2,332 
| 6 Our Gal, Sunday (American Home, CBS) ........cccccsccsesscsseseescssessteceseessenees 2,192 
| 7 Romance of Helen Trent (Tues. & Thur., CBS) .......ccccccccccccssccesssceeneeeeeseee 2,146 
8 Mme Desens TG ig Se bi chk eavi casas ti tnds ci cczinceeacccvcovacnactensnenienndbacs 2,099 
9 Young Wideer Grae: (ities, TEBE) sascsscesiccscnsensessssceseseassciac sassvssesavene 2,099 
| 10 DhpTies MTS Ceri tak carts is inv ceccnsasconciassesaissecssisedsitciasoedeccasaatats 2,052 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (513) 
| 1 Dilan, Tiveilem rh FR Pe 5a sai cishsscadenchaectneicsiccactsccsecesccinarnodinn 1,073 
a Cecil Brown Commentary (State Farm Mutual Auto Insurance Co., MBS)..1,026 
| 3 een: GOMES EE MIs IID ig. di cabs cedccszcceaaccssconeceisaceicdsrcoddacacctianshecesnens 886 
DAY, SATURDAY, (AVERAGE FOR ALL PROGRAMS) (980) 
| 1 Stars Over Hollywood (Carnation, CBS) ..........ccccccccccssseessscesececssceeeeevens 2,286 
| 2 ee Tak na cai csvccesieecenncceasestcsesdsesdeapsacatieasasirs 1,819 
3 Creat UMN StU IED, vec acncdsbtans destin sucsnaveenectexceetnscanncasicacaesdbsoiansouness 1,726 


*The percentage of homes reached (‘‘Nielsen-Rating’) may be determined by com- 
paring the total number of homes reached with 46,646,000, the 1954 Nielsen estimate 
of total U. S. radio homes. 


| Videodex Network TV Ratings 
| Week of Aug. 28-Sept, 3, 1954 


Copyright by Videodex Inc. 
TOTAL HOMES REACHED l PROGRAM POPULARITY 


Homes | Rating 
Rank Program (000) Rank Program (%) 
1 Dragnet (Liggett & Myers, | 1 Dragnet (Liggett & Myers, 
PORE, BUG CHR) ciccicscccccssse 11,079 PERG, TIO CHAE) ccccciscorccresscere SIP 
2 Best of Groucho (DeSoto- Best of Groucho (DeSoto-Ply- 
Plymouth, NBC, 133 Cities) .. 10,054 mouth, NBC, 133 Cities) .......... 29.1 
3 Toast of the Town (Lincoln- | 3 Toast of the Town (Lincoin- 
Mercury, CBS, 118 Cities) ... 9,216 Mercury, CBS, 118 Cities) ........ 27.5 
4 Ford Theater (NBC, 157 Cities) 8,737 4 Red Skelton (Toni, Frigidaire, 
5 Red Skelton (Toni, Frigidaire, Pillsbury, CBS, 129 Cities) ........ 24.7 
Pillsbury, CBS, 129 Cities) .. 8,618| 5 TV Playhouse (Goodyear, NBC, 
6 TV Playhouse (Goodyear, 109 Cities)... 24.4 
a eer 8,318 5 Stage Show (Schick, Sheaffer, 
7 Stage Show (Schick, Sheaffer, Nescafe, Nash-Kelvinator, 
Nescafe, Nash-Kelvinator, Se See GD catsistcecisecsiccetines 24.4 
Te ND kccccotaeeeniavscies 7,971; 6 Ford Theater (NBC, 157 Cities) .. 23.9 
8 Public Defender (Philip Morris, 7 Summer Theater (Westinghouse, 
CBS, 128 Cities) ...... Oe ren 824 CA Be GE). catieerttsrniesinscsnie’ 23.3 
9 Summer Theater (Westinghouse, 8 Godfrey’s Talent Scouts (Lipton, 
CBS, BS Cities) ..cccccccsercccscece 7,591 es Oe GONIOE) scsirsescticesdisccisvesee 23.0 
10 Summer Comedy Hour (Colgate, 9 Public Defender (Philip Morris, 
BERG, VID CIMG) cccvssccncesesaces ey CE GOPIID dciccneccnsedcisecanscce MONE 
10 Kraft TV Theater (NBC, 59 Cities) 22.0 
Pulse Network TV Ratings 
Aug. 1-7, 1954 
EVENING, ONCE-AWEEK Rank Program Rating 
Rank Program Rating 14 Masquerade Party (General Foods, 
1 Dragnet (Liggett & Myers, NBC) .35.0 ER ee 21.9 
2 Toast of the Town (Lincoln- 15 Our Miss Brooks (General Foods, 
Mercury, CBS)  .....cccccorcccscsessssseeses 28.1 CBS) ee ek ck 2 
3  Godfrey’s Talent Scouts (Lip- 
ton, CBS) gunileueambeneicsenes 26.5 
4 Public Defender (Philip Morris, MULTI-WEEKLY SHOWS 
CBS) 5 | ee 26.0| 1 Howdy Doody (Several spon- 
5 Ford Theater (NBC) ..........:scceseeees 25.1 SONG, TODG)  cascovccrcstntsccinesessinccestineeses 13.5 
6 What's My Line (Stopette, 2 Arthur Godfrey Time (Several 
Remington, CBS) ......ccseeeereeneeeee 23.9 SONS CTE) seccscesivsocscesssssesscessecee VRAD 
7 Pabst Bouts (CBS) .........cccecerseesees 23.7' 3 Camel News (NBC) «00... 11.8 
8 Burns & Allen (Goodrich, 4 Search for Tomorrow (P&G, CBS) 11. 
Carnation, CBS) ....cceseesecseeeesees 23.5| 5 Guiding Light (P&G, CBS) ........ 11.2 
9 Studio One (Westinghouse, CBS) 23. 6 Love of Life (American 
10 This Is Your Life (Haze! Sishop, Home Products, CBS) ......0.....00000 11.0 
8 ner rerneens ..23.1| 7 Strike It Rich (Colgate, CBS) ........ 10.3 
11 Robert Montgomery Theater (Amer- 8 Big Payoff (Colgate, CBS) ............ 9.7 
ican Tobacco, Johnson’s Wax, 9 Art Linkletter (Several spon- 
NBC) ae 22.1 Ne EE Setaenerdiasincremestimdexectovee 9.5 
12 Kraft Theater (NBC) ......ssssssres 22.0) 10 TV's Top Tunes (Liggett & 
13 Red Skelton Revue (Toni, CBS) ....22.0) PRIUS OR canvsirkicctentisctebttenvictees 9.4 
Dobbin to Gunther Brewing (ing Agency, Denver, and R. E. 
George W. Dobbin has been ap- Armstrong, public relations direc- 
pointed community relations rep-|tor for Clark, v.p.s. The agency 
resentative of Gunther Brewing | also has appointed Jane Carpenter 
Co., Baltimore. He formerly was| copy and executive assistant. 
associated with an industrial paint 
company. Monsen Inc. Elects Monsen 
Gordon L. Monsen has been 
Clark Inc. Promotes Three elected president of Monsen Inc., 
Harold Walter Clark Inc., Den-|Chicago advertising typographer. 
ver, has named Ted Fremd, for-|Myron Monsen Sr. is chairman of 
merly with the Axelsen Advertis-|the board. 
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SELL THE ‘1,250,000,000 


.»» WITH THE DAKOTAS’ 


IN THE DAKOTAS 


THE DAKOTA FARMER IS BASIC AS THE SOIL ITSELF ra ey 


Minneapolis 2 
J. P. Maloney, Adv. Mgr. 
502 National Building 
ATiantic 2229 


Te Dakota Farm Families 


Sirti = r 0 PY. Oy hs 0.4 as “ ZeSOy , - wr Csi Be hd 
Los Angeles Chicago 1 New York 17 
J. R. Wilson Glenn R. Reichert McDermott Volkmann & Co. 
749 Foothill Boulevard, LaCanada, Calif. Room 3014, 333 No. Michigan Ave. 205 East 42nd Street 


delivers 8 out of every 10 


MIKE McMAHON SAYS: 


for RED OWL stores!’ 


THE DAKOTA FARMER carried 121,658 lines of food and grocery ads in 1953—only 
169 lines less than the next 3 farm publications combined! Leadership like this shows 
how THE DAKOTA FARMER commands all-family readership . . . terrific selling power 
for every product used on the modern farm from implements to household supplies. 
Small wonder RED OWL has sold through THE DAKOTA FARMER since 1927! 


ee) 
3-2 THE DAKOTA FARMER sells Mr. & Mrs. Dakota where they live! 70.1% of all Dakota 
> 2S families think and live farming. THE DAKOTA FARMER reaches 101,000 of these high- 
4 income farm families, regularly . . . in 8 out of every 10 farm homes! 


DAKOTA FARM MARKET... 


Dakota leads the nation in 

. . « total acreages harvested (39,105,000 acres) . . . cropland harvested per farm 
(287.5 acres) . . . average acreage per farm (651.9 acres) . . . percentage increase 
of farm electric hookups (55.4% 1953 over 1950) . . . and is Ist in trucks, tractors 
and automobiles per farm in the 12 North Central States (3.65 per farm) 


TOP SALESMAN! 


The DAKOTA FARMER ranks 

Ist in circulation and reader preference . . . Ist in local linage (203,715 
lines out of Minnesota and the Dakotas in 1953)... Ist in food and grocery 
store item (121,658 lines in 1953)... 2nd intractor linage (31,416 in 1953) 
. . . 3rd in farm machinery and automotive linage (130,739 in 1953) 


Big things are happening in the Dakotas! These are boom days in the 

land of new oil, of newly harnessed waters, of lignite, of mile on mile 

of wealthy farm lands. Dakota is building surely and confidently for the 

future—its economy soundly based on a progressive and prosperous 
agriculture. 

Twice each month, over 101,000 of Dakota’s prosperous farm 

families invite THE DAKOTA FARMER into their homes. They 

read its columns and its ads as Dakotans have done for 74 years. 

Whether you sell tractors or catsup, combines or cake mixes, 

THE DAKOTA FARMER is your most effective merchandising 

and editorial influence . .. your Top Salesman in the Dakotas! 


SYivan 0-3450 STate 2-7934 MUrray-Hill 4-4586 
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Southern Pacific Lets Off Steam 
When Airborne Admen Needle Trains 


San FRANCISCO, Sept. 29—South- | road men charge is “invidious 
ern Pacific is using The Saturday;comparisons with other forms of 
2oview as its national medium for|transportation.”” Southern Pacific 

.e latest of its rebuttal shots in| was among the first to strike back, 
the ad battle between the nation’s; using gentle humor. 
airlines and the railroads. | “In 1946, we were serious, but 

The fight started several years friendly, when we wrote our 
ago when the airlines began using now famous ‘Short Course in Rail- 
national advertising for what rail- roading for Airline Executives,’ 


| which later was selected by Julian 
Watkins as one of the 100 best 
,ads,” Frederick Q. Tredway, SP ad 
manager, told AA. 

“Later, when we got out a little 
booklet ‘Why Don’t Trains Fly,’ 
we thought we could kid the air- 
lines into sticking to their business 
while we stuck to ours.” 


= The humorous approach didn’t 
take, apparently, because in June 
American Airlines used 24% pages 
in color in The Saturday Evening 
Post to feature family fares. In 


the advertisement, the airline made 


THE REBELS 
HAVE COME! 


Gettin there Lastest 
But With the Mostest... 


There was a time—not so long ago—when some low-income states used to console 
themselves by saying, “Thank God for Mississippi!” They could always depend 


on Mississippi to bring up the rear. 


They’re out of luck now. Cash farm income, in Mississippi in 1953 was $656,982,000 
—more than any other Southern state except Texas and North Carolina. Compar- 
ing 1953 to 1952, Mississippi had the greatest increase in cash farm income of any 


state in the nation—20% increase. 


Today’s Mississippi rebels are prosperous, tractor-buying, chemical-using 


farmers proud of their state and their own state 


farm magazine. They 


know we're here to help them—and their prosperity helps us! 


We haven't made Mississippi agriculture what it is today; Mississippi has made us. 


THE MISSISSIPPI FARMER, established in January, 


of Mississippi farmers for their own state farm magazine . 


1953, arose out of a need 
.. a need for the close 


editorial service—the how-to-do-it-in-Mississippi information—that only a state 


farm magazine can provide. 


THE MISSISSIPPI FARMER now reaches approximately 30,000 families, includ- 
ing the top planters and livestock people in the state. Our pages carry a long list 
of important national and local advertisers. THE MISSISSIPPI FARMER, and its 
companion magazine THE ARKANSAS FARMER, offer localized coverage of the 


Mid-South. 


To sell Mississippi (and it’s worth selling these days!), 


call on the local influence 


of THE MISSISSIPPI FARMER. Write us or contact our advertising representa- 


tives for latest market information on Mississippi. 


In Mississippi, THE MISSISSIPPI FARMER 


Is As Basic As The Soil Itself 


HOME OFFICE: 
503 First Federal Savings Bldg. 
Jackson, Mississippi 
MID-SOUTH UNIT OFFICE: 
319 W. Markham 
Little Rock, Arkansas 


REPRESENTATIVES: 


New York: 
BILLINGSLEA & FICKE 
420 Lexington Ave. 
Phone: LE 2-3667 


Chicago: 
PECK & BILLINGSLEA 
185 N. Wabash Ave. 
Phone: Dearborn 2-0292 


Los Angeles: 
LOYD B. CHAPPELL 
810 So. Robertson Bivd. 
Phone: Crestview 4-515] 


Ordinarily, we're great believers in ped- 

dling our own papers. 
We know that we have a good service to offer, and that it 
is good in its own right. We don’t feel that we have to pick 
on a service that y else sells—quite possibly a 


good service, too—and claim that ‘t & less comfortable, 
less safe, or more expensive than ours. 

But we think that should be a two-way street. Even if 
the “S” in our initials stood for “Saint,” we think we've 
exhausted the patience of one with the people who are 
constantly sniping at our service as a means of selling 
their own. 


Brief Rebuttal 


This is the kind of thing we mean: 

A certain American airline (which shall be nameless) 
recently took 214 pages, in color, in a well-known Satur- 
day evening magazine, to urge you to “spare yourself 
problems with children, bored and restless from sitting 
still so long in a car or train.” 

We wonder if, in regard to trains, they know what 
they're talking about 

(As we said once before in an ad, the airlines know a lot 
about the airline business, but there's a lot they don't 
know about running a railroad—although you'd never 
guess it to hear them talk.) 

One reason for taking children on a trip is to let them 
see the land they live in—cloe> ap. America is, after all, 
on the ground. Train-riding children get to know it 


History Comes Alive 


Think how much more the story of, say, the Donner Party 
means to the child who sees Donner Lake and the rugged- 
ness of the High Sierra country for the first time from his 
train window (the San Francisco Overland). While he 
knows he's snug and secure abeard the train, he still feels 
the tingle of excitement that comes to all but the most 
blasé of us when we realize that we're actually “where 
they were.” When you're on the spot, it’s easy to turn the 
calendar back a hundred years—and be there with the 
pioneers 

And that’s just one example. When you see a child, face 
pressed excitedly against the train window, getting his first 


| 


The scenery is on the ground 


Advertising Age, October 4, 1954 


Jo af 


Lge 


look at the Pacific Ocean or a California Mission (served 
by the Coast Daylight), the forests, lakes and streams 
of the Cascade Mountains, mighty Mt. Shasta, or logging 
operations in the Pacific Northwest (served by the Shasta 
Daylight), or cowboys at work in the Southwest (served 
by the Golden State or Sunset Limited). . 


when you see 


that, you know that b and resth are just not 
part of our stock in trade 
More Than Scenery 


Besides, when you tire of doing any one thing, there's 
always something new to do on the train. 

Do you remember your own first train ride? Remember 
the thrill of eating in the Dining Car, while the world 
slipped by your window? Remember the excitement of 
your first night in a Pullman, when you slid deliciously 
between clean sheets and dozed off to the clickety rhythm 
of the wheels? And remember the fun you've had in Lounge 
Cars, and the interesting people you've met? These are all 
wonderful, memorable things for children to add to the 
scenery outside 

And we think you'll find the train just as much fun as 
ever, now. 


Tuke the Family = and Save 


Low Family Fares for most transcontinental trips are an 
added inducement to family train travel, now. Briefly, 
what it adds up to is that youngsters under five go free, 
from five through 11 at quarter-fare, and Mom and chil- 


dren from 12 through 21 at half fare. 
All in all, we think we have something pretty special to 
offer you if you're going any place. When you ride with us 


you can relax in air-conditioned comfort, in the finest of 
equipment. You can really “get away from it all.” We'll be 
glad to help you (and your youngsters) have a good time. 


a major point of “the tediousness 
of taking children on trips by 
train.” 

This was just too much, and the 
SP, which calls itself “the friendly 
railroad,” momentarily stopped be- 
ing friendly in order to take the 
airlines to task for ‘unnecessary 
jabbing at competing services.” 

“One can stand only so much of 
this kind of thing,” Mr. Tredway 
explained. ‘We try to tell our story 
in a positive way, without de- 
liberately taking cracks at others. 
But we thought it was time that 
we again gently but firmly re- 
minded the airlines of the virtues 
of peddling one’s own papers.” 


= The 
copy: 

“Even if the ‘S’ in our initials 
stood for ‘Saint,’ we think we've 
exhausted the patience of one with 
the people who are constantly 
sniping at our service as a means 
'of selling their own. 

_ “This is the kind ci thing we 
mean: 

“A certain American airline 
_ (which shall be nameless) recently 
took 2% pages, in color, in a well- 
‘known Saturday evening maga- 
zine, to urge you to ‘spare yourself 
problems with children, bored and 
restless from sitting still so long in 
la car or train...’” 

Pointing up the railroad’s con- 
tention that “the scenery is on the 
ground,” the copy stated, “One 
reason for taking children on a trip 
is to let them see the land they live 
in—close up. America is, after all, 
on the ground. Train-riding chil- 
dren get to know it.” 

“When American Ajirlines 
brought the youngsters into it in 
their Post ad,’ he said, “we were 
reminded of the fun we had as kids 
on our first train ride. And that’s 
pretty much the basis of our ‘the 
scenery is on the ground’ ad.” 

Written by Bob Beaumont, SP 
account executive in the San Fran- 
cisco office of Foote, Cone & Beld- 
ing, the “rebuttal” first appeared 
_in the September issue of Sunset, 
where the railroad’s institutional 
advertisements have long been 
|credited with pulling a 35% read- 
ership. 

“We thought we should also tell 
our story on a national basis,” Mr. 


reminder included this 


NAME NAMER—Southern Pacific, after running out of patience with 
airlines copy, left no doubt concerning which company—and which 
ad—sparked its ire. Copy in this ad refers to “a certain American 
airline” whose ad ran in “a well-known Saturday evening magazine.” 


Tredway declared. “We have a 
pretty high respect for The Satur- 
day Review, which has a good cir- 
culation among wide awake people 
and is the kind of a national publi- 
cation which reaches_ opinion- 
molders. 


= “So we revised Beaumont’s copy 
slightly, added some artwork and 
ran the ad inside the front cover of 
The Saturday Review’s Sept. 25 is- 
sue.” 

The rebuttal immediately 
sparked comment from all over the 
country, Mr. Tredway said, and 
reflected “the most friendly and 
receptive attitude” toward the ad 
and the position it states. 

“We've conscientiously tried to 
refrain from pot-shotting at our 
competitors,” Mr. Tredway de- 
clared. But he added, ‘‘Our outdoor 
advertising is aimed at the motor- 
ist and stresses the comfort and re- 
laxation of travel by train as 
against driving. 

“Why, we have a six-sheet lo- 
cation located on our own property 
just adjacent to the Oakland air- 
port and we deliberately kept our 
‘Safer When Wet’ ad off rather 
than have people think it was di- 
rected at the airlines using the air- 
port. 

“On the other hand, the airlines 
have at times even based their ads 
on the fact that occasionally a 
train may be late,” he complained. 
“Sure, trains are sometimes late. 
But we don’t rush into advertising 
copy each time we have to carry 
passengers who are left stranded 
when airplanes are grounded or 
when plane schedules fall behind.” 


‘Industrial Wastes’ to Bow 

Scranton Publishing Co., Chi- 
cago, is planning a new bi-month- 
ly publication, Industrial Wastes, 
scheduled to bow in January or 
May. An offshoot of Water & 
Sewage Works, the publication 
will have an initial controlled cir- 
culation of 10,000. Basic adver- 
tising rate is $350 a page. 


Nina Flinn Joins Doyle Dane 
Miss Nina M. Flinn has joined 
Doyle Dane Bernbach, New York, 
as a time buyer. She formerly was 
with Scheideler, Beck & Werner. 
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THE KANSAS FARMER IS AS BASIC AS THE SOIL ITSELF 
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THE FARM MARKET IS THE LARGEST KANSAS MARKET 


More people live on farms in Kansas than 
in the entire metropolitan market of 
Kansas City or Wichita. 


Last year Kansas was one of only 11 states 
with a cash farm income of more than 
a billion dollars. 


State farm papers are basic because they are 
local, and farming is basically local. 


That’s why the Kansas Farmer is basic 
when you're trying to sell Kansas’ 
biggest market — the billion-dollar 
Kansas farm market. 
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Rand McNally & Company 
Chicago 


eR.» Oe eg 


5 = i a ees 


County by county, the Kansas Farmer covers nansas with 
the local news and features that interest Kansas farmers most. 
It’s written for them exclusively. 


CAPPER PUBLICATIONS, INC. 
8th and JACKSON STREETS 
TOPEKA, KANSAS 
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Mullen, Nicolin Part; Form 
New Minneapolis Agencies 

Robert A. Mullen and Robert D. 
Nicolin have dissolved Mullen- 
Nicolin Advertising, Minneapolis. 
Mr. Nicolin will continue the agen- 
cy’s business in its offices at 130 
S. 10th St. as Nicolin-Gousha Ad- 
vertising. 

Mr. Mullen has formed a new 
agency, Mullen & Associates, with 
offices in the WCCO Bldg. 
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STEP UP 
IMPACT AND 
YOU STEP UP 

SALES! 


All your ad- 
vertising hits harder 
—sells harder — when 
you use DAY-GLO® 
Daylight Fluorescent 
Colors—the Brightest 
Colors in the World. Ask 
us about the 8 won- 
derful ways to 

use them. 


BE BRIGHT—USE 
DAY-GLO® 


tones, 
2 
“= 


SWITZER BROS., INC. 


FIRST NAME IN FLUORESCENT COLORS 


4732 St. Clair Ave.*Cleveland3,Ohio fF 


IN CANADA: STANDARD SALES COMPANY 
.4097 Madison Avenue, Montreal 28, Quebec 


'\wide beef and vegetable promo- 
>|tion campaign that a similar drive 
>| last 
_leapita beef consumption 16 lbs. a 
,/person and that a special mer- 
© chandising program 


Benson Urges Food 
Industry to Increase 


Promotion Activities 


New York, Sept. 28—Agricul-| 
ture Secretary Ezra Taft Benson | 


had kind words last week for new- | . 


ly launched promotional activities 


of the food industry, but he warned | [— 
that “agriculture and the food in-| - 


dustry must fight harder for con- 
sumer attention and consumer | 
dollars.” 

He told food editors who were 
attending the opening of a nation- 


year helped increase per 


in June 
helped move part of the surplus 
cheese and butter which has been 
accumulating in government 
storehouses. 

| “We live in a society with the 
highest average buying power any 
people ever had,’ Mr. Benson 
‘said. “But for every dollar of 
'spendable income there are many 
demands, and so almost all of us 
have trouble making our dollars go 
far enough. In the competition for 
the consumer’s dollars, therefore, 
the business that does the best job 


Advertising Age, October 4, 1954 


Procter & Gamble Ad Budget Allocations, 1949-1953 


1950 
FARM 


year since 1949. The bulk of P&G’s 


network tv’s share of P&G’s total 


of selling—or promoting—tends to 
forge ahead. 


s “Agriculture and the food in- 
dustry must fight harder for con- 
sumer attention and consumer dol- 
lars. I’m a little tired of watching 


‘other segments in the economy | 


out-promote agriculture. It’s time 
|we started out-promoting some of 
|our competitors,” he said. 

| Secretary Benson said the prob- 
\lem of agricultural surpluses can’t 


i/be solved by government alone. 
©) He said the abundance of beef and 


| vegetables at this time could be a 


Alameda 
County...... 


San Francisco 
County...... 


The Oakland Tribune, 


CRESMER & 


Metropolitan 


OAKLAND 
is Bigger 


Metropolitan Oakland 


San Francisco 


delivered circulation in northern California, is 
the only paper that covers Alameda County, the 


second largest county in the 11 western states. 


1954 population figures from the California State De- 
partment of Finance. 


826,000 
777,800 


with the largest home- 


;teenage girl; the best fed is 


$33.6 


MAGAZINES 
MEDIA BREAKDOWN-— The above chart shows how Proc- 
ter & Gamble, second largest advertiser in the U.S. 
in 1953, divided the money it spent on magazine, 
farm magazine, newspaper and newspaper supple- 
ment and network radio and tv advertising each 


lar has gone into network tv and radio. Since 1949, 


jumped from 0.3% to 34%, while during the same 
period, network radio’s share of the company’s total 
ad outlay was reduced from 56% to 33%. Newspa- 
|pers and newspaper sections claimed 28% of the 


1951 $47.2 


NEWSPAPERS 
& SECTIONS 


ES 


advertising dol- 


ad expenditure 


1952 $45.5 


NETWORK 
RADIO 
total ad expenditure in 1949, but only 18% last year. 
The magazine and farm magazine portions of the 
total ad expenditure have remained constant dur- 
ing the five-year period. The company’s dollar ex- 
penditures for each year are shown at the base of 
each column (with 000,000 omitted.) This chart cov- 
ers P&G expenditures only in listed media, and does 
not include outdoor advertising, spot radio and tv, 
etc. Figures are based on data by Publishers In- 
formetion Bureau, and the Bureau of Advertising, 
American Newspaper Publishers Assn. In 1952, P&G 
was the largest advertiser in the U. S. 


1953 $44.0 
[ ] NETWORK TV 


problem to the farmer and the’ Monsanto Plastics Division 


food industry. 

“Aggressive merchandising can | 
help keep the market steady,” he) 
| declared. 
| Outlining the need for more 
widespread promotion of food, 
|Secretary Benson pointed out that 
“many American women spend 
more for beauty aids than they do 
\for milk. 

“I'm all for beauty.” he added, 
“but I just happen to believe that | 
such foods as meat, vegetables and 
milk are themselves the founda-| 
tion of beauty.” 


s On the average, he told the food 
editors, the American diet is good. 
But the fact that Americans are 
increasingly becoming concerned 
about overweight indicates that 
some people are eating too much 
of the wrong kinds 


to Needham, Louis & Brorby 


Monsanto Chemical Co., St. 
Louis, has appointed Needham, 
Louis & Brorby, Chicago, to handle 
advertising for its plastics division, 
effective Jan. 1. 

Gardner Advertising Co., St. 
Louis, will continue to handle ad- 
vertising for Monsanto’s organic 
chemicals division, the inorganic 
chemicals division and the com- 
pany’s corporate program. In addi- 
tion to the products, Rez, Folium 
and Krilium, which Gardner han- 


‘dles for the merchandising divi- 
sion, it has been assigned two new | 


products of the division now in the 


testing stage. 


Gallagher to CBS Spot Sales 


Robert Gallagher, formerly of 


of food. Radio-Television Daily, has joined 


“There’s an educational job to be | the sales promotion department of 


done. 

“We know that the worst 
member of most families is the | 
the | 
|baby. We know that where the) 
budget is somewhat strained, the | 
wife tends to skimp on her own)! 
diet. A survey in one city indicates | 


|that families generally may be} 
| well-supplied with protein, but 
often the homemzker in those 


families is low or on the border- 
line in protein consumption. We| 
know that a great many home- 
makers—even though women! 
have the reputation of being salad | 
eaters—could improve their diet | 
by eating more vegetables,” he as- | 
serted. | 


Harvester Ltd. in Drive 
| International Harvester Co. of | 
|Canada Ltd., Hamilton, Ont., is | 
using large space advertisements | 
‘in 12 newspapers and five trade 
publications to tell contractors en- | 
gaged in the International Rapids | 
Seaway project that Harvester 
| will provide extensive sales, parts 
_and service facilities for all phases 
of the St. Lawrence Seaway de- 
velopment. Russell T. Kelley Ltd., 
Hamilton, is the agency. 


| 
|Warner Joins Tyson & Van | 
Frederick W. Warner, formerly 
with Nation Wide Bus Advertis- 
ing Co. and Genera! Outdoor Ad- 
|vertising Co., has been appointed 
'v.p. and director of sales of Tyson 
& Van Outdoor Advertising, Myrtle | 
Beach, S. C. 


|'CBS Radio Spot Sales, New York, 
fed |as a presentation writer. 


California Wine Board Okays 

Budget of $2,240,471 for ‘54-55 
California’s Wine Advisory 

Board has approved a $2,240,471 


‘budget for the 1954-55 marketing 


season. Of the total budget, more 
than $1,000,000 was earmarked for 
national advertising. A total of $1,- 
000,000 was allocated for medical, 
viticultural and enological re- 
search, consumer taste preference 
studies and other projects. 

The board also voted to renew 
until June 30, 1955, the contract 
with the Wine Institute, San Fran- 
cisco, for publicity, advertising, 
research and surveys. 


— Photo- Reports 


Illustrated booklet describes how 
Sickles gets pictures and reports 
for Advertisers and Editors 


Send for free copy 
SICKLES 
Photo-Reporting Service 
38 Park Pl., Newark, N. J. 
MArket 2-3966 


‘Good -work 


In the words of an Irish poet, Lord Dunsany : 


beautiful things, and 
good work lasts.”’ 


COLLINS MILLER & HUTCHINGS, Inc. 


eAmerica’s Finest Photoengraving Plant 
207 North Michigan Avenue, Chicago | 


makes 
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Rural 
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THE MISSOURI RURALIST IS AS BASIC AS THE SOIL ITSELF estima’ 
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Rand MeNally & Company 
Chicago 


MORE THAN A BILLION DOLLAR MARKET 


Missouri’s farm market is bigger than the 
entire metropolitan market of Kansas City! 
It’s second in size in the state only to 

St. Louis. And, last year Missouri was one 
of just eleven states in the Union with more 
than a billion dollars cash farm income. 


No farm magazine can sell better than a state 
farm paper, because the farmer’s chief 
interest is at home —in his farm and the 
farm in the next county. 


Whatever you sell, you'll sell better with 
state farm papers. Whatever you sell to 
Missouri farmers, you'll sell better with 
the Missouri Ruralist. 


, 


CAPPER PUBLICATIONS, INC. 
8th and JACKSON STREETS 
TOPEKA, KANSAS 
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‘Give Me Copy That 
Will Pull Coupons’ 
Was Busser Creed 


PirtspuRGH. Sept. 27—Starling}| 
H. Busser, 81, for more than thirty | 
years a principal in the George} 


Batten Co. and later in Batten, Bar-| 
ton, Durstine & Osborn, died Sept. 
24 at Presbyterian Hospital here, 
after an illness of several months. | 

Joining the Batten agency in 
1902, he later became a partner, in 
association with William H. Johns, | 
F. Robley Feland, Charles E. Bab-| 
cock and others who made a last-| 
ing imprint on the agency business. | 


Following a merger in 1928, he was | 
a v.p. and director of BBDO until 
his retirement in June, 1935. Later 
he served as a merchandising con- 
sultant to companies in Richmond, 
Va., and Toledo, O. and in recent 
years he lived in Toledo. 

Mr. Busser’s advertising years 
embraced the handling of a variety 
of national consumer accounts, in- 
cluding Hamilton watches, Ham- 
mermill paper, Pebeco toothpaste, 
Ruud water heaters and Edgeworth 
tobacco. Like other early advertis- 
ing leaders, he emphasized copy 
with a direct approach. “He was,” 
sAys a longtime associate, “a pro- 


‘reason-why’ school of copy.” The 
basic theme in advertising Pebeco, 
for example, was that nearly 
everyone had “acid mouth.” To 
prove it, his ads offered a few 
pieces of litmus paper so that con- 
sumers could test acidity before 
and after. 


# Similarly, he emphasized that 


Hamilton watches were the 
watches of “railroad accuracy.” 
Reason: They were carried by 


more railroad men than any other 
make. 

He was a fond believer in copy— 
the more copy, the better the ad. 
He would have looked askance at| 
much of today’s esthetically de-| 


signed advertising. Packing a col-| arthur Lee Warthen Jr., 27, of the 


umn full of 6-point type—as the 
Edgeworth tobacco ads did—was, 
“by golly, advertising.” 


Mr. Busser’s creed was: “Give 
me a piece of copy that will pull 
enough coupons, and I can make 


any advertiser America’s No. 1 


company.” Born in Urbana, O., in 
1873, his earliest business experi- 
ence was gained with the Journal, 
Flushing, N. Y., and as advertising AL J. WARD 


manager of the Saginaw News. 


RAYMOND WELTS 
CAMBRIDGE, MAss., Sept. 
Raymond Welts, 53, advertising 
manager of Dewey & Almy Chem- 
ical Co., died of a heart attack 


Sept. 21. Born in Caribou, Me., he| partments of both the Dayton 


studied at Bowdoin College and 
Boston University and served with 
the AEF during World War I. He 


entered the advertising business, | 


then 
Products Co., a manufacturers’ 
distributor. It was discontinued 
during World War II, when Mr. 
Welts served with the War Pro- 
duction Board. After the war, 


Harriman-Welts was reorganized 


and continued to operate until Mr. 
Welts joined Dewey & Almy as 
advertising manager in 1948. 


THOMAS M. GRIFFITH 

St. PETERSBURG, Sept. 27—Thom- 
as M. Griffith, 58, dean of Florida 
advertising agency executives, 
died Sept. 23 at his home here. 
He had been in poor health. 


Mr. Griffith moved here from V-p. of the Harry C. Goodwin agen- 


Detroit in 1924 to join the C. C. 
Carr 


made an outstanding record in the 


field of travel, community and re- | several 


sort advertising. 
The Griffith 


tising Agency, Tampa, in 1950, as 


printer and 


27—/in Dayton, died recently in Bur- 


organized Harriman-Welts| A. Trice, 79, 


“int tising manager of the Franklin 
Advertising Agency. He) pest : : 
bought out the agency in 1930 and| Automobile Co. in Syracuse, N. Y. 


agency merged 
with the R. E. McCarthy Adver-| LOUIS LING 


ARTHUR M. MILLER 

Wicuita, Sept. 27—Arthur M. | 
Miller, 64, president of Mc- 
Cormick-Armstrong Co., Wichita 
lithographer, died 
Sept. 22 after a brief illness. 

A past regional director of the 
Printing Industry of America, 
Mr. Miller joined the Wichita firm 
as a salesman in 1920. He had been 
president since 1946. 


C. A. EURY 

New BERN, N.C., Sept. 27—C. A. | 
Eury, 75, president of the Sun- 
Journal here and a former presi- 
dent of the North Carolina Press | 
Association, died at Duke Hospital 
Sept. 25. Mr. Eury had been as- 
sociated with the Sun-Journal 
since he came to New Bern, after 
being connected with newspapers 
in Danville, Va., and Henderson, 
Winston-Salem and Raleigh, N. C. 


E. KENNETH WATTS 


New York, Sept. 29—E. Ken- 
neth Watts, 59, national adver- 
tising manager of three affiliated | 
Springfield, Mass., newspapers for 
the last 24 years, died Sept. 27 at. 
the Jamaica Hospital. 

Mr. Watts had made his head- 
quarters in New York since taking 
his post in 1930 as national adver- 
tising manager of the Springfield 
Union, Daily News and Sunday 
Republican. 

Born in Jamaica, N. Y., he left 
the insurance brokerage business 
to become a salesman for the 
Q. R. S. Co., here, manufacturer 
of music rolls and player pianos, 
until he joined the Springfield 
newspapers. 

He was a director of the Adver- 
tising and Sales Executives Clubs 
of New York and a member of the 
New England Newspaper Adver- 
tising Executives Assn. and the 


Patzlaff 


Lewis 


St. Sure 


Burns 


NEW OFFICERS—San Francisco 


Newspaper Representatives Assn. 


elected this quartet officers for the coming year: Joe Burns (Fitz- 


patrick & Chamberlin), president; William St. Sure (Ward-Griffith 


Co.), v.p.; Garry Lewis (Ridder-Johns), secretary; and Walter Patz- 


laff (Branham 


Co.), treasurer. 


dore F. MacManus agency in 1923 
and remained with the company 
when it became MacManus, John 
& Adams, to work on the Cadillac 
and Dow accounts. Mr. Ling re- 
tired in 1947. 


W. R. SWARTWOUT 

CHICAGO, Sept. 27—W. R. Swart- 
wout, treasurer and director 
of Clissold Publications and a past 
president of Chicago Business 
Publications, died here after a 
long illness. Born at Suplette, IIl., 
he had come to Clissold in 1926 as 
business manager. In 1946 he re- 
tired but continued to serve both 
as an administrator and director. 


His son, N. R. Swartwout, is a Clis- 


Audience Interest 
as Well as Size Is 
Key to Effect: Politz 


| New York, Sept. 29—“It is not 
the obligation of a medium to pro- 
|vide measurements relative to its 
‘competition,’ Alfred Politz told a 
round table meeting of Associated 
Business Publications promotion 
,and research men here today. 

| Carrying his parallel into the 
/consumer field, Mr. Politz pointed 
jout that a prospective automobile 
|buyer would not think of asking a 
‘salesman for 
about 


engineering data 
competitive cars. “Of 


National Assn. of Promotion Man- | .4q director and sales representa- Course,” he added, “the adver- 


agers. 


ARTHUR L. WARTHEN JR. 


SANTA BARBARA, CAL., Sept. 27— 


| tive. 


'C. P. BUTTON 
| CORNING, CAL., Sept. 27—C. P. 
|Button, former publisher of the 


'tiser’s task would be made easier 
\if those conducting research would 
‘include the positions of competing 


| ° 
/media.” 


| Media—print or any other 


national advertising staff of the | Corning Daily Observer, died Sept. f'm—can deliver only a potential 
San Francisco Chronicle, died/o) of a heart attack 24 hours after |@Udience, he noted. The adver- 


Sept. 18 at Cottage Hospital here, 
after a brief illness. He was 
brought here following treatment 
at Fort Miley Veterans Hospital, | 
San Francisco. Born in New York, 
he had been a resident of Cali-. 
fornia for 12 years. 


Dayton, O., Sept. 27—Al J. 
Ward, 73, an advertising pioneer | 


lington, Cal., where he had re- 
sided in recent years. He had been 
associated with the advertising de- 


Daily News and Dayton Journal. 


LEE A. TRICE 

JONESBORO, ARK., Sept. 27—Lee 
co-owner of the 
Jonesboro Poster & Advertising 
Co. for more than 50 years, died 
Sept. 21 at a local hospital. 


JACK J. KNABB 

ROCHESTER, N. Y., Sept. 27— 
Jack J. Knabb, 61, head of the 
Jack Knabb Advertising Co., died 
at his home Sept. 23. He had suf- 
fered for several years from a 
heart ailment. 

Mr. Knabb began his career 
here with Todd Co. in 1913. He 
became executive secretary of the 
Rochester Ad Club in 1916, then 


cy. He later served as ad- 


After subsequently serving with 
Rochester agencies, he 


| formed his own company in 1937. 


Detroit, Sept. 27—Louis Ling, 


the death of his wife, Buena Maude |tiSer’s use of copy, layout and 
Button. He had sold the Corning illustration must capture that au- 


Griffith-McCarthy, with Mr. Grif-| 80, veteran advertising and news- 
fith as president. His two sons,)paper man, died here Sept. 12. 
Donald and Joseph, are now asso- Formerly with the old Detroit 


ciated in operation of the company.) Journal, Ling joined the old Theo- 


paper in 1947. 


Best Foods Uses Baseball 
Record to Back Oatmeal Drive 
Best Foods Inc., New York, in- 
troduced its new instant oatmeal 
in New York and other “selected 
eastern markets” with 1,000-line 


‘ads in 20 daily newspapers. The 


product will be promoted on 
“Flash Gordon” (WNBT) Fridays 
at 6 p.m., starting Oct. 1, backed 
with a boxtop premium offer of a 
78rpm record on how to play 
baseball, by Duke Snider, Roy 
Campanella or Whitey Lockman. 
The records are by Sight ’N 
Sound Enterprises, New York. 
Sullivan, Stauffer, Colwell & Bay- 
les, New York, is the agency. 


Gramercy Adds 3 Stafters 
Lois Callaway, David Brown and 
Angelo Vullo have joined Gramer- 
cy Advertising Co, New York. 
Miss Callaway has been with Alex- 
ander Film Co., Colorado Springs. 
Mr. Brown was formerly in the 
advertising department of Colony 
Shirt & Pajama Co., New York, 


and Mr. Vullo was with the Insti-| 


tuto Riuniti Meschini, Rome. 


Williams Joins Schoonmaker 

Byron Williams, formerly an 
account executive with Lindeman 
Advertising Agency, Holland, 
Mich., has joined the staff of 
Staake & Schoonmaker Co., Kala- 
mazoo agency. 


State Pharmacal Elects Mathis 

State Pharmacal Co., Chicago 
marketer of All-in-One, a dietary 
supplement, has elected John H. 
Mathis president. He has been v.p. 
in charge of sales and advertising 
for the past year. 


'dience. Therefore, Mr. Politz con- 
\tinued, “it is unfair for adver- 
| tisers to ask a medium how many 
readers will read their ads, since 
‘the question of copy efficiency is 
immediately introduced—some- 
\thing beyond the control of the 
|/medium.” 

As an example, the researcher 
cited two car cards adjoining each 
other in Chicago public transpor- 
tation. At the end of 30 days’ ex- 
|posure, a survey showed that one 
‘had impressed 220,000 readers, 
| while its neighbor was recalled by 
800,000. “Can the medium alone 
|be held responsible for this di- 
|vergence?” Mr. Politz asked. 

He recommended the use of 
ABC figures in conjunction with 
statistics on audience character- 
istics, stating his opinion that the 
'two sets supplement, rather than 
|compete with, each other. 


| 
| 
| 


KARL L. GAUCK, formerly director of 
marketing and research, has been 
named v.p. and director of service 


of Geare-Marston, Philadelphia 
and New York agency. 
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F PRA Seeks Ways 
to Merchandise 
Banking Service 


WASHINGTON, Sept. 30—A record 
registration of 960 bank officials 
flocked here this week for the an- 
nual convention of the Financial 
Public Relations Assn., featuring 
a four-day “School of Advertis- 
ing.” 
| At 32 “clinic” sessions during 
| the week, bank officers exchanged 
information on such subjects as 
‘employe communication, com- 
munity relations, how to use tv, 
|how to get the most out of news- 
papers, how to get along with 
stockholders. A session on the pub- 
lic relations problems of small 
loans departments brought an 
“SRO” sign. 

Association officials say the re- 
sponse to the program reflects 
mounting recognition by financial 
institutions that advertising and 
public relations are essential parts 
of their operations. 


| 


s “Bankers today recognize that 
their services must be “sold” in 
much the same way that a retail 
store sells its merchandise,’ How- 
ard C. Nason, manager, Boyleston- 
Berkeley office, Institution for 
Savings in Roxbury, Boston, told 
one clinic. 

He reported bankers everywhere 
are adopting the time-honored 
techniques that work for retailers, 
including the use of interior dis- 
plays at or near point-of-sale, to 
stimulate impulse buying of bank 
service. 

Discussion of tv as a medium for 
banks cropped up at several ses- 
sions. Frank Hepler, account ex- 
ecutive of Gardner Advertising, 
St. Louis, said banks should take 
advantage of tv “insofar as pos- 
sible within their budgets.” He 
warned there can be no broad 
generalization, other than that tv 
is a very effective medium. 


@ Other speakers pointed out that 
newspapers remain the top medi- 
um for bank advertising. They 
warned that good will developed 
in newspaper advertising can only 
be retained if customers are 
treated courteously at every stage 
of their contact with the bank. 

“There are too many banks that 
advertise themselves as ‘the 
friendly bank’,” J. E. Drew, pub- 
lic relations director of Lever 
Bros., said. ‘When you go inside 
you frequently find just the op- 
posite.” 

Mr. Drew also urged the bank- 
ers to “take a leaf from the mer- 
chandising book of industry and 
do a better job” of packaging. 


= “Instead of just referring to 
them as ‘savings accounts’,” he ad- 
vised, “package your savings serv- 
ice in the large economy size and 
call it ‘Buy a Thousand Dollar 
Plan’; or put it into a colorful con- 
tainer and label it ‘Your Trip to 
Europe.’ ” 

He praised the advertised budg- 
et travel plans of the airlines. 
“They excite the interest of the 
prospective traveler by painting a 
definite picture and outlining an 
exact budget plan. 

“They say you go to Rome by 
making a $65.40 down payment 
and a monthly budget of $54.41 
for 12 months. Go to London for 
$53 down and $43.77 a month for 
12 months. Here are actual places 
and definite amounts, and the 
public is buying the idea.” 

Among the other speakers were: 
Andrew F. Hewitt, v.p. of Kenyon 
& Eckhardt; John Caples, v.p. of 
BBDO, and Donald B. Armstrong 
Jr., v.p. of McCann-Erickson. Rod 
McClean, Union Bank & Trust Co., 
Los Angeles, was elected president 
of the association. 
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In Michigan... 
the Michigan Farmer is as basic as the soil itself 


The primary objective of MICHIGAN FARMER is to help getting big checks—all year ’round. Variety is the answer 
Michigan farmers realize more profit from the soil they ...all kinds of crops, with many paying off every month. 
till, to make farm life more pleasant. And that’s why 
MICHIGAN FARMER heads the reading list in 4 out of 5 
Michigan farm homes. 


You can’t afford to overlook this robust farm market, 
where buying, too, is big and consistent—month after 
month. Space in MICHIGAN FARMER is one of the wisest 
Remember, too, Michigan farmers are in the habit of advertising investments you can make. 


Michigan 
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Friedman & Rich Adds Three 


Friedman & Rich, Pittsburgh, 
has been appointed to handle ad- 
vertising for three new accounts. 
They are Jiffy Steak Co., Free- 
dom, Pa., marketer of Jiffy’s su- 


Supplee Sealtest, First 


PHILADELPHIA, Sept. 28—In 1804, | 
Joel Woolman hitched a team of 
per beef steaks; Hauts’s Cookie horses to a wagon, drove eo 
Shops Inc., Olean, N. Y., maker of Philadelphia and sold dippers o 

me + Saee aee milk to housewives. This historic 


‘ i nd Challenger ; 
nA en Pa. yo vere incident forms the basis of Supplee | 
turer of stainless steel storm win- Sealtest’s celebration this year of 


its 150th anniversary. 
en ee In 1917, the dairy Mr. Woolman | 
founded merged with two other | 
local dairies. The others were 
Cine-Tel Productions, New York Supplee’s Alderney Dairies and. 
commercial motion picture and tv wijls-Jones Dairy. The merged 
packaging company, has changed company kept the Supplee’s name. 
its name to John F. Ward Associ- Jn 1925, this organization became 
ate Productions. Mr. Ward is pres- a part of National Dairy Products 
ident. Corp., and its title was changed to 
'Supplee Sealtest. 


Cine-Tel Changes Name 


= Because all these dairies, merged 
into one, were enterprising busi- 
nesses from the beginning, Supplee 
jean boast that it is one of bom coun- 
'try’s oldest consistent advertisers 
Originally, silk screen printing was a | nq is the first dairy organization 
100% by hand process. Stencils, print-| +9 advertise through any medium. 
ing, racking for drying were all done| ‘The earliest newspaper ad the 
manually. But now, thanks to science, | company has been able to trace is 
stencils are cut photographically; print- | one placed by Woolman Dairies in 
ing, done on automatic presses. More | 1380, Fresh milk is advertised at 
than ever before, silk screen is the | ge a quart, and a little girl is 
sage io short run printing, from 25 | sear picking flowers, to nae. 
to 10,000 copies. size the freshness of the milk. It 
If you aren’t using screen process print- js not known in which newspaper 
ing now, you should try it! See classi-|the ad ran. Woolman established 
fied telephone directory for screen | another first for dairies in Phila- 
printer nearest you. Published by a | delphia by painting his name on 
group of members of SPPA in the in- | nis milk wagons. 

terests of silk screen printing. | Around the turn of the century, 


a ‘he fs boing 


science has mechanized 


silk screen printing! 


|considered the first boasting-type 
lad in this city. Appropriately 


in Any Medium, Marks Its 150th Anniversary 


had more than 100 driver sales- 


cluding an employe club house. 


tl} +Y | 

\ | | 

ae WL | 
> 


} 
> 


Sponsors pile up winning seasons, one after the other, 
with WBNS. We've got loyal listeners (in fact... more 
listeners than all other local stations combined). Our fans 
stick with us through the TOP 20 PULSE-rated programs 
and follow through with record purchases of WBNS- | 


advertised products, 


ASK 
JOHN BLAIR 


radio 


COLUMBUS, OHIO 


CBS for CENTRAL OHIO 


‘Sealtest ad was “the first boasting- 


in Philadelphia,” according to the 


8 While Woolman Dairies is the 


Supplee Sealtest, the other com- 


Dairies. 


years 
/Woolman Dairies. 


| sultant, 


Dairy to Advertise 


enough, the ad boasts about Sup- 
plee’s being “first” in its services 
and quality of product. 


s In 1909, Supplee’s Alderney sent 
out a direct mail piece to custom- 
ers describing its operation, which 


men and “up-to-date” working 
conditions for its employes, in- 


This mailing piece was part of a 
series called “Milk Facts.” 

To promote its 150th anniver- 
sary, the company has printed a 
“Fact Book” for distribution to 
employes, press, radio and televi- 
sion. An anniversary seal is being 
used on all stationery and an em- 
blem depicting the difference be- 
tween home delivery in 1804 and 
1954 is being carried on all bottles. 

In addition, an exhibit of histor- 
ical items is being displayed in all 
branches. A newspaper, vintage 
1804, was reproduced and distrib- 
uted to all plant-tour visitors. A 
series of contests has been 
arranged for employes, and em- 


Fe tistall the commercial pasteurizer. 
© = tinstall the pasteurizer that meets the 
Sg Mrovalof present day standards. 
> = to make an inspection of all herds. by 
the United States Crovernment Score Card. 
— to make an extcrsive tuberculin teste 
dairy herds, at our own expense. 


+> sett milk from tuberculin tested cows 
a low cost. ae 


ler te aggitate the organization of gaw 
te rest asseclations in this vicinity, 2 
—~ to establish a complete bacteriological 
—~ to secure the BEST. ‘ 


FIRST BOASTING AD—This Supplee 
type advertisement ever to appear 


company. It was inserted in news- 


papers around the turn of the 
century. 

ployes’ wives and children who 

tour the plants. 


oldest component company of 
ponents can also boast roots going 
back in American history. 

In 1882, Henderson Supplee pur- 
chased a milk route from his fa- 
ther and formed a partnership with 
his brother, William. Five years 
later, the brothers bought out their 
father to form Supplee’s Alderney 


A cousin of the Supplee brothers, 
Frank A. Willis, merged his dairy 
with Joseph L. Jones Dairy near 
the end of the 19th century. In 
1917, these dairies merged, two 


Advertising Age, October 4, 1954 


HORSE-AND-BUGGY MILKMAN-—This milk wagon and milkman of horse- 
and-buggy day vintage, is part of an exhibition which Supplee 
Sealtest is using to mark its 150th anniversary. 


Management Group 
Pays More Attention 
to Marketing Now 


NEw York, Sept. 28—A grow- 
ing awareness of the importance 
of marketing activities. has been 
reflected in the programs of the 
American Management Assn. dur- 
ing the past fiscal year. 

The organization’s 3lst annual 
report, released last week to its 
19,000 company and 
members, points out that ~an ex- 
panded schedule of marketing 
seminars drew capacity registra- 
tion in both workshop and orienta- 
tion categories,” and that “methods 
by which marketing management 
can direct and control the sales ef- 
fort received increased attention.” 


@ The association as a whole, says 
Lawrence A. Appley, its president, 
has gone through a period of “tre- 
mendous growth,” and today is 
ten times bigger than it was a dec- 
ade ago. During the fiscal year, 
he reports, 48,500 executives at- 
tended the various conferences, 
seminars, courses and other types 
of educational meetings sponsored 
by the organization. 

Surveying the increases in out- 


that there is “nothing but long- 
range growth for the economy 
ahead...We are currently on the 
threshold of another unprecedent- 
ed era of economic growth which 


individual | 


put of goods and services and in| 
the standard of living cover the) 
past 25 years, Mr. Appley believes | 


is destined to surpass the techno- 
logical and managerial accom- 
plishments of the past,” he con- 
cludes. 


Five Star Producing Series 
for Signal Oil, Macaroni Co. 

Five Star Productions, Holly- 
wood, has begun production of a 
series of tv film commercials for 
Signal Oil Co., Los Angeles, 
through Barton A. Stebbins Ad- 
vertising Agency, Los Angeles. De- 
signed to familiarize viewers with 
the new Signal gasoline and Signal 
10-30 HD motor oil, the commer- 
cials will be used on “The Whis- 
tler,” which will make its tv debut 
in October. 

Five Star is completing produc- 
tion on a series of tv film com- 
mercials for American Beauty 
Macaroni Co., through Curt Frie- 
berger & Co., Denver. 


Wallpaper Directory Out 

Wallpaper Magazine, New York, 
has issued its annual directory of 
the industry, containing names 
and addresses of machine print 
and hand screen manufacturers, 
wholesalers, distributors, design- 
ers and other pertinent informa- 
tion. 


JUST ASK FOR MARIE:  \ 
Call aaiie 2-8655 and 1 
Praph, muimeograph, addressing — 
mailing job. Quic pick-up and de- 
livery, fast and accurate work, plen 
of experienced personnel, char 
always in line. THE LETTER S é 
Inc:, 431 S. Dearborn St., Chicago 5 


ask for 
multi- 


(Now in otir 25th successful year.) 


before the merger with 


N. W. Ayer & Son is the Supplee | 
agency. 


Ray Josephs’ Book Tells 
‘How to Make Money’ 


“How to Make Money from Your | 
Ideas,” written by Ray Josephs, | 
New York public relations con- |! 
has been published by 
Doubleday & Co., New York. 

The 318-page book lists success | 
stories and tells how to create sal-| 
able ideas for new products, radio | 
and tv programs, and stories and 
articles. 


| 
| 
} 
| 
| 
| 


Hartwell Joins Hannagan 

Dickson Hartwell, magazine writ- 
er and public relations counsel, 
has been named a v.p. and direc- 
tor of Robinson-Hannagan Associ- 
ates, New York public relations 
consultant. 


HENCE 


LETTERPRESS 


The improved science of letterpress print- 
ing offers better reproduction than ever 
before, provided your engravings meet the 
exacting requirements of modern printing 
equipment and techniques. 


At DOT, you get that quality. We are 
making outstanding line and halftone, 


= 


600 W VAN BUREN ST+ CHICAGO 7 
TELEPHONE STATE 2-5367 


color and black and white engravings for 
customers from coast to coast. 
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Ohio... 


The Ohio Farmer is as basic as the soil itself 


Close to a farmer's heart is the soil he farms. Helping 
him conserve it, helping him get the most from it is 
THE OHIO FARMER, a state-wide favorite that’s read by 
3 out of 4 Ohio farm families. 


Not only will the big majority of Ohio farmers see and 
read your advertisements, they’ve got the cash to buy 


7 Ou10 FARMER 


the goods you sell. It keeps coming, in big volume, right 
around the calendar. There’s some crop, some animal, 
some by-product ready for market every month. 


You belong in THE OHIO FARMER, the /eading farm 
publication in a highly diversified, exceptionally 
prosperous state. 


Cleveland, Ohio 
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The newspapers used here 


Product or Store 


Ad Size 


Current Deals and Offers 


Listed below are a variety of offers made by advertisers in ads in 
the Thursday, Sept. 23 issues of newspapers in ten cities. The ten 
cities are widely scattered geographically and are used often by ad- 
vertisers as test markets. For that reason, ADVERTISING AGE feels 
that the offers listed here give a fairly representative sample of the 
deals that are being offered by advertisers. 


are the Chicago Daily News, Kansas 


City Star, Charlotte News, Sacramento Bee, Washington Evening 
Star, Boston Traveler, Detroit News, Syracuse Herald-Journal, 
Houston Chronicle, and Louisville Times. Since many of these offers 
are national, and tend to appear in many of these newspapers on the 
same day, where an offer is listed for the first time all the other 
cities in which it appears are given. These offers are not listed again 
for the newspapers in those cities. 


Offer 


Mello-Crunch dog food 5x215 
Lever Bros. products Varies 
Jewel Food Stores Page 
Certified Spread 
IGA Page 
IGA Page 
Town Pride topping 2x 75 
Nestle’s cookie mix Varies 
Kroger stores Page 
National Food Stores Page 


Chicago Daily News 


Melody Mills will pay for first package if 
buyer returns box top. 

Redemption of Lever Bros. coupons in con- 
nection with Lucky Lever Sweepstakes. Also in 
all other cities. 

Part of omnibus ad. Offers nylons for 59¢ a 
pair with each $5 purchase. 

10¢ reduction in price of Pepsodent with cou- 
pon. Part of omnibus ad. 

Part of omnibus ad. Free quilted pot holder 
with two 8 oz. packages of Post’s 40% Bran 
Flakes. 

Part of omnibus ad. 3 regular cakes of Cash- 
mere Bouquet soap with giant size package 
of Vel. 

Offer to buy first can. Send in top of can. 
Free box. Send in side of box. Also in Syracuse. 
Omnibus ad for redemption of Kroger coupons. 
Coupon offers include special prices on New 
Wonder Book, crystal stemware, peach and 
apricot preserves, Kroger coffees, Joy, Spic & 
Span and Crisco. 

Part of omnibus ad. First in set of encyclo- 
pedias offered for 25¢ with each $2.50 purchase. 
New volume each week thereafter for 99¢ with 
any purchase. 


3x175 
4x150 


Wonder Rice 
Nescafe Instant coffee 


Kansas City Star 


Free recipe book. 
$2.85 Silex for $1 with coupon and inner seal 
from jar. 


Harris Super Markets Spread 
Colonial Stores Page 
Western Auto Page 
Home Furniture Co. 6x300 
Johnston’s Furniture 7x300 


Charlotte News 


Offer of a $2.95 tv and patio folding table for 
$1.39 with each $3 purchase. 

Part of an omnibus ad. Sav-a-Tape premium 
offer including $10 hair cutting set for $7.90, 
$2.25 comb and brush set for $1.05 and $6.95 
hair dryer for $3.05. 

Part of omnibus ad. Offer of $9.95 steak knife 
set free with Wizard appliance purchases. Also 
in Houston. 

Part of omnibus ad. Free offer of laundry cart 
and towel set with each purchase of a General 
Electric washer. 

Part of omnibus ad. Free offer of wagon filled 
with Rinso with each purchase of Speed Queen 
washer. 


Reddi-Wip 2x100 
Lucky Stores Page 
Stop ‘n’ Shop Page 
Tower Drug 6x225 


Sacramento Bee 


Coupon saves 25¢ on each purchase. 

Part of omnibus ad. Offer of $3.75 frying pan 
for $2.49 with $5 in cash register receipts and 
certificate. 

Part of omnibus ad. Free coloring book for 
children, making children eligible for prizes in 
coloring contest. Also in Houston. 

Free offer of Columbia “‘priceless edition” re- 
cords with each purchase of a Columbia LP or 
EP record. 


Sears, Roebuck & Co. 6x310 
George’s Radio & Double Page 
Television Co. 

District Grocery Stores Varies 

Washington flour 5x200 

Acme Stores Page 

College Inn chicken Varies 

. a la king 

Fae Food Barn Page 
Sta-Flo starch 2x 75 

ii Federal Super Markets 6x310 


Washington Evening Star 


Free offer of $20.48 scissors-shears kit with 
each purchase of Kenmore sewing machine. 
Free World Series trial of CBS Columbia tv 
set. Free grand opening offer of $5,000 in prizes. 
Birds Eye offers 50% saving on Rogers silver- 
ware. Also in Boston. 

Ironing board cover for half price—75¢—with 
top seal from flour. 

Part of omnibus ad. Free two-pound can of 
Ideal coffee with each purchase of West Bend 
electric flavo-matic percolator for $11.95. 
Coupon for 25¢ refund. Also in Syracuse. 


Part of omnibus ad. Free dinnerware with $35 
in receipts. Frying spatula, worth $1, for 40¢ 
with Wesson oil label. 

10¢ off with coupon. 


Free pepper grinder with each purchase of 


McCormick mayonnaise. 


SALES PLANNERS—Three organizations were repre- 
sented when this group got together to discuss plans 
in Detroit. They are George Henderson, general 
sales manager, Harry Mason Smith, v.p. in charge 


White Henderson 


Ritter Smith 


of sales, and Richard Wittwer, Chicago office, Cros- 
ley Broadcasting Corp.; Clyde Vortman and A. H, 
Ritter, Zimmer, Keller & Calvert, Detroit agency; 
and Rovert White, NBC sales in the Motor City. 


Midstate Super Markets 


McKinley Super Markets 
Grand Union Food Markets 


Bon Ami cleanser 
Acme Food Stores 


Nescafe instant coffee 


Downyflake waffles 
Hunt Club dog food 


Albert’s Jewelers 


Syracuse Herald-Journal 


6x300 


Daw’s Cut Rate Drug Stores Page 
Bern Furniture Co. Page 
Carl’s Drug Stores Page 


Five-pound bag of sugar with purchase of half- 
gallon of Simoniz floor wax. Part of omni- 
bus ad. 

Part of omnibus ad. Coupon to save 19¢ on 
Aunt Jemina yellow cake mix. 

Part of omnibus ad. Dinnerware offered at 99¢ 
a piece with each $5 purchase. 

One can free with each purchase. 

Part of omnibus ad. 20¢ off on Borden's in- 
stant coffee. 

$2.85 Silex coffee maker for $1, with coupon. 
Buy one package, get another free. 

Coupons worth 15¢ and 10¢ on future purchases 
of Hunt Club dog food, included in each 
package. 

Free metal table to hold Roto-Broil. Also $27.45 
in extras given with each Eureka cleaner. 
Part of omnibus ad. Free offer of Fab with 
purchase of two cans of Ajax. 

Free service of silverware for six with each 
$49 purchase. 

Part of omnibus ad. Regular 25¢ size of Angel 
Skin with purchase of 55¢ Pond’s cold cream. 


Houston Chronicle 


Henke Stores Page 
Lucky Seven Stores Page 
Standard Brands Stores Page 


Part of omnibus ad. Save receipts from Henke’s 
and save one-third on Revere ware. 

Part of omnibus ad. An 1l-piece fishing outfit 
for $1 plus three labels from any Gorton’s 
frozen product. 

Free coffer of 100 shares of uranium stock. Also 
$1,100 color tv set free. Both given away daily. 


Sears, Roebuck & Co. 


Lord’s 


Louisville Times 


Page 


Section Free $14.95 storage hassock with each purchase 


of a Kenmore canister cleaner. 

Part of omnibus ad. Free featherweight, high- 
powered binoculars with each purchase of a 
$14.88 water resistant watch. 


who recently was 


Michael Batenburg 


Pittsburgh Plate Glass Names 
Batenburg to Information Post 

Michael J. Batenburg, general 
advertising manager of Pittsburgh 
Plate Glass Co., has been named 
director of information services. 
He succeeds Guy J. Berghoff, 
named as- 


Richard Dittmer 


Ballantine Space, 
Spots Help Push 


Restaurant Month 


NEWARK, N. J., Sept. 27—P. Bal- 
lantine & Sons, brewer, wiil use 
136 newspapers throughout the 
country, starting Oct. 4 to help 
promote October as National Res- 
taurant Month, which is being 
sponsored by the National Restau- 
rant Assn., Chicago. 

More than 50% of the Ballan- 
tine page layouts will show a res- 
taurant scene and headlines will 
feature such phrases as “A Res- 
taurant Meal—A Wonderful Deal!” 
and “Discover Again the Pleasure 
of Dining Out.” 

The campaign will be supple- 
mented by local spots in 65 mar- 
kets, which will feature taking the 


sistant to the v.p. of the mer- 
chandising division. Mr. Batenburg 
will be in charge of the company’s 
public relations, publications and 


New England food fair 2x300 Part of omnibus ad. Free glassware with each 
$7 purchase. 

Cott mint ginger ale Varies Introductory offer. Two full quarts for 25¢, 
save 15¢. Also in Syracuse. 

Nescafe coffee Varies 25¢ off. Also in Houston, Louisville. 

A&P Page Coupon in Libby’s frozen peas worth 5¢ on 
purchase of Libby’s frozen orange juice. 

Marvalon shelf lining 5x200 Free drawer tray with each 98¢ purchase of 
Marvalon shelf lining. 

Cat’s Paw 3x 60 2 pairs nylons for $1 with shoes repaired with 
Cat’s Paw heels or soles. 

Stop & Shop Page Part of omnibus ad. Pancake turner for 39¢ 


Boston Traveler 


with each $2.50 purchase. 


advertising. 

Richard W. Dittmer, formerly 
assistant director of public rela- 
tions, has been appointed to the 
new position of manager of public 
relations. Norman L. Park, who 
joined Pittsburgh Glass in 1947, 
has been named manager of publi- 
cations. 


BW6&S Corrects Headline 


The New Jersey milk industry 


Freshrap waxed paper Page Buy two rolls for 39¢, save 1l¢. Also in 
Louisville. 
Tick-Tock Markets 5x265 Piece of China for $1.99 with each $5 purchase. 


Reddi-Wip 


Cunningham's Drug Stores 


Varies 


Page 


Detroit News 


Syracuse, Houston, Louisville. 


with purchase 


of Kolynos toothpaste 
for 69¢. 


Buy 2 packages of favorite pudding, one can 
of Reddi-Wip, and Reddi-Wip will refund price 
of one package of pudding, plus l¢. Also in 


Part of omnibus ad. Free airship balloon with 
purchase of half-gallon of ice cream. Free re- 
cording on “How to Play Big League Baseball” 
at 2 


consists of dealers only, not pro- 
ducers, Brisacher, Wheeler & Staff, 
New York, has announced, cor- 
recting the AA Sept. 20 headline 
which stated, “N. J. Milk Pro- 
ducers Appoint Brisacher, Wheel- 
er.” The body copy itself said that 
the industry group, which had not 
yet selected a name for incorpora- 
tion, had appointed BW&S to han- 
dle product advertising. 


family out for a restaurant meal 
as a pleasant way to get a little 
variety into life. 

J. Walter Thompson Co., New 
York, is the agency. 


Pettler Moves: Names Two 

Alfred M. Pettler Advertising 
Agency has moved from San 
Francisco to 89 Orinda Hwy., 
Orinda, Cal. The agency has ap- 
pointed Donald B. Madden, for- 
merly with John Gilbert Craig Ad- 
vertising, Wilmington, Del., an ac- 
count executive, and Nancy Cor- 
deal, previously with Needham, 
Louis & Brorby, Chicago, traffic 
manager. 


Chauncey’s Inc. Appoints Hill 

Chauncey’s Inc., Chicago dis- 
tributor of electronic parts and 
equipment, has appointed D. A. 
Hill exec. v.p. Mr. Hill formerly 
was general sales manager of 
Remco Inc., tv and appliance dis- 


tributor. 


Schenley Drive for 
Canadian Whisky 


Is the Heaviest Ever 


NEW York, Sept. 30—Schenley 
Import Corp. this week broke the 
heaviest advertising campaign ever 
used for MacNaughton Canadian 
whisky. In the next 12 weeks copy 
will be carried in 12 national mag- 
azines and 70 newspapers. 

In November and December, 
magazine color pages will feature 
the MacNaughton decanter, said 
to be the only gift container in the 
Canadian whisky field. 

Publications being used include 
Cue, Ebony, Esquire, Fortune, Hol- 
iday, Newsweek, Social Spectator, 
Sports Illustrated, The New York- 
ih Time, True, and Town & Coun- 
ry. 


L. G. Hartman Co. is the agency. 


Texas Takes Series 
to Latin America 


NEw York, Sept. 29—Summaries 
of the World Series are being 
brought to the baseball fans in 
Cuba, Puerto Rico and the Do- 
minican Republic this week and 
next by Texas Co. The company 
is sponsoring 15-minute summa- 
ries at 8 p.m. (EST) in Spanish, 
using the facilities of WRUL, New 
York, and the Inter-American 
Network. 

WRUL, which once was the 
Voice of America station and 
which has been broadcasting to 
Latin America, is the mother sta- 
tion of the World Wide Broad- 
casting System and the Inter- 
American network, embracing 
some 70 stations in Cuba, the 
West Indies and all of Latin Amer- 
ica. Of these, approximately 40 
have joined the network within 
the past two months. 


REGINALD W. TWIGGS, formerly an 
account executive with Meldrum 
& Fewsmith, Cleveland, has joined 
Erwin, Wasey & Co., Los Angeles. 
He will serve as senior account 
executive for Carnation Co.’s new 
instant nonfat dry milk, which is 
now being introduced nationally 


(AA, Sept. 20). 
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... in Pennsylvania... 


the Pennsylvania Farmer is as basic as the soil itself 


It's a home-state publication, specially tailored to the needs of 
Pennsylvania farmers, carrying modern practices of timely inter- 
est twice every month. Little wonder PENNSYLVANIA FARMER is 
the preferred publication in 4 out of 5 Pennsylvania farm homes 
—the farm paper rural families read...and heed. 


Important to you, PENNSYLVANIA FARMER circulates in a top- 


PENNSYLVANIA FARMER 


third farm income state, where wide crop and livestock diversifi- 
cation keeps cash coming in all year long. Pennsylvania farmers 
are always selling, always buying. 


Your best way to reach—and se//—this rich, steady market is 
through PENNSYLVANIA FARMER, dedicated exclusively to 
Pennsylvania agriculture. 


Harrisburg, Pennsylvania 
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Release-of-the-Week 


“A new time-spot for 
Dave Garroway’s NBC Ra- 
dio show has brought about 
a new title for his ‘Sunday 
With Garroway’ show. Be- 
ginning Oct. 8, the show will 
be broadcast from 8:30-10 
p.m., EST, on Fridays. 

“The new title? ‘It was 
pretty tough finding a name 
for the show,’ Garroway 
said. ‘We had several hud- 
dies with the brass and our- 
selves...hours of huddles. 
We think we came up with 
a pretty good name—“Fri- 


+2 ee ” 


day With Garroway”.... 
—__.—NBC Radio Network 
News, New York. 


Automation in warehousing is brought to a new 
level in the quarter-mile-long warehouse dedicated 
Sept. 24 at the Lever Bros. plant in Hammond, Ind. 
The warehouse will serve as the distribution center 
for Lever products sold in a 28-state area. It has 


Enterprise to Elliot, Jaynes 


| Automation at Work in New Lever Warehouse 


nine acres of floor space, 4,750 feet of automatic 
conveyor facilities, as well as electronically con- 
trolled pallet loaders and elevators. Some of the 
automatic handling steps are shown in the accom- 
panying pictures. 


Advertising Age, October 4, 1954 


‘Free Enterprise’ 
Talk Needs Symbol 
to Soak in: Emery 


Cuicaco, Sept. 27—Business men 
who have been trying to sell the 
idea of the competitive free enter- 
prise system to the public should 
present it in words that ordinary 
people can understand, Carlyle 
Emery, v.p. of Ruthrauff & Ryan, 
told the Agate Club, magazine rep- 
resentatives’ association, today. 

Since surveys have shown that 
less than 10% of the people un- 
derstand what is meant by the 
phrase, “free enterprise,” Mr. Em- 
ery proposed that advertisers adopt 
and use a trademark, featuring the 
Statue of Liberty, and accom- 
panied by the words, “A free 
man’s way of life,” to express the 


Enterprise Heat & Power Co. 
Chicago, has appointed Elliot, | 
Jaynes & Baruch, Chicago, to han- 
dle its advertising and public rela- 
tions. Newspapers, trade publica- 
tions, radio, tv and outdoor will be 
used. 


Womer Takes Arizona Post 

Stanley Womer, who resigned 
arlier this year as v.p. of Market 
Research Corp. of America, Chi- 
cago, to move to Arizona, has been 
named manager of the Arizona 


idea of the American way. 

The importance of getting fuller 
acceptance of the basic elements of 
the American form of government 
and economy is demonstrated, he 
said, by the fact that 2,000,000 
young people become voters each 
year, and speedily hold the bal- 
ance of political power. In addi- 
tion, management needs a better 
vehicle through which to express 
its ideas and objectives to work- 
ers, many of whom he said are 


Development Board, Phoenix. 


*"YONNE SAYS:— 


YOU PAYS 
YOUR MONEY 
and YOU TAKES 


But . . . you'd better back 
the right horse or you'll wind up just as bad 
as trying to sell Bayonne from the outside. 
Put your money on The Bayonne Times—it's a 
sure bet—delivered daily into 76% of ALL the 
homes in Bayonne. 

**Bayonne cannot be sold from the outside’’ 


THE BAYONNE TIMES 


BAYONNE, NEW JERSEY 
NATIONALLY 


1. FIRST STEP in the warehouse operation occurs when 
cartons of soap, detergents or shortening enter the 
second floor of the warehouse from the plant’s var- 
ious processing locations on powered conveyors. 
Products later merge into a single line where they 
become indiscriminately mixed. 


2. KEY TO OPERATIONS is the electronic sorting devices 
which separate the cartons into six product groups. 
Electric eyes set along the main conveyer line pick 
out different products by responding to identity 
marks printed on the side of the cartons. Here one 
carton size of Rinso Blue has just been shunted onto 
the line in the foreground, while a different size 
Rinso carton, ignored by the electric eye, moves 
along until it in turn is picked off by the appro- 


priate electric eye. 


stored on separate accumulator lines preparatory 
to being stacked on pallets. An automatic device 
successively scans each of the six accumulator lines 
to determine which of them has stored enough car- 
tons to make up a pallet load. Here Rinso Blue de- 
tergent is being conveyed to the automatic pallet 
loader. 


4. THE AUTOMATIC PALLET LOADER is rotating the final 
carton in a layer as it moves on powered rollers to- 
ward the other carton in its row. When the carton 
is moved into position, the pallet loader’s ram (at 
right) will push the two cartons, along with the 
other four already in the loader, into proper posi- 
tion. Subsequently the loaded pallet moves auto- 
matically by roller conveyors and elevator to the 
ground floor, where fork lift trucks handle it for 


suspicious as to the purposes of 
big business. 

“A free man’s way of life,” ex- 
pressed in advertising and used 
as propaganda for the U.S. at home 
and abroad, would go far, Mr. Em- 
ery asserted, in creating a better 
understanding of American ideals 
and objectives, which have been 
under attack steadily by propo- 
nents of collectivism. 


‘Sewing Machine Age’ to Bow 

Sewing Machine Age, aimed at 
sewing machine and vacuum 
cleaner retailers throughout the 
country, will make its bow with a 
September-October issue. It will 
be published by the National Assn. 
of Sewing Machine Dealers, New 
York. 


| Slowemewr DEALER 


REPRESENTED By BOGNER & MARTIN 3. AFTER PRODUCT CARTONS have been sorted they are 


storage or shipment. 


MEA 
AIR CONDITIONING & REFRIGERATION 
M4] 9, Mass. « 1947 


A typical Miss Rheingold commuter card 


“My beer is RHEINGOLD- 
the DRY beer!” 


Rheingolt 


Lager Bee 


PHILIP LIEBMANN, President, Liebmann Breweries, Inc. says — 
“We believe that the New York suburbs is an area of superior 
purchasing power. The daily impact of our Miss Rheingold end 
space cards in every commuter car has tremendous influence on 
this market.” 


Write for wall map of Greater New York Market and population 
and sales statistics for Commuterland. 


// TRANSPORTATION DISPLAYS, INC. 


GRAND CENTRAL TERMINAL BUILDING * NEW YORK 
MU 6-3456 
STATION POSTERS + CAR CARDS + SPECTACULARS + TIMETABLES 


Beeman Forms Partnership 
with Hill to Publish ‘Traveler’ 

J. Frank Beeman, who founded 
the Traveler eight years ago, has 
formed a partnership with Samuel 
B. Hill, who formerly was adver- 
tising director of the Washington 
Times-Herald. 

The new company, organized as 
Traveler Publishing Co., with of- 
fices in the Widener Bldg., Phil- 
adelphia, publishes the Traveler in 
New York, Philadelphia and 
Washington, in cooperation with 
selected quality hotels. Mr. Hill 
will handle sales development, and 
Mr. Beeman will direct editorial 
operations. 


Lippman Names Fortier A. E. 
Avite M. Fortier, formerly pres- 
ident of a Hollywood agency and 
more recently with George S. May 
Co., Chicago, has been named an 
account executive with Lippman 
Advertising Associates, Buffalo. 


Eileen Nolan Joins Copy Staft 

Eileen Howard Nolan has joined 
the copy staff of Anderson & 
Cairns, New York. She was for- 
merly with Grey Advertising 
Agency, Robert W. Orr Associates 
and Abbott Kimball Co. 


‘San Antonio Light’ Names Rep 

The San Antonio Light, now 
represented by Moloney, Regan & 
Schmitt, will go to Hearst Adver- 
tising Service Jan. 1. 


Whey nat gut mn 00: the tent. 
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THIS BILLION-AND- 
A-HALF-DOLLAR FARM 
MARKET — 


NEBRASKA 


EARS ee me $373,664,000 
IED -dkavcaiissicecateeentinaenes 733,015,000 
i ee 7,885,000 
COLORADO 
Dr cantcetcntisssishemeeiraiel $199,371,000 
BOI, scasicccscessccenmaun aun 323,886,000 
Oe GARG ox... 10,344,000 
TREE cecensercenecpsosdieanniell $1,648,165,000 


SERVED BY TWO 
OUTSTANDING 
LOCAL FARM PAPERS 


IRRIGATION MIRACLE § 


IN THE HEART OF AMERICA'S GREAT INLAND EMPIRE... 


Nebraska and Colorado 


WHERE AGRICULTURE IS BIG! 
AND FARM INCOME IS HIGH! 


The 152,761 farms and ranches making up the big Nebraska-Colorado agri- 
cultural market produced a staggering $1,648,165,000 in farm income in 1953. 
This billion-and-a-half-plus dollars broken down amounted to $10,399 per 
farm in Nebraska and $11,480, in Colorado. That’s almost twice the national 
per-farm average. 


Irrigation big factor in both states... 


Ever-expanding irrigation is a tremendous factor in Nebraska and Colorado 
agriculture. Colorado has long been irrigating many of its highly fertile acres 
and Nebraska has been coming up fast in recent years. Nebraska has more 
river valleys than any other state in the nation; they are broad and fertile and 
lend themselves well to irrigation. Thousands upon thousands of irrigated 
acres are coming into increased production each year. Irrigation equipment of 
all kinds is in big demand in Nebraska and Colorado. 


Cover these states intensively... 


The Nebraska Farmer and the Colorado Rancher and Farmer are companion 
publications. They offer advertisers intense coverage of their rich markets. 
And a “one-plate” service is available. (Ship plate and copy for both publica- 
tions to the Nebraska Farmer, 1420 P Street, Lincoln, Nebraska.) Look upon 
these two publications as a source for market facts and figures. Write to— 


1420 P Street 
LINCOLN, NEBRASKA 


e COLORADO RANCHER and FARMER 


1726 Champa Street 
DENVER, COLORADO 


Note: The Nebraska Farmer is represented nationally by the Midwest Farm Paper Unit: New York, 
Chicago—and Edw. S. Townsend Co.: San Francisco and Los Angeles. The Colorado Rancher and 
Farmer is represented nationally by Western Associated Farm Papers: New York, Chicago, San Francisco. 
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No one needs to ask “What's Your Line?" when you present your products on 
the TEL-A-STORY Automatic Ad Projector. For point of purchase, trade shows 
or sales demonstrations, the “stop ‘em, 
show ‘em, sell ‘em" impact will fit any 
situation, sell any product—IN ACTION, 


ONLY 
$149.50 


IN COLOR! 


For the TEL-A-STORY story, write Dept. AA2 


TEL-A-STORY, INC. 


523 Main Street, Davenport. lowa 


Hycon to Hixson & Jorgensen 

Hycon Mfg. Co., Pasadena, has 
appointed Hixson & Jorgensen 
Inc., Los Angeles, to handle its ad- 
vertising. A campaign to promote 
a new line of electronic instru- 
ments was launched in late Sep- 
tember. Large space two-color ads 
in electronic trade publications 
and direct mai] will be supported 
by trade shows and national job- 
ber meetings. 


West-Marquis Adds Candy Co. 

Albert Sheetz Mission Candy 
Co., Los Angeles, has named West- 
| Marquis, Los Angeles, to handle 
an advertising campaign slated to 
begin in mid-October. The com- 
pany operates 17 restaurants 
which also sell candy and bakery 
goods. Radio and outdoor advertis- 
ing will be used. 


GOODIES ON PARADE—Helping Omaha celebrate its centennial, Falstaff 
Brewing Corp., one of whose plants is in the Nebraska city, launched 
a float featuring a six-foot T-bone and a nine-foot bottle of its beer. 


Looks Better! Types Better! Prints Better! 


3 big reasons why more business 
today is done on Hammermill Bond 


Look through your mail any morning. 
Chances are you'll see the Hammermill 
watermark more often than any other. 
Compare the features that make Ham- 
mermill Bond the preferred office paper 
—as it has been for 42 years. Note the 
attractive, sparkling blue-white! See 
how much more readable it makes typ- 
ing and how its smooth, uniform sur- 
face permits clean, inconspicuous 


erasures! Then talk to your printer. 
He'll tell you he can deliver better- 
looking letterheads, envelopes and 
business forms on Hammermill Bond. 
We'll send you free the latest Ham- 
mermill Bond sample book. It shows 
the brilliant blue-white and twelve 
“Signal System” colors. Write today— 
on your business letterhead—to Ham- 
mermill Paper Company, Erie, Pa. 


FOR OVER 40 YEARS... 
AMERICA'S MOST USED BOND PAPER 


You can obtain business printing on 
Hammermill Bond wherever you see 


the Guild shield on a printer's window. 


One of Two Holdout 
Cleveland Agencies 
Signs SAG Contract 


CLEVELAND, Sept. 28—Foster & 
Davies Inc., blacklisted by the 
Screen Actors Guild, has still re- 
fused to sign an SAG contract as 
another Cleveland agency, Gris- 
wold-Eshleman Co., previously 
under SAG quarantine, reported it 
will accept the union’s pact. 

“We held back until we could 
thoroughly study the agreement,” 
said William A. Weaver, v.p. of 
Griswold-Eshleman. “We couldn’t 
blindly agree to a labor contract 
that might affect the labor negoti- 
ations of some of our clients.” 
The SAG contracts govern wages 
and working conditions of actors 
in filmed television commercials 
and industrial films. The dispute 
centers on reuse fees to be paid 
on commercials. The union’s Hol- 
lywood office announced the two 
Cleveland blacklistings, saying the 
contract had been approved by 44 
other agencies and four film pro- 
ducers in the Cleveland area. 

A Foster & Davies spokesman 
said the agency feels “no moral or 
legal obligation” to sign with the 
union. He said the agency, work- 
ing mostly at the local level in tv 
production, considers the SAG 
contract “relatively unimportant.” 
It chiefly affects agencies handling 
network programs, he said. 


Leece-Neville Launches Drive 

Based on the success of an ex- 
perimental campaign in 1953, 
Leece-Neville Co., Cleveland, 
maker of generators, motors, elec- 
tric starting systems, switches and 
other equipment, has launched a 
major promotion program for its 
line of alternator charging sys- 
tems, designed for on-the-spot 
charging of batteries in disabled 
automobiles, trucks and other ve- 
hicles. A series of ads in trade 
publications will be supported 
with publicity. direct mail and 
dealer aids. William H. O’Kane 
Inc., Chagrin Falls, O., handles 
advertising for the company, and 
Dix & Eaton, Cleveland, handles 
publicity. 


Aitkin-Kynett Boosts Olanoft 
Aitkin-Kynett Co., Philadelphia, 
has appointed Richard L. Olanoff, 
with the marketing research de- 
partment since 1951, to its radio- 
television staff. Allen Gray, for- 
merly with WPEN, Philadelphia, 
also has been named to the agen- 
cy’s radio-tv department. Don Jill- 
son, formerly an account execu- 
tive with Richard A. Foley Adver- 
tising Agency, has joined the copy 
staff. 
Holzer Names Shapiro A.M. 
Lillian L. Shapiro, formerly an 
associate of the Schepp-Reiner Co.., 
radio and tv representative, and 
before that advertising manager of 
Longines-Wittnauer Co., has been 


appointed advertising manager of 
Holzer Watch Co., New York. 
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VOUCAN SELL THE = 
‘LOCAL 400° TOO! 


A HALF BILLION DOLLAR MARKET is represented in the annual cash purchasing power of the 31,000 farms in New 
Jersey and Delaware. That is the amazing 1953 production record of the world’s most progressive, highest-income-per- 
acre farmer, because of the stimulus of the huge nearby markets. Even on a per farm basis, New Jersey ranks third 
highest in income in the nation for 1953! (244% of U.S. average). Delaware, covered, by a separate edition, is only $76 
behind New Jersey’s cash income per farm of $14,560! 


Here’s why you NEED extra coverage at the dirt farm level in New Jersey: 


WHERE THE REAL FARMS ARE 


Annual sales N. J. Penne. N.Y. In New Jersey, 40% of all commercial farms gross 


$10,000 or more a year, against 16% in Penn- 

No. of farms 24,838 146,887 124,977 sylvania and 19% in New York. Eliminate the 
Commercial farms 18,071 88,230 87,889 “apartment house”’ farmers in the urban counties 
$25,000 up 1,860 2,084 2,714 of this state of 5,000,000 residents, and circulation 
$10,000-$25,000 5.395 11,597 13,683 overlay from outside media dwarfs before NEW 
’ . : : ' JERSEY FARM AND GARDEN's 80% coverage of 

$ 5,000-$10,000 4,122 21,855 26,761 all dirt farms in New Jersey, one out of two in 


$ 5,000 and under 6,694 52,684 44,731 Delaware (in a separate edition). 


3 WASHINGTON STARTED A REVOLUTION 
ay WHEN HE CROSSED THE DELAWARE 


At least, he earned the freedom under which the rights and liberties and 
initiative of the individual had a chance to flourish in a free economy. New 
Jersey farmers not only helped feed Washington’s army during the several 
battles it waged on Garden State soil, but went on to earn—and hold—a posi- 
tion as a state of “firsts” that makes this a real FOUR HUNDRED market. 
For instance: 


TRANSPORTATION, YY 


71) 
4 
Y 


New Jersey is the home of the first milk bottle, the first advanced registry 
Guernsey cow, the first commercial farm-to-freezer operation, the first artificial 
breeding unit, the first cooperative egg auction market, the first overhead 
irrigation system, the first commercial shipment of chicks, the first fully auto- 
matic pipeline milking system. 


NEW JERSEY FARM AND GARDEN—first in a state of “firsts”—offers 
eight out of 10 coverage of this FOUR HUNDRED market, and 80% coverage 
in Delaware of all farms grossing $6,000 or more a year (in a separate edition) . 


You can’t do a real job in this market without it! 


New Gersey 


FARM™M 


IN NEW JERSEY AND DELAWARE . = aia 
N. J. FARM & GARDEN IS AS BASIC AS THE SOIL ITSELF GARDEN 


HOME OFFICE: Garden State Building * Sea Isle City, N. J. 
CHICAGO: Powers-Hayward * 75 E. Wacker Drive 


WEST COAST: J.R. Wilson * 759 Foothill Bivd., 
La Canada, Calif. 
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, . . ty is the key aim in this organiza- August Sales of Chain Stores 
From Mink Stoles to Music Boxes— tion’: item Stterea by Pigsiy, Wi 
gly Corp., Cincinnati, which August % Gain - 8 Months + % Gain 
s operates 500 food stores in the sides 1954 1953 or Loss 1954 1953 or Loss 
KS _ . ‘Foo ins 
3 A Roundup of the N. Y. Premium Show South. The consumer gets a five-| ccoionial Stores $ 22,238,111 $ 22,180,998 + 0.3 $ 156,333,606 $ 153,232,865 + 2.0 
i piece — Setting for $35 in tape! Grand Union .. 16,711,486 15,406,022 + 8.5 107,907,760 99,185,883 + 8.8 
a tae +E or punch cards and 99¢. Kroger Co. .... 79,882,393 78,485,677 + 1.8 749,176,985 726,713,596 + 3.1 
: New Yorx, Sept. 28—The in-|noted by AA in its booth tour.) phis is a self-liquidating pre-| National Ta .. 39,192,224 35,004,939 +120 351,293,166 _ 315,419,224 +11.4 
ms dependent supermarket chainsare| which includes a representative| nium that the chain has. been | ‘S# ----: 127,156,686 119,287,089 + 6.6 1,126,056,343 1,075,621,014 + 4.7 
- setting the pace in the premium|sampling of the latest in the pre- using for the past five years. The Group Total ..$ 285,180,900 $ 270,364,725 + 5.5 $2,490,767,860 $2,370,172,582 + 5.1 
: field this year, AA found in its|mium field: VYork—_a | consumer starts with a place set-| mail Order 
a booth-by-booth tour at the Pre-| Brecher Bros, New York— ting, and adds to it for gradual | ‘Sears, Roebuck © 250,246,531 250,549,315 — 0.1 1,658,865,061 1,755,493,745 — 5.5 
4 mium Advertising Assn. of Amer-/line of high-price luggage shown completion. The latest offer in the OT Sees 9,941,779 10,452,688 — 4.9 71,909,863 78,078,200 — 7.9 
ica four-day convention last week.| by this company is used as a pre- deal & & deulae service set ¢Montgomery Ward 77,590,551 89,267,942 —13.1 511,494,516 596,811,896 —14.3 
While the large, national super-;mium promotion by Colonial : Group Total .$ 337,778,861 $ 350,269,945 — 3.6 $2,242,269,440 $2,430,383,841 — 7.8 
market chains are sticking more or | Stores, Atlanta, Ga., which has!» Doubleday & Co., New York—| Drug Chains 
less to less expensive premium} 350 supermarkets in the South. The book publisher has worked | Peoples ....... 4,275,433 4,311,010 — 0.8 34,786,525 35,037,521 — 0.7 
promotions, the independents have Colonial offers the luggage up a premium offer for consumers Walgreen ..... 15,407,141 14,955,002 + 3.0 ___ 119,479,732 116,910,018 + 2.2 
been giving the customer more|through a Save-A-Tape plan with General Foods Corp., which Group Total $ 19,682,574 $ 19,266,012 + 2.2 $§ 154,266,257 $ 151,947,549 + 1.5 
and more for his money in the| which offers the consumer a 50% | was introduced Sept. 26 and will| Variety and Miscellaneous 
yay remiums. saving. The consumer turns in ager Bond Stores .... 4,075,317 4,338,354 — 6.1 45,764,163 48,998,126 — 6.6 
e sup : | : i t of fae children’s classics. Edison Bros. .. 5,717,705 5,917,315 — 3.4 49,578,263 $1,741,971 — 4.2 
the big trend noted in the conven- | receipts, adds an equal amount of) For ¢1 and boxtop from Post| Grant, W. T. .. 22,638,326 22,519,758 + 5.0 171,683,448 165,954,031 + 3.4 
tion, at which 480 manufacturers money, and receives a $60 piece Of | Raisin Bran Flakes, the consumer | ‘Grayson-Robinson 
displayed their wares to 3,000 ad- luggage from Colonial. The plan) wij) get two books, or one book for ee ssenens 5,510,405 + 8s onsen 
vertising, merchandising and pro-|js operated with any amount of/, boxtop and 60¢. The two-book ona Ba Det, 1066, 8,361, =~ 5. 56.230,735 56,451,164 — 0.4 
engpen ee gy — = tape.and monay from 10f 0 $000. | aug) ts being billed as a $2.98 val- —_ arr 4,696,386 4,868,433 — 3.5 32.891,721 34,216,327 — 3.9 
the exhibitors, showed prod~- , ..\ue for $1. The normal retail price | Kinney, GR. Co. 3,322,000 3,368,000 — 1.3 25,878,000 25,370,000 + 3.0 
ucts applicable to the supermarket |® Bell Portable Sewing Machine oe as. is $1.49, available for 60¢ | “Set 4 & 
field Corp., Freeland, Pa.—This com- os tn deal seu, one eeceee Reenter i = + eer t 29,535,055 — 3.4 
7 i ills itself as the . amble-Skogmo ==. 10,733, 168, — 3. ,319,516 83,131,150 — 8.2 
Following are some of the offers | Pany, p pt the first Amer-| The titles in the series are|Kresoe, SS... 24,238,765 24,870,923 —25 191,344,486 193,856,143 — 13 
‘manufacturer o ( “Black Beauty,” “Huckleberry | Kress S- 4... 12,798,695 13,554,188 — 5.6 97,312,820 100,180,348 — 2.9 
ican-made portable sewing ma- Finn.” “Robin Hood.” “Robi Lane Bryant, Inc. 4,200,475 4,552,590 — 7.1 38,009,277 40,342,151 — 5.8 
‘chine, has sold 500 machines /*1"2, ts ps in 5300 Jigs. ODINSON | cLerner ....... 9,803,680 10,073,376 — 2.7 79,212,403 80,886,477 — 2.1 
through a premium promotion by Crusoe, Heidi” and “Through | McCrory ....... 8,041,504 8,131,692 — 1.1 60,496,643 61,426,810 — 1.5 
Colonial Stores, Atlanta, Ga the Looking Glass.” satan dean on yy 4 Prone — -" 31,008,128 31,686,346 — 2.1 
: » Ga. __| Melville Shoe Corp. ,293, 208, + 1, 60,253,869 61,431,917 — 1. 
| Colonial offered the machines to Grosset & Dunlap, New York—| -wercantile Stores, 1.9 
lits consumers on a cash register|For Christmas, the Pioneer Sus- Ime, sseceee. 9,318,000 9,767,000 — 4.6 65,471,000 67,217,000 — 2.6 
tape plan in which the consumer pender Cou Bridgeport, Pa., will | *Miller-Woh! Co. 2,617,589 2,445,728 + 7.0 
és F hi half ‘ It offer children a leather belt plus Murphy, G&. % .. 13,615,129 14,647,682 — 7.1 104,316,663 110,015,105 — 5.2 
gets the machine at half price. a Grosset & Dunlap book, both| National Shirt Shops 1,151,951 1,287,480 —10.5 10,233,229 11,674,609 —12.4 
retails for $79.95, but the con- ‘ Pp sop Neisner Bros. .. 4,932,011 5,063,473 — 2.6 36,958,611 38,782,502 — 4.7 
sumer pays for it half in cash and| Packaged in one box. Three “Tom | Newberry, J. J. 15,614,068 14,771,434 + 5.7 102,982,369 99,645,589 + 3.3 
half in tape. In other words, the | Corbett” space cadet books will be on fe , ye 91,838,942 — 2.3 623,507,742 637,838,822 — 2.3 
consumer gets the machine from used in the promotion. dias Gun. of 566,440 1,947,669 — 3.1 = 12,617,018 12,638,227 — 0.2 
ems aang in ty receipt) | Gram Distributing Co. New aoe 4,659,703 4,482,190 + 4.0 38,927.495 37,678,326 + 3.3 
|tapes plus .95 in cash. ; 
"Although the offer was wellre-| %°YK—This company offered an| Stores ..... 1,083,256 1,207,831 —10.3 7,361,121 7,847,631 — 6.2 
‘ceived by Colonial patrons, the original premium at the show it- oo. ~ zs ep meg end pray and > “ 106,938,000 119,158,000 —10.3 
‘ - ama a , F. Ww. .596, 878, —4. 416,063,627 414,628,880 0.3 
tf sewing machine manufacturer was self. To dramatize its Dial-A-Gram, + 


A TECHNIQUE FOR 
PRODUCING IDEAS 


'displeased with the promotion be- 
cause it found that the offer was 
hurting its regular retail sales of 
the product, a Bell representative 
told AA at the show. 


s Brownie Mfg. Co., New York— 


Where do the moneymaking ideas 
come from—those ideas which 
make success novels, radio and 
television programs, moving pic- 
tures, sales campaigns and busi- 
nesses? 

James Webb Young, one of the 
highest paid idea men in the ad- 
vertising business, set out to an- 
swer this question for his students 
at the University of Chicago. The 
result is a little book which you 
can read in an hour but will re- 
member the rest of your life. 

In the simplest and clearest of 
language Mr. Young has succeeded 
in describing the way the mind 
works in all creative people. He 
gives you the formula which they 
consciously or unconsciously fol- 
low in producing ideas. He shows 
you how to train your mind so 
that idea production is, as he says, 
“as definite as the process by 
which motor cars are produced.” 

Enthusiastically endorsed by 
sales managers, editors, college 
professors and students, poets, ad- 
vertising men, salesmen and busi- 
ness executives who have read 
it. Send for your copy of A 
TECHNIQUE FOR PRODUCING 
IDEAS now. Only $1.25 postpaid. 


ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
Gentlemen: 


Please send me on 10-day money- 
back guarantee... .copies of “A 
Technique for Producing Ideas.” 


Enclosed is $........ 


| re EPTFE TS 
Company ..... Ae heaae tows ad 
PE 6 6:6 9000-00 ITT y.. 


City........ Zone.. State.... 


A promotion broke yesterday in 
which the National Biscuit Co.’s 
Shredded Wheat is offering cutout 
miniature sports cars. 

The dividers in the package 
have the cutouts, which the con- 
sumer folds into the car shapes 
with the inclosed instructions. In 
the package are plastic car wheels 
and axles, and a_ rubber-band 
motor, both manufactured by 
Brownie. 

Paden City Pottery Co., Paden 
City, W. Va.—Promotion continui- 


my measurements and win a date 


Group Total ..$ 361,786,356 $ 371,126,398 — 2.5 $2,649,173,498 $2,703,341,692 — 2.0 

Combined Total $1,004,428,691 $1,011,027,080 — 0.7  $7,536,477,055 $7,655,845,654 — 1.6 
“Five weeks and 35 weeks. "Four weeks and 26 weeks. “Seven month period. “Four weeks ended Sept. 
11, 1954, Sept. 5, 1953; 36 weeks ending same period. ‘One month Period. “Fiscal year ended 
July 31. *Four weeks and 35 weeks. ‘Six month period. 


a gift dates-and-sizes wheel, model 
Pam Reid walked among the 
booths with a sign saying, “Guess 


with me.” 
A. S. Barnes & Co., New York— 


$1 with a comic-type book, “A 


For the second year this sports 
book publisher displayed its Gil- 
lette world series record book, 
given free by Gillette during the 


baseball series to consumers who 
buy the company’s $1 razor kit or 


20 blades. Gillette gave away 2,- 
600,000 books last year, and in- 


True Story of Our Forests.” 

In the package is a post card, 
which the child sends to the U. S. 
Forest Service in Washington, 
D. C., and receives in return a free 
Junior Forest Ranger kit. 
consists of a forest fire pledge 


This | 


Flambeau Plastics Corp., Bara- 
boo, Wis.—This company showed 
a milk bottle cap made of hard 
polyethylene with a handle. This 
is being used currently by Gem 
City Dairy, Baraboo, as a give- 
/away to milk customers, replacing 
the regular bottle cap once the 


scroll, enrollment card, blotters 
and stamps, and a letter from) 
Smokey. 


bottle is opened. 

Samuel Fishman & Son, New 
|/York—Marmot stoles, displayed 
Cinderella Mills has the De-|by this company, have been used 
partment of Agriculture franchise by Proctor Electric Co., Philadel- 
on T-shirts and sweat shirts with|phia, as a salesman’s incentive. 
the Smokey likeness, which is|Imitation mink, they have been 
handled by the Advertising Coun-|used by the automatic electric 


creased its print order this year to 
4,000,000. 

Cinderella Knitting Mills, Den- 
ver, Pa.—This company displayed 
Smokey the Bear T-shirts, which 
Woolworth’s and other national 
variety stores sell for 89¢ alone or 


«wt TOP IN Many 
at 
‘s 


Retail Sales in the 13 county Rockford, Illinois 
trading area totaled nearly a billion in 1953*. 

As Rockford is 15th in Total Postal Savings 
in the US, Rockford people 
are not only spending in 
record amounts, but saving 
money as well. The 
Rockford Morning Star and 
Rockford Register-Republic 
cover this rich market more 


completely than any other media. 


* Figures from Sales Management, 
Retail Sales $809,443,000. 


131,123, A.B.C. CITY ZONE 
441,222 A.B.C. RETAIL TRADING ZONE 


cil. The T-shirt premium offer was | housewares and ironing equipment 
made this summer, and it will be | company this year to sell seven 
followed this fall and winter with new accounts that Proctor has 
a similar offer in Smokey sweat- | been trying to reach unsuccessful- 
shirts. ‘ly in the past three years, accord- 
ing to D. C. Johnson, Proctor sales 
= Capehart-Farnsworth Co., Fort|manager, special distributor divi- 
Wayne, Ind.—lIn its first entrance|sion. This supposedly is the first 
into the premium field, this com-| use of a fur piece as a premium. 
pany displayed a line of clock, 
table and portable radios. 


= Gotham Recording Corp., New 
F. & F. Mold & Die Works, Day-| York—On display was its “Reco- 
ton—A plastic bowl, which origi-|card,” a 78rpm record card de- 
nated as art in copy for Post ce-|signed for users of color postal ia 
reals by Benton & Bowles, was|cards. The record is pressed di- | 


aw ~ 


displayed. The illustration not only | rectly over the color picture. The 
sold cereal but brought in so many | records contain the sales message. 
requests that the company decided| The record postal card principle 
to make the bow! itself. already has been used earlier this ; 


Radio and TV 


surveys tell us that 


Rock Island's WH BF 


leads as the QUAD-CITIES' 


favorite! 


ROCKFORD 


i .~ 
BEST TEST CITY IN 
THE MID-WEST 


ROCKFORD MORNING STAR 
Rockford Register-Republic 


REPRESENTED NATIONALLY BY BURKE, KUIPERS & MAHONEY, INC. 


CBS FOR THE QUAD-CITIES! 
Les Johnson, V. P. and Gen. Mgr. vn 


— BUILDING, ROCK ISLAND LINOIS 
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yosterday 
THEY SERVED ... in PRAIRIE FARMER’s editorial army 


“The world may little note nor long remember” John Stephen Wright — pio- 
neer, teacher, journalist, — and CRUSADER FOR MIDWEST FARM PROGRESS . 
although the INFLUENCE of the LOCAL FARM PAPER which he founded in 1841 
will be felt as long as men till the soil .. . 


“but it cannot forget” his close friend and confidant — Abraham Lincoln — 
pioneer, prairie farmer, president of the United States — and CONTRIBUTOR TO 
THE EDITORIAL COLUMNS OF PRAIRIE FARMER in the days when its first corps 
of farmer-editors led the fight to break the sod of the prairies . . . and the scratch 
of their dedicated quills guided pioneer plowshares across the great grass ocean. 


LINCOLN SERVED ... BELIEVED . . . FOLLOWED 
PRAIRIE FARMER as it began its crusade for prairie progress! 


today... 25 LOCAL EDITORS and CONTRIBUTORS SERVE... 
400,000 FARM FAMILIES BELIEVE and FOLLOW 


JRAIRIE |JARMER 


a” Le 4 “tw w#i# iL iu 
aa ae a Site Sine Wilt nen <3 Sj SY SDR R SRS 


l 


The tall grass has long since surrendered to fertile fields . .. but the PRAIRIE 

FARMER army marches on... to conquer new frontiers of FARM PROGRESS 
. seeking, developing, pioneering 

@ new soil improvement techniques 

@ new time and labor-saving machinery and equipment 

e new and bigger crops 


expanding ncuaring 


the editorial heritage of the traditionally powerful 
ACTIVE LEADERSHIP through LOCAL EDITORIAL 
LOCAL SERVICE INFLUENCE 
which makes which makes 
PRAIRIE FARMER PRAIRIE FARMER 
the the 
PREFERRED PREFERRED* 
friend — advisor — leader of media of advertisers who sell 
every “Prairie Farmer Land” the Midwest's mass farm 
farm family! market! ar tae 
* as evidenced by a 73% advertising linage _COME to LEARN 1 and ENJOY 
gain during the past decade! io ll . 
IN PRAIRIE FARMER LAND... , PRAIRIE 
PRAIRIE FARMER IS AS BASIC AS THE SOIL ITSELF FARMER 
ee ery ; 
Ps ee ee ee Lee Se 


ris “e% 
Ba 


HOME OFFICE: 1230 West "Weshington Boulevard ¢ Chicago 7, Illinois 


REPRESENTATIVES: Midwest Farm Papers 
59 East Madison Street @ Chicago 3, Illinois 
250 Park Avenue @ New York 17, New York 


Edward S$. Townsend Company 
Russ Building -@ San Francisco 4, California 
643 South Flower Street @ Los Angeles 17, California 


fa S$’ aya . abe ac ~~) * oe ASS, a t ‘< ¥ a ae Yad ye Erna A a eS wa - nah. BT Be ow “d S ae 
x - y er he "3 b » aM ‘ ‘ eg Fea Y nhs A ie et Eee tes * . aah : eth a jg DIE as Be hs my HS oh Ph Ai SS r 
ae a eeLAS | Sila ica Nios, «Ob dene apc Es bale htt, Ftd Rs ee ad ae gh ESE Set PE Tem of Ra EN Rae Re 5 Son Oa Mis Mie We | len, ae SG peed Tea ee i hai ee Spa Gato. pea ae weg mae eT Be ails rek ead one ye Fe be tae eed eee oa gt a en 
ds ck Laat Soe Bare ae eat te ay Ya tk ewe Re ene ee ae a Gees | re Ua 8 atirady e Ae eis as SN es ee titer | Chea PS icite ge bo" bol fn at PSE a Sa US oAeaAP ETE Lee op ares te Ameer een 
Le ¥ ea ne gh ich Ae te, See f Bart eh eet ee be deb ies Re St , Mae ae a te hehe . : edi RRS phir ae Wars abe eS Y Tee F thon’ z Nea Ney aa iy Ae a RS 3 A te Be Bd 22 Take aR, pe ae bt ees tet a Be 4 
‘ Ge ae Cea og oF by % ee POS Ane : Pattee ek hs cee 2 as ee ay eae is Male ge ee ee 5 aS, "Cte sens gta, Sous Spot ee We, ? wr may t fie rae waa Na gs cP Me. ey ee age fgg a ries en otis sore Te 3 
ia Me cede oh IME LAG SO te’ oF se 6 Ie Ree nee ah Ne hee a! ise ee Ue aed ree : ag iad aa et pty Cres Tok Satonnds 5 AA a, * as iat ¢ Maids aks he es ™ Be sig lee pay gy ao ae a Mf BN delta Wik ha a a See) 
oe Wh sateen at pear Ores Pi dts * Pas ae Se ee Santee r ie PRAY Se eh s SPO oo SA Gn kt he Bt ee Retr tot eae ar a ee FS, OLAS a Sele CR Cle eas (ciate aE eet he ay Aes ra Ss ‘ PERM. cepts a EO + Sage, we i Sc ened ie Aig “4 a ‘Sg te Soe Pa ay 
apes Di Wa bs was LC are a> he a ie » Sate Sie ORI NEN 3 ee Ta CH AST ei Ge SEE Yee ee Rt Oe ys aire « ia oa OM ae di. aebte een te demi naiy cork, = ; se 2 ¢ =e, chemi 5 ASF ee ie ; “ Ay + a a 
bE time gh NDE to biel NOMA Ny ee age) ea aay Sa RES: Ot ae Pe ates EA Ai ie ace a Rice oa mae 3 pene Yi a ean eas Fel aR ae e > fs Sie att A AES eee Sone - swig eee fies aank . seme ala ES ea a i a Se age ee hala 
Cy RABIES FE Went tv tay. Goriaers egal f eee eee tr Mecete Meat torel stn yg bye prt ost : oa oe oa eg OT a ni a 5 sige yee . Be eS, es Bee OO ear ER Nea = Fe ies Tea ae: A ne ee 
Estonia. torn May atic tt Sas ee a ut ee, mi i a OL jo ape eae KE er ase ee : kes eee eat ‘ nae Mase : OSE tar ee age ak Fete, See eas Pee re eee rs, Bais Nata Aa oc Ce 
sy e * She eee cE area s - Saree Sy ee ’ ie : ~ : a Cee : i Ag Pe Gaps ite + 2 2 A = as 3 ae i Fi ys a ‘ %, - eS ee 
ian Be = "frat: \ ; * im ied : : : rife di 2 ‘ A ‘ . te . ee 
para (or ae 
ata. i ‘ 
Pee fe pa 
aod tants 
ta Peas «a 
da nara 
foe oe 
ne a ch 
ie 2s 
“ ' $ e : pasar Sea 8 3 * 
aa ce aes Os eon ed aS 
eee. er ee pees ie 
- ‘ rho * cca ———_——— 
= | & ae 7 
= LOR oe oa Saale aan 
Byes: mes, : 
ee Be i 
 & a Ra cay 
: eee “Se : 
ey id <a Darks: 
ise & i eet? ee tule 
are ‘ - — 

ne : ms me Se 
' 2 = a 

a = — | fib 
re ’ as % ey . % xe 
‘a ig a 4 7 r : Ser RAS Bs 
oom “9 Le = 
We 7 : > eae (7s 
ry ea 8 se cer. 
see : ers 
3 Ra of am: 

; : af ek, ae 

a e eer. Aa med We oe i 4 

ee eee hE 7 a «6 at 

P.. iis Sr gee 
ca, 4 es or be . he 
fae a. ts o— Pn 
py Sr 2s hia ah as ee ee a 
ne ee ao ues 
cae ©. Baeiagld 1 eS Se a oe 
Lous ease a | a 
SO EF cles) ke a wt a te, oe 
x 8 ‘e 
‘ % aN ; 
Pee ‘ a. : a 
, ee 5 ‘ 3 8 
ae . é eee. a. . . 
co a Re Se Se ga 
7 a Ra. +. ay 
> og a eae 
: ag ‘ ser oe 
ca : ee “eS se ee, 
‘ i , “ae Be ns | eta 
‘ BRE can 49 0)" . 7 eS Rs SPA 
™ Rei YN , a Dees aes 

: ee Se “ Be ee. fe 
o. be sw r eo. Re es i Soa ¥ 

hands We Ad LY, a a Poses. 

fhe * oe *g* 7 ies ae . 
een ~ wr be i ec 
eh ee os ath . ee & ae eile: 
ee ae Bay a a . Rs ts Say 
eps “ & i j ‘ ae : 
- a oe ile ee = sg ; 
ee Fae aul — ee Bee 
a i ae 5 ed Ss ae : 
> é ase 2:4 oe 
ar ; x : ; ae 2 ee 
fain 2 ed eee ne. 
my a pal eG 
es . tae . os Rees as 
sis! 7 ae Bees Cad aa 
nae . ; eee ne oe 
a sie eo Se yy rai 
see SS ise . SS Ae ae ga oa re ee 
jae’ ae at pity Co aii 
2, OG an: ae oe Saad a 
aT: ae rien Pe eee” ae . a 
ae beens "ahead Ria Po. aie 
aeas eee. ae a % eee 

Roel las Sa eas m ie 

me ee f «yea 

Fi : on 

a as oe 
rae Bee Tes = 
es ee _ 

Bae: Ltn oe 
ie ee: 
2 iy a eS 

ert wpa 

ey phos 
ne are 
aa me “i gs 

t ie 5 ” : 2 
a: ah 

fe ; AES a 

Ne be : a 
' = See IS 
om a lie es 
fees see ic 
Ro Bare: 
ete , 3 
— October 2, 1954 ‘Ss 
; : ss Bes 
. - aii eee cin 
a F-e 
‘A We oo ete, 
as « ign". 
i ? ce 7p pees 
i = Es ie YRS Fi: 
ave [ ee Se r a / ais a 
eee \ _ oe J en eMart 
cg tng gk IF . ee ee ee $ ° Bs 
il 1 eee * a Dg we ig OO iio 
e ee? Oe Si sy ta oe ie 4 . by 

iret } ; ee ak |< » i : ? 

Teh Sy a4 , pe OE Siang 
st , Ta THON Ss f 3h Eyes, q Ba Bg PEON pha 
ees t ee me 

ea } a ae 
Bes t Pe 

a ih) J \ ‘ 

2 es By ie cent 
eee ogi ie oe 
Fe 

5 ’ 

Re Ree Roapesl 
j ta page 
\ et 
Fee f 
ek - ; 
ie : ; 
moa cee 

Bes ae, 

es ha a 

eee ee 

GF kt east tty ti 

Bae he 
ees : 

Paci 
aaa ah 2 

Sige. 5 

ae 4 

eae Bi ( 

a 

a ‘ 

a2 “s 
Pate bgt <0 alle 

> _ _ _ 7 ae 

sie ov . ioral 7 ny "i. « v, ae as ~ Se, — i, . re std *., ~~ yO p 
* Se? j : ; ©. oe Rwy oF “ ~— - ee 4 Aw. 4,5 Mare » 
ie ve ee . et soap OP ee, yo oe ‘ Sg) A gn 
meee 
Saat 

; ee i 
baa Soar 

# { : 

Xe, ' : 
wa . 

Pele 

ae ae Me 
F ? 4 ane ae sake Pe an tlieaans 
out : ¢ * : . 

- - ‘ é ‘ 24 et Sabin ; : : ae ‘ F * ry : f , ; ak, eae SAE : : $ {3 : 

ee ae Se ee fe itt. . 2 ape he \ ‘% o o bs _ = - = - ss sa ‘ti = 


72 


year by Ford-Lincoln-Mercury, considering using it. The cards 
Chrysler and Packard as sales come in standard size, 3142x5%%", 
aids to dealers, and Oldsmobile is or 5x7”. 


Taylor-Merchant Corp., New 
York—This firm, which manufac- 


|tures a hand stereo viewer, has 
‘tied in with the Fragrance Process 

IN QUAD-CITY | 

RETAIL SALES - 


Co., New York, printer of per- 
‘fumed pieces. They'll add a soap 
| fragrance or a spruce aroma to the 
‘viewer, which the customer will 
smell as he looks through the view- 
er at a transparency showing a bar 
of soap or the mountain resort. 
'Two companies, undisclosed, will 
_|use this approach soon to promote 
their particular products. 


Only Davenport Newspapers Provide 
Effective, Home-delivered Quad-City 
Circulation 

MORNING Evening 
DEMOCRAT DAILY TIMES 


Sunday DEMOCRAT & TIMES 
Serving the Quad-Cities of 
DAVENPORT, IOWA; ROCK ISLAND, 
MOLINE and EAST MOLINE, ILLINOIS 
HEADQUARTERS: DAVENPORT, IOWA 


* Represented Nationally by 
JANN & KELLEY, INC. 


= International Silver Co., Meri- 
den, Conn.—With Landers, Frary 
& Clark, New Britain, Conn., In- 
ternational is offering a high-price 
self-liquidating premium. In this 
one, a consumer buys a Universal 
line Coffeematic for $29.95, and for 
/a coupon enclosed and $9.95 she 
‘receives a three-piece coffee 
server set consisting of a chrome 
sugar bowl, creamer and tray. 


This promotion started in January, 
and is now in full swing. 

Marcie Corp., New York—A 
subsidiary of A. & H. Doll Mfg. 
Co., Woodside, N. Y., Marcie 
introduced a 3” plastic wheel 
called Remindex, which lists 92 
food and household items. The 
housewife, instead of making out 
a shopping list, simply slides but- 
tons adjacent to the product— 
mayonnaise, soup, bread, etc.—and 
it shows red pointers on the wheel 
as a shopping reminder. 

This product, which retails in 
R. H. Macy’s department store for 
$1, is being considered by various 
ad agencies, supermarket chains 
and food companies as a natural 
premium. Young & Rubicam, Kro- 
ger Co. and Colgate-Palmolive Co. 
are reported weighing its possibil- 
ities. 

Aids for Good Housekeeping, 
New York—This company’s forte 
is wrought iron magazine racks, 
which Kroger Co. and American 
Stores have been offering as self- 


liquidating premiums. The rack is 


COOKIE CONFERENCE—Three agency men from widely separated cities 
discussed mutual problems at the first convention of franchise hold- 
ers of Dottie’s Quickie Cookies in Estes Park, Colo. They are: John 
Duffy, John Duffy Agency, Cleveland; Arnold Shaw, Glenn Ad- 
vertising, Fort Worth, and Herb Willis, Nelson-Willis, Minneapolis. 


In 


NEW ENGLAND 
... let 


RETAIL SALES 


be your 
market guide.” 


... Says E. E. Wilson, New England Dis- 
trict Sales Manager for Colgate-Paimolive 
Company. 

“Manufacturers who look only at a mar- 
ket’s wholesale figures on which to- base 
advertising and sales promotional dollars 
are most decidedly missing top retail sales 
potential. 


“Consider for example, the Worcester, 
Massachusetts market: it is notable as a 
Wholesale-grocery distribution center even 
with wholesale headquarters of three of its 
major grocery chains (Stop & Shop, First 
National and A&P with over 75 super mar- 
kets) outside of the Worcester market. But, 
wholesale grocery figures for Worcester show 


E. E. Wilson 


District Sales Manager, New England, 
for the Colgate-Palmolive Company 


only a fraction of the market’s actual or 
potential retail consumption. 

“Worcester is the 33rd best grocery market 
in the nation with over $168 million in food 
tetail sales are the proper 
market guide for allocation of advertising 


store sales. 


investments.” 


Local-Level Knowledge Is A Must For Top-Level 


Decision Making. 


® This advertisement is published in the in- 
terests of fuller understanding of the Worces- 
ter, Massachusetts market by the Worcester 
Telegram, The Evening Gazette, and The 
Sunday Telegram. George F. Booth, Pub- 
lisher. Circulation daily, 155,552, Sunday, 


103,099. 


being offered by Kroger this 
month in Michigan and Ohio, and 
American has completed a pre- 
mium test in Philadelphia, follow- 
ing it up with a promotion in its 
other 12 districts. 
ny These supermarkets offer the 
rack, which costs $1.98, for 98¢ 
with any purchase totaling $5. 
American supposedly has 100,000 
such racks on tap for its current 
offer. 


's Ronson Corp., Newark, N. J.— 

The lighter company has entered 
i ‘the premium field for the first 
time, as an answer to the heavy 
inroads already made in the pre- 
mium field by Zippo. Ronson’s 
representative said that its light- 
ers’ major uses will be as business 
and industrial gifts and as sales- 
men’s incentives. Prudential In- 
surance Co. is Ronson’s chief user 
in this respect, as salesmen’s 
awards. 

Swiss Harmony Inc., Chicago— 
This firm unveiled two items, a 
musical cigaret lighter (Evans) 
which piays “Smoke Gets in Your 
Eyes” or “Two Cigarets in the 
Dark” when you flick the lighting 
wheel, and a musical charm brace- 
| let that doubles as a_ necklace. 
Press a button and the Swiss musi- 
cal works play one of four tunes, 
“Anniversary Waltz,” “Stardust,” 
“Let Me Call You Sweetheart,” 
and “I Love You Truly.” 

Another Swiss Harmony item 
shown was the Roundelay, a $14.95 
musical cigaret dispenser, which 
the manufacturer of Rybutol vita- 
fac ‘ mins, Vitamin Corp. of America 
Div. of V.C.A. Laboratories, New- 
ark, N. J., uses as a giveaway to 
retail dealers who buy $100 worth 
of vitamins. V.C.A. has been 
giving the dispenser away since 


summer. 


Mueller Co. Schedules Drive 
for Macaroni, Spaghetti 

A campaign that will alternate 
500- and 1,200-line ads each 
Thursday in newspapers in its 
major cities will be started Oct. 7 
by C. F. Mueller Co., Jersey City, 
for its macaroni, spaghetti and egg 
noodles. The company also plans 
300- and 825-line ads in tabloids 
and 300- and 500-line space in 
smaller city papers. 

Thirty newspapers in 23 cities 
will carry the schedule. Support- 
ing the program will be 87 radio 
newscasts each week in 22 cities. 
Scheideler, Beck & Werner, New 
York, is the agency. 


Taplinger Adds Florida Office 

Mrs. Helen Baum has been 
named director of a new branch 
office of Robert S. Taplinger & 
Associates at 305 Lincoln Rd., 
Miami Beach. Mrs. Baum has been 
an executive in the public rela- 
tions company’s New York office 


for the past five years, 
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At The Top of the South 
THE SOUTHERN PLANTER IS AS BASIC AS THE SOIL ITSELF 


ome call it ‘Southern Planter Land’. Some call it 


The Top of the South”’’. 


agricultural community. 


It is America’s oldest 
In many ways it is also 
America’s most progressive one. It has one common 
denominator... its trusted friend THE SOUTHERN 
PLANTER. 


Here in Virginia, North and South Carolina, 
West Virginia, Maryland and Delaware more than 
400,000 farm families are closely tied together 
through their reliance upon and their implicit faith 
in this vigorous old counselor, which has been the 


guide of their forefathers and of themselves since 
1840. 


There is no more fertile field for your advertis- 
ing than this homogeneous group of farmers, so 
blessed by nature with fecund fields that yield an 
amazing diversity of profitable crops, livestock, 
dairying and poultry. They believe in ‘The 
PLANTER” and in its advertisers. 


For specific data on why you should PUT THE 
“PLANTER” IN YOUR PLANS, address any of the 
offices listed below. 


Serving the Top Farmers at the Top of the South 


THE SOUTHERN PLANTER 


America’s Oldest Farm Paper—Established 1840 


More farm families in this area read The Southern Planter 
than any other farm paper. 


155 E. 44th St., New York 17, N.Y. 
333 N. Michigan Ave., Chicago 1, Ill 


SOUTHERN PLANTER BUILDING, Richmond 9, Va. 
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PHOTO REVIEW 


Patterson Atherton Gilbert Warner Martinez 


Cramer Robbe 


Friend 


ON INTERNATIONAL FRONT—Candid camera shots at re- 
cent meeting of International Advertising Assn. in- 


retary of IAA, and Eugene P. Warner, McGraw-Hill 
International Corp. Table companions at right are 


dicate a pleasant session at Larchmont, N.Y. At left 
are golfers Jere Patterson, Life International; Wil- 
liam Atherton, Atherton & Kerr; James Gilbert, sec- 


A. M. Martinez, Caribbean Network; Morton Cramer 
and F, Robbe, P. Lorillard Co., and Joseph Friend, 
S-K Sales Co. 


ae 


CHAMPS—Jan Harrison, crowned Miss Calendar Girl of 1954 at the 

5ist annual Fall Specialty Fair of the Advertising Specialty Na- 

tional Assn. in Chicago, poses prettily with William Coffman, pres- 

ident of Novelty Advertising Co., Coschocton, O., publisher of the 

winning calendar. Calendar shows Miss Harrison at the tiller of a 
boat. 


hy HES SPEED YOUR PUBLIC 


GENTLE EUSTAGE—“The New Yorker believes in low pressure, soft sell 
tactics in an era of raucous and strident advertising and selling,” 
said A. J. Russell, the magazine’s advertising director, at a lunch 
for 40 media department members of Chicago agencies last week. 


SWIMMER & SUITMAKER—Fred Cole, 


Above are C. N. Pumpian, Henri, Hurst & McDonald; Harold Mid- 
dleton, Batten, Barton, Dur- 
stine & Osborn, and Edward 


president of Cole of California, 
poses with Gerry Johnson, erst- 
while Miss Tennessee and winner 


of Cutex’ “Cute Tomata” contest. 
Miss Johnson is wearing a draw- 
string maillot previewed to the 
industry in New York last week. 


M. Stern, Foote, Cone & 
Belding. 


Lasky 


Witting 
COAST NEWCOMER—When Westinghouse Broadcasting 
Co. joined the West Coast television industry, cele- 
brating KPIX-Westinghouse week in San Francisco, 


admen were on hand to welcome the outlet. Shown 
here are Pete Motherall. v.p., Batten, Barton, Dur- 


DISNEY TEASER—These familiar “Snow White” characters will be film spotted on ABC-TV 
stations to work up anticipatory enthusiasm for the network’s new “Disneyland” series. 


Motherall 


Haner Wood 


stine & Osborn; Hal Haner, ad manager of Macy’s 
Department Stores in San Francisco; Parker Wood, 
Brooke, Smith, French & Dorrance; Chris J. Witting, 
president of Westinghouse Broadcasting, and Philip 
G. Lasky, KPIX general manager. 


“Watch for it,” says the film, “on Oct. 27.” In 
door, leading viewers into “Disneyland.” 


ALLEY KIT-William G. Vanderpool Point of Purchase Advertising, 
Chicago, designed this display for Brunswick-Balke-Collender Co.’s 
new line of bowling equipment. Howard W. McCullough (left), 
Brunswick v.p. and sales manager, bowling and billiards division, 
and James D. Fleming, ad manager, are looking over the materials. 
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ATTENTION, GLASS | 


Open your geography book, please, to 
the map of the United States. Notice that 
Iowa appears small compared to some 
other states. Actually, among states that 
are predominantly rural, it’s bigger than 
any of them. It’s really five states in one 
as shown above by the official map of the 
Bureau of Agricultural Economics. 


The Bureau’s map makes it clear why 
Iowa farmers turn to their local farm 
publication for information that has a 
personal application for them. The fact 
that farming problems are quite different 
in each of the five areas of this one state 
explains why it’s impractical for national 
farm magazines to attempt the same kind 
of editorial coverage . .. why almost every 
farm family in Iowa reads Wallaces’ 
Farmer and Iowa Homestead and places 
more reliance on it than any other farm 
publication. 

Iowa is the biggest of all states in value 
of farm products sold. Forty-one of the 
200 top farm income counties in the na- 
tion are in Iowa. Annual farm income is 
in excess of $2 billion, averaging better 
than $10,000 per farm. 

Any questions? Not, if you please, any- 
thing as elementary as what is the best 
selling medium in the Iowa market. Do 
you want to know more about Iowa farm 
tamilies’ reading habits? What gets their 
attention? What their current buying in- 
tentions are? What your Iowa dealers 
think of your advertising and the me- 
diums you use? Write us for any infor- 
mation that will help you realize your 
big sales potential in Iowa. 


easy lesson! 


How to Sell the 
b STATES OF IOWA 


UNITED STATES OF IOWA 
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RECOMMENDED READING for Sales-minded executives 


Here are some of the reports available to you... 
made for us, not by us... to help you get down 
to cases in your plans to sell lowa. 


READER PREFERENCE: "InFARMation Please No. 
2" (scientific area sampling study by lowa State 
College showing subscribers’ confidence in their 
farm paper). 


DEPENDED ON MOST by farm oper- 
ators when they need information on 
“Handling and Feeding of Livestock" to 
help them in their farming operations. 


PUB.A = PUB.B PUB. — py. p 
8. 4.2 3.8 
ET see 


QUALITY OF READER: "Measuring the World's 
Biggest Farmer” (U. S. Census Bureau survey on 
high income average of Wallaces’ lowa farmers). 


READER TRAFFIC: Continuing Study of Farm 
Publications No. 4 (the facts on cover-to-cover 
readership). Also recent Starch studies. 


DEALER PREFERENCE: Special for you based on 
information you furnish to get your dealers’ views 
on advertising and media. 


COVERAGE: SRDS, ABC figures on actual farm 
coverage. 


READER FRAME OF MIND: Comparison tests 
on selling climate created by media in the market. 


WALLACES’ FARMER 
w/TOWA HOMESTEAD 


DANTE M. PIERCE, PUBLISHER, DES MOINES, IOWA 


IN IOWA, WALLACES’ FARMER IS AS BASIC AS THE SOIL ITSELF! 
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Feature Section 


dvertising Age 


THE NATIONAL NEWSPAPER OF MARKETING 


A Historian Sizes Up Advertising 


Oft-Brand Selling a Problem: Woolf 


Weiss Discusses Simplified Selling 


Creative Man Spots a Good One 


Historian Calls Advertising the ‘Institution 
of Abundance’ in New Study of American Economy 


For millions of people throughout the 
world, during the last three centuries, 
America has symbolized plenty. This 
profusion of wealth, this abundance of 
goods, has borne a significance that far 
transcends the field of economics. Ameri- 
can democracy, in the broad sense, was 
made possible to begin with by a condi- 
tion of economic surplus, and the con- 
stant incidence of this abundance has dif- 
ferentiated American democracy from the 
democracy of other, less richly endowed 
countries. 

Abundance, then, must be reckoned a 
major force in our history. But one may 
question whether any force can be re- 
garded as possessing major historic im- 
portance unless it has developed its own 
characteristic institution. Democracy, for 
instance, produces the institution of popu- 
lar government—the whole complex of 
parties, elections, representative bodies, 
constitutions, and the like. Religion mani- 
fests itself in the church, with a canon 
law, a clergy, and a whole ecclesiastical 
system. Science and learning find institu- 
tional embodiment in universities, with 
all their libraries, laboratories, faculties, 
and other apparatus of scholarship. If 
abundance can legitimately be regarded 
as a great historical force, what institu- 
tion is especially identified with it? Does 
any such institution exist? 


s In “The Great Frontier,” Walter Pres- 
cott Webb contends that the 400-year 
boom beginning with the age of discovery 
profoundly altered all the institutions of 
western civilization, and especially that 
it led to the emergence of laissez faire 
capitalism. He maintains this view most 
ably and with great insight, and it would 
be hard to deny that, in the large sense 
in which he deals with the subject, lais- 
sez faire capitalism is an institution of 
abundance. It is however, a modification, 
profound to be sure, of an earlier capital- 
ism and is not a wholly new institution. 
If we seek an institution that was brought 
into being by abundance, without previ- 
ous existence in any form, and, more- 
over, an institution which is peculiarly 
identified with American abundance rath- 
er than with abundance throughout west- 
ern civilization, we will find it, I be- 
lieve, in modern American advertising. 

Advertising as such is by no means a 
neglected subject. The excesses of adver- 
tising and of advertising men have been 
a favorite theme for a full quorum of 
modern satirists, cynics, and Jeremiahs. 
From the patent-medicine exposé in the 
early years of the century to the latest 
version of “The Hucksters,” advertising 
men have incurred fairly constant attack 
—their unscrupulous natures and their 
stomach ulcers being equally celebrated. 
Since advertising lends itself both to 
aesthetic criticism and to moral criticism 
and since humanity is ever ready with 
views in each of these areas, the flow of 
opinion has been copious. 


But advertising as an institution has 
suffered almost total neglect. One might 
read fairly widely in the literature which 
treats of public opinion, popular culture, 
and the mass media in the U. S. without 
ever learning that advertising now com- 
pares with such long-standing institutions 
as the school and the church in the mag- 
nitude of its social influence. It dominates 
the media, it has vast power in the shap- 
ing of popular standards, and it is really 
one of the very limited group of institu- 
tions which exercise social control. Yet 


school and the church in the extent of its 
influence upon society—perhaps it would 
be well to begin by observing something 
of the institution’s growth to its present 
physical magnitude and financial strength. 


s A century ago advertising was a very 
minor form of economic activity, involv- 
ing relatively small sums of money and 
playing only a negligible part in the dis- 
tribution of goods or the formation of 
consumer habits. It was practiced princi- 
pally by retail distributors who offered 


All thinking advertising men should be interested in the growing acceptance 
by economists, sociologists and others of the concept that the U. S. has a new 
kind of economy—an economy of plenty—and that consumption is the prin- 
cipal determining factor in such a society. In a new book, “People of Plenty— 
Economic Abundance and the American Character,” David M. Potter, Coe 
professor of American history at Yale University, views this new economy of 
abundance and devotes an entire chapter to advertising, which he calls “the 


_ institution of abundance.” This interesting chapter positioning advertising in 


the economic and historical scene is presented here by special arrangement 
with the University of Chicago Press (which published Prof. Potter's book last 
week—$3.50), and with our thanks to the “Yale Review.” which originally pub- 
lished the chapter in slightly different form. 


analysts of society have largely ignored 
it. Historians seldom do more than glance 
at it in their studies of social history, 
and, when they do, they usually focus 
attention upon some picturesque or titil- 
lating aspect, such as the way in which 
advertising has reflected or encouraged a 
new frankness about such previously 
tabooed subjects as ladies’ underwear. 
Histories of American periodicals and 
even of the mass media deal with adver- 
tising as if it were a side issue. Students 
of the radio and of the mass-circulation 
magazines frequently condemn advertis- 
ing for its conspicuous role, as if it were 
a mere interloper in a separate, pre-exist- 
ing, self-contained aesthetic world of 
actors, musicians, authors, and script- 
writers; they hardly recognize that adver- 
tising created modern American radio and 
television, transformed the modern news- 
paper, evoked the modern slick periodi- 
cal, and remains the vital essence of each 
of them at the present time. Marconi may 
have invented the wireless and Henry 
Luce may have invented the news maga- 
zine, but it is advertising that has made 
both wireless and news magazines what 
they are in America today. It is as impos- 
sible to understand a modern popular 
writer without understanding advertising 
as it would be to understand a medieval 
troubadour without understanding the 
cult of chivalry, or a nineteenth-century 
revivalist without understanding evan- 
gelical religion. 

Before undertaking the consideration of 
advertising as an institution of social con- 
trol—an instrument comparable to the 


items without the mention of brands. 
Producers, who regarded the distributors 
as their market and who had as yet no 
concept of trying to reach the ultimate 
consumer, did not advertise at all and did 
not attempt to signalize their product by 
a distinctive name or label. Advertising 
ran heavily toward short prosaic notices 
like the want ads of today, in which the 
tone was didactic rather than hortatory or 
inspirational, and the content was factual. 
But patent medicines, even at that time, 
were a conspicuous exception. 


s Publishers usually assumed that ad- 
vertisements ought to be of this nature, 
and, to protect the position of the small 
advertiser, some of them refused to ac- 
cept notices using any type larger than 
agate. But, to apply The New Yorker’s 
phrase historically, there has always been 
an adman, and some of the admen of the 
mid-century began to use great numbers 
of agate-sized letters, arranging them in 
the shape of large letters, just as the 
members of a college band are sometimes 
arranged in formation to spell out the 
initials of the alma mater. Publishers 
also correctly assumed that any consider- 
able number of small, compact advertise- 
ments would lend a deadly monotony to 
the printed page, and some of them ac- 
cordingly limited rather narrowly the 
amount of advertising that they would 
accept. In 1874, for instance, The Youth’s 
Companion restricted the quantity of its 
advertising. As late as the 1870’s, when 
the Howe Sewing Machine Co. offered 
$18,000 for the back cover of Harper’s, it 


was somewhat astonished to meet with 
a polite but firm refusal. 

But those days are gone forever, and 
no other phenomenon of eighty years ago 
is now more remote. By 1880 advertising 
had increased threefold since the Civil 
War period. By 1900 it stood at $95,000,- 
000 a year, which marked a tenfold in- 
crease over the amount in 1865. By 1919 
it exceeded half a billion dollars, and by 
1929 it reached $1,120,000,000. After 1929 
it declined because of the Depression, but 
by 1951 it had again surpassed all previ- 
ous levels and stood at $6,548,000,000 a 
year. 


s This immense financial growth reflects 
a number of vast and_ far-reaching 
changes. To begin with, the physical ap- 
pearance of advertising underwent a com- 
plete transformation. The small box-in- 
sert ad gave way increasingly to larger 
spreads, and at last the full-page adver- 
tisement became the dominant form. 
Daniel Starch has shown, for instance. 
that in the 1860’s and 1870’s the average 
advertisement in the Boston Evening 
Transcript and the New York Tribune 
was about four column-inches, but by 
1918 it was four times this size. In maga- 
zines, advertisers in the 1880’s used half- 
page spaces two and a half times as often 
as they used full pages; by 1920 they did 
so only one-third as often. Before 1890 
full-page entries constituted only a fifth 
of the advertising in magazines; but by 
1920 they accounted for nearly half, and 
today the proportion must easily exceed 
nalf. Also, black and white gave way in- 
creasingly to color. As early as 1868 the 
Galaxy adopted the practice of using col- 
ored inserts, and, though this proved a 
little too far in advance of the times, it 
ultimately became standard practice 
among all large-circulation magazines. 


s Along with these changes in form went 
significant changes in the economic inter- 
ests which advertised. For the first time 
producers began to perceive the possi- 
bilities in general advertising. At an 
earlier time they had addressed advertis- 
ing by mail or on other limited bases to 
the distributors whom they hoped to in- 
duce to handle their goods, but they had 
left it to the distributor to deal with the 
ultimate consumer. As I have previously 
observed, they had apparently never con- 
ceived of the possibility of manufacturing 
their product under a distinctive brand 
name, or of using general advertising to 
create a consumer demand for their brand 
and thus of exerting pressure upon the 
distributor to keep their products in 
stock. But in the 1880’s four pioneer pro- 
ducers began regularly to advertise their 
brands on a large scale. Significantly, 
perhaps, three of these were soaps: Sapo- 
lio, Pear’s, and Ivory; the fourth was 
Royal baking powder. All of them 
achieved a large growth which was in- 


‘disputably the result of advertising, and 
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farm publication— 
you the 


Wisconsin 


It’s . YOU CAN GET your sales message delivered some 

tea of the time to some Wisconsin farmers through its 
322 daily and weekly newspapers . . . to some of them 
through its 84 radio and TV stations . . . to some of 
them through national publications. 

But to have your advertising read by practically all 
of the farmers all of the time, there’s just one medium. 
: One is all you need. Farmers themselves and your 
=i, dealers will tell you the important one is the Wisconsin 

e oie ss Agriculturist and Farmer. It’s the one that has been 
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farm market! 
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serving them exclusively through four generations. 

Progressive Wisconsin farmers are avid readers and 
may find a few items of interest to them in national 
publications. In their local farm paper everything is 
written for them. Its close-to-home editing makes 
them cover-to-cover readers. 

More than three-quarters of a million people live on 
Wisconsin farms that annually produce an income of 
more than $1 billion. Get the facts—you’ll agree Wonder- 
ful Wisconsin provides a wonderful sales opportunity. 


Dante M. Pierce, Publisher 
Racine, Wisconsin 


griculturist 


AND FARME 


In Wisconsin, the ‘‘AG”’ is as basic as the soil itself! 
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by doing so they demonstrated a truth 
which other producers were quick to 
grasp. 


# As early as 1905, Printers’ Ink pro- 
claimed this new gospel when it declared: 
“This is a golden age in trade marks—a 
time when almost any maker of a worthy 
product can lay down the lines of a de- 
mand that will not only grow with years 
beyond anything that has ever been 
known before, but will become, in some 
degree, a monopoly.... Everywhere... 
there are opportunities to take the lead 
in advertising—to replace dozens of mon- 
erel, unknown, unacknowledged makes of 
a fabric, a dress essential, a food, with 
a standard trade-marked brand, backed 
by the national advertising that in itself 
has come to be a guarantee of worth with 
the public.” 

As producers recognized the possibili- 
ties of this golden age, their advertising 
grew until it became primary: almost all 
so-called “national advertising” in maga- 
zines and over large networks is adver- 
tising by producers—while advertising by 
distributors, mostly in newspapers and 
over local broadcasting stations, has be- 
come secondary. The historian of the 
N. W. Ayer & Son advertising agency re- 

orts that “in the ’70s and ’80s, those who 
advertised through the Ayer firm were 
largely retailers and others who sold di- 
rectly to the public. By 1890 most of these 
had ceased to use the Ayer agency, and 
its principal work was the advertising of 
manufacturers who sold through dealers 
and retailers but preferred to get control 
over their ultimate market.” 


= Concurrently, the nature of the appeal 
which advertising employed was trans- 
formed. Producers were no longer trying 
merely to use advertising as a coupling 
device between existing market demand 
and their own supply; rather, they were 
trying to create a demand. Since the func- 
tion of advertising had become one of 
exerting influence rather than one of pro- 
viding information, the older factual, 
prosy notice which focused upon the 
specifications of the commodity now gave 
way to a more lyrical type of appeal 
which focused instead upon the desires 
of the consumer. This change was fore- 
shadowed as early as 1903 by Walter Dill 
Scott, in an article on “The Psychology 
of Advertising,” which formulated the 
basic law of the subject so clearly that 
he deserves to be regarded as the Archi- 
medes, if not the Nostradamus, of the ad- 
vertising world: “How many advertisers,” 
he asked, “describe a piano so vividly 
that the reader can hear it? How many 
food products are so described that the 
reader can taste the food?...How many 
describe an undergarment so that the 
reader can feel the pleasant contact with 
his body? Many advertisers seem never to 
have thought of this, and make no at- 
tempt at such a description.” That was in 
1903. Today many advertisers seem to 
have thought of nothing else, and cer- 
tainly all of them understand that adver- 
tising operates more to create wants in 
the minds of people than to capitalize on 
wants that are already active. 


s Inevitably a question arises: Why did 
this immense growth of advertising take 
place? To this query each of us might 
offer responses of his own, but perhaps 
the most carefully considered answer, at 
least in terms of economics, is provided 
by Nei! H. Borden in his extremely thor- 
ough study of “The Economic Effects of 
Advertising” (1942). Borden explains this 
growth partly in terms of the widening 
economic gap between producers and 
consumers and the consequently increased 
need for a medium of communication, 
and he attributes the growth of large- 
scale national advertising, with its color, 
large spreads, and other expensive fea- 
tures, to the growth of big corporations 
able to pay for such publicity. But in 
addition to these explanations he adds 
another very essential one: “The quest 
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for product differentiation became inten- 
sified as the industrial system became 
more mature, and as manufacturers had 
capacity to produce far beyond existing 
demand.” 

In other words, advertising is not badly 
needed in an economy of scarcity, be- 
cause total demand is usually equal to 
or in excess of total supply, and every 
producer can normally sell as much as 
he produces. It is when potential supply 
outstrips demand—that is, when abun- 
dance prevails—that advertising begins to 
fulfill a really essential economic function. 
In this situation the producer knows that 
the limitation upon his operations and 
upon his growth no longer lies, as it lay 
historically, in his productive capacity, 
for he can always produce as much as the 
market will absorb; the limitaton has 
shifted to the market, and it is selling 
capacity which controls his growth. More- 
over, every other producer of the same 
kind of article is also in position to ex- 
pand output indefinitely, and this means 
that the advertiser must distinguish his 
product, if not on essential grounds, then 
on trivial ones, and that he must drive 
home this distinction by employing a 
brand name and by keeping this name 
always before the public. In a situation 
of limited supply the scarcity of his prod- 
uct will assure his place in the market, 
but in a situation of indefinitely expand- 
able supply his brand is his only means 
of assuring himself of such a place. 


= Let us consider this, however, not 
merely from the standpoint of the enter- 
priser but in terms of society as a whole. 
At once the vital nature of the change 
will be apparent: the most critical point 
in the functioning of society shifts from 
production to consumption, and, as it does 
so, the culture must be reoriented to con- 
vert the producer’s culture into a con- 
sumer’s culture. In a society of scarcity, 
or even of moderate abundance, the pro- 
ductive capacity has barely sufficed to 
supply the goods which people already 
desire and which they regard as essential 
to an adequate standard of living. Hence 
the social imperative has fallen upon in- 
creases in production. But in a society of 
abundance, the productive capacity can 
supply new kinds of goods faster than 
society in the mass learns to crave these 
goods or to regard them as necessities. If 
this new capacity is to be used, the imper- 
ative must fall upon consumption, and 
the society must be adjusted to a new set 
of drives and values in which consump- 
tion is paramount. 

The implications of the consumer ori- 
entation have received consideration from 
a number of writers, including David 
Riesman, who, in “The Lonely Crowd,” 
has described the consumer personality 
with notable insight. Among such writers, 
Percival and Paul Goodman, in their 
study “Communitas,” have, with bril- 
liance and irony, pictured the life of a 
consumer society in the future. They be- 
gin by showing how, when unplanned 
production entered a phase of violent 
fluctuations in the 1920’s, government re- 
sponded with a New Deal which embodied 
a whole series of devices for the planning 
and stabilization of production. However, 


they observe, “there is no corresponding 
planning of consumption... But hand in 
hand with a planned expanding produc- 
tion, there must be a planned expanding 
demand ...To leave the demand to the 
improvisations of advertisers is exactly on 
a par with the unplanned production of 
1929.” In order to plan an expansion of 
demand, they suggest, society requires an 
analysis of “Efficient Consumption,” com- 
parable to, though reversing, Veblen’s 
concept of “Efficient Production.” 


s When Veblen set up laborousness, in- 
terest in technique, and other productive 
virtues of the engineers in contradis- 
tinction to the restrictive qualities or 
practices of the capitalists, he was still 
thinking in terms of a need for more 
goods. “But,” they continue, “the fact is 
that for at least two decades now it has 
been not scarcity of production which has 
kept men in political subjection (ironi- 
cally enough, it has partly been the in- 
security of so-called ‘overproduction’) ; 
economically, it has been precisely the 
weakness, rather than the strength, of the 
consumption attitudes of emulation, osten- 
tation, and sheer wastefulness which have 
depressed the productivity which is the 
economist’s ideal. Only the instincts un- 
leashed by war have sufficed, under mod- 
ern conditions, to bring economic salva- 
tion. 


“Then let us reverse the analysis and 
suggest how, even in peacetime, men can 
be as efficiently wasteful as possiblé. The 
city which we design on this principle is 
not only a theoretical solution for the eco- 
nomics which seem to have become offi- 
cial but also springs from the existent 
moral dernands of the people who have 
crowded into such metropoles as New 
York.” 


a In the society of consumption, as the 
Goodmans visualize it, production is only 
a means to the end of consumption, and 
therefore satisfaction in the work disap- 
pears. The workman accordingly focuses 
all his demands upon suitable working 
conditions, short hours, and high wages, 
so that he may hasten away with suffi- 
cient time, wealth, and energy to seek 
the goals of the consumer. This quest can 
be carried on “only in a great city. And 
the chief drive toward such goods is not 
individual but social. It is imitation and 
emulation which result in the lively de- 
mand. At first, perhaps, it is ‘mass com- 
forts’ which satisfy cityfolk—these belong 
to the imitation of each other; but.in the 
end it is luxuries; for these belong to 
emulation, to what Veblen used to call 
the ‘imputation of superiority’... All this 
can take place only in a great city ...The 
heart of the city of expanding effective 
demand is the department store... Here 
all things are available according to de- 
sire—and are on display in order to sug- 
gest the desire. The streets are corridors 
of the department store; for the work of 
the people must not be quarantined from 
its cultural meaning.” 


s In their description of the department 
store metropolis, the Goodmans have pic- 
tured an unlovely utopia, but the utopia, 
nonetheless, of a consumer society. I have 
quoted them at some length because of 
the clarity with which they show the in- 
trinsic nature of a pure consumer culture. 
But consumer societies, like all other 
kinds, seem to fall short of their utopias, 
and we revert to the question how the 
citizen, in our mixed production-con- 
sumption society, can be educated to per- 
form his role as a consumer, especialiy 
as a consumer of goods for which he feels 
no impulse of need. Clearly he must be 
educated, and the only institution which 
we have for instilling new needs, for 
training people to act as consumers, for 
altering men’s values, and thus for has- 
tening their adjustment to potential abun- 
dance is advertising. That is why it seems 
to me valid to regard advertising as dis- 
tinctively the institution of abundance. 
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If it is correct to regard advertising in 
this way, we must recognize at once that 
we are dealing with a force that is not 
merely economic. We are dealing, as I 
have already suggested, with one of the 
very limited group of institutions which 
can properly be called “instruments of 
social control.” These institutions guide 
the life of the individual by conceiving 
of him in a distinctive way and encour- 
aging him to conform as far as possible to 
the concept. For instance, the church, 
representing the force of religion, con- 
ceives of man as an immortal soul; our 
schools and colleges, representing the 
force of learning, conceive of him as a 
being whose behavior is guided by rea- 
son; our business and industry, repre- 
senting the force of the economic free 
enterprise system, conceive of him as a 
productive agent who can create goods 
or render services that are useful to man- 
kind. 


= Advertising, of course, is committed to 
none of these views and entertains them 
only incidentally. Representing as it does 
the force of a vast productive mechanism 
seeking outlets for an overwhelming flow 
of goods, it conceives of man as a con- 
sumer. Each institution is distinctive, 
again, in the qualities to which it appeals 
and in the character of the reward which 
it offers: the church appeals to the spirit 
or conscience of the individual and offers 
the rewards of salvation and peace of 
mind; learning appeals to the reason of 
man and offers the hope of a perfected 
society from which evils have been 
eliminated by the application of wisdom; 
free enterprise appeals to the energies 
and the capacities of man and offers the 
rewards of property, personal attainment, 
and satisfaction in the job. Advertising 
appeals primarily to the desires, the 
wants—cultivated or natural—of the 
individual, and it sometimes offers as its 
goal a power to command the envy of 
others by outstripping them in the con- 
sumption of goods and services. 


s To pursue this parallel a step further, 
one may add that the traditional institu- 
tions have tried to improve man and to 
develop in him qualities of social value, 
though, of course, these values have not 
always been broadly conceived. The 
church has sought to inculcate virtue and 
consideration of others—the golden rule; 
the schools have made it their business 
to stimulate ability and to impart skills; 
the free enterprise system has constantly 
stressed the importance of hard work and 
the sinfulness of unproductive occupa- 
tions. And at least two of these institu- 
tions, the church and the school, have 
been very self-conscious about their roles 
as guardians of the social values and have 
conducted themselves with a considerable 
degree of social responsibility. 


In contrast with these, advertising has 
in its dynamics no motivation to seek the 
improvement of the individual or to im- 
part qualities of social usefulness, unless 
conformity to material values may be so 
characterized. And, though it wields an 
immense social influence, comparable to 
the influence of religion and learning, it 
has no social goals and no social responsi- 
bility for what it does with its influence, 
so long as it refrains from palpable viola- 
tions of truth and decency. It is this lack 
of institutional responsibility, this lack 
of inherent social purpose to balance 
social power, which, I would argue, is a 
basic cause for concern about the role 
of advertising. Occasional deceptions, 
breaches of taste, and deviations from 
sound ethical conduct are in a_ sense 
superficial and are not necessarily in- 
trinsic. Equally, the high-minded types 
of advertising which we see more regu- 
larly than we sometimes realize are also 
extraneous to an analysis of the basic 
nature of advertising. What is basic is 
that advertising, as such, with all its vast 
power to influence values and conduct, 
cannot ever lose sight of the fact that it 
ultimately regards man as a consumer 
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devoted exclusively 


to state farmers ... 
THE WASHINGTON FARMER - 


IN THE RICH 


Farm product or consumer product—you harvest a 
bigger crop of farm sales in Washington with the farmer's 
number one buying guide-THE WASHINGTON FARMER. 


Harvesting wheat really pays in Washington where 
yield per acre is 55% above U. S. Average 


FARM STATE OF WASHINGTON 


the National Farm Average, 18% more electrified farms 
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and 68% more trucks per 100 farms. 


Most important—Washington is a big-earning farm state which, 


Among Washington’s big-buying farm families, THE WASHING- together with its three great agricultural sister-states, comprises the 
TON FARMER is absolutely unequaled in coverage . . . and in billion dollar Pacific Northwest farm market . . . where 42% of all 
thorough, relied-upon readership. This is its reward for a highly farms in 11 Western States are located . . . where farms have earned 
LOCALIZED editorial policy—one that is dedicated to the sound 38% more income per farm than the, National Farm Average since 
principle of home-state agricultural news and information for home- 1944—$3,695,110,000 extra dollars in the past 10 years! 
state farmers—a better-state-farming policy that demanded over 15,000 
miles of travel by its editors throughout Washington during 1953. Reap the greatest returns for your advertising dollar. Sell the 


Washington farmer with THE WASHINGTON FARMER-—one of four 
As the dealers and distributors listed in your advertising well know, great home-state PACIFIC NORTHWEST FARM QUAD magazines 
this unique LOCAL TOUCH of state farm magazines pays off in that bind the rich agricultural Pacific Northwest into one profitable, 
greater demand for your product at the local farm level. And that’s easy-to-buy package. 
where it counts! 


But in Washington, your advertising not only cashes in on THE 

WASHINGTON FARMER'S unequaled coverage and acceptance—it 

harvests greater sales in a quality farm region. For Washington is a 

farm state where yield per commercial apple tree is 233% higher than 
E 


the U. S. Average . . . and which, by itself, produces 45% of the na- STASEIONES 
tion’s dry field peas—a modernized farm state that has, compared to 


HINGTON 
ARMER 


im 1684 SPOKANE © SEATTLE 


ADVERTISING REPRESENTATIVES: Western Associated Farm Papers 
Chicago, New York, San Francisco 


IN WASHINGTON 


Sold with THE OREGON FARMER e THE IDAHO FARMER e THE UTAH FARMER, comprising THE PACIFIC NORTHWEST FARM QUAD 
One space buy that sells the billion dollar PACIFIC NORTHWEST FARM MARKET 
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Where farms compared to National Averages produce per farm reporting* 


384% MORE Apples 63% MORE Hay 240% MORE Turkeys 
662% MORE Irish Potatoes 26% MORE Cattle (sold alive) 55% MORE Chicken Eggs (sold) 
183% MORE Strawberries 185% MORE Sheep (sold alive) 188% MORE Wool . 


*1950 U. S. Census of Agriculture 
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and defines its own mission as one of 
stimulating him to consume or to desire 
to consume. 


ge If one can justifiably say that adver- 
tising has joined the charmed circle of 
institutions which fix the values and 
standards of society and that it has done 
this without being linked to any of the 
socially defined objectives which usually 
guide such institutions in the use of their 
power, then it becomes necessary to con- 
sider with special care the extent and na- 
ture of its influence—how far it extends 
and in what way it makes itself felt. 

To do this, it may be well to begin with 
the budget, for the activity of all major 
institutions—great churches, great gov- 
ernments, great universities—can be 
measured in part by what they spend, 
and, though such measurements are no 
substitute for qualitative evaluation, they 
are significant. In political history the 
importance of the power of the purse is 
proverbial. I have already said that the 
amount spent for advertising in the 
United States in 1951 was $6,548,000,000. 
Perhaps this may be a little more mean- 
ingful if I add that the amount is equiva- 
lent to $199 per year for every separate 
family in the U. S. Compare this with 
what the nation paid for primary and 
secondary public education in 1949, which 
amounted to a total expenditure of $5,- 
010,000,000. This means that, for every 
household, we paid $152. Our national 
outlay for the education of citizens, there- 
fore, amounted to substantially less than 
our expenditure for the education of 
consumers. 


a It would also be interesting to compare 
the financial strength of advertising and 
of religion, but, since the churches do not 
publicize records of their financial opera- 
tions, I can only remark that there were 
180,000 gainfully employed clergymen in 
the U. S. in 1950, and most of them were 
men of very modest incomes. For every 
clergyman supported by any church, ad- 
vertising spent $36,000. 

Perhaps more explicit comparisons may 
serve to reinforce this point of the rela- 
tive magnitude of advertising activities. 
I will mention two: In 1949-50 the oper- 
ating expenses of Yale University were 
$15,000,000; in 1948 the expenses, for 
newspaper advertising only, of two major 
distilleries, Schenley and National Dis- 
tillers, were more than half of this 
amount, or $7,800,000. In 1944 the major 
political parties spent $23,000,000 to win 
the public to the support of Mr. Roose- 
velt or of Governor Dewey; in 1948, 
Procter & Gamble, Colgate-Palmolive- 
Peet, and Lever Brothers spent more 
than $23,000,000 to win the public to the 
support of one or another of their prod- 
ucts. 


e With expenditures of this order of 
magnitude, advertising clearly thrusts with 
immense impact upon the mass media 
and, through them, upon the public. The 
obvious and direct impact is, of course, 
through the quantity of space it occupies 
in the newspapers and magazines and 
the amount of time it occupies in radio 
and television broadcasts. Either in space 
or in time the totals are impressive, 
and, if advertising had no influence 
upon the information in newspapers, the 
stories in magazines, and the programs 
in radio and television, it would still be 
a force worthy of major consideration be- 
cause of the influence of the advertising 
matter itself. But it does have a pro- 
found influence upon the media, and for 
students of American opinion and Ameri- 
can life it is important that this influence 
should be understood. 

To appreciate this influence, let us con- 
sider the position of most magazines a 
century ago, as contrasted with their po- 
sition today. At that time the only finan- 
cial support which a magazine could ex- 
pect was from its readers. This meant 
that, if a person did not care to read, the 
magazine had no means of appealing to 


him and no objective in doing so. If edi- 
tors worried about circulation, it was be- 
cause they needed more revenue from 
subscriptions, and if they had enough 
subscriptions to support them on a mod- 
est scale of operations, they could safely 
proceed on a basis of keeping their stand- 
ards high and their circulation limited. 
They did not worry very much about ad- 
vertising, for the reason that there was 
not much advertising to worry about. At 
the time of the Civil War, for instance, 
it is estimated that the total income from 
advertising received by all newspapers 
and periodicals averaged about 25 cents 
per capita yearly for the population at 
that time. 


s Today, of course, these conditions have 
ceased to apply. Newspapers and maga- 
zines no longer look to their subscribers 
as the major source of revenue. As long 
ago as 1935 the revenue of all newspapers 
in the country was $760,000,000, of which 
$500,000,000 came from advertising and 
$260,000,000 from subscriptions. At the 
same time, the magazines of the U. S. en- 
joyed a revenue of $144,000,000 from sub- 
scriptions and $186,000,000 from adver- 
tising. That is, approximately two out of 
every three newspaper dollars came from 
advertising, and more than one out of 
every two magazine dollars came from 
the same source. The subscriber had 
been reduced to a sad position: whereas 
at one time periodicals had fished for 
subscribers, they now fished for adver- 
tisers and used subscribers as bait. Since 
that time, newspaper advertising has in- 
creased more than threefold, to the total 
of $2,226,000,000, and magazine advertis- 
ing has risen to $562,000,000, from which 
we may infer that the subscriber is now, 
more than ever before, a secondary fig- 
ure. 

lf I may express the same point in a 
different way, the situation is this: In 
1935 American families paid an average 
of $6.60 a year to receive newspapers, 
but advertisers paid an average of $12.70 
to have newspapers sent to each family, 
and in 1951 advertising was paying $56 
a year to have newspapers delivered to 
each family. Clearly that was far more 
than the household itself could possibly 
be expected to pay. Similarly, with maga- 
zines, while subscribers in 1935 were 
paying $3.60 a year to receive them, ad- 
vertisers were paying $4.70 to have them 
sent, and by 1951 American advertising 
had increased “enough to pay $14 per 
family per year as its stake in the maga- 
zines on the living room table of the 
American home. In many cases, as of 
magazines with large advertising sections, 
the real situation is that the advertiser 
buys the magazine for the “purchaser,” 
and what the purchaser pays as the 
“price” of the magazine is really only a 
kind of qualifying fee to prove that he is 
a bona fide potential consumer and not a 
mere deadhead on whom this handsome 
advertising spread would be wasted. 

If this were merely a matter of some 
magazines being published for consumers 
and other magazines being published for 
readers, with the public retaining a 
choice between the two, the result would 
not have been quite so sweeping; but the 
effect of this change has been to threaten 
with extinction the magazine that is 
published first and foremost for its 
readers. 


a The threat operates in this way: the 
magazine with large advertising revenue 
can afford to pay its contributors more, 
and therefore it can secure better contrib- 
utors than the magazine which enjoys 
very little revenue of this kind. In a 
sense the advertiser is prepared to buy 
better authors for the reader than the 
reader is prepared to buy for himself. 
But this means automatically that any 
magazine which wishes to secure or re- 
tain the best writers must get advertis- 
ing. But to get advertising it must also 
get mass circulation. To get mass circula- 
tion it must publish material with a mass 


appeal. Also, it must keep its subscrip- 
tion costs low, which in turn makes it 
more dependent than ever upon adver- 
tising revenue. At this point a fixed cycle 
is virtually inescapable: millions of read- 
ers are essential to secure a large revenue 
from advertising, advertising is essential 
to enable the magazine to sell at a price 
that will secure millions of readers— 
therefore, the content of the magazine 
must be addressed to the millions. Thus 
the best writers, those who have proved 
able to write for the most discriminating 
readers, are put to work writing for con- 
sumers who may not be readers at all. 


® But it is even more significant to real- 
ize that other media are far more com- 
pletely part of the institutional appara- 
tus of advertising than are periodicals. 
Magazines and newspapers are still paid 
for in part by the consumer; but radio 
and television programs are paid for al- 
most wholly by advertisers. In 1951 it was 
estimated that there were 100,000,000 
radios in the U. S., and radio advertising 
was estimated at $690,000,000. That is, 
advertisers were annually spending $6.90 
to provide each set with programs, while 
the programs received by the 15,000,000 
television sets were being subsidized at 
the rate of $32 a set. 

What this means, in functional terms, 
it seems to me, is that the newspaper, 
feature, the magazine article, the radio 
program, do not attain the dignity of be- 
ing ends in themselves; they are rather 
means to an end: that end, of course, is 
to catch the reader’s attention so that he 
will then read the advertisement or hear 
the commercial, and to hold his interest 
until these essential messages have been 
delivered. The program or the article be- 
comes a kind of advertisement in itself— 
becomes the “pitch,” in the telling lan- 
guage of the circus barker. Its function is 
to induce people to accept the commer- 
cial, just as the commercial’s function is 
to induce them to accept the product. 


a A year or two ago an English critic 
complained of American periodical writ- 
ing that it “fixes the attention but does 
not engage the mind.” If this is true, it 
is not because of any intrinsic vacuity on 
the part of American writers but because 
the most important financial supporters 
of such writing are paying for it to do 
exactly what is alleged. “To fix the at- 


_tention but not to engage the mind” is a 


precise statement of the advertiser’s 
formula. 

In saying this, I do not mean at al! to 
suggest that advertisers are personally 
hostile to thoughtful writing or that they 
consciously desire to encourage writing 
which has a low intellectual content. On 
the contrary, it should be recognized that 
some of the advertising associations have 
shown themselves soberly aware of the 
power they wield and acutely desirous 
of using it for the public good. But it is 
the nature of advertising that it must aim 
for a mass appeal, and it is the nature 
of the mass media that they must pre- 
sent any item—an idea or a fact or a 
point of view—in such a way that it will 
attract the maximum number of readers. 
To do this, of course, they must suppress 
any controversial or esoteric aspects of 
the item and must express it in terms of 
the least common denominator. But these 
terms are usually emotional ones rather 
than rational ones, for the emotional im- 
pulses of a large group of people are 
much more uniform throughout the group 
than are the mental processes of various 
individuals in the same group. 


s Walter Lippmann expressed this idea 
very precisely a good many years ago, iit 
his “The Phantom Public.” He was speak- 
ing of political action, but his words nev- 
ertheless apply to all communication 
which involves masses of people. “Since 
the general opinions of large numbers of 
persons,” he said, “are almost certain to 
be a vague and confusing medley, action 
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cannot be taken until these opinions have 
been factored down, canalized, com- 
pressed, and made uniform. The making 
of one general will out of a multitude of 
general wishes...consists essentially in 
the use of symbols which assemble emo- 
tions after they have been detached from 
their ideas...The process, therefore, by 
which general opinions are brought to 
cooperation consists of an intensification 
of feeling and a degradation of signifi- 
cance.” 

Donald Slesinger, speaking at the Uni- 
versity of Chicago some years ago, made 
a very similar observation in a context 
which included other matters besides 
politics. “Since common experience is es- 
sential to communication,” he said, “the 
greater the number to be [simultaneously ] 
reached, the simpler the communication 
must be.” 


s These factors of simplification, of in- 
tensifying the feeling while degrading the 
significance, and of fixing the attention of 
the mass audience are all related to one 
basic condition of the media, namely, that 
they are concerned not with finding an 
audience to hear their message but rather 
with finding a message to hold their audi- 
ence. The prime requisite of the message 
is that it must not diminish the audience 
either by antagonizing or by leaving out 
anyone. Moreover, since the actual person- 
nel and tastes of a vast, amorphous, and 
“invisible” audience cannot possibly be 
known, the result is, in effect, to set up an 
axiom that the message must not say any- 
thing that, in the opinion of a cautious 
proprietor, might possibly offend or leave 
out some of those who might possibly 
form part of the audience. For such an 
axiom there are several implicit corol- 
laries of far-reaching importance. First, 
a message must not deal with subjects of 
special or out-of-the-way interest, since 
such subjects by definition have no appeal 
for the majority of the audience. Second, 
it must not deal with any subject at a 
high level of maturity, since many people 
are immature, chronologically or other- 
wise, and a mature level is one which, by 
definition, leaves such people out. Third, 
it must not deal with matters which are 
controversial or even unpleasant or dis- 
tressing, since such matters may, by defi- 
nition, antagonize or offend some mem- 
bers of the audience. 


= If I may examine each of these corol- 
laries briefly, we are confronted first 
with the fact that many perfectly inoffen- 
sive and noncontroversial subjects are 
“excluded from the media simply because 
these subjects appeal to only a limited 
number of people. Being directed to the 
millions, the media must necessarily avoid 
consideration of subjects which interest 
only the thousands or the hundreds. This 
implies a danger to freedom of expres- 
sion, but not the precise danger against 
which the guardians of our liberties are 
usually warning us. They fear that large 
publishers and advertisers, wielding auto- 
cratic power, will ruthlessly suppress 
minority ideas. 

The dynamics of the mass market, how- 
ever, would seem to indicate that freedom 
of expression has less to fear from the con- 
trol which large advertisers exercise 
than from the control which these adver- 
tisers permit the mass market to exercise. 
In the mass media we have little evidence 
of censorship in the sense of deliberate, 
planned suppression imposed by moral 
edict but much evidence of censorship in 
the sense of operative suppression of a 
great range of subjects—a suppression im- 
posed by public indifference or, more pre- 
cisely, by the belief of those who control 
the media, that the public would be in- 
different. 

For instance, as Slesinger remarked, 
motion pictures cannot concern them- 
selves with topics that interest only a 
minority of people. To borrow his illus- 
tration, there is no group which would 
regard treatment of the themes of horti- 
culture or antique-collecting as objection- 
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by serving 
local farmers best .. . 
THE OREGON FARMER 


IN THE WEALTHY 


Selling to farmers? The surest way to win over 
Oregon’s rich farm population is through their own home- 
state farm magazine: THE OREGON FARMER. 


Yes, THE OREGON FARMER sells more goods for you—farm or 
consumer. For it alone packs the selling punch that moves buyers 
in this important farm state which leads 47 states in pear production 
and produces 14% of the nation’s cherries, 27% of the nation’s hops and 
15% of the nation’s strawberries . . . and where 32% more automobiles 
and 31% more tractors are owned per 100 farms compared to the U. S. 
Average. You get more for your advertising dollar with a medium of 
unexcelled acceptance in this farm state where farmers earn more . . . 
buy more ... own more . .. and offer you more. 


Why do Oregon farmers prefer their home-state farm magazine as 
a buying guide? Because it helps them the most... helps them farm 
easier and more profitably. 


By specializing in the unique interests and farm problems of the 
state farmer, THE OREGON FARMER gives its readers more perti- 
nent, usable information per page—information which makes them 
better Oregon farmers . . . information which during 1953 required 
editorial field trips amounting to over 14,000 Oregon miles. Naturally, 
a magazine devoted to its readers’ best interests wins, in its turn, the 
utmost reader devotion. And what better proof could be offered than 
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51% MORE Farms have Trucks 
Source; 1950 U. S. Census of Agriculture 


Sold with THE WASHINGTON FARMER e THE IDA 


28% MORE Farms are operated by full owners 10% MORE Farms have Pick-up Hay Balers 
. +: 4 37% MORE Farms have Electric Feed Grinders 17% MORE Farms have Electricity 
30% MORE Farms have Electric Water Pumps 


Pear orchard cultivation pays off in Oregon where 
' yield per tree is 48% above U. S. Average 


FARM STATE OF OREGON 


THE OREGON FARMER'S predominant circulation— 
over 57,000 concentrated among 59,827 Oregon farms. 


é 


Cash in on THE OREGON FARMER'S local-level selling power. 
It hits where it counts! And hits even harder in a medium that affords 
an opportunity to list your local dealers. Win a prosperous farm state 
which, together with its three great agricultural sister-states, comprises 


the billion dollar Pacific Northwest farm market . . . where 42% of all 
farms in the 11 Western States are located . . . and where farms last 
year earned 32% over national income per farm. 


Sell the Oregon farmer with THE OREGON FARMER-—one of four 
great home-state PACIFIC NORTHWEST FARM QUAD magazines 
that bind the rich agricultural Pacific Northwest into one profitable, 
easy-to-buy package—and cultivate a bigger crop of farm sales for 
your advertising dollar. 


ESTABLISHED t891 Pa SPOKANE © PORTLAND 


ADVERTISING REPRESENTATIVES: Western Associated Farm Papers 
Chicago, New York, San Francisco 
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HO FARMER © THE UTAH FARMER, comprising THE PACIFIC NORTHWEST FARM QUAD 
One space buy that sells the billion dollar PACIFIC NORTHWEST FARM MARKET 


Where—compared to National Averages: 


10% MORE Farms have Electric Chick Brooders 


41% MORE Farms have Telephones 
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able, yet, in fact, motion pictures are in 
effect barred from using these themes, 
because “the part of the audience that 
was interested in horticulture might very 
well be completely bored by the collec- 
tion of antiques. But both the gardeners 
and the antique-collectors can readily get 
together on a kiss in the dark.” 


® Closely related to the exclusion of spe- 
cial subjects is the avoidance of advanced 
or mature treatment of the subjects which 
are accepted. Paul F. Lazarsfeld has in- 
vestigated this aspect of the matter as it 
manifests itself in connection with radio 
and has stated his conclusions very 
pointedly. He speaks of the appearance of 
a new type of “radio consumer” in many 
cultural areas. “Radio,” he said, writing 
in 1941, “has helped to bring to the at- 
tention of the American people the im- 
portant events in Europe and thus has 
contributed to the generally increased in- 
terest in news. However, it has been shown 
in special studies that this new type of 
news-consumer created by radio has a 
more hazy knowledge and a less acute in- 
terest in those events than the traditional 
and smaller groups of people with long- 
established news interests. A similar audi- 
ence has been developed in the field of 
serious music. There is no doubt that the 


LA broadcasting of good music over hundreds 


of stations in this country has enlarged 
the number of those who like it. Still, a 
more detailed study of their tastes and at- 
titudes has shown that the musical world 
of these new music lovers is different, if 
not inferior, to that of the musical elite of 
past decades and as judged by classical 
standards.” 

In a democracy no one should disparage 
the value of any activity which serves to 
raise the level of popular taste, but it is 
still legitimate to count the cost of such a 
gain. Particularly in connection with news 
broadcasting and in connection with pop- 
ular articles on public affairs, it seems to 
me that we can easily see the application 
of Walter Lippmann’s formula, “the in- 
tensification of feeling and the degrada- 
tion of significance.” 


s Finally, there is the avoidance of the 
controversial or distressing. This mani- 
fests itself not only in connection with ob- 
vious matters such as labor unionization, 
race relations, or the like, but more fun- 
damentally in the creation of a stereotype 
of society from which all questions of 
social significance are carefully screened 
out. Lazarsfeld has made this point, also, 
very strikingly with radio “soap operas” 
as his illustration. These programs, num- 
bering nearly three hundred a day ten 
years ago, are eagerly awaited throughout 
the nation by millions of women who 
might certainly be expected “to pattern 
their own behavior upon the solutions for 
domestic problems that appear in the 
serials.”” But, in fact, Lazarsfeld found 
that the programs carefully refrained 
from exercising any such influence: “The 
settings are middle class—conforming to 
the environment of the listeners. In forty- 
five serials carefully followed up for 
three weeks, not one character was found 


who came from the laboring class. Inas- 
much as they are upper-class characters. 
they are used to lend glamour to the mid- 


dle-class settings rather than to play a 
role of their own. All problems are of an 


individualistic nature. It is not social 
forces but the virtues and vices of the 
central characters that move the events 
along. People lose jobs not for economic 
reasons but because their fellow-men lie 


or are envious. A simple black and white 
technique avoids any insoluble conflicts. 
Even the everyday activities of the char- 
acters are patterned according to what the 
listeners presumably do themselves; read- 
ing, for instance, is something which is 
rarely done in these plays. No other ef- 
fect than the reinforcement of already ex- 
isting attitudes can be expected from such 
programs.” 

In a sense—a negative sense—the desire 
to offend mo one involves an attitude of 


what may be called “tolerance.” As David 
Riesman tellingly remarks, the writer or 
broadcaster, addressing himself to the 
amorphous audience, does not know how 
the virus of indignation may be received, 
and he must therefore “be preoccupied 
with the antibodies of tolerance.” But, 
clearly, this tolerance is, as the phrase im- 
plies, one of mental asepsis rather than 
one of mental nourishment. It deals with 
ideas not by weighing them but by di- 
luting them... 

In the realm of politics, of course, 
antagonistic points of view do continue to 
receive a hearing, and the continued 
presence of vigorously partisan editorials 
and radio addresses by men in political life 
may seem to disprove all that I have 
just been saying; but the significant fact 
is that the political sector is the only one 
where the indulgence, or even the recog- 
nition, of vigorously maintained view- 
points is permitted. Many social questions, 
many of the profound problems of Amer- 
ican life, lie beyond the pale. 


® In this discussion of the importance of 
advertising, the purpose has been to ex- 
plore its effects upon the noneconomic 
phases of our culture. For that reason I 
have refrained from introducing some 
significant points in connection with the 
changes wrought by advertising in the 
economy. For instance, it is important 
that advertising tends less to provide the 
consumer with what he wants than to 
make him like what he gets. In this con- 
nection Richard B. Tennant, in his recent 
book on the American cigaret industry, 
shows that the American Tobacco Co., in 
the second decade of this century, pro- 
duced at least eight different brands of 
cigarets, designed to meet the diverse de- 
mands of varying smoking tastes and dif- 
ferent purses; but after 1925 it began to 
concentrate its advertising upon Lucky 
Strikes and after 1927 began to dispose of 
its minor brands to other companies, 
though it did later develop Herbert 
Tareytons and Pall Malls. Also, it is im- 
portant that advertising tends to minimize 
information and maximize appeal, with 
the result that producers tend less to dif- 
ferentiate their products physically, in 
terms of quality, or economically, in terms 
of price, than to differentiate them psy- 
chologically in terms of slogan, package, 
or prestige. “How many advertisers,” 
asked Walter Dill Scott in 1903, “describe 
an undergarment so that the reader can 
feel the pleasant contact with the body?” 
Surely this is one question to which time 
has given us a definite answer. 

But the most important effects of this 
powerful institution are not upon the eco- 
nomics of our distributive system; they 
are upon the values of our society. If the 
economic effect is to make the purchaser 
like what he buys, the social effect is, in 
a parallel but broader sense, to make the 
individual like what he gets—to enforce 
already existing attitudes, to diminish the 
range and variety of choices, and, in terms 
of abundance, to exalt the materialistic 
virtues of consumption. 

Certainly it marks a profound social 
change that this new institution for 
shaping human standards should be di- 
rected, not, as are the school and the 
church, to the inculcation of beliefs or at- 
titudes that are held to be of social value, 
but rather to the stimulation or even the 
exploitation of materialistic drives and 
emulative anxieties and then to the vali- 
dation, the sanctioning, and the standard- 
ization of these drives and anxieties as ac- 
cepted criteria of social value. Such a 
transformation, brought about by the 
need to stimulate desire for the goods 
which an abundant economy has to offer 
and which a scarcity economy would 
never have produced, offers strong justi- 
fication for the view that advertising 
should be recognized as an important so- 
cial influence and as our newest major 
institution—an institution peculiarly iden- 
tifed with one of the most pervasive forces 
in American life, the force of economic 
abundance. 


Advertising Age, October 4, 1954 
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Ain't It the Truth? 


00 ttvdagh cuban: \ magnene Guat —\acge: wrtiingterd aod onl nabe® Unmgcd for ose te al inde of weatter fool ad frame are abun 


There’s Something New in Telephone Booths ~ 
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When an ad makes you say, “Yes, that’s right,” or “That’s exactly how I 
feel,” or even “Ain’t it the truth!”—you’ve got a good ad on your hands. 

And this Bell Telephone System ad does just that. A lot of people have been 
noticing the new telephone booths springing up near gas stations and along 
highways. They’ve tried them and found them not only convenient but clean 


Unfortunately, like ourselves, they’ve taken them for granted—as they take 
so many good things for granted in this busy world in which we live. But 
then along comes this ad and suddenly—zing! What the ad says and what 
you’ve experienced cause a spark to jump in your mind and you say, “Great 


What more ean you ask from advertising like this? 
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Looking at Radio and Television... ’ 


Self-Regulation Problem Faces 
the Radio-TV Industry 


The Bricker committee’s look into ra- 
dio and television has given rise to some 
questions the agencies have about the 
networks which should be resolved with- 
out the benefit of investigating commit- 
tees. The following questions should be 
asked within the industry before they 
are probed from without: 

1. How about the networks’ ownership 
of film syndicated services? Should a net- 
work be in competition with independent 
syndicators? Is this not unfair competi- 
tion in that networks have easy access to 
many stations and can make tie-in deals?” 
Is this not similar to the old handling of 
talent on the part of the networks? 

2. How about the network ownership 
of packages which just happen to end up 
in prime time? Is this not being a buyer 
and a seller? Is this not a tie-in sale with 
pricing controlled by the value of the 
time? 


# 3. How about the strength of the major 
networks? Is the fact that the ownership 
is limited to five stations a realistic ap- 
praisal of power of affiliation? Does not 
the economic power of a major network 
affiliation argue against any deviation on 
a local or spot level? 

4. Should the head of a network be the 
sole judge of what is a good show? 
Should he have the right to displace pro- 
grams because, in his opinion, they are 


PS met me oe 


not in character with the rest of his pro- 
gramming? 

5. Does the magazine concept of broad- 
casting conform to the proper pattern ot 
diversification of programming by third 
parties or even to the opportunity of ex- 
perimental programming on the _ local 
level? 

6. If the networks are ordered to divest 
themselves of package programming, who 
is best suited to take over that function” 

7. Have the broadcasters lived up to 
their responsibilities in regard to public 
service programming? Should congres- 
sional hearings, good cultural programs, 
and public service announcements be car- 
ried by primary networks on a rotating 
basis, even though important commercial 
revenue has to be canceled? 

8. Have the stations abused the com- 
mercial exposure to the viewer, particu- 
larly in monopoly areas? Is the practice 
of double spotting, and loading the end 
and beginning of shows with spots good 
practice? 

9. Should a newspaper be permitted to 
own the television and radio station in 
its community? Is this excessive power in 
molding public opinion? 


s 10. Are networks penalizing the ad- 
vertiser who brings in his own film show 
by charging him extra run-through time” 
Do networks favor their own film shows 


a 


= . wh ; a4 % Pia x ayes . N a hee Sy ; ‘ Neh ; ; : I Ss aie we Aa Piha — - ae : fat zi ary me 
hans 4 ‘ baste i PS eat a Pon : r 6 ® 4 g 4 = Si 7) ts ies > Po. i 7 x ek Sy es he ee aS pete * _ Hs Ms ete & aa pe oo tae ee I PRS 
F ae ot A re Se, isu ; NS ei ka! 2 Get . Pier op ¥ Sap ie ee 4 Pie 7 Ve Se" & Ltt COIS 1 jae Son Sone ; a) 24 by mS ot) ee ae eh in ie) yar: Np , e sd bth ores ot Pe eRe ony 
bie, neo hae 4 bp Bele th baie bone: > PPh n Pe Pe Re ge hig 2 wes ee uk fet, Mleey. 5 i UP st ahh ON tah ia ate 4 eae ks ¢ are. . ery Cid aah 4 , (ae ee Peery <2 Y aoe ‘ Pee: Se is eS tS 
sis ia Re rere 3, SRS oer R eR tere pay, Gee gy CO aR EA Stir Ao Gee EE nee ea et BRC Oa Nekvat’- Nik aca we ge imi ite «Me GA ead er 22. oes Wyte veg Caren SESS Naha.) gach on, 2 ton a tn ONT sete ARNT oye: VEE RE NL 
oe aes 5 ae. sien git eet Mei, Re a i Nahi ENS Ne Fait Nu Ne Nn SOMBRE Oy ya Saas Syastage "Sh ts Me ee OF eer eR aS ER, eS a ae oe tage BY ae Beh aa Re S PR ER on: § ie See ee ne eee 
. k ps: ‘e ues ae 1 See ne at a Zz permis ¥ Pied ing PARC oie i ie ¥ a Geer eee Sone op hrey CRN [aS Se adeng 5 SP tg! i ess cee A } Pe Pa tw pe 
et Mi Bree soto a Pa no chee Pie teres aie ft oe ep a ea Rr Rope teh Cs Fak Plies : 2 ee, ae no ary & +e? pe RL ret aie carey | > SO agent tS (te Nelo a Seca ae . Si came ee hae een Oe REM «mt 
i ees . ' : : ate i 
z Ae . eee ‘Sf 
eee = ne ete 
ee cae 
Ps Sgt 
ne a 
: feo 
“g DBD BB BBB BPP PPP PPP PPP PPP PPP LPP LPL LLLP LLP LLL LPL LLL a Oeste! ; 
- ise! 
it — 

z ee eee 
4 q 
oe <<sescnimenietanies dena aitaneillianadiiaaiaiianeiaiaininanicataenmeR 7 ze 
‘f 5 eg 

it ’ a 

3 ~4 i ied 
aa ee 
: f ape 
as peas & 
: ; 

Dy. S, 

ze . ' = : 

% be ES ' 

3 Ss a : 

re os : _ : a ie 

ae) %, 

my 7 » = 

@ i & con! 

im oe 
4 , WES ad 

= . é 2 , Oats 

. i ae re 
i ait : 

A. } : 
; ; / ~ . “ 
Hr J ie 5 5 ‘ * _ ° 

a iS eae ; Ae as 
“3 : — ’ Ot) © rang 
os: : 

“ie - ‘J : al 
so rigs ' 7 ; ee, BB 
#: : # ice Pata 
2 } ' Sart 
“3 -) t oe a yr Sec 
ees Oe a 
oes ee Bm 
De pies Be 
a == > He Li, ee 7 ae $ 4 Fe. oie 
the Diet oe pa ¢ a eh 2a _ tin 5 = 22 
ae iy pr mes ee 743 = faa 4 a ei B a “ em 
5 7 bet Bs shea Bn) aoe Aa "7 L % is ei z Ai eg? Gopi: 
a > Se eee See EY a aS 
B ‘ ee fies Rep ates ss Pcie Pe } Bren Fs Rigr ie ¥ ee 
se Fs aes Mee te ee es le vet pt aches es 
7 . =e tS ace 
reas ). # “sti Seems erst a ca oat 
- as Spo es | we se 3 Eye ss 
P a SR eee a eC nf, a ’ ‘ ee 
oon , Bs See io ee. ma rr ie - ie PY as 
po ‘ * ae ate Bele Ce, ot i? as ee. et Pa te See 
oat ee ses Tio 7 o =— Sa 
: ‘ ne Re eR are ON cca ca se a 

, oa “iy R oe ae ti ; a 
ea wd Pitter Se ‘ eins 
aia es oS 

ae 
Se 7 as 
ine : 

oo ose 
aes " 
Seay { ee 

sé : alas 
ie Ty s eit ot 
Caen es Po ae 
Eee er ey 
Bo 
e - 
3 ahead 
vo wd Ret tse =e 
Ass Saat 
et ‘ . 
ae ae Bein, 
; “iy 

Hite cae 
Ps a 

eae rare 5 

Fes at 
ee 

pe eerie SN 
Fite aa 
ee DLE EEE arr rrr oe a 
eee <a 
Satie. ae cae 
ips ——— i 

ce tel Baas 

ee : capt 

ay oe 
Sh ope cee ae 
ee i 5 te 
Secs re 

= coos | Poe 
Soils Aas ae 
: ‘ ot 

er Sa 
its Ry i, 
Oe hee , hee 
i Jee 
| akg 
“ : pas 
eae 
fe Se Fae 
an 4 ; 23) 
ee ae 
; eee 
= eae sa 
: eal 
ae ‘ Be ts a 
: Po Re 
a uy 
bee be ee: 
ie = ; : 
“4 Be 
ee : 
: ‘ aM 
$ 
BS 
a 
_ 
ui 
, z 
: if 
a : a 
Lap S ’ e ‘ : ° ‘ : pth tel c ott : sh 2 : 4 S ‘ 2. p sit 
; r y PAs : hese : 6. , ¥ : : ie we As : hoe it q be my ey , ete > me ier oe es} £ “> 
- eee ‘ ws ial hie ‘ A wee | iat . sete Spe tt ein i ‘ <*. ; « . , re % nae 5 a as me : “ ‘ 


the highly localized 
editorial policy of 
THE IDAHO FARMER 
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IN THE RICH 


Your sales records stack higher when you sell Idaho's 
rich farm coxsumers through their own home-state farm 
magazine—THE IDAHO FARMER. And this goes—whether you sell 
farm goods or consumer goods. 


<< €. 


Throughout agricultural Idaho, THE IDAHO FARMER is un- 
excelled as a sales-maker. This means a lot when your advertising sells 
a farm state that accounts for 10% of the nation’s potatoes and 11% of 
the nation’s sugar beets . . . and that has an average value per farm 
61% higher than the U. S. Farm Average. 


Yes, you sell more through the pages of THE IDAHO FARMER 
for one simple reason: Idaho's farmers believe in their home-state farm 
magazine. Their reading allegiance is clearly defined by THE IDAHO 
FARMER’S unmatched circulation of over 35,000—overwhelming 
among Idaho's 40,284 farms! 


How does this great home-state farm magazine do it? 


It simply gives the farmer the information he needs and wants. The 
farmer's business is farming in the state of Idaho... so THE IDAHO 
FARMER'S editors make it their business too. This highly LOCAL- 
IZED editorial policy, which in 1953 demanded traveling over 12,000 
editorial miles in Idaho, earns the farmer’s buying attention . . . and 
stacks up a longer line of farm buyers at your dealers’ cash registers . . . 


IN IDAHO 


Warr) AGRICULTURAL STATE OF IDAHO 


ae’ * 


THE IDAHO FARMER ——< 


Sugor beets stack high in Idaho where 
yield per acre is 23% above U. S. Average 


especially when your advertising has the added sales 
punch of local dealer tie-ins. 


Why not put your advertising to work . . . in a medium that makes 
it work—doesn’t take it along just for the ride. Sell a prosperous farm 
state which, together with its three great agricultural sister-states, 
comprises the billion dollar Pacific Northwest farm market . . . where 
42% of all farms in the 11 Western States are located . . . where farm 
income over the past 10 years has averaged 38% more per farm than 
the National Average. 


To stack up the greatest sales record for your advertising dollar— 
sell the Idaho farmer with THE IDAHO FARMER-—one of four great 
home-state PACIFIC NORTHWEST FARM QUAD magazines that 
bind the rich agricultural Pacific Northwest into one profitable, easy- 
to-buy package. 


JDAHO FARMER 


en 
ESTABLISHED 1896 SPOKANE © BOISE 


ADVERTISING REPRESENTATIVES: Western Associated Farm Papers 
Chicago, New York, San Francisco 


1S AS BASIC AS THE SOIL 


ITSELF 
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Sold with THE WASHINGTON FARMER e THE OREGON FARMER @ THE UTAH FARMER, comprising THE PACIFIC NORTHWEST FARM QUAD 
One space buy that sells the billion dollar PACIFIC NORTHWEST FARM MARKET 


y . 
tm w ae: 
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f Where compared to National Averages: 
41% MORE Farms have Telephones 
23% MORE Farms have Automobiles 
17% MORE Farms have Electricity 


Source: 1950 U. S. Census of Agriculture 


23% MORE Farms have Electric Washers 
133% MORE Farms have Electric Water Heaters 
61% MORE Farms have Milking Machines 


13% MORE Farms have Grain Combines 
29% MORE Farms have Tractors 
51% MORE Farms have Motor Trucks 
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in projected prices for putting color com- 
mercials in a black and white show? 

11. Should independent live facilities 
be set up and encouraged in each televi- 
sion area so that an advertiser does not 
need to rely on a single source to produce 
his programs? 

12. Are current rate increases in heavi- 
ly saturated areas with new stations 
coming justified? Should the industry be- 
gin to police the policy of rate increases 
more closely? 


Salesense in Advertising. .. 


These and many similar questions are 
constantly being asked by agencies and 
clients. 

Does this not argue for a smart, am- 
bitious network president to set up a 
clinic with his customers to probe these 
gripes and take the suggested solutions 
to his affiliates? The industry must regu- 
late itself and get its internecine wars 
into the open, rather than have a govern- 
ment body review them with ominous 
overtones. 


Off-Brand, as Well as Off-List 
Selling Is a Problem 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


| E. B. Weiss, in his fourth article on dis- 


coun retailing (AA, Sept. 6) advances 


this opinion: “Yet it appears to me so 
amply clear that, as retailing goes more 
and more robot...the more vital it be- 
comes for advertising 
to sell the brand more 
strongly than ever be- 
fore.” 

With this I am in 
thorough agreement. 
But not solely because 
of robot selling. Gen- 
erally speaking, I be- 
lieve additionally that 
the stronger the brand, 
the less likely is the 
distributor inclined to violate his agree- 
ment with the manufacturer and thus risk 
losing what may be a valuable franchise. 
By the same token, the weaker the brand 
the greater is the dealer’s inclination to 
do as he pleases with reference to the 
manufacturer’s pricing policies; when the 
franchise is of doubtful value he hasn’t 
much at stake. Moreover, the weaker the 
brand the less likely is he to push it vigor- 
ously in his own advertising and promo- 
tion. 

Off-list selling, so ably discussed in the 
Weiss articles, is, as I see it, only half the 
problem that is troubling those national 
advertisers who are determined to main- 
tain list prices. Perhaps I only imagine 
it, but I believe I see a growing trend in 
the direction of more and more off-brand 
selling by large and responsible retailers. 
It is proving itself to be, at least in some 


James D. Woolf 


*FIRE-RING gives you net guniitty ecomvwre al Lowest Pives? 
linagine! Such low prices for crystal-clear Five-hive 
Oveswane.. with a iwo-vear diarantee in the bargain! 


fabrics FIRE-KING 


‘CRYSTAL CLEAR’—Low price, and a “two 
year guarantee in the bargain” is all in 
the headline of this Fire-King (Anchor 
Hocking Glass Corp.) ad. 


instances, an effective way to challenge 
off-list price competition. 


= I have just glanced over today’s issue 
of the Chicago Tribune (Sunday, Sept. 
12), and by rough count I find in it ap- 
proximately 165 retail ads of such high 
unit merchandise as gas ranges, cooking 
utensils, dinner ware, luggage, furniture, 
mattresses and bedding, rugs and carpet- 
ing, clothing and shoes, washing ma- 
chines, bicycles, roofing materials, metal 
awnings, etc. 

In only six of these ads are the products 
clearly identified with well-established 
nationally-advertised brand names, as 
follows: Philco tv set, Maytag washer, 
Lady Pepperell sheets, Thor Gladiron, 
Magnavox tv set, Crosley clock-radio. 
Most of the remaining 159 ads mention no 
brand name whatever, a few—less than a 
dozen—mention private brands entirely 
unfamiliar to me. 

All 159 of the off-brand ads, with only a 
few exceptions, feature bargain prices, 
some of them slashed allegedly below 
cost. Ad after ad after ad sings the same 
seductive song—“Gigantic Values,” “Save 
$40,” “New Low Prices,” “Sensational 
Discounts,” ad infinitum. 


# In startling contrast with this siren 
theme is a full page, over the signature 
of Carson Pirie Scott & Co., featuring 
Magnavox’s new 1955 models. The manu- 
facturer’s list prices are plainly quoted 
with no implication that they are discount 
bargains. However, the ad does not ignore 
economics; it tells the reader that he is 
required to pay no money down, that he 
will have up to 21 months to pay with 
Carson’s deferred payment plan. 

Is off-brand advertising and selling by 
important retailers currently on the up- 
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OEE TOMS ABT HABDLED ON GOODTESE TeUCK Trees THAN On ANY OTHER Erne 
‘AMONG THE LOWEST’—That’s what this 
Goodyear ad says of the price of its Hi- 
Miler Ribs in The Saturday Evening Post. 
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HARD SELL—This Suveks ad describes benefits in detail, and diineale the price—a $20 


saving against the regular price. 


swing? Is the situation worse today, from 
the fair-trading advertiser’s point of 
view, than it was, say five or even ten 
years ago? I cannot say positively be- 
cause I have few facts to go on. But it 
seems to me, in theory at least, that off- 
list selling by the discounters is likely, 
more and more, to find dealers seeking 
desperately to meet this threat with 
bargain-priced off-brand merchandise. 


= It appears to me, as a matter of simple 
logic, that the stronger the brand, the less 
likely it is to be hurt by off-brand bar- 
gain selling. There is always a market for 
products that people believe to be the 
best. Greater than ever, therefore, is the 
need for fact-packed, reason-why, “hard- 
sell” copy. Strong consumer demand and 
respect for a brand cannot be created and 
maintained vigorously with advertising 
that is vague and vacuous and meaning- 
less, no matter how “clever” and enter- 
taining it may be. 

Reproduced herewith are three adver- 
tisements that, in my opinion, sell hard. 


On the Merchandising Front... 


The EUREKA describes in great detail 
what the appliance is and what benefits it 
delivers to the user. Of utmost impor- 
tance in any ad that seeks to sell, the 
price, $69.95, is displayed, which is a sav- 
ing of $20 against the regular price of 
$89.95. For a clincher, just in case the 
reader is a hesitant soul, the copy in- 
cludes a 10 days’ home trial. The FIRE- 
KING copy, which includes both price 
and a guarantee, gives the reader the full 
treatment. The GOODYEAR ad, which 
appeared in The Saturday Evening Post, 
is a fine example of what, for want of a 
better term, I call “hard sell.” 

Brand advertising that sells hard is not, 
of course, a complete and _ infallible 
answer to off-brand merchandise. But it 
does seem to me that active and vigorous 
consumer demand for nationally adver- 
tised brands is a vital essential. The ad- 
vertiser whose brand is strong in public 
favor, and who vigilantly stands guard 
over his pricing policy, hasn’t too much to 
fear from the off-listers and the off- 
branders. 


Self-Service Is a Small Part 
of ‘Simplified Selling’ 


By E. B. Weiss 


(Mr. Weiss is director of merchan- 
dising, Grey Advertising Agency, 
New York.) 


Simplified selling doesn’t mean merely 
self-service or self-selection. 

It doesn’t mean merely fixtures that 
cater to impulse buying. 

Simplified selling entails—or it should 
entail—simplification of the entire process 
by which the shopper buys and gets her 
purchases home. And the term “simplifi- 
cation” really carries with it the basic 
connotation of “more speed,” as well as 
more convenience in every step of ine 
total process involved, not only in making 
a buying decision, but including all of the 
other steps involved in completing the 
transaction. And permit me to repeat that 
“completing the transaction” includes all 
of the steps involved in getting the pur- 
chases home. 


m The food super has clearly been far 
ahead of all other retailers in its recogni- 
tion of this broad concept of the true 
meaning of “simplified selling.” The food 
super was among the first (Sears, too) to 
look upon its parking lot, for example, 
as part of the total program of simplified 
selling, as it most surely is. The super’s 
parking lot has been a great factor in 
shaving minutes off the time required to 


complete the buying transaction. 

Only at the check-out gate, particularly 
during rush periods, does the food super 
fall down lamentably in accelerating 
completion of the buying transaction and 
as I have stated on several occasions, only 
new mechanical and electronic concepts 
will solve this phase of the problem for 
the food super. (I might add that convey- 
ors which take food super purchases out 
to a station in the parking lot are still 
another phase of the total process of 
simplified selling because here, again, 
shopper time in completion of the trans- 
action is saved.) 

Our other giant retailers, however, do 
not appear to have a clear understanding 
of what their goal should be when they 
plan for simplified selling. For example, 
our department stores which, in one de- 
partment after another have been fixtur- 
ing for self-selection, are making some 
progress in enabling the shopper to ex- 
pedite selection, or buying decision. But 
when it comes to completion of the buying 
transaction, many of our department 
stores at this very moment compel the 
shopper to spend more time than ever 
before! Indeed, there is every reason to 
believe that, in many instances, the time 
the department store shopper now saves 
at the spigot (in coming to a buying de- 
cision) she wastes at the bung (in com- 
pleting the transaction). Incidentally, to 
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the local 
sales appeal of 
THE UTAH FARMER 


oY x pe ‘ 4 " os 4 ? 
Ape eh ED a f aS a 


samba d 


Your Pr 


IN THE PROSPEROUS 


When it comes to selling a rich farm state, THE 
UTAH FARMER really knows how! 


a Planting barley really pays in Utah where 
he yield per acre is 85% above U. S. Average 


» 


z FARM STATE OF UTAH 

YW | 

more acreage than the average-size U.S. farm. . . acreage 
on which farmers produce 42% more oats per acre, 85% 


: more barley per acre and raise 188% more sheep per acre compared to 
Local in origin, local in content, THE UTAH FARMER is un- 


equaled in coverage and reader acceptance throughout Utah. Un- 
equaled in opening pocketbooks too . . . because Utah farmers are 


U. S. farm standards—a farm state which, together with its three great 
agricultural sister-states, comprises the billion dollar Pacific Northwest 


farm market . . . where 42% of all farms in the 11 Western States are 
steadfast in preference for their home-state farm magazine as a source 


of farm news and buying information. Steadfast, in fact, for 75 years. 
From experience, they know state farm news serves them best. 


located . . . and where farms have earned income in excess of the 
National Farm Average amounting to over one-third of a billion dollars 
a year—for the past 10 years! 


And small wonder that it does. For local farm news renders a more Plant your product firmly in the rich farm state of Utah. Sell the 
specific, profitable approach to the business of farming—a business Utah farmer with THE UTAH FARMER-—one of four great home- 
unduplicated in 47 states—a business which in 1953 necessitated THE state PACIFIC NORTHWEST FARM QUAD magazines that bind 
UTAH FARMERS editors traveling over 8,000 Utah miles to serve. the rich agricultural Pacific Northwest into one proftable, easy-to-buy 


; package. 
Thus, THE UTAH FARMER earns the farmer’s wholehearted read- 


ing confidence . . . bridging the gap between editorial and advertising 
copy ...to earn the most for advertisers’ dollars. And this is especially 


true when local dealer listings appear in advertising read only by local 
customers. a a rin er 


Your advertising can benefit from THE UTAH FARMER'S unusual 
sales impact too. And more than that, work at a bargain-basement ESTABLISHED IN 1680 SALT LAKE CITY, UTAH 
price throughout a farm state where the average-size farm has 109% 


ADVERTISING REPRESENTATIVES: Western Associated Farm Papers 
Chicago, New York, San Francisco 
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Sold with THE WASHINGTON FARMER e THE OREGON FARMER e THE IDAHO FARMER, comprising THE PACIFIC NORTHWEST FARM QUAD 
One space buy that sells the billion dollar PACIFIC NORTHWEST FARM MARKET 
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Where farms produce compared to National Averages: 


12% MORE Potatoes per Acre 55% MORE Wheat per Acre 130% MORE Sheep per Sheep Ranch 
| 26% MORE Cattle per Cattle Ranch 55% MORE Eggs per Egg Farm 168% MORE Apples per Tree 
9% MORE Peaches per Tree 73% MORE Cherries per Tree 240% MORE Turkeys per Turkey Farm 


Source: 1950 U. S. Census of Agriculture 
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most shoppers the time required to docu- 
ment the transaction, to quote from an 
NRDGA report, “seems like an eternity.” 
The only change I would make in that 
phraseology is to eliminate the word 
“seems” because actually, as compared 
with the food super, the time required to 
complete the transaction in too many de- 
partment stores is an eternity. 


s This wasted time includes constantly 
stretched-out waits for what is. still 
charmingly called “selling service,” for 
change, for packages, for charge authori- 
zation. It also includes inadequate for- 
ward stocks, etc., etc. 

Where drug chains have turned to self- 
selection, as differentiated from true self- 
service, the shopper winds up with little 
time saved because here, too, there are 
floor and other road blocks that add min- 
utes to completion of the purchase trans- 
action. Much the same is true of the 
variety chains that have turned to self- 
selection. And insofar as full self-service 
in these outlets is concerned, the peak- 
hour congestion at the check-out gate is, 
if anything, worse than it is in the food 
super—and in the food super it is bad 
enough. 

Sears has gone a step farther than some 
of) our large retailers in the direc‘ion of 

deve Fes on-the-floor completion of the 
shopper’s buying transaction by its smart 
development of the cash-wrap' desk 
which, by the end of the year, will be 
functioning in most of Sears’ larger store 
units. Some department stores and some 
chain stores are also working on this 
phase. But at Sears, too, a “time” pur- 
chase involves too much time; ditto for 
wrapping; ditto for other steps in the 
total buying operations, including getting 
bulky purchases out to the car in the 
parking lot. 


ws This brings me to a point that I have 
remarked about time and again and 
which was apparently the principal topic 
of conversation at the last meeting of the 
Super Market Institute. I have been say- 
ing in this column and elsewhere that 
the outlets of our large chains have as- 
sumed an Ike and Mike similarity. A 
shopper too seldom is consciously aware 
in what food chain unit, or drug chain 
unit, or variety chain unit she has just 
made a purchase. As a matter of fact, the 
charge leveled at national advertisers in 
certain fields—to wit, that ad logotypes 


Employe Communications... 


could be switched and one would not 
recognize the shift—is equally true of 
many of the units of our large chains. 
For example, among the food supers, 
names could be switched between a con- 
siderable number of food chain units and 
the shopper would too seldom be aware 
of the change as far as store appearance 
is concerned. 

Now the food supers are talking about 
institutional promotions that will sell the 
“personality” of the food super, although 
to my way of+thinking most food supers 
have as much personality (if personality 
implies distinctive personality character- 
istics) as the sub-humans in a horde of 
fanatic Communists. Institutional promo- 
tion cannot create a personality; it can 
only acquaint the shopper with a person- 
ality that actually exists. 

It appears to me that one route toward 
the creation of a distinctive personality 
for some of our large retailers would be 
the development of a program that saves 
time for the shopper not merely at the 
spigot but also at the bung. (Please note 
that I say that this is one route, not the 
sole route.) 


s I have not heard of a single giant re- 
tailer who has listed every solitary step 
of the total process involved between the 
moment the shopper makes a buying de- 
cision and possession of her purchases in 
her car or in her home. Neither have I 
heard of a single giant retailer who, hav- 
ing charted every motion included in 
this process (as our manufacturers years 
ago instituted time-motion studies of 
workers), then proceeded a simplification 
of each of these steps to the end result of 
greater ease for the shopper, greater 
comfort for the shopper, greater time sav- 
ing for the shopper. (And, perhaps, great- 
er economy for the retailer himself, be- 
cause shopper time is retailer time and 
retailer time costs the retailer money; 
never forget it!) 

Maybe our large retailers should begin 
to think in terms of “simplified buying” 
by the shopper rather than “simplified 
selling.” And, in doing so, they should 
give the broadest possible construction to 
the word “buying” because clearly the 
buying transaction stretches all the way 
from the store counter, bin or shelf right 
to the shopper’s home. 

May I add that mechanical and elec- 
tronic-automation devices could play a 
major role toward this end? 


Learning Press Relations from the Clergy 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 


Many newspaper men, suddenly 
assigned to cover a convention of practi- 
cally any type, have been known to shud- 
der and to express the wish that some- 
body else would draw the assignment. 
The reason, as any newsman is able to 
report, is the lack of organization in han- 
dling of the press. It isn’t true of all con- 
ventions or association gatherings, natu- 
rally, but reporters have banged up 
altogether too often against brusque 
treatment, unavailability of speakers and 
speeches, poor scheduling, bad food and 
distraught chairmen. 

For some of the 646 secular and cleri- 
cal reporters who drew the press and ra- 
dio coverage of the recent 17-day assem- 
bly of the World Council of Churches in 
Evanston, Ill., the prospect was unnerv- 
ing. What the clergy know about press 
relations, many were inclined to assume, 
was somewhat less than the clergy know 

about running a convention, and this— 
they surmised—was next to nothing. The 


scribes—principally from the lay press— 
looked forward glumly to two and a half 
weeks of confusion. 


s The assembly had been under way less 
than an hour before seasoned members 
of the press, their eyes wide open, were 
calling this the smoothest convention 
operation many of them had seen. As for 
the handling of the press, it drew the 
plaudits of the reporters and commenta- 
tors right down to the final bell. (The 
authors of this department covered the 
assembly jointly for North American 
Newspaper Alliance, so these observa- 
tions are first-hand.) Attending to the 
round-the-clock, special news needs of 
646 people from all over the world is 
patently no cinch. 

The cue to the success of the operation 
was, of course, organization. A trio of 
stalwarts—Charles C. Parlin, Ralph 
Stoody and Arthur West—kept the press 
machinery in motion, with briefing ses- 
sions each morning, group interviews of 
delegates and others in the assembly eye 
in the afternoon, arrangements for special 
interviews as reporters wished, and— 
most significantly for lay reporters hard- 


ly in tune with the strange language of 
theologians—a prompt, continuous stream 
of informative handouts, meaty and in- 
terpretive. The assembly was so vast a 
project, with so many important aspects 
of interest, that only a battalion of re- 
porters could hope to cover it without aid. 


s Anyone in the field of personnel ad- 
ministration would have been impressed 
by the refreshing display of friendliness, 
helpfulness and cooperation on the part 
of the crews of volunteers who gathered 
news, ran errands, turned out releases on 
the duplicating machines and. tolded, 
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wrapped and sealed. Right there, in fact, 
lay the cue to the cue: The good organi- 
zation resulted from good communication, 
from top to bottom—not only smooth, 
fast, efficient communication, but warm 
and kind and appreciative communica- 
tion. The staffers felt that glow, gener- 
ated at the top of the publicity organiza- 
tion, and they responded. 

When one of the council officials was 
complimented for the marvelous handling 
of the press aspects of the meeting, he 
said almost shyly: “It was only because 
so many people enjoyed what they were 
doing.” The newsmen settled for that. 


Looking at ihe Retail Ads 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 


Here we go again! Department stcre 
advertising that assumes the public is 
moronic! It appears day after day all 
over the country. Maybe the assump- 
tion is that, since women do most of 
department store buying, generalities 
and mouth wash are all you need for 
copy. 


LeJohn High Velocity 


SALE! 39” 


Fan 


First Time Offered at This New 
Low Price! Save $10 Now on 
This Powerful Versatile Fan 


Exclusive Ventura feature triples the 
cooling power ... gives air flow three 
times that of any ordinary fan of the 
same blade size... actually outdoes 
ordinary large pedestal fans! Velocity 
boosters give five times the usual air 
penetration. Turns in a chilling per- 
formance anywhere. Use it in window or 
on floor. 2-speed motor. AC only. 


Wanamaker’s Housewares, Sth Floor 
Also at Great Neck and Liberty Street Shop 


Since I saw this ad, weeks ago, I’ve 
asked a few people of moderate intelli- 
gence about electric fans. I have not 
found one yet who is willing to spend 
$39.95 for a fan on the basis of such 
copy as is here presented. Yet, this ad 
may have led to some sales—may have 
caused some people easily accessible 
to the store to go in and find out what 
the ad could readily have told—unless 
the store was trying to unload sub- 
standard stuff. Which is unlikely. 

How large is this fan? Is it 10 inches, 
twelve, sixteen? The thumbnails make 
it look large, but the ad keeps it a se- 
cret. 

How much air does it kick out? That, 


too, is a secret. But it’s important to 
the buyer. A good advertiser nowadays 
tells how many CFM (Cubic Feet a 
Minute) a fan churns up. Some of them 
even tell the velocity. 


@ This ad, instead, says: “Exclusive 
Ventura feature triples the cooling pow- 
er.” That’s really strong language. Trip- 
les! And what’s exclusive about the Ven- 
tura principle? Vornado fans have long 
advertised their Ventura feature. While 
Wanamaker’s doesn’t mention either 
CFM or VPM, this fan claims “air flow 
three times that of any ordinary fan of 
the same blade size.” Maybe there 
aren’t any ordinary fans any more? And 
again, what is the blade size? 

A New York newspaper adman friend 
of mine (or was until I criticized some 
New York advertising) tells me I don’t 
understand New York and New York 
retailing. My trouble is I don’t under- 
stand these wasteful, starved ads any- 
where. And I am as apt to find them in 
Keokuk or Burlingame as in New York. 
(Apologies to K and B.) 

This store expected mail and phone 
response from everywhere—for they add 
at the bottom of this strange ad: ‘Sent 
express collect beyond delivery area.” 

What a copywriter says in $200 worth 
of white space determines whether that 
white space will be worth $20, or $200, 
or $400, to the store. If an ad like this 
costs $200 and has $3 worth of selling 
wisdom fed into the space, it does not 
make it a $203 ad. Rather, it is a $3 ad 
run in $200 worth of space. 


ws Many an ad like this runs for big 
stores. Today, in the big stores, net is 
inclined to decline. Expenses are high 
and mounting. Gross profit is hard to 
maintain. 

In the PLUS gross profit dollars ads 
like this could bring—but don’t—is suf- 
ficient NET to overcome much of today’s 
creeping distress. It costs as much to 
run a puerile, amateurish, incomplete 
ad like this, as one that competently 


_Steps up and SELLS ITS HEAD OFF. 
It’s primarily a matter of (1) 


what 
creative people know—what they have 
been taught; and (2) what is demanded 
of them. 

I showed this ad to a young adman 
of 23, who has approached advertising 
academically—who learned what he 
could systematically—and who now 
writes mail order copy from which all 
response is checked. It took him no 
time flat to find the missing parts and 
the incongruities of this ad. Shouldn't 
retail ad people be so informed as to 
avoid them? 

Until retail promotion and ad execu- 
tives come to realize that advertising 
and selling research have been persis- 
tent and progressive through all the 
years (that they have been preoccupied 
with turning out ads) they are not apt 
to believe that much about advertising 
is vendible, teachable. And they will 
continue to waste a flood of advertising 
money and rich potential volume op- 
portunity—from coast to coast. 
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IT’S NO COINCIDENCE... 


idwest Farm Papers are 


FIRST CHOICE 


..-WITH READERS! 


.»-WITH ADVERTISERS! 


PREFERENCE 
SURVEY 


Supervised by 
Batten, Barton, 
Durstine & Osborn, 
Inc. 


OPERATING TODAY’S MIDWEST FARM is a highly specialized business. Each mem- 


ber of the family holds a seat on the board of directors and shares in the decision-making. 


MIDWEST FARM PAPER UNIT 


ae pers 
° 
pn ve allel 1% A survey of 6,049 Midwest ADVERTISING 
(e) farms, supervised by Batten, 
PUBLICATION “B” Barton, Durstine & Osborn, LINEAGE 
4% Inc., shows 38% more prefer- 1948 - 1953 
ence for the Midwest Unit Farm 


PUBLICATION “C" ; 
2% Papers than for all 4 national 
(o) 


farm magazines combined. 
PUBLICATION "D" 


That’s why to sell them it’s important to tell them in their farm paper. 


3% 


Index 1948 = 100 


LINEAGE GAINS OF MIDWEST UNIT FARM PAPERS, as compared with heavy 
losses of the four national farm magazines, shows the correlation between reader preference 
and advertiser preference, a trend that grows stronger as competition becomes keener. 


A report direct from the readers themselves is 
the only fully reliable guide to farm media selec- 
tion. Only they know the publication that serves 
them best. Only their local farm paper can be 
edited to give them the vital and specific infor- 
mation they need when they need it. 


It follows that the publication that does the 
best job for them will do the best job for its 
advertisers. 


6,049 Midwest farm families tell you how they 


140 MIDWEST FARM PAPER UNIT 
o*) “A 
120 | ode @ Sonn 
-°* 
a ere 
100 oor — oe 
-. “ar -5% 8% 
80 Sz 
FOUR 
60 NATIONAL 32% L—_} 
M 
MAGAZINES ~43% 
40 


1948 1949 1950 1951 1952 1953 


A Report to you from 6,049 Midwest farm families! 


evaluate major farm and general publications in 
a survey you’ll find invaluable for your sales 
campaign in ‘“‘the world’s richest farm market.”’ 
The study was supervised by one of the nation’s 
leading advertising agencies. Your copy is ready 
for immediate delivery to you. Analyze the re- 
sults for yourself and you’ll buy the Unit—the 
five localized farm papers that give you a simple, 
direct route into practically ali Midwest farm 
homes—one order, one plate, at a substantial 
saving in rates. 


MIDWEST #@7°7/“ UNIT 


SALES OFFICES AT: 250 Park Ave., New York 17 * 59 E. Madison St., Chicago 3 


Russ Building, San Francisco 4 * 643 South Flower St., Los Angeles 17 
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Two Editions of ‘Get Rich’ 


Book Are Pushed in Drives 

A newspaper campaign in eight 
major cities for the $1 paperbound 
mail-order edition of ‘Get Rich in 
Spite of Yourself” will be started 
in October for Grafe & Grafe, the 


like mustard 
> goes with 
hot dogs... 


ct 
Aj 
| & Co., Chicago. 

Meanwhile, Hawthorn Books, 
publisher of the $2 trade edition, 
through Franklin Spier Inc., New 
York, will plug this version in 
newspapers, referring only to its 
own edition, available in book- 
stores. The Grafe & Grafe ads 
mention both the $1 and $2 edi- 
tions. Tests since August already 
have sold 180,000 copies. 


aro ee 


one phone call gets 
both, at B&C... 
the one sure 
way to insure quality! 
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| Electros and Typography 
add ‘‘snap’’ to each other at 


BERTSCH « COOPER 


a ee 


ROD SRT LFS a, 


j Fred Kopp Adds Division 
j Fred Kopp Advertising Art, Los 


OARS 


oi 


% Angeles, has added a new division, 
THAT SELLS oo Fred Kopp Industrial Design, lo- 
cated in new studios at 3107 Bev- 
erly Blvd. Donald B. Robinson Jr., 
formerly chief of product design 
for General Electric Co., Schenec- 
tady, N. Y., heads the division. 
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BERTSCH & COOPER, 547 S. Clark St., Chicago & s 
CREATIVE COMPOSITION AND LAYOUT e MONOTYPE e LINOTYPE e FOUNDRY TYPE & 
PERT HAND SETTING e ELECTROS e TRU-TONE® PLASTIC PLATES e NEWSPAPER MAT & 
VICE e TRU-TONE® ETCH PROOFS e TRANSPARENCIES FOR OFFSET AND GRAVURE ® 
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Exterior of 
Auditorium Wing 


The Ni ew Auditorium Accommodates 1,075 at meetings; 860 for 
banquets. 72’ wide by 112’ long. Stage 
40’ by 20’; orchestra pit, dressing rooms. 


Various sized 
smaller meeting rooms 


New wing air-conditioned throughout 


WHITE SULPHUR SPRINGS 
WEST VIRGINIA 


Telephone: 
White Sulphur Springs 110 


Teletype: 
White Sulphur Springs 166 
For detailed information, address: 
DIRECTOR OF SALES 
or inquire of Greenbrier offices in New York, 588 Fifth Avenue, 
JU 6-5500 + Boston, 73 Tremont Street, LA 3-4497 + Chicago, 


77 W. Washington Street, RA 6-0625 * Washington, Investment 
Building, RE 7-2642. 


The New Theatre Seating for 400; inclined floor; stage 64’ 
by 16’; orchestra pit; dressing rooms. 


publisher, by Guenther-Bradford | 


BOOK OF HOMES—Celotex Corp. of- 
fers its new 1954 Book of Homes in 
this two-color page ad which will 
kick off the company’s fall cam- 
paign Oct. 16 in The Saturday Eve- 
ning Post. A similar ad in the Post 
last year brought 26,000 requests 
for the 25¢ book. Other ads are 
scheduled for American Home, 
Better Homes & Gardens and trade 
publications. MacFarland, Aveyard 
& Co., Chicago, is the agency. 


Coming 
Conventions 


*Indicates first listing in this column. 


Oct. 3-7. Affiliated Advertising Agen- 
cies Network, annual meeting, Glades 
Hotel, North Redington Beach near St. 
Petersburg, Fla. 

Oct. 4-5. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 7-9. Pennsylvania Newspaper Pub- 
lishers’ Assn., annual convention, Penn 
Harris Hotel, Harrisburg. 

*Oct. 9-10. Advertising Managers Assn., 
Wisconsin Daily Newspapers, Pfister Ho- 
tel, Milwaukee. 

Oct. 9-10. Advertising Federation of 
America, 3rd District, Hotel Roanoke, 
Roanoke, Va. 

Oct. 9-12. Mail Advertising Service 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 11-13. American Photoengravers 
Assn., annual convention and machinery 
exhibition, Hotel Jefferson, St. Louis. 

Oct. 13-15. Direct Mail Advertising 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 14-15. American Assn. of Adver- 
tising Agencies, central region, Drake 
Hotel, Chicago. 

Oct. 18-19. National Newspaper Promo- 
tion Assn., western regional clinic, Hotel 
Westward Ho, Phoenix. 

Oct. 18-19. Agricultural Publishers Assn., 
annual convention, Chicago Athletic Club, 
Chicago. 

Oct. 18-19. Boston Conference on Dis- 
tribution, 26th annual conference, Hotel 
Statler, Boston. 

Oct. 20. Second annual Dixie public 
relations conference, sponsored by At- 
lanta chapter, Public Relations Society of 
America, Emory University, Atlanta. 

Oct. 21-22. Audit Bureau of Circula- 
tions, 40th annual meeting, Drake Hotel, 
Chicago. 

Oct. 22-24. Midwest Inter-City Confer- 
ence of Women’s Advertising Clubs of 
the Advertising Federation of America, 
Chase-Park Plaza Hotels, St. Louis. 

Oct. 28-29. National Conference of Busi- 
ness Paper Editors, Hotel Statler, Wash- 
ington, D. C. 

Oct. 30-Nov. 2. Screen Process Printing 
Assn., annual convention and exhibit, 
Hotel Jefferson, St. Louis. 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hotel 
Commodore, New York. 

Nov. 8-10. Southern Newspaper Pub- 
lishers Assn., 5lst annual convention, 
Boca Raton Hotel and Club, Boca Raton, 
Fla. 

Nov. 8-10. Assn. of National Advertis- 
ers, annual meeting, Hotel Plaza, New 
York. 

Nov. 15-17. Advertising Trades Insti- 
tute, 3rd advertising essentials show, Ho- 
tel Biltmore, New York. 

Nov. 22-24. American Assn. of Adver- 
tising Agencies, annual eastern confer- 
ence, Roosevelt Hotel, New York. 


Two Appoint Don Larson 

Don Larson Advertising, Bever- 
ly Hills, has been named to handle 
advertising for Magnavox Re- 
search Laboratories, a division of 
Magnavox Co., and Gertsch Prod- 
ucts, both of Los Angeles. Both 
companies are in the electronics 
field and advertise in trade publi- 
cations. 
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Advertising Age, October 4, 1954 


Merchandising Deals Losing Ground, 
Agency Execs Tell CoastFour A's 


(Continued from Page 1) | exists a definite product seman-. 
and bad still leave the average deal tics,” he said. “This is the jargon 
on the minus side in performance.” that people acquire from the ad- 

| vertising and from daily conversa- 

# Mr. Fitzgerald continued, asking tion. Drinks are ‘light and dry.’ 
“Why is this average performance | Soaps are ‘whiter, brighter, clean- 
of deals so costly? A study of one er,’ and so on. 
classification of product today, “Effective advertising that does 
that is particularly active in deal- persuade and does change buying 
ing, shows that the cost put against habits has to employ much more 
sales on non-deal cases averaged than the standard cliches. Power- 
$1.56 per case, while the cost of fully influential copy must be 
deal cases moved was $6.64 per aware of and employ the real mo- 
case. The swing in advertising tivating forces also.” 
costs by brands and periods was! 
from 77¢ to $2.67, while the swing » He added, “You don’t establish 
in the cost of deal cases sold| geep conviction and profound 
ranged from $2.81 to $15. brand loyalties with a sledge-ham- 

We respect deals when they mer and a loud speaker. In this 
are rightly planned,” he admitted. | gay and age, I think it will become 
“We have long been conscious of increasingly difficult to sell our 
the need for money figures on the wares and our ideas merely by 
high cost of these deals. You know | ysing ‘hard sell’ copy that never 


of others, but in our agency We rises above dullness and repetitious 
have 30 years of records of their! 


This lithe gerl may never see her 
mother again 

She cowld be your chile 

Or you could be behind the 
the car that snaps the thread of her life fault 
or scats and maims and pains her worl 
the end of her days 

I's not pleasant to think show nu — Every person 
bur ot 2S ume to think abou: 1 

Every morning, millior 


their faul 


careless moment 


apple for teacher and mone w1 
in the world. And every evens 


OMe 
of them fail t© come home They've 


said their last goodbye t0 Mommie 
Last year, 2,350 school «hildren under 
14 were killed berween home and school 
and the National Safety Counc! estuumares 
that approximately 150,000 others were 
. 
nd 


ae 


injured. Legally, mm many cases, 1 was 
This doesn’ make the ; 
ss. And besides. when o | 
children are hort, it's never really “their 
Children aren't 
the grim things im life. They're made 
for laughter and fun and love 


tragedy any le 


is Drive carefully, for im a 


hfe break a 
and break your oun heart, too. 


accountable for 


whe drives a car should 


you may take auay a small 
mother's and fathers 


costs, shewing their performance, 
their payout or their non-payout 
on more than $250,000,000 of pro- 
motion advertising.” 

Mr. Campbell got into the sub- 
ject of deals in discussing the need 
for a well-rounded marketing pro- 
gram. 


® He saw the growth of special of- 
fers and consumer promotion as 
coming from the fact that after 


the war many agency and client} 


executives “had either forgotten 
or never experienced hard, com- 
petitive, prewar selling.” 

He proposed this formula for 
use in developing a brand market- 


ing program: “Supply plus Desir- | 


ability, divided by Price, equals 
Value. 

“The key question,” he said, “is 
‘What is the minimum price con- 
cession required to permit the 
maximum development of desir- 
ability?’ ”’ 

In discussing how to carry out an 
integrated program Mr. Campbell 
stated the need for adequate re- 
search, but cautioned, “Far too 
much research is routine and un- 
imaginative in its approach and 
execution. Yet few research prob- 
lems are so repetitive in character 
that they can be solved by such 
routine methods of study and anal- 
ysis, or by reliance on overworked 
currently fashionable research 
techniques.” 


s Two approaches aimed at better 
research into consumer motivation 
were presented. 

They came from Horace 5S. 
Schwerin, president of Schwerin 
Research Corp., New York, and 
from Pierre Martineau, Chicago 
Tribune manager of research. 

Mr. Schwerin told the admen 
that his organization now has a 
technique to measure “whether 
one radio-television commercial 
effort is better than another ra- 
dio-television commercial effort in 
its power to create a preference 
for the product.” 

He described this as vastly more 
difficult than research aimed only 
at determining remembrance. And 
remembrance alone, he said, does 
not determine the most effective 
advertising. Out of the new tech- 
nique, Mr. Schwerin said, have 
come these generalizations for en- 
hancing the strength with which a 
sales idea is put over: 


® 1. Correlate the audio and video. 

2. Demonstrate. 

3. Keep it simple. 

4. Use the right presenter. 

Mr. Martineau described a five- 
year series of social and psycho- 
logical studies by the Tribune ex- 
ploring the consumer motivations 
for the purchase of various prod- 
ucts. 

“In each area we find that there 


impersonal claims.” 

John M. Willem, v.p. of J. 
Walter Thompson Co., Chicago, 
told the Four A’s that multiple 
agency setups on large accounts 
defeat their own purpose. 

In his discussion of where and 
how an agency can get new busi- 
ness, he said that the client belief 
_in a multiple agency setup often is 
/'based on the hope that competi- 
tion will keep each agency on its 
| toes. 

But he suggested, natural, hu- 
man jealousies will tend to make 
(one agency criticize the television 
| choices of another and deprive the 
client of sound, unbiased agency 
thinking. He gave this illustration: 


~ 


'# “I know of one large, multi- 
|million dollar account which has 
|five agencies, with the billing 
\about equally divided among them. 
As a result, not one of the agencies 
is the confidant of management; 
none works in partnership with 
management and none shares in 
the exchange and consideration of 
the over-all important P and L 
position of the corporation. No 
corporate strategy results in part- 
nership with the agency or agen- 
cies. 

“Meantime this company’s prin- 
cipal competitors have narrowed 
their agencies to one, and not more 
than two, principal or major agen- 
cies. These competitors have their 
agencies on the management team. 
It is interesting to note that these 
competitors at one time all had 
multiple agency setups.” 

He said that the winning agen- 
cies actually did more for their 
clients than did their competitors, 
adding, “It is interesting to note 
that the J. Walter Thompson Co. 
has doubled its billing in the 
last five years. While this is a 
significant fact in itself, it is more 
important to know that 80% of this 
increase has come from existing 
accounts—only 20% from new ac- 
counts.” 


® Robert E. Grove, exec. v.p. of 
Ketchum, MacLeod & Grove, 
Pittsburgh, discussed recruitment 
and training of agency personnel, 
saying, “We believe in the old 
adage of getting them young and 
treating them rough. This is a 
hard-hitting business we are in, so 
the trainees might as well get used 
to i.” 

Vayard Pope, v.p. of Batten, 
Barton, Durstine & Osborn, New 
York, suggested that the successful 
account executive try to “lead the 
orchestra; don’t just play the pic- 
colo.” 

By this, he said, he means that 
there is always someone in the 
agency who knows more about any 
specific than does the account ex- 
ecutive. 


DRIVE CAREFULLY—Norfolk & Western Railway used the opening of 

school as a cue for this “drive carefully” reminder to autoists. Not- 

ing that last year 2,350 school children were killed between home 

and school, the magazine page argued that “it’s not pleasant to 

think about—but it is time to think about it.” Houck & Co., Roanoke, 
is the agency. 


& one-man band,” Mr. Grove ss-/ (geal Glg Fine 
serted. 
‘Introduction of 


# Lawrence Valenstein, president | 


of Grey Advertising Agency Inc. New-Size Bottles 
New York, urged that agency per-| 
Sept. 29—The six- 


sonnel be made “profit conscious.” | ong o) f Cok HH} 
aes ; : »|/ounce bottle o oke soon wi 
He said, “You earn your clients i ekin a dame Rae on ; 
greater respect if you demonstrate | Saeants Mieuds “Prone. Sake 
your agency’s sound business abili- 29 experimental basis, Coca-Cola 


| 
| 


Philadelphia. He previously was! Wyatt, 
“He should lead these people as| general sales manager of Cantrell) April as an account executive, has 
an orchestra rather than try to be & Cochrane Corp., Englewood, N. J.' been elected a v.p. 


ty. I am convinced that it’s good 
business to talk to clients in a di- 
rect, forthright, business-like man- 
ner about your agency’s profit 
policies. As good business men 
they will respect, yes, admire such 
an attitude.” 

William R.. Baker Jr., Four A’s 
chairman and board chairman of 
Benton & Bowles, New York, 
addressed the Pacific Council’s 
dinner session Tuesday night. 

He lashed at the detractors of 
advertising. He said most of them 
“either through misconception, ig- 
norance or sour grapes see only 
the modest percentage of bad in 
the industry and give little or no 
credit to the tremendous accom- 
plishments of advertising.” 


® Henry G. Little, president of 
Campbell-Ewald Co., told a closing 
session today, “I think we've 
dwelled much too long on the 
thesis that everybody is dumb; 
that we’re trying to sell a nation 
of dim-wits. I don’t think it was 
true even when it was first stated. 
But even if it were, things have 
changed a lot since then.” 

He credited an increase in mag- 
azine and newspaper reading and 
broadening influences of tv for 
making the American public more 
literate. 

A. W. Neally, v.p. of BBDO, Los 
Angeles, was elected chairman of 
the Pacific Council. The new vice- 
chairman is W. H. Wilde, v.p. of 
the McCarty Co., San Francisco. 
Dorr Walsh, of Hixson & Jorgensen 
Co., Los Angeles, was chosen sec- 
retary-treasurer. 


Robert Tyriver Joins Town 


Robert E. Tyriver has been 
named director of merchandising 
of Town Advertising Agency, 


|Co. revealed today. 

These will be intermediate and 
family-size bottles, H. B. Nichol- 
| son, Coca-Cola president, said, 
‘adding that the company has not 
| selected either (1) the cities for 
'the tests; (2) the exact sizes to be 
tested; or (3) the date to start 
the experiment. Advertising cam- 
paigns supporting the tests are 
still being worked out, he said. 
Coca-Cola plans to select cities in 
eastern, midwestern and western 
markets and added that the ex- 
perimental bottles will be manu- 
_factured only by Coca-Cola’s inde- 
,pendently-owned bottler fran- 
chises. 

“For many years Coca-Cola has 
been studying the buying habits 
in the soft drink field,” Mr. 
Nicholson said. “In addition to our 
standard size, there is a solid and 
substantial demand for intermedi- 
ate and family sizes. We’ll seek to 
confirm present market indica- 
tions.” 

After the pilot operations have 
been completed, Coca-Cola will 
add the new-size bottles in those 
markets where the consumer de- 
mand for larger units has been es- 
tablished, October National Bot- 
tlers’ Gazette reports. The present 
six-ounce size will continue to be 
Coca-Cola’s mainstay, the publi- 
cation says. 

Gains recorded by other pro- 
ducers in the industry with eight- 
ounce, twelve-ounce and larger 
bottle sizes are a major factor in 
Coca-Cola’s bottling policy change. 


Nielsen Boosts Hanscom, Wyait 
| H. Wayne Hanscom has been 
|nmamed an account executive of 
|A. C. Nielsen Co., Chicago, as- 
suming additional responsibilities 
jon the company’s 
‘Client Service staff. William R. 
who joined Nielsen in 


Food-Drug | 
|San 


Cunningham & Walsh 
Expands, Buys into 
Hill Chicago Agency 


New York, Oct. 1—In what 
probably is the first of a series of 
expansion steps, Cunningham & 
Walsh has bought a Chicago agen- 
cy. 
The New York agency purchased 
the controlling interest (51%) in 
Ivan Hill Inc. Mr. Hill, who re- 
tains the remainder of the stock 
in the Chicago agency, will be- 
come Cunningham & Walsh’s only 
exec. v.p., and will continue to 
head up the midwest office. 

Mr. Hill, 47, is best known as a 
packager of television programs. 
He was with the Don Lee network 
and Russel M. Seeds Co. before 
forming his agency in the early 
40s. 


a The Chicago office opens today 
under the C&W title. The sale was 
announced with 800-line ads in 
Chicago newspapers stating that 
C&W’s creative services and com- 
plete facilities will be available in 
Chicago. 

The ads list Cunningham & 
Walsh’s 42 clients, including the 
seven new ones acquired with the 
purchase of the controlling in- 
terest in the Hill agency. They 
are: 

Jas. H. Black Co., Chicago, 
(Duncan Hines salad dressing); 
Ivo Inc., West Bend, Wis. (insect 
repellent and lip balm); Kitchens 
of Sara Lee, Chicago (bakery 
products); Kraml Dairy, Chicago 
(milk products); Monark Silver 
King Inc., Chicago (bicycles, lawn 
mowers and chain saws); Paraf- 
fined Carton Assn., Chicago (par- 
affined paper containers), and 
George D. Roper, gas ranges. 


= C&W has one other branch of- 
fice, in Hollywood, where it serv- 
ices Chesterfield, Texaco and Sun- 
shine biscuits for radio and tv. 

The Chicago unit is a separate 
incorporation, with John Cunning- 
ham as chairman of the board and 
president and Mr. Hill as exec. v.p. 

The Hill accounts will continue 
to be serviced in Chicago and no 
personnel shifts are planned. 

Mr. Cunningham, officiating at 
the agency “marriage” in Chicago, 
told AA that C&W has been con- 
sidering expanding for some time. 
“Perhaps we should have done it 
five or ten years ago,” he com- 
mented. 

He pointed out that there is a 
growing need for agency branches 
to merchandise advertising pro- 
grams. He indicated that the Chi- 
cago move may be the first in a 
series of additions to C&W. 


= Mr. Hill, in turn, said that he 
had decided either to join forces 
with a larger organization or re- 
tire. The relatively small size of 
his agency has curbed oppor- 
tunities to pick up new accounts, 
he said. 

Mr. Hill predicted that the Chi- 
cago office of C&W will pick up at 
least three accounts within a year 
—with an appliance manufacturer 
as a major target for new business 
solicitations. 

Actual mechanics of the sale 
were handled through a consult- 
ant, John Orr Young, who sounded 
out a number of agencies on be- 
half of Mr. Hill. 


Hayden Joins Ingalls-Miniter 
Melvin L. Hayden has joined the 
copy staff of Ingalls-Miniter Co., 
Boston. He formerly was Boston 
sales promotion manager for West- 
inghouse Electric Supply Co. 


Miller Freeman Names Baake 


Miller Freeman Publications, 
Francisco, has appointed 
Charles C. Baake Jr., formerly 
with Fred Keck Co., circulation 
manager. 
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Guild, Bascom & B 
Limit on Accounts, 


(Continued from Page 1) 
copy he had written for the Stryk- 
er soap account. 

“We had pretty rough going that 
first year,’ Mr. Guild declared. 
“But then we got the Roman Meal 
cereal account and the Harry & 
David Fruit of the Month Club. 

“Then the Rosefield Packing Co. 
of Alameda, and its associate com- 
pany, Good Foods, of Minneapolis, 
returned the Skippy peanut butter 
account to us, after one year with 
Young & Rubicam. That was the 
first $1,500,000 account for Guild, 
Bascom & Bonfigli. 

“In 1950,” the agency head con- 
tinued, “Golden State [division of 
Foremost Dairies] switched from 
BBDO to us, on the basis of our 
specialization in food and because 
of the unusual campaigns we had 
created.” 


s The next major piece of busi- 


Why 
MASS TRANSPORTATION 
is your best 

psig ro” res 


y 


LEADERSHIP! 
F.. the 7th consecutive 


year, a well-known advertising 
agency has just surveyed all pub- 
lications in the transit field. This 
agency, which annually places 
more transit advertising than any 
other, represents 9 major transit 
manufacturers. 

Its survey results conclusively 
show that in ’54: 

MASS is again named as most 
interesting to read by 79% of all 
transit executives. 

MASS is selected as most help- 
ful by 66%. 


And, time spent with MASS 
by the average reader is 2 hours 
and 20 minutes, as contrasted to 
‘less than one hour for other in- 
dustry publications. 

For advertising that guar- 
antees most results, put your 
message in MASS. It leads in 
reader interest, leads in helpful- 
ness .. . reaches leading execu- 


tives in every one of America’s | 


3,018 transit companies. 


Survey copies available upon request. 
See SRDS, 21. Or write for rate card. 


222 WEST ADAMS ST. 
CHICAGO 6, ILL. 


Cm ees ma 
1904 golden anniversary 1954 


A-9646 | 


TRANSPORTATION 


onfigli Boldly Sets 
but None on Billing 


ness arrived Dec. 24, 1952, when 
GB&B got the Regal Pale beer ac- 
count with its $1,500,000 in bill- 
ings. The agency also took on 
Guild wine, billing about $600,000, 
but later resigned the account “be- 
cause their executives didn’t agree 
with the kind of advertising we 
wanted to do for them.” 

Last year the “youthful upstart” 
among San Francisco agencies 
handled close to $4,500,000 in bill- 
ings. The three partners have not 
yet lost a client, but have, of their 
own volition, resigned three major 
accounts, including Guild, Gir- 
ard’s French Dressing and Roman 
Meal cereals “because of the con- 
flict with the new Ralston ac- 
count.” 

Ralston came into the western 
agency’s hands because of a chance 
/meeting between Ernest (“Buzz’’) 
Hodges, GB&B account supervisor 
on Regal Pale, and several Ralston 
Purina top executives. 


a “Buzz was in Los Angeles last 
April,” Mr. Guild explained, “and 
accidentally ran into some Ralston 
executives who were there to work 
‘out a related item program with 
another of our clients. 

“It was a purely casual meeting 
with equally casual conversation. 
But during the course of the con- 
versation there was a lot of talk 
about the tv campaigns we had 
developed for Skippy, Regal, Gold- 
en State and others. 

“As a result of that meeting, we 
were given the opportunity in 
_June to handle the West Coast end 
of Ry-Krisp. After a couple of 
/months some ideas occurred to us, 
and we suggested to Ralston that 
/'GB&B do some thinking about 
their cereal problems. 

“We went back to St. Louis with 
_some of our ideas, but with no for- 
'mal presentation or art work. Our 

experience in the food field must 
‘have shown to good advantage, be- 
‘cause Ralston decided to use us 
/on a national basis.” 


@ Back in 1949 when the three, 


|/one-time Garfield & Guild execu- 
'tives got together to create their 
own agency, they set as their goal 
he limit of ten major accounts. The 
‘agency today—six years later— 
has seven: Good Foods, Rosefield 
Packing Co., Golden State, Regal 
Pale, Fruit of the Month Club, 
Gravem Inglis bakery, and Ral- 
| ston. 

Although the agency has lim- 
ited itself to not more than ten 
‘accounts, it has set no limitation 
on size of billings. 

“We don’t want to become a big 
agency, except in terms of bill- 
‘ings, * Mr. Guild declares. “We 
‘stick to the food field—which we 
know—and keep small enough so 


| DOUGLAS BERGUSON has been ap- 
| pointed assistant to the general 
| manager of distribution and mer- 
'chandising for the Crosley and 
Bendix home appliances divisions 
| of Avco Mfg. Corp., Cincinnati. He 
formerly was assistant director of 
sales and advertising of Coolerator | 
Co., Duluth. 


Haas Armstrong Murphy 


phia Tee-V Golf Tourney, at the 


Cg ae 


ANNUAL 


Ll ADELPHIA TE 
| gs F TOURNAME 


TROPHY CATEGORIES 


“shea, Champions - Male Ana 
‘ Newecact ies Champion 
Spextecaster Champion 
~ Ancouneer Champion 
= Sa Sl Sah Dhamoions - Mate And Brae 
sty. fdversees Champions - Male 


FT §. LOW GROSS TR 


ie 


Esser McAdams 


FOR GOLF'S SAKE—Checking in at TV Guide’s second annual Philadel- 


Llanerch Country Club with host 


Peter McAdams, are Sanders J. Haas and James C. Armstrong of 

N. W. Ayer & Son and Harold Murphy and Lee Esser, advertising 

and sales manager respectively of Knouse Foods Inc. More than 300 

agency, advertiser and station representatives attended in spite of a 
threatened hurricane. 


we can give individual attention 
to all our clients.” 

No agency, Mr. Guild betieves, 
can be expert in all fields, and he 
is convinced that the day is not 
far distant when specialization will 
be the rule among agencies. 


= “When that time comes,” he 
declared, “we hope to be the spe- 
cialists in the food industry.” 

In further explanation of why 
GB&B wants major accounts but 
a small staff (the agency now has 
31 on its payroll), Mr. Guild said: 
“We feel it is impossible to do a 
good job with hack men, and no 
agency can afford to put high- 
priced men on small accounts. 

“We set the goal at 10 because 
an agency becomes too impersonal 
when it has too many accounts.” 

Each partner works actively on 
all accounts, sharing in the direct 
supervision of account supervisors, 
staff members and production. 

Mr. Guild, however, specializes 
in marketing, merchandising and 
general planning. 


a In February, Prentice-Hall will 
publish a new book by Mr. Guild: 
“How to Market Your Product.” 

It’s a how-to-do it book in the 
field of marketing, he told AA; 
it will tell “how to get a product 
on the market and how to keep it 
there.” 

GB&B does plan an expansion, 
designed to meet adequately the 
needs of the Ralston account, a 
portion of which will be supervised 
by Mr. Hodges. Courtenay Moon, 
formerly McCann-Erickson copy 
head on Del Monte, will be in 
charge of the creative work for 
Ralston. 

A small service office will be 
opened by GB&B in St. Louis, un- 


go on the ABC-TV network at 
7:30 Monday evenings with “The 
Name’s the Same,” starting Oct. 
11. Tne show will be on at least 
100 stations—perhaps more later. 
The Ralston account had been 
handled, since 1908, by Gardner 
Advertising Co., St. Louis. 


Government Limits 
Papers’ Ability to 
‘Spruce Up’: Patterson 


WHITEFACE INN, N. Y., Sept. 27— 
Governinent standards stipulating 
what types of newsprint may enter 
the U.S. duty-free are hampering 
newspapers in their competitive 
battle with other media, Alicia 
Patterson, publisher of Newsday, 
told the New York State Publishers 
Assn. today. 

One way newspapers can meet 
competition from magazines and 
other media is through better ap- 
pearance, Miss Patterson said. Yet 
the “venerable” standards used by 
U.S. Customs Service in determin- 
ing whether newsprint is dutiable, | 
she said, limit papers to poorer 
quality than necessary. 

This competitive disadvantage, 

she said, is especially painful at a. 
time when population shifts away | 
from large cities are giving news-. 
papers the best opportunity they) 
have ever had to boost circulation 
and advertising volume. 
She pointed out that, although 
newspaper advertising volume is| 
increasing, it is not increasing as| 
fast as that of tv and magazines. 

“If we are not careful,” she said, 
“we may find ourselves sliding 
downward, while the magazines 
and airways steal our business 
away.” 


Advertising Age, October 4, 1954 


Milk, Donut Groups 
Get ‘Health Break’ 


Promotion Started 


Cuicaco, Oct. 1—Milk and 
doughnuts will get their third an- 
nual push this month, as ingre- 
dients of a pause in the day’s 
occupations that is known as the 
“health break.” 

The campaign, which will in- 
volve tv, newspapers and display 
materials, is supported by Amer- 
ican Dairy Assn., Doughnut Corp. 
of America, Milk Industry Foun- 
dation, Joe Lowe Corp., Pillsbury 
Mills and other dairy and bakery 
organizations. 

The campaign actually got going 
last month when Bob Crosby fea- 
tured milk and doughnuts on his 
tv show (CBS); he will do so 
again Oct. 28. The show is spon- 
sored by the dairy association 
(Campbell-Mithun). Bob Hope 
will also promote the “health 
break” when he returns to the air 
for the association Oct. 28 (NBC). 

ft: 


# Consumers also will learn of the 
benefits of the milk-and-dough- 
nuts combination through newspa- 
per, radio and tv advertising by 
individual milk dealers and bakers. 
Both the dairy group and Dough- 
nut Corp. are making available 
mats, store posters and other mer- 
chandising materials. A trade ad- 
vertising campaign is being carried 
on by Doughnut Corp. 


EVERYONE Can Use A 
Handi - Kutter | 
lich SN KNIFE! 


Cécefe-SArt FOR POCKET OR PURSE 


/ Ideal LOW-COST 
Premium! 


V Useful Ad Novelty! 


/ Attractive 
"“Give-Away”" ! 
Attractively finished in anodyzed colors. 


Space for firm or trademark imprint. 25¢ 
retail value. 


Send for FREE Sample. 


KENWORTH MFG. CO. 


3459 N. Holton St., Milwaukee 12, Wis. 


der the supervision of Gil Burton, 
formerly branch manager for 
Viadimir Inc. 

Kirk Chaney will be assistan. 
account supervisor, helping Mr. 
Hodges on the Ralston account, 
and Bob Footman, also formerly 
with McCann-Erickson, has been 
hired to assist Mr. Hodges on the 
Regal Pale account. 

“We are going to augment the 
tv department which is headed by 
Alex Anderson,’ Mr. Guild said, 
“as well as the copy staff, the 
merchandising department, media 
department and the clerical force.” 


es All in all, the agency expects tu 
add 20 people, all of whom already 
have been selected on the basis of 
their ability to meet specific needs 
related to the new Ralston account. 

The San Francisco agency will 
be responsible for Ry-Krisp, Rice- | 
Chex, Wheat-Chex and Instant and | 
Regular Ralston’s. 


‘been fully developed, but Mr-.| 
‘Guild told AA that Ralston will 


published 61.5% of the 


(Media Records) 


Campaign plans have not yet| 


| 


The NEWS of the Rockies 


This is growth. In 1953 the News 


women’s 


clothing store linage in Denver. First 
six months of 1954—65.7%. 
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WITHA 
SPECIALIZED 
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0nd concentrate your pulling power bor maximum nesults! 


Your best prospects—21,000 shirt-sleeved ‘‘doers” 
throughout the advertising field—open up for Ad- 
vertising Requirements as their workbook for ideas 
and for solutions to problems peculiar to their jobs 
of producing advertising, merchandising and pro- 
motion from the blue-prints fashioned by them- 
selves or others. 

And when they’re opened up for AR, they're open 
to your sales solicitations. Charged with a $3- 
billion a year buying responsibility, they use and 


appreciate the pertinent descriptive information 


DElaware 7-1336 


on products and services which they find in the 
editorial and advertising content of AR; using 
this unique publication as their “how-to-do-it”’ 
manual, they find Advertising Requirements like- 
wise valuable as their ““‘where-to-buy-it’’ directory 
for services and supplies like those you sell in any 
one of 13 distinct fields. Reader responses for both 
editorially described and advertised products and 
services, at record levels now and continuously 
since first publication, are proof of the buying 


interest of AR readers. 


If what you sell goes into advertising, promotion or merchan- 
dising, you can sell best through your specialized tool 
—Advertising Requirements—the result-proven publication that 


specializes in shirt-sleeved specifiers. 


Advertising 
Requirements 


Published by the publishers of Advertising Age and Industrial Marketing 
200 East Illinois Street, Chicago 11, Illinois 
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THE 


LAND\NG 


TRY 


as seen by 
JOHN BURGOYNE 


We know a sour old coot who is 
not much taken with modernity in 
bar-language. So when he was re- 
cently entertaining guests one un- 
lucky bibber asked for Scotch on the 
rocks. Yeah. That’s what he got— 
pebbles. Make sure—have Burgoyne 
and his merry men look before you 


leap. 
be xk 


One of the Burgoyne clients sold a 
grocery specialty in a few regional 
markets where there was known to 
be a demand for this commodity. A 
reasonably long-profit item, it had 
been considered too specialized to be 
sold nationally. However, Burgoyne 
got the job of finding its sales poten- 
tial in other markets. A study in 
Cedar Rapids, Canton, Columbus and 
Springfield turned up the informa- 
tion that the national potential was 
excellent, if the price-line could be 
held. Larger production made this 
possible, so the article was success- 
fully launched and now leads the 
regatta. 


xk 


Admen, Dailies 


Square Off for 
ABC Daia Hassle 


(Continued from Page 1) 
is simple. The proposed change 
would be harmful to newspapers 
and a resolution already passed by 
newspaper members opposing the 
change should be reaffirmed. 


s The committee’s objections to 
the change were based on competi- 
tive, mechanical and marketing 
reasons. The report points out, 
from a competitive angle, that: 

1. The metropolitan area concept 
has a tendency to restrict and con- 
fine newspapers, “and in some in- 
stances to negate newspaper in- 
fluence at a time when we are 
facing the challenge of powerful, 
expanding and more numerous 
television stations...” and 

2. Newspapers are thus asked to 
compile a new kind of circulation 
statistic that no other ABC divi- 
sion—business paper or maga- 
zine—has been asked to do. 

From a mechanical standpoint, 
the report points out that metro- 
politan area data already is avail- 
able from the county listings in 
the ABC audit reports because 
metropolitan areas (standard cen- 
sus definition) are always 
bounded by county lines, except in 


Sle 


THESE 15 THRIVING CITIES ARE THE WORK- 
TABLE OF THE BURGOYNE INDEX. A CROSS- 
SECTION OF MODERATE-SIZED METROPOLI- 
TAN AMERICA — THESE TEST-CITIES HAVE 
BEEN HAND-PICKED FOR ACCURATE, SPEEDY 
PANEL-STUDIES. 


xk 


The professional approach is a 
comfortable thing, whether at dig- 
ging holes or swatting flies. When you 
have a bale of questions about the 
selling of your goods, we believe it is 
wise to consult professionals. We’ve 
been at it long enough to know what 
not to do as well as what needs do- 
ing ... and we'll be glad to prove it. 
It won’t cost you a nickel to find out. 


x ** 


Some manufacturers discover, with 
sad profit, that the heathen Chinee 
is not the only peculiar in the cos- 
mos. Witness the purveyor of break- 
fast cereals who thought he had a 
new pair of naturals. One soon 
sweetened the sales - picture more 
than somewhat, the second died a 
natural death as soon as initial pro- 
motion waned. Had Burgoyne been 
consulted, a test run, for example, in 
Rockford, Peoria, South Bend and 
Indianapolis, would have saved time 
and money. Both are handy items to 
have around. 


xk *& 


C’mon, tell us what you think of 
“The Landing Strip.” We won't even 
charge you space rates if we get a 
printable quote. 


CAOCtRY IA DRUE J NOEL, We 
> pid ail 
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New England, where township 
lines are used. In other words, 
agencies and advertisers can dig 


—i/out the information now if they 


want it. 


# From a marketing standpoint, 
the report asserts: 

1. An ABC blessing on the met- 
ropolitan area concept would be 
wrong because county lines do not 
determine markets or the effective 
influence zones of newspapers. 

2. Large newspapers would stand 
to lose important parts of their re- 
tail trading zones. Smaller news- 
papers would be “drowned” when 
their circulations are compared 
with the population of the entire 
area. 

3. About half of the ABC news- 

papers are completely outside the 
metropolitan areas and would lose 
by overemphasis of metropolitan 
circulations. 
Finally, the committee asked 
that newspaper members send in 
their sentiments on the proposi- 
tion, that they attend the ABC 
meeting or—if they cannot come— 
that they instruct their proxies as 
to how they wish their votes cast 
on this question. 


® Here’s the background on the 
situation: 

Agency and advertiser members 
of ABC would like the ABC board 
to adopt a new rule requiring 
newspaper members publishing in 
any of the 172 Standard Metro- 
politan Areas as defined by the 
U. S. bureau of census to show 
separately their circulation in 
these areas. The agency and ad- 
vertiser divisions resolved last 
October that such a 
should be required. The newspaper 
division passed a resolution against 
any such requirement. 

In June the special advisory 
committee of the newspaper group 
met with agency men, headed by 
H. H. (Doc) Kynett, head of 
Aitkin-Kynett Co., Philadelphia. 
The group of agency men in- 
cluded Steven G. Bowen, Tatham- 
Laird; Austin Brew, Batten, Bar- 
ton, Durstine & Osborn; John J. 
Flanagan, McCann-Erickson; Ken- 
neth Godfrey, American Assn. of 
Advertising Agencies, and James 
S. Short, J. Walter Thompson Co. 
Chairman of the special ad- 
visory newspaper committee is 
Gene Robb, Albany Times-Union. 


Its members are B. G. Cameron, 


showing |{ 


New York Herald Tribune, secre- 
tary, and James Gorman, Gannett 
Newspapers, Buell W. Hudson, 
Call, Woonsocket, R. I., L. W. Mc- 
fetridge, Tulsa World and Trib- 
une, Harold Shugard, St. Paul 
Pioneer Press Dispatch, and How- 
ard Stodghill, Philadelphia Bulle- 
tin. 


# While the June 3 meeting was 
amicable and the agency group 
was described as “friendly toward 
newspapers,” the session brought 
no agreement. 

The agency men want metro- 
politan area breakdowns so they 
can compare certain sales data 
with newspaper circulations. They 
assert that circulation information 
would save them time, money and 
effort. 

Now they must dig the metro- 
politan area information out them- 
selves or buy the survey of news- 
paper circulation now published 
by a group of Chicago agencies. 
Also, they prefer the information 
to retail trading zone data because 
RTZ data can’t be compared with 
sales. Besides many retail trading 
zones were set up years ago, and 
are now unrealistic from a mar- 
keting viewpoint. 

The newspaper men argued in 
detail that county lines don’t 
bound markets naturally, that the 
agency men can get the informa- 
tion by digging it out of the county 
data, and that a separate showing 
would imply acceptance of the 
metropolitan area market principle 
with which many newspapers 
strongly disagree. They further 
said that while other ABC media 
report by states, they are now 
breaking down circulation by 
counties. 


= Further, the newspaper men as- 
serted, separate circulation reports 
for metropolitan areas will in- 
evitably tend to depreciate exist- 
ing retail trading zones and the in- 
vestments newspapers have made 
in developing RTZ circulations 
over the past 40 years. (Several 
agencies, the committee said, have 
already expressed a desire to sub- 
stitute metropolitan areas for re- 
tail trade zones.) Larger cities 
have retail trading zones which 
are larger than the metropolitan 
areas, said the newspaper men, 
and their zones of influence would 
be shrunk by adoption of the pro- 
posed principle. 

Smaller cities within metropoli- 
tan areas now have retail trading 
zones much smaller than the 
metropolitan area, and newspapers 
covering these markets thoroughly 
dwindle into inconsequence when 
their penetration is thrown against 
the whole area. 

The newspapers also argued that 
of the 172 metropolitan areas, 120 


KYNETT: “WE NEED 
THIS INFORMATION’ 


PHILADELPHIA, Sept. 30— 
H. H. Kynett told AA today 
that “we are trying to show 
the newspapers that we need 
this data summarized.” 

He commented that he felt 
that newspapers are jealous 
of the traditional retail trad- 
ing zone principle, and said 
that agency members had 
asked for a panel on the 
subject during the ABC 
meeting in Chicago. 

“We can get this informa- 
tion frem magazines and 
radio,” Mr. Kynett pointed 
out. 


comprise only one county. Thus, 
there are only 52 places in the 
U. S. where there is a problem of 
compiling metropolitan area data. 


s Then, too, newspapers feel that 
newspapers with RTZ circulations 
substantially larger than metro- 
politan area circulations might be 
faced with advertising rate prob- 
lems among retail advertisers if 
the metropolitan area concept 
should gain aeceptance as “pre- 
ferred” or “premium” circulation 
in comparison with RTZ circula- 
tions. 

Further, the newspapers are 
obviously annoyed that the metro- 
politan areas are “arbitary crea- 
tures of the federal government.” 
While city zones and retail trading 
zone boundaries established under 
ABC procedures are subject to 
constant revision to conform to 
marketing patterns, newspaper 
men are not sure that the federal 
lines are here to stay. 

They point out that the metro- 
politan areas are new—added in 
1950 to replace the “metropolitan 
districts” of the 1940 census— 
and that the possibility exists of 
their being changed or abandoned 
in 1960. 


The newspaper committee also) 
feels that newspapers are already | 
severely circumscribed in an era) 
of intense competition. The group 
points out that newspapers even | 
now must go further than their | 
competitors in pin-pointing their | 
circulation areas. 


s The committee concedes that it 
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cannot defend the present bounda- 
ries of all city zones and retail 
trading zones, but points out that 
these can be changed under exist- 
ing ABC procedure where they are 
unrealistic or inadequate. This 
wouldn’t be possible in metro- 
politan area cases until another 
census is taken, the committee be- 
lieves. 

The newspaper solution is fur- 
ther and continuing study in 
collaboration with agency and ad- 
vertiser members. 

From a marketing standpoint, 
the newspapers feel that many 
metropolitan areas are unjust. 
They cite, for instance, these “dis- 
tortions”: Greenwich, Conn., a 
“bedroom of New York” would 
fall in the Bridgeport metropoli- 
tan area; Troy, N. Y., is a good- 
sized city which is dwarfed by in- 
clusion in a three-county metro- 
politan area with Albany and 
Schenectady; Minneapolis-St. Paul 
is really a two-city market, but is 
treated as one metropolitan area. 


es Each newspaper member of 
ABC was also furnished with a de- 
tailed breakdown for his state, 
showing what the switch to metro- 
politan areas from present meas- 
urements would mean. In Bing- 
hamton, N. Y., for example, the 
switch would mean that 64,710 
would be lopped off from the 1950 
population figure (249,408) for 
city zone and the retail trading 
zone. The Binghamton Press and 
Sun would lose 12,131 circulation 
in the area and on Sunday would 
lose 7,669 against present com- 
bined figures, 48,231. 

A spokesman for the newspaper 
group said he knew of no case 
where a newspaper had refused to 
furnish an advertiser or an agency 
with a metropolitan area break- 
down where asked, but, he said, 
newspapers object to having it 
made compulsory. He also con- 
ceded that there is a body of 
opinion within the newspaper pub- 
lishing business which holds that 
it doesn’t make a lot of difference 
and might help sell newspapers 
and that newspapers ought to give 
the customers what they want. 


Tobias Appoints Charles Dixon 
Tobias & Co., Charleston, S. C., 
has appointed Charles T. Dixon 
to handle publicity accounts. Mr. 
Dixon formerly was with the 
Charleston News & Courier. 


SEE PAGES 
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BPA Sets Up New 
Standards for Its 


Audit Procedure 


New YorK, Sepi. 30—Business 
Publications Audit of Circulation 
has removed the second class mail- 
ing permit requirement as a 
condition for use of its Form B 
audit, effective immediately. 


This means that any publica-| 
tion member of BPA, regardless | 


of the amount of its paid circula- 
tion, can now qualify for a Form 
B audit, if it conforms to BPA 
definitions. 

Form B audits—where paid and 
non-paid circulation is reported 
and audited separately—were first 


made availabie by BPA to mem-|}, 
ber publications with second-class || 
mailing privileges for the six-| 
month period ending Dec. 31, 1953. |' 


Adin L. Davis, exec. v.p. of BPA, 
said that removal of the require- 
ment of a second-class mailing 
permit will have no appreciable 
effect on the number of Form B 
users. The majority of BPA pub- 
lications, he said, have little or no 
paid circulation, and have expres- 
sed no interest in Form B. It is 
expected that they will continue to 
use the basic Form A audit, as in 
the past. 


a The second class mailing permit 
requirement was removed, Mr. 
Davis said, because (1) it has now 
served its purpose as a practical 
control in the use of Form B dur- 
ing the initial period of its avail- 
ability, and (2) its removal pro- 
vides an audit wherein the re- 
porting of paid circulation is com- 
pletely cptional—and more fully 
conforms to requests made by as- 
sociations representing advertisers, 
agencies and publishers for a com- 
plete audit for all kinds of business 
publications. 

Form B audits covering the six- 
month period ending Dec. 31, 1953 
have been released to the follow- 
ing publications: Diesel Power & 
Diesel Transportation, Food Field 
Reporter, Iron Age, Machinery, 
Plumbing & Heating Journal, Pur- 
chasing and Sheet Metal Worker. 

June, 1954, Form B audits are 
now being made for five additional 
publications, but Mr. Davis said 
that he was not at liberty as yet to 
release their names. 

Currently, BPA has a total of 
364 publication members, and 20 


applicants are awaiting initial 
audits. 
AMOS STOTE 


NEw York, Oct. 1—Amos Stote, 
76, former copywriter and account 
executive for N. W. Ayer & Son, 
died yesterday at Croton, N. Y., 
after a long illness. He was cred- 
ited with being the first adver- 
tising writer to conceive and use 
institutional advertising. While 
with the Ayer agency in Philadel- 
phia, he created the first insti- 
tutional ads for Bell Telephone Co. 


and Curtis Publishing Co. Before | 


joining Ayer in the early part of 
the century he had been associ- 
ated with J. Walter Thompson Co. 
and System magazine. He moved 
to Europe in 1925 and lived in 
London and Paris, where he wrote 
articles for various American 
publications for several years, be- 
fore returning to the agency busi- 
ness. He retired ten years ago and 
made his home here. 


Haynes Rejoins Compton 
Storrs Haynes, who was manag- 
er of the agency’s radio depart- 
ment until 1948, has rejoined 
Compton Advertising, New York, 
as a v. p. For the past few years 
he has been. a radio-tv account 
executive at McCann-Erickson. 
Mr. Haynes will work with Lewis 
Titterton, v. p. and director of 
radio and tv programming. Mr. 
Titterton will handle matters of 
policy and client liaison, while Mr. 


Haynes will be in charge of the Hooper Inc. has completed a com- go, publisher of American Restau- 


radio and tv program department. 


AMAZING OFFER 
BY THOM McAN 


Men! Come to your Thom McAn store—and choose 
the shoes you like best. Wear them for one week. Then 


ROAD TEST—Thom McAn customers 
can return new shoes after a week’s 
wear if not completely satisfied, 
according to this trial-offer page 
appearing in metropolitan dailies 
for Melville Shoe Corp. Ogilvy, 
Benson & Mather is the agency. 


Pulse Jumps Gun to 
Hit Nielsen’s Auto 


Radio Measurements 


NEw York, Sept. 30—Pulse Inc. 
is using the humor approach to 
combat its new competition in car 
radio listening measurement—be- 
fore the competition gets going. 

The target in the latest brochure 
barrage is A. C. Nielsen Co., which 
now is in the process of installing 
several thousand Audilogs (diaries 
checked against recordimeters that 
show how long a set was turned 
on) in automobiles throughout the 
country. This service will be in 
operation by mid-October. 

The cover of the Pulse brochure 
shows a cartoon of a heavily band- 
aged man in a hospital explaining 
to his friend, “I was filling in my 
car Audilog.” Inside there are 
quotes purportedly from state 
highway commissioners, safety di- 
rectors, etc., opposing any sort of 
“service or gadgetry” which might 
contribute to highway accidents. 


@ None of the quotes indicates 
specifically which official is being 
quoted. However, a Pulse official 
explained this was done deliber- 
ately to avoid putting “anybody on 
the spot.” 

He said Pulse has written to 
highway authorities in all 48 
states, and that about half of them 
said they would oppose the use of 
such a system as that proposed by 
Nielsen. He said the letters are on 
file in the Pulse office. 

The Pulse mail-out charges that 
Nielsen promised the car listen- 
ing measurement but “did not ask 
states, cannot deliver approval of 
car Audilog.” 


= In Chicago, Nielsen officials had 
no direct comment on the Pulse 
charges. They did say, however, 
that the company has been having 
“no trouble whatsoever” in dis- 
tributing the car Audilogs, and 
added that one network—CBS Ra- 
dio—has already purchased the 
new car radio listening service 
(AA, Sept. 27). 

It was also noted that the Niel- 
sen car diaries themselves suggest 
to Audilog drivers: “Make your 
entries just as soon as you can and 
jas often as necessary, subject to 
‘observing the rules of safe driv- 
ing.” Drivers are asked to record 
their listening at the end of each 
|trip, it was pointed out. 


EYE ON ARF, HOOPER 


(CHECKS TECHNIQUES 
| Sept. 30—C. E. 


NEw YorRK, 


‘parative field test between the 


’ 


Last Minute News Plashes 


Oliver’s Farquhar Division Names Two Agencies 


New York, Oct. 1—The A. B. Farquhar division (York, Pa.) of the 
Oliver Corp. (Chicago), manufacturer of farm equipment, conveyers, 
presses and special machinery, has switched its advertising account, 
effective Nov. 1, from Van Sant, Dugdale & Co., Baltimore, to two 
agencies. Farquhar’s farm machinery advertising will be handled by 
Buchen Co., Chicago, which also has the parent company’s account. 
Advertising for conveyers and presses will be handled by Fred J. 
Stauffer Advertising, York, Pa. 


Wiley Joins Wachsmuth Research Operation 


New York, Oct. 1—Blaine G. Wiley, formerly executive secretary, 
National Industrial Advertisers Assn., has joined Ernst Wachsmuth & 
Co., research organization, ADvERTISING AGE has learned. He will han- 
dle research problems for such industrial clients as Texas Ventures, 
Houston; Sunnen Products Co., St. Louis, and Bullard Co., Bridgeport, 
Conn., and for publication clients including Product Design & De- 
velopment, Materials & Methods and National Geographic. 


Dromedary Mixes and Dates Get New Agencies 


New York, Oct. 1—Hills Bros. Co. has switched Dromedary baking 
mixes to Ted Bates & Co., and Dromedary dates and specialties to 
Lennen & Newell. Both are effective Jan. 1, and both were handled by 
Biow Co., which had to resign the accounts because of a conflict with 
Procter & Gamble’s Fluffo. 


Brown, U. of C. Marketing Protessor, to Join Ford 


Cuicaco, Oct. 1—George H. Brown, University of Chicago professor 
of marketing, will join Ford Motor Co.’s Ford division as manager of 
consumer research. The appointment is believed to be part of an over- 
haul of Ford’s long-range marketing planning. Dr. Brown will con- 
tinue on the U. of C. faculty at least a year. 


Anti-Trust Division Still Studies Advertising 


New York, Oct. 1—The anti-trust division of the Department of 
Justice is still studying practices in the advertising and publishing 
fields, and there is “nothing new” to report on the broad investigation 
launched by the department, AA was told yesterday by Fred Mullen, 
assistant to Attorney General Herbert Brownell. Mr. Brownell, accom- 
panied by Mr. Mullen, came here yesterday to make a speech before 
the Public Relations Society of America. 


Duane Jones Gets Food Packer; Other Late News 


e P. J. Ritter Co., Bridgeton, N. J., food packer, has named Duane 
Jones Co., New York, to handle its advertising. The account was last 
with Arndt, Preston, Chapin, Lamb & Keen, Philadelphia. 


e Hazel Bishop Inc., New York, has filed an action against the Lander 
Co., which distributes Elizabeth Post’s Liquid Rouge, charging in- 
fringement of the Bishop lipstick. Bishop recently filed a $3,000,000 


damage suit against Gillette Co.’s Toni division, charging the mand 
with false representation to acquire its trade and other secrets. 


e The Savings & Loan Foundation, Philadelphia, recently created to) 
make the American people aware of the purposes and services offered | 


an advertising and publicity campaign. 


coincidental-diary and the coinci- | Pipscomb Leaves 


dental (all telephone) methods of | 
re Pepsodent to Head 


by savings and loan companies, has named McCann-Erickson to handle | li 


broadcast audience measurement. 
Hooper reports that I 
“ratings produced by the two 
different methods, using two dif-_ 
ferent samples, show a higher de- 
gree of conformity than is to be 
expected theoretically from using 
two different samples of the same 
method.” 

Hooperatings for tv use the co- 
incidental-diary—a combination of 
diary and telephone, while Hoop-| 
eratings for radio continue to be} 
based on the traditional coinci- 
dental method. 


his correspondence with Adver- 
tising Research Foundation he has 
maintained that comparative stud- 
ies between methods, such as he 
has just completed, are a necessary 
first step in rating methods eval- 
uation. (For some time the ARF 
has been engaged in an analysis 
of the radio-tv rating situation. Its 
report is expected soon.) 

“We therefore are submitting 
complete results obtained in the 
comparative tests to the ratings 
evaluation committee of the ARF 
with an offer of complete field and 
work-sheet records for its inspec- 
tion, tabulation and analysis prior 
to the publication of the forth- 
coming ARF report,” Mr. Hooper 
said. 


Ray Deen Joins Patterson 

Ray Deen, for 23 years western 
manager of American Machinist 
and Product Engineering, Mc- 
|Graw-Hill publications, has been 
‘appointed advertising director of 
Patterson Publishing Co., Chica- 


= Mr. Hooper explained that in | 


]. B. Williams Co. 


GLASTONBURY, CONN., Sept. 30— 
Charles T. Lipscomb, for the past | 
four years president of the Pepso- 
dent division of Lever Bros., today’ 
was elected pres- 
ident and direc- 
tor of J. B. Wil- 
liams Co., effec- | 
tive Oct. 15. He} 
succeeds the late 
Charles S. Camp- 
bell. 

No one has. 
been named to! 
succeed Mr. 
Lipscomb, but a) 
spokesman for 
Lever Bros., said 
the Pepsodent division will be 
temporarily headed by Milton C. | 
Mumford, a v.p. who joined Lever | 
a few months ago. Mr. Mumford | 
formerly was president of Field-| 
crest Mills, New York. 

Williams Co., started in 1840 | 
has expanded its original Wil-| 
liams line of shaving products in 
the last six years by acquiring 
companies with related products. 
Skol suntan products were added 
in 1948 by the acquisition of Gal- 
lowhur Co. In 1950, Conti Castile 
shampoos and soaps came under 
the Williams banner. R. B. Semler, 
which turned out Kreml hair 
tonics, dressings and shampoos, 
was acquired two years ago. 

A past president of the Sales 
Executives Club of New York, Mr. 
Lipscomb was v.p. and general 
sales manager of drugs and sun- 
dries for McKesson & Robbins 


C. T. Lipscomb 


‘rant and American Motel. 


prior to his joining Pepsodent. 


TV Advertisers 
Hunt Partners 


to Share Costs 


NEw York, Sept. 30—This was 
a week for several big television 
advertisers to look around for 
someone to share the expenses on 
their network shows. 

Procter & Gamble signed to al- 
ternate with Hazel Bishop Inc. as 
sponsor of “This Is Your Life” 
(NBC). Time was bought through 
Compton Advertising. As usual 
these days both sponsors will get 
one commercial on the show on 
their off-week. 

Effective with the switchover of 
“Big Town” from CBS to NBC, Le- 
ver Bros. is cutting back to an ev- 
ery-other-week schedule, with A. 
C. Spark Plug division of General 
Motors (D. P. Brother & Co.) as 
the other backer. 


= Toni has _ relinquished seven 
weeks of “People Are Funny” on 
the same network to Frawley 
Corp.; the Frawley buys are sched- 
uled for October, November and 
December. Foote, Cone & Belding 
is the agency. 

Other new business at NBC this 
week included the sale of “Modern 
Romances” to Colgate for a five- 
a-week late-afternoon schedule 
starting Oct. 4. Time for Ajax and 
Fab was bought through Bryan 
Houston Inc. 

Hartz Mountain Products 
(George H. Hartman Co.) signed 
to present “Captain Hartz and His 
Pets” Sundays at 12 noon. Orig- 
inating in Chicago, the animal 
show will advertise bird seed and 
pet foods. 


s In the participating programs 
department, NBC-TV reported $1,- 
275,000 in new business for “To- 
day,” “Home” and “Tonight” in 


the last 30 days. 


Added to the “Today” advertiser 
ist were: Malt-o-Meal Co. 
(Campbell-Mithun), 78 participa- 
tions; Swift & Co. (J. Walter 
Thompson), 12; Wright Silver 


,Cream Co. (H. B. Humphrey, Al- 


ley & Richards), 13; Washington 
State Apple Commission (Cole & 
Weber), 13; General Electric 
(Maxon), 21; Chevrolet (Camp- 
bell-Ewald), undetermined; Cur- 
tis Publishing (BBDO), 7; Dia- 
mond Crystal Salt Co. (Benton & 
Bowles), 7; Crowell-Collier (Kud- 


ner Agency), 1, and Family Circle 


(Dancer-Fitzgerald-Sample), 1. 

Newcomers to the “Home” spon- 
sor family were: Corning Glass 
Works (Maxon), 13; Curtis Pub- 
lishing, 6; Parker Bros. (Badger, 
Browning & Parcher), 8; Cameo 
Curtains (Friend-Reiss-McGlone), 
6; Sawyer’s Inc. (Carvel, Nelson & 
Powell), 4. 

First buyers on “Tonight,” lat- 
est of the network’s magazine con- 
cept shows, are: Peerless Electric 
for Broilquik (Hicks & Greist), 
39; Helene Curtis (Earle Ludgin 
Inc.), 39; Chevrolet, undetermined; 
Westclox (BBDO), 13; Cadillac 
(MacManus, John & Adams), un- 
determined, and Polaroid Co. 
(Doyle-Dane-Bernbach), 9. 


Vickers-Armstrong to McCann 

Vickers-Armstrong Ltd. has 
named McCann-Erickson, New 
York, to handle its advertising, 
public relations and publicity in 
the U. S. The company’s aircraft 
division is currently filling orders 
for 62 Viscount airliners for Capi- 
tal Airlines and Trans-Canada 
Airlines. 


Rudoff Joins Mitchell 


Stanley Rudoff has joined the 
account service staff of W. Robert 
Mitchell Inc., New York. He for- 
merly was with Ritter, Sanford & 
Price. 
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Rates: $1.25 per line, 


THE ADVERTISING MARKET PLACE 


minimum charge $5.00. Cash with order. Figure all cap 


lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 


per line. Add two lines for box number. 
preceding publication date. Display classified takes 
column inch. Regular card discounts, size and frequency, 


HELP WANTED 


Deadline Wednesday noon 5 days 
card rate of $14.50 per 
apply on display. 


POSITIONS WANTED 


CREATIVE SPECIALIST: Exper. 
presentations radio, TV_ ete. 
FOOD MERCHANDISING MGR.: 
nat’l. Co. Know distrib. D 
MERCHANDISING MGR. (Asst) Exp with 
or calling on dept. stores. To 35. 8-10,000 


DRUG MDSING. MGR. (Asst) Know 
food or drug distrib. 6-7,500 
INDUS. PR COPY CONTACT 10-12,000 


ACCOUNT EXECUTIVE: To 40 for 4A 
AGENCY ON INDUS. ACCTS. 7-10,000 
MULTIPLE H. O. EDITOR: To 40 7-10,000 
AGENCY COPY WRITERS: (6) Top agen- 
cies (2) INDUS (3) CONS. (1) MED 5-9,000 
SALES PRESENTATION WRITER & 
PLANNER: TOP PUBLISHER 5-6,500 
SEND DUPLICATE RESUMES TO 
JACK LEWIS 
ACCREDITED PERSONNEL SERVICE 
12 S. 12th Street Philadelphia 7, Pa. 
BARNARD’S 
ALERT EMPLOYMENT SYSTEM 
Call M. L. Barnard—Frank Vell 
S. State Wa 2-2306-07 Chicago 
ADVERTISING MANAGER 
for food concern located in Evanston 
(north side Chicago suburb). Full re- 
sponsibility retail grocery publications, 
advertising aids, company ads. Write Ww. 
L. Stickney, giving age, experience, sal- 
ary requirements, Plee-zing, Inc., 2544 
Green Bay Road, Evanston, Il. 
MARKET RESEARCH 
Unusually interesting spot for young man 
with Marketing Degree and a few years 
agency or mfg. exp. Start $5000-$6500. 
Shay Agency, 30 W. Washington, Chicago. 


MAIL ORDER 
OPPORTUNITY 
Young, fast-growing correspondence 
school needs man with mail order expe- 
rience as assistant to owner. Can lead to 
management. Experience with correspond- 
ence and direct mail desirable. Typing 
own letters an asset. Far north loca- 
tion. Write complete details of experience 
and education. State starting salary de- 
sired. Box 7102, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 
ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State St. HA 17-1991 Chicago 
MARKET RESEARCH ANALYST 
Large Massachusetts Manufacturer needs 
Market Research Analyst for ‘Career 
Type” job in established Department. 2 
to 3 years experience in Consumer Sur- 
vey and Store Auditing work. Must be 
skilled in interpretation of data and 
write reports for management. College 
degree is necessary and some knowledge 
of statistics. Supervisory experience es- 
sential. Send resume and present salary 


Box 7104, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


sais | 
$10-14,000 | 20 years of quality results on schedule. 
Top Practical and production background in 
10-12,000 | 


TOP FLIGHT PRODUCTION MAN 


all phases of the graphic arts. Expert on 
color and catalog work. Mail order know- 
how. Will relocate. 
Box 7110, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill, 
PUBLIC RELATIONS MANAGER 
Large mfg. plant; 642 years top exp. in 
employe communications, press relations, 
speech writing, co. pubs. College grad; 
news background, age 31. Prefer Midwest. 
Box 7105, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 
RIGHT-HAND MAN OR WRITER 
Adv. Exec., 10 yrs. exp. Retail & Mail 
Order, (Mail Order as Copy Chief, Hard 
Lines). Able, cooperative, no Prima Don- 
na. NYC or Conn. area. Exchange expe- 
rience for $8500 and future. 
Box 7100, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 
Young girl knows all—exaggerated talents 
copy, prod., media & good business sense. 
Want tough, permanent assignment. 
Box 7112, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


BUSINESS OPPORTUNITIES 
LOCAL PUBLICATIONS FOR SALE 
in Cleveland, Kansas City, Phil., Pitts. & 
St. Louis. Priced under $5,000 ea. Ideal 
for local rep., publisher, print. firm or 
entrepreneur. No editorial work. 2-3 mos. 
required ea. year. Sold only to responsible 
parties. Submit data on letterhead. Write 
R. A. Frolicher, 3705 Broadview Dr., Cinti 

8, Ohio. 
Interested in buying established or new 
trade paper. All replies held in confi- 
dence. 
Box 7099, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 
Milline! Keep it on Broadway! 
Inch your way to sound 
Advertising success the grass roots way 
Good a whole week in Sanders ABC 3 


Schwimmer Adds Two Offices 


Walter Schwimmer Productions 
Inc., Chicago, has opened sales of- 
fices at 16 E. 41st St., New York, 
and 1606 Vista Del Mar St., Holly- 
wood. Schwimmer hzs been named 
to handle sales for “Championship 
Bowling,” an hour-long film pack- 
age produced by Pete DeMet, in 
addition to its own “Movie Quick 
Quiz,” tv package. 


A MESSAGE TO 
SMALL CHICAGO AGENCIES 
If competition of larger organizations is 
making it difficult to get desirable new 
accounts or hold your present clients, we 
have a proposal that will strengthen your 
position and increase your net earnings 
—and preserve your independence of 
operation, 
Your reply will be kept in strict confi- 
dence. 
Box 7113, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


FLORIDA ORANGE GROVES 


Investors get 18-22% net yearly 
profits from groves managed by 
strong Frozen Concentrates Co-op. 
We offer small groves for a modest 
sum or larger ones for the capitalist. 
Ask us for details. C. W. Walters, 
c/o NEWMAN-HARGIS, Realtors, 
31 W. Washington, Orlando, Fla. 


MISCELLANEOUS 
TELEPHONE SELLING TECHNIQUE 
on a 33% RPM record which plays 28 
min. $10.00 per record. Send check. Robert 
Isaacson Prodns., P. O. Box 1422, Chicago. 
CANADA’S BEST MAILING LIST 
250,000 live names on Elliott stencils 
Call your list broker - TO - DAY 
or Tobe’s - Niagara on the Lake, Canada 


Is there a Chicago agency seeking a con- 
tact man with sales background? My ex- 
perience includes product sales and now 
engaged trade and consumer mag space 
sales. Have copy and production knowl- 
edge. Box 7108, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 
SALES MANAGEMENT PROMOTION 
Professional marketing and presentation 
consumer products and appliances seeks a 
challenge. $15-18,000 base plus. 

Box 7109, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 
MEDIA AND RESEARCH DIRECTOR 
With top agency background available 
for position with future. Experience in 
contact, merchandising, campaign plan- 
ning. 

Box 7107, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 
Space salesman seeking increased oppor- 
tunity. Experience includes trade & spe- 
cialized consumer mags. Age 34, Chicago. 

Box 7111, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 
PROMOTIONAL MAN DESIRES FUTURE 
10 years experience in all phases of sales 
promotion. ..planning, coordinating, pro- 
duction, analysis & agency work. Age 31. 

Box 7106, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 
SPACE TO SELL? HERE’S YOUR MAN! 
15 years adv. experience: space and time 
sales, PR, 8 years agency A/E. Age 34. 
Will travel, relocate. 

Box 7101, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


REPRESENTATIVE AVAILABLE 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women, 
185 N. Wabash Fr 2-0115 Chicago 
Highly regarded industrial publisher needs 
two salesmen. Familiarity with chemical 
process industries desirable. Salary, bonus 
and profit sharing deal. Location Chicago 

and Cleveland. 
Box 7114, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


ADVERTISING SPACE SALESMAN 
Can offer full time to ome good trade or 
business publication after Oct. 1 in CHI- 
CAGO, ILLINOIS, and adjoining states. 
Successful record and broad acquaintance 
among industries and agencies in this 
area. 

Box 7103, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
BANKERS BLDG. CHICAGO 3, ILL. 


Public Relations Director for large manu- 
facturing firm. Strong industrial back- 
gound and experience in all phases of 
Public Relations. Salary in the $15,000 
plus bracket. Chicago location. Out of 
town men are invited to submit resumes. 
COPYWRITERS for several large adver- 
tising agencies. Salaries $8,000 to $20,000. 

ZINSER PERSONNEL SERVICE 

79 West Monroe 


Chicago, Ill. 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 


Placement 
Couiiselors 


li 


ADVERTISING - SALES PROMOTION 


pa =: Ey a a 
Ex-Agency man heavy on industrials with 20 
years in 
art, publicity, sales p ti 
manuals desires position in 
Handled sales pr tion and 
home appliances, machine tools, soaps, con- 
ion ip flavors, chemicals, tex- 
tiles, worked with and developed sales offices, 
dealer and distributor organizations. Age 41. 
Box 996 ADVERTISING AGE 
200 B&B. Illinois St. Chicago 11, Ill. 


“Our 43rd Year” 


A DESIRE TO WRITE 
coupled with sharp thinking, good 
diction, a sense ef semantics and 
some agency experience, is the req- 
uisite for 17 agency and advertising 
department openings TODAY. These 
are all creative positions. 


GLADER CORPORATION 
“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


Priced to sell quick at $47,500. 


MODERN COUNTRY HOME FOR IMMEDIATE SALE 


Barrington-Lakewood area 
Overlooking three lakes and Fox River valley on 4 acres. Large living room with 
- wood fireplace. Picture windows in dining room, den and living room. Covered 
patio. Powder room, modern kitchen with built-in cabinets, maid's room and bath 
on first floor. Large master bedroom; two additional bedrooms, all with wardrobe 
closets, and two baths on second. Sun deck on second floor. 2-car attached garage. 
Clean gas heat. Woods and beautiful landscaping with rose, flower and vegetable 
gardens. Childrens’ wading pool. Short drive to fast Chicago transportation. 
Excellent schools, churches and shopping. Have bought other property in area. 


Phone Bob Harkness, Chicago, CEntral 6-5959 or Dundee 382-J. 


ee 


Wanted—Ambitious one or two- 
man Agency. Salary, expenses, sec- 
retarial help, top art staff, 4-A 
affiliation, prestige offices available, 
if you can “make the team” in 
strong middle size Chicago agency. 

Box 122 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


WANTED TO BUY 
ADV. AGENCY 


Widow of agency operator or operator 
himself desiring to retire or semi-retire 
from a Chicago agency may find our offer 
unusually advantageous from income and 
tax standpoint. We are a soundly operated 
agency of good repute who will hold your 
replies in strictest confidence. 
Box 119 ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


ROTARY LETTERPRESS TIME AVAILABLE 


Large Upper Midwest printer lo- 
cated near paper mills has available 
composing room, press and bindery 
time for “digest’’ size monthly pub- 
lication. 5%.” x 734” trim. Two col- 
ors available throughout on new 
“Super Magazine” rotary press. Sad- 
dle stitch or plastic square back 
binding. From 32 pages up. Quantity 
100,000 and up. Complete mailing 
facilities. Box 121, Advertising Age, 
200 E. Illinois St., Chicago 11, Il. 


A Gomplete NEW catalog process 
from layout to positives, at a 
page price you can't afford to 


overlook. Service as you need it, 
GRAFIC PRODUCTIONS, 920 No. 
_ Michigan, Chicago 11, Su 7-4631 


Can Your Agency Use 
A Service Representative 
In San Francisco? 


Experienced (20 years), versatile account 
executive maintaining personal office in 
Cless A office building, seeks a service 
affiliation with an Eastern agency having 
substantial West Coast interests. 

Ten years with major agency in East, na- 
tional food and beverage experience— 
heavy merchandising background. Age 43, 
healthy and personable. University grad- 
vate—married—home owner—financially 
responsible. 

Your reply held in strictest confidence. 


Write... 
**DOUGLAS"’ 
Suite 910 
785 Market St., San Francisco 3, Calif. 


FOR RENT IN WILMINGTON, DELAWARE 


Immediately available in printing plant, 13,225 square feet modern, 
efficient quarters completed 1953, daylight throughout, 2nd floor of 
building, central section Wilmington, Delaware. Suitable for offices, 
drafting rooms, etc. Convenient to buses, trolleys, P.R.R. Station. 
Parking area. Includes 9 private offices, reception room, conference 
room, ample lounge and washroom facilities, storage rooms, etc., in 
addition to large main office area. Sprinklered, heated, ventilated, 
elevator. Asphalt tile flooring, sound-proof ceilings, fluorescent lighting. 


J. W. DISBROW 
DELAWARE WAREHOUSE COMPANY 
S. Justison Street @ Wilmington, Delaware @ Phone Wilmington 6-5421 


NEED A CHICAGO OFFICE? 


Our object accomplished, we have 
available the perfect set-up for an: 
ADVERTISING AGENCY BRANCH 
ASSOCIATION HEADQUARTERS 
PUBLIC RELATIONS OFFICE, or 
IN-TOWN SALES OFFICE, etc. 
650 sq ft, plus storage space, just north- 
east of Loop in new advertising center. 
Easy parking. Bus, car and subway at 
door. Dignified, respectable. Carpeted, 
air-conditioned, Venetian blinds. Taste- 
fully furnished, newly equipped. Bargain 
lease, renewable, sublet clause. IF YOU 
ACT QUICKLY: Owner available; a 
skilled salesman, proven writer, adver- 
tising executive. 
Box 124, ADVERTISING AGE 


200 E. IIlinois St. Chicago II, Ill. 


ADVERTISING PERSONNEL 
Employer—Employee 
Investigate 
our active confidential service. 
Betty Clem 


DRAKE PERSONNEL, INC. 


Suite 1009 
7 W. Madison * Financial 6-2100 * Chicago 2, ILL. 


FOR SALE 


ADVERTISING BEEF 


11 years combined agency-adver- 
tiser experience. Top creative man. 
Thoroughly experienced all kinds of 
dealer aids. Knows retail selling. 
Good organizer . . . can move at top 
speed. Married, Age 36, College 
Graduate. Re-location no problem. 
Available immediately. 


Write or Wire Box 120 
Advertising Age 
200 E. Illinois St., Chicago 11, Il. 


TV FILM SALESMAN 


to cover ad agncies and 
stations in 


New Orleans 
Chicago 
Detroit 


Cincinnati 


Salary plus expenses against com- 
mission arrangement for leading TV 
Film Distributor. State age, experi- 
ence and whether presently employed 
first letter. All replies held in con- 
fidence. 


Box 118 ADVERTISING AGE 
480 Lexington Ave., N. Y. 17, N.Y. 


A CHALLENGE TO | 


A REAL CREATIVE MAN 
Worth 
$30-$40,000 


A_ major medium-sized 4-A agency 
in N. Y. is in the market for a Cre- 
ative Director-Copy Chief. This man 
should have intensive agency pack- 
age goods experience iu the food or 
drug field. He will supervise a copy 
staff and do considerable writing 
himself. More than likely the writer 
we are looking for is presently em- 
ployed, but he can contact me in the 
Strictest confidence. 


JERRY FIELDS 
JOBS UNLIMITED 


7 Advertising Personnel 
16 EAST 50 ST., NYC. Plaza 3-4123 


Ii KNOW 


a_ talented, hard-driving, young 
advertising-sales executive who will 
be a great asset to an aggressive 
advertiser or agency. Now employed 
by leading national corporation, but 
anxious to eliminate constant trav- 
el. He has produced excellent re- 
sults in advertising, merchandising 
and sales management positions 
with multi-million dollar advertis- 
ers. Thorough administrative and 
field experience. Highly creative, he 
knows all phases of consumer ad- 


vertising and promotion. Age 36, 
married, fine appearance, top ref- 
erences from top men. For a gen- 


uine growth opportunity, he will 
start for a lot less than his present 
income. He is a real find for either 
an agency or advertiser, as an ac- 
count executive who is more than 
a “contact” man, or as a creative 
advertising and promotion manager. 
Your reply will be kept absolutely 
confidential. Kindly write or wire 
today, Box 123, ADVERTISING AGE, 
coe Ave., New York 17, 


ARTHUR JACOBSON, for the past 10 
years assistant to Hollywood pro- 
ducers William Perlberg and 
George Seaton, has resigned to be- 
come production head for tv films 
of Rheingold Brewing Co., Los An- 
geles. 


Weintraub Suddenly 
Learns New Account 
May Drop into Shop 


(Continued from Page 1) 
off the record, although we haven't 
talked to them seriously. Appar- 
ently, somebody talked too much.” 


a Mr. Brooke is one of the three 
owners of the company, which was 
incorporated this summer. The 
others are Joseph M. Gidding, v.p., 
and Julian Lazrus, treasurer. 

How a small, new company can 
afford a big agency is explained 
in the background of one of the 
owners, Mr. Lazrus, who is treas- 
urer of the Benrus Watch Co. The 
Three J’s reportedly have Benrus 
backing. 

Mr. Brooke said that he has a 
number of interests. He is v.p. of 
Cottage Lawn Properties, Yonkers, 
and a “small stockholder’ in 
Horseshoes Inc., manufacturer of a 
horseshoe-shaped chocolate and 
white mint confection. Mr. Gid- 
ding is an officer of Horseshoes 
Inc. His last title of record was 
general manager. 


# “The Three J’s,’ Mr. Brooke 
said, “haven’t settled on anyone 
as our agency yet. This is our first 
venture in the auto accessory field. 
At present, everything is in a 
state of flux, and for that reason 
I wouldn’t care to divulge what 
our advertising budget will be.” 

Last week AA reported that the 
auto identification light would be 
advertised in state AAA publica- 
tions, starting Oct. 15 with a half- 
page back cover ad in the New 
Jersey publication. 

Mr. Brooke explained that The 
Three J’s first considered both Mc- 
Cann-Erickson and Weintraub last 
week at the Premium Advertising 
Assn. of America convention held 
here. The Spot-A-Car item was 
displayed there for the first time. 

“The premium show was flooded 
with McCann-Erickson men,” he 
said. “There must have been six or 
seven of them there. Joe Gidding 
knows them well; they are good 
friends, and we talked extensively 
with them.” 

He added, “There were also a 
couple of Weintraub representa- 
tives there, and one of my men 
talked with them, too. We really 
haven’t talked to either agency 
seriously, I’d say. But we are con- 
sidering both.” 


AMA Names 5 to Council 


American Management Assn., 
New York, has added five packag- 
ing executives to its packaging 
planning council. They are George 
W. Aljian, California & Hawaiian 
Sugar Refining Corp., San Fran- 
cisco; John F. Apsey Jr., Black 
& Decker Mfg. Co., Towson, Md.; 
Charles W. Harper, Sears, Roe- 


buck & Co., Chicago; J. E. Mar- 
mon, Eli Lilly & Co., Indianapolis, 
and A. A. McCurry, National Bis- 


}' cuit Co., New York. 
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SPIRITED PATTERN—A new hand-screened chintz fabric featuring alco- 
holic product labels of brands handled by Julius Wile Sons & Co., 
wine and spirit importers, is examined by Richard L. Blum Jr., 
Wile president (left), and Rene Carrillo of F. Schumacher & Co., 
textile manufacturer. Behind them is a matching wallpaper also 
being offered nationally in department stores and other retail outlets. 


York. | ter. 


Woodward & Byron Adds One Hutchins Names James Gould Nee Joins Pittsburgh Corning 

Woodward & Byron, Westport, | | James L. Gould, formerly a tee! 
Conn., has been named by Russell engineer with E. F. Hauserman advertising and sales promotion 
Manufacturing Co., Middletown, | Co., Cleveland, has been named | staff of Pittsburgh Corning Corp. 
Conn., to handle advertising, suc- | an assistant account executive of| He formerly was in the advertis- 
ceeding Charles W. Hoyt Co., New| Hutchins Advertising Co., Roches-|ing department of Mine Safety 


| Appliances Co., Pittsburgh. 


Thomas P. Nee has joined the 


PAID CIRCULATION. 


Over 14,000 


23% more paid 
Readers than any 
other bakery 
publication 


‘The Concept's the Thing,’ Says Weaver 
in Defense of NBC's Color Spectaculars 


(Continued from Page 3) 
diverted to a side issue—program- 
ming...I already see a _ time 
when the most successful agencies 
are following the policy...of buy- 
ing the best show for individual 
clients’ immediate and long-range 
problems.” 

He said an agency’s choice of a 
tv vehicle should be guided not by 
who produces it, but by how good 
it is. 

_ Television, Mr. Weaver con- 
tinued, “is too great and noble and 
too promising an instrument to be 
allowed to grow like Topsy, buf- 
feted by the impact of advertising 
buyers. 

“We determined what kind of 
service we could build with an ad- 
vertising-supported structure as 
against the service that would be 
forced upon us if the program 
schedule were advertiser-pro- 
duced. And we saw that the ad- 
vertiser-supported medium would 
give far greater service to all seg- 
ments of the population, provide 
more usefulness to more adver- 
tisers and make innovations and 
changes easier in sustaining the 
medium’s vitality.” 


NBC’S SECOND SPEC 
GETS RATING EDGE 


NEw York, Sept. 30—Rating re- 
turns on “Lady in the Dark” were 
a bit more to NBC-TV’s liking 
than those for “Satins & Spurs.” 

The second spectacular, which 
starred Ann Sothern in a color 
production of “Lady in the Dark,” 
outrated the competition in the 10- 
city area covered by Trendex. The 
first half hour of the Oldsmobile- 
sponsored super show drew 26, 
against 20.9 for Old Gold’s “Two 
for the Money” (CBS-TV). 

NBC scored 25.9 for the next 
half hour, against 20.6 for CBS 
(“My Favorite Husband’). The 
third segment of “Lady in the 
Dark” drew a 25.4, against 13.2 
for “That’s My Boy” on CBS. 


= NBC was most pleased about 
the fact that its share-of-audience 
jumped from 11.1—with CBS’ big 
Saturday night draw, Jackie Glea- 
son, getting 78.9—at 8:30 p.m., to 
46.1 at 9 p.m., when the spectacu- 
lar came on. 

However, it was this same Mr. 
Gleason, again wearing the colors 
of Schick, Nescafe and Sheaffer, 
who pulled a “spectacular” rating 
for Saturday, Sept. 25, in his first 
show of the fall season. For his 


first half hour the rotund comic 
rated 36.9 against 6.9 for NBC’s 


Mickey Rooney; in the second he) 
scored 42.9 against 6.1 for NBC’s! 


“Place the Face.” 


Ronson to Introduce New 
Shaver in Western Drive 
Newspapers in major cities in all 
states west of the Mississippi will 
carry advertising this winter pro- 
moting the new electric shaver of 
Ronson Art Metal Works Inc., 
Newark. A full page in the Oct. 25 
issue of Life will support the news- 
paper drive, scheduled to run from 
now until just before Christmas 


on an every-Sunday basis. Tie-in 
mats for dealers, and window and 


counter displays are being made 
available to retailers. 

For the remainder of 1954, both 
distribution and advertising will be 
limited to the 22-state western 
market area. National distribution 
is expected to begin upon comple- 
tion of the company’s new plant 
in Stamford, Conn., some time in 
1955. William H. Weintraub & Co., 
New York, is handling the cam- 
paign. 

James Morris Forms Agency 

James T. (Red) Morris has re- 
signed as v.p. of Brennan Adver- 
tising Agency, Houston, to open 
his own agency, Morris & Co., at 
3339 W. Lamar, Houston, which 
will specialize in industrial adver- 
tising. 


ABC MEN MOVE UP—Gene Accas 
(left), formerly director of sales 
promotion for ABC radio, becomes 
director of the newly combined ad- 
vertising, promotion and publicity 
department of American’s radio 
and tv networks. At right is Don 
Durgin, formerly director of tv 
sales development, who now be- 
comes director of radio and tv sales 
development and research for ABC. 
These, with other important per- 
sonnel changes at ABC, were re- 


ported in AA’s Sept. 27 issue. 


Baking is FIRST among all food processing industries in annual 
payroll and SECOND in value of products. 


BAKING INDUSTRY readers do 92% of the business in 
this growing 5 billion dollar industry 


BAKING IND 


105 West Adams $#., Chicage 3, lll. 


Helper 


SINCE” 1687 


CLISSOLD BUSINESSPAPERS: THE CANNER ¢ BAKING INDUSTRY e HOSPITAL MANAGEMENT 
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Mr. Greene’s letter needs no embellishing; it 
speaks for itself: 

“I wonder”, he asks, “how many wives read 
Advertising Age. Originally I had AA sent to 
my home because good reading deserves leisurely 
reading. I like to sit down and relax with Ad 
Age. But so does Mrs. Greene! 

“She curls up in a chair with it between feed- 
ing the baby and getting the kids to school. 
When I come home in the evening, she briefs me 
on items that caught her eye and makes many 
helpful suggestions. 

“I suppose this is a tribute to AA’s readability 


My Name 


Firm 


IF YOU HAVE A \ 
NORMAL INTEREST © 
IN YOUR HUSBAND'S 


Read this tribute to a helpful wife from 
Robert L. Greene, Account Executive, Luckoff & Wayburn, Detroit 


and newsiness . . . since her only concern with 
advertising is the normal interest any wife has 
in her husband’s business. Move over, LHJ and 
House Beautiful! Advertising Age has unsus- 
pected depths of readership! 

“She says Jim Woolf alone is worth the sub- 
scription price.” 

Note what Mrs. Greene has to say about 
James D. Woolf’s weekly AA articles, “Salesense 
in Advertising.” With a home subscription to 
Advertising Age (52 issues only $3!) you get 
FREE a Handbook of the best of the Salesense 
articles. A word to the wives is sufficient! 


Free Do it NOW... with this Coupon! 


Advertising Age, Dept. 04 
200 E. Illinois St., 


Please enter my 1-year subscription to Advertising Age. I am to 
receive FREE a copy of James D. Woolf’s “Salesense in Advertising.” 


Chicago 11, Illinois 


() Compan 
City 


OQ Home or Address 


Zz State 


ee 


() My check for $3 is enclosed. [ Bill me later. [ Bill my firm. 
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Sirs: Reeser “ " 
You've scored touchdown, home run, goal, riba ; 
strike, eagle, ace, ringer, checkered flag, knock- ‘r Ti 


out, fall, rouge, hat trick, checkmate with 


your magazine. ELMER BLASCO 


St. Louis 


“HOME RUN” 


Sirs: 
.. It is “‘tops’’ in my book. 

TuHomaS A. YAWKEY, President, 
~ Boston Red Sox 

Sirs: 
I am delighted to have this ‘‘new baby”’ be- 
cause I think I was in at the births of the first, 

second and third “‘babies.”’ 

HENRY CaABoT LODGE, JR. 
United Nations 


“GOAL” 


Sirs: 
This Mag is a ‘Fan Maker.” 
PAULINE CRENSHAW 
Evanston, III. 
Sirs: 
It’s a wonderful issue and makes the book 
something to look forward to. Congratulations. 
NUNNALLY JOHNSON 
Beverly Hills, Calif. 
Sirs: 
What hit me hardest was your intuitive or de- 
liberate emphasis on the basic emotions or 
primary passions that cut across all games, 
sports, pastimes and hobbies—concentrating 
on the “constants” like courage, character, 
competition and camaraderie. 
M. LINCOLN SCHUSTER 
Simon & Schuster, New York 


*KNOCKOUT” 


Sirs: 
Thank goodness it is not a monthly; I wouldn't 
want to wait that long between issues! 
Lt. CoL. JOHN W. PAGE 
U.S. Army 
Sirs: 
. You certainly set an exciting pace. Eagerly 
do I await your subsequent issues. 
Nick KEeRBawy, General Manager, 
Detroit Lions 


Sirs: 
As a former sports writer .. . I really think 
that your well-arranged and fully covered 
weekly is getting better with each issue. 
GENE THATCHER 
Pass Christian, Miss. 
Sirs: 
Congratulations on your new offspring! 
Oveta CuLp Hossy, 
Sec. of Health, 
Education and Welfare 


“BIRDIE” 


“Ten 


Sirs: 
SPORTS ILLUSTRATED is the magazine for 
every age group, young or old, and after read- 
ing the first two copies, even I have begun to 
like several sports I disliked so much before. 
W. COURTLAND ROBINSON 
Earlington, Kentucky 

Sirs: 
There’s so much good material in it I know 
my son and I will spend hours poring through 


it. C. G. Mortimer, President, 


General Foods Corporation 


‘CHECKERED FLAG” 


Sirs: 

This is the type of sports magazine that has 

been sorely needed . . . too many of them were 

very specialized and did not give as broad 

a scope to sports coverage as does this one. 
JORDAN OLIVAR 
Yale University 

Sirs: 

In a way I am sorry you are putting it out be- 

cause there is so little time down here and I 

am sure I am going to read every issue with 


pleasure and interest. 
STUART SYMINGTON 


United States Senate 
Sirs: 
SPORTS ILLUSTRATED .. . is “Sports Illumi- 
nated,”’ for it lights up with deeper significance 
one of the great and growing areas in our 


world today. 
HAROLD R. ELy, D.D. 


Mt. Washington Baptist Church 
Cincinnati 


SPORTS ILLUSTRATED—PUBLISHED BY TIME, INC., PUBLISHERS OF TIME «+ LIFE 


SPORTS? 


ILL fT ILLUSTRATED 


One sportscaster said, ‘‘It’s the most.” 


To him, our blessings—and our thanks to all the 
other friends who’ ve cheered our new national weekly 
sports magazine. 


. . like the thousands of readers who have written 
and wired us, pouring in suggestions, praise, com- 
ments (and an occasional well-aimed brickbat) 


. and the tens of thousands who haven’t written, 
but expressed themselves very well in the way they’ ve 
snatched each weekly issue off the newsstands 


. and the 350,000 charter subscribers who or- 
dered SPORTS ILLUSTRATED sight unseen 


..and the people who liked the first issue of 
SPORTS ILLUSTRATED so much they tore out the 
order card and subscribed for 52 weeks—25,000 in 
the first ten days 


. and the 300 leading stores across the country 
that featured SPORTS ILLUSTRATED in more than 
1,500 windows. 


What’s the score? 


The score is more than 500,000 and paid circu- 
lation! 


And if you'd like to see how much more than the 
score there is in sports—and SPORTS ILLUSTRATED— 
check your newsstand each Thursday! 
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